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BOOKKEEPING machine, to be equal to 
its work, must be easy of operation. 
The Underwood Bookkeeping Ma- 
chine was designed with the operator 
in mind. 
At all times it is under complete, 
automatic control. 
A simple touch of the finger controls 
three of the major operations. 


UNDERWOOD TYPEWRITER COMPANY Ince 
UNDERWOOD BUILDING, NEW YORK CIT) 
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qOFFICE APPLIANCES is a news and technical trade 
journal, serving the entire industry of office equip- 
ment. It covers the manufacture and distribution of office 
machinery, office devices, office furniture, office supplies 
and the entire range of commercial stationery. Its com- 
prehensive news reports of the industry and its valuable 
special articles upon subjects germane to its field have 
given it unusual prestige. It serves a clientele composed 
of managers and agents for the various office machines, 
devices and supplies, commercial stationery dealers and 
many of the largest corporations in the United States. It 
also reaches some dealers in fifty-four other countries 
who deal in American office equipment. 


(ADVERTISING RATES upon application—only arti- 
cles of office equipment or directly related products 
eligible. 


qSUBSCRIPTION RATES payable in advance, in the 
United States and its possessions and Mexico—one year, 
$2.00; two years, $3.00. Canada—one year, $2.50; two 
years, $4.00. Foreign, all countries in the Postal Union, 
the equivalent of $3.00 American gold for one year and 
$5.00 for two years. Remittances may be made by per- 
sonal checks, drafts on New York or Chicago, Postoffice 
or Express Money Orders, or in American Postage 
Stamps or Currency if sent by registered mail. 


qThe ownership of OFFICE APPLIANCES is vested 
solely in the officers of the company. No person, firm or 
corporation, either directly or indirectly connected with 
the business it represents, has any share in its ownershi 
or voice in shaping its policy, which has in view at all 
times the best interests of the field it serves. It aims to 
discuss all subjects fairly, and to furnish its readers relia- 
ble information concerning the progress and development 
of the office appliance industry. It will answer any ques- 
tions germane to its field to the best of its ability, and 
it asks its readers in all parts of the world to aid it with 
inquiries and suggestions, to which it will give prompt 
and earnest consideration. 


{CHANGE OF ADDRESS. Subscribers may have 
their mailing addresses changed as often as desired. In 
ordering such changes it is necessary that both old and 
new addresses be given. 


qCONTRIBUTIONS are invited upon any topics of 
interest to this trade. All accepted manuscripts will be 
paid for at space rates. Unaccepted manuscripts will not 
be returned unless postage is enclosed by the sender. 
Correspondents should give their names and addresses, 
which will be withheld from publication if desired. 


Entered as Second-Class Matter, July 8, 1905, at the Postoffice at Chicago, Ill., under Act of March 3, 1879. 
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Filing Supplies. 





Boston Index Card Co................ceee. 182 
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Letter Openers. 
rr ee. ee. cosa eees ote een ene 
 , Ws cas 0 oss ceed ccecs unre 180 
Lockers. 
ee emt. CO... occ cccccccccvece 213 
Van Dorn Iron Works Co..143, 144, 145, 146 
Loose Leaf. 
Accounting Devices Co.............ceeee0s 155 
Adams, Henry T., Mfg. Co.........-.0.40- bs | 
Mi we ccandcccotcccsenseuu 229 
SMe ccc hccccecsetooesnsues 150 
’ B. Manufacturing Co..............000. 199 
PEEING QOD, wc ct ccc cccccccesees 188 
i a) de weeecsebegercecusecens 237 
PA GMD. ccs ccccccceceesesece 2 
i OR, «oo clescetece 6 660enseue 202 
National Blank Rook Co.............+seee. 54 
i PD OMB oc ccicoccosstvorscesete 197 
Proudfit Loose Leaf Co.........-...seeee. 201 
I, (Oo. Bilis PED oes cece ccccccceeccene 113 
Stationers Loose Leaf Co..........ccsseee 173 
Tenacity Mfg. Co., Inc., The.........0.0- 210 
i Mi? setae dancececoeccusowene 191 
Wilson Jones Loose Leaf Co............... 83 
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Steel Equipment Corp'n.. ‘ 89 
Van Dorn Iron Works Co., The... sae 
ert eee T Ty ee Teer TT eee 143, 144, 145, 146 
Yawman & Erbe Mfg. Co..... ...80, 81 
Second-Hand Office Machinery. 
Chicago Safe & Mdse. Co.... oo +200 
i Gy. Es <é0eetbaecces - seg ae 
Modern Office Appliance Co 230 
Rebuilt Multigraph Exchange -175 
Shelving. 
Terrell’s Equipment Co.. 213 
Sign Markers. 
Hellesce, Hans H......... , 226 
Signals. 
ee, OM, gcc cece » i o ena 
Yawman & Erbe Mfg. Co... .. 80, 81 
Stamp Affixers. 
Sealograph Co. ........--:. ‘ 220 
Service Machines Co....... - -192 
Standard Stamp Affixer Co... oo oO 
Stands, Metal. for Office Machines. 
Adjustable Table Co........ ‘ — 


Fowler-Manson Sherman Cycle Mfg. Co..210 
Stapling Machines. 


Acme Staple Co., Ltd............. 104 

Defiance Mfg. Co............ 220 

Hotchkiss Sales Co...... ‘a -. 108 

Machine Appliance Corp.... .174 
Stationery, 


mbossed and Engraved. 
American Embossing Co.... ; + 
Kihn Brothers ........... 
Stauder Engraving Co 
Wiggins. John B., Co... 
Stationery Cabinets. 
Imperial Methods Co..... 
Ravenswood Office Specialties Co 
Terrell’s Equipment Co. 
NOS 
Stencil Machines. 


Ideal Stencil Machine Co.... .230 
Stenographers’ Note Books. 

Boorum & Pease Co........ 4 i ae 

Rockwell-Barnes Co. ....... seomae 
Tables. 

Furnas Office Furniture Co | 

Metallic Construction Co....... eS 

Mutschler Bros. Co........ ; sen we 

St. John’s Table Co... . F <¢ Uae 

Van Dorn Iron Works Co., The is 

COCOCOCCHRSE SS EKRSDOS6 CDE EC CC 143, 144 145, 146 


Telephone Attachments. 
American Electric Co.. 
Cleveland Phon-Arm Co.... 
Crown Stationery Co. ...... 





Evolution Phone Co....... 23 

MacDonald-Jensen Co., Inc... . 2a) 
Time Stamps and Recorders. 

Automatic Time Stamp Co.... , 225 

Melind, Louis, Co.........00- i ‘ --213 
Type, Typewriter. 

Ames Supply Co......... . 193 

Thorp & Martin Typewriter Co 3 232 
Typewriter Cabinets. 

Byron Typewriter Cabinet CPs «2 217 

Toledo Metal Furniture Co., The “seme 
Typewriter Specialties and Supplies. 

MD TE GR 6eéesecece 

Azora Rubber Co. ........ 


Cuatetyee O8., FRO .rcscces 
Cleanall Typewriter Brush Co 
Hano-Weinkrantz Co. _— 
Morton Mfg. Co. ..... 
Munson Supply Co. 
Nielson Supply Co. ..... é 
ce eas eenes 
Peerless Key Co., Inc. 
Pierce Sales Co. ........ 
Platen Shop ......... Se 
Smith & Stearns Co.... 
Speed Key Mfg. Co....... 
Thorp & Martin Type writer Co 
Typewriters, New. 
American Writing Machine Co 
Corona Typewriter Co.. 
Elliott-Fisher Co. ........ 
Federal Adding Machine Corp 
Fox Typewriter Co..... ° 
Garbell Typewriter Corp'n 
Gourland Typewriter Corp'n 
Hammond Typewriter Co 
Molle Typewriter Co.... 
Noiseless Typewriter Co. 
Oliver Typewriter Co... : Back 
Remington Typewriter Co 
Royal Typewriter Co........ ‘ 
Smith, L. C., & Bro., Typewriter Co.... 
Smith-Premier Typewriter Co., Ltd 
Underwood Typewriter Co... 
Victor Typewriter Co..... 
Woodstock Typewriter Co 
Typewriters, Rebuilt. 
American Writing Machine Co 
General Typewriter Exchange, In: 
Guarantee Typewriter Co ‘ 
Morse Typewriter Exchange Co 
National Typewriter Exchange 
Smith Typewriter Sales Co. 
United Typewriter Exchange Co 
Wholesale Typewriter Co. 
Vault Doors. 








Cee Me GO. on cncwececece 158 
Visible Index Systems. 
American Kardex Co.... . 161 
Waste Baskets. 
American Vulcanized Fibre Co es 
Rarbee Wire & Iron Works ..108 
Browne-Morse Co. ........ e ae 
Erie Art Metal Co......... ‘ 148 
Massillon Wire Basket Co., The . 225 
Metal Office Furniture Co........ .84, 85 
North Western Expanded Metal Co........ 187 
Peerless Wire Goods Co.... : Pe 
Robinson Mfg. Co. ...... “eee 172, 174 
Steel Equipment Corp’n... .. 89 
Van Dorn Iron Works Co., The cee 
A666 O 0568468646 OSS COS .. 148, 144, 145, 146 
Wagemaker Co. ..... “ és 92 

















SITUATIONS WANTED. 





ORRESPONDENCE invited by married man, thirty-one years 
cf age, twelve years’ stationery and office equipment experi- 
ence, wholesale and retail: seven years’ traveling. What have 
yen to offer. Address P 25, care Office Appliances, Chicago. 
XPCRIENCED STATIONERY SALESMAN wants cutside 
position calling on stationers in the east. Has had twelve 
vears’ experience in the stationery line. Salary and commission. 
Correspondence solicited. Address E 25, care Office Appliances, 
Chicago. 
UYER AND SALESMAN—Twelve years’ experience. Thor- 
oughly understands every branch of office furniture, com- 
mercial stationery, loose leaf, filing cabinets and supplies, also 
specialties such as dictating, duplicating, sealing and stamping 
machines. Can devise and install systems. Desire a position 
te take complete charge of business in town of about 75,000 to 
150,000. Can furnish best of references and show results. Now 
employed. Address B 28, care Office Appliances, Chicago. 
OUNG MAN, twenty-nine, married, eleven years’ experience 











in office supplies and office furniture, desires a _ position 
with a future. Experience as buyer and as salesman. Western 
concern preferred. At present employed; best of references. 


First-class connection only considered. Address O 29, care Office 
Appliances, Chicago. 








HELP WANTED. 








YPEWRITER 
salesman. 
Muncie, Ind. 
IGH-CLASS salesmen wanted for all parts of the country. 
See DITTO ad. on Page 86. 


MECHANIC cr 
Good opportunity. 


combination mechanic and 
Muncie Typewriter Exchange, 
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OUNG MAN, manager for stationery department we will open 
Octeber 1. Want moderate priced man; one who is capa 
of making estimates on printing, etc., and of doing some out- 

side scliciting. Lloyd Printing & Stationery Co., Selma, 
ANTED—Exoperienced outside retail office supply, office fur- 











niture and printing salesman. Lowman & Hanford Co., 
Seattle, Wash. 
LD RELIABLE loose leaf manufacturer—Position for ex- 


perienced salesman in New York City. Complete line or a 
side line for man with established office supply house trade. 
iixceptional opportunity to make money. Commission basis at 
the start. Relevonanal required. Philip Hano & Co., Green- 
wich and Twelfth Sts., New York, N. Y. 

WANTED AT ONCE—Experienced stationery and ting 

salesman for inside work. Must be congenial and cour- 
teous. Excellent opportunity for right man, Give full par- 
ticulars as to what experience you have had, whom you were 
with, length of employment, age and salary expected. M. L. 
Bath Co., Ltd., Shreveport, La. 

IRST-CLASS TYPEWRITER 

of work and capable and proficient on all makes. 











MECHANIC—One not afraid 
Must fur- 


nish Al references with application. Salary $50.00 a week. 
St. Paul Typewriter Exchange, 127 Bast Fifth St., St. Paul, 
Minn. 





ALES MANAGER—A large New York corporation manufac- 
turing loose leaf accounting systems and supplies requires 
a capable sales manager, experienced in this line, who under- 
stands accounting and can organize a sales force. rei 
our plant materially and must increase sales force. A 
opportunity to the right man. Give complete information. All 
correspondence confidential. Address A-23, care Office Appii- 
ances, Chicago. 
A MAN with office furniture experience wanted to handle city 
furniture sales for one of the largest stationery houses in 
Deatroit, Mich. Address N 24, care e Appliances, Chicago. 
W ANTED—An experienced loose leaf man. Prefer one who 
knows the Proudfit line. Splendid opportunity to high-class 
man. Address Y-22, care Office Appliances, Chicago. 
ALESMAN—Experienced, ambitious, capable, knowing and 
known favorably to office equipment trade, who can qualify 
to take charge of selling campaign and sales force for manu- 
facturers. Applications considered in confidence. Address Z-29, 
care Office Appliances, Chicago. 














OUNG SALBSMAN—Fine opportunity for man with at least 
one year’s staticnery experience, for inside selling position 
with large progressive Detroit store. Address H 31, care Office 
Appliances, Chicago. 
ANTED—Typewriter and adding machine repairmen and 
mechanics for membership in the Typewriter & Adding Ma- 
chine Mechanics’ Aid Ass'n, Inc. Employment bureau, general 
information bureau. Purpose: Nationwide organization. Address 
8% Nevins street, Brooklyn. N. Y., at once for detailed informa- 
tion. Branches in Kansas City, Mo., and in Boston, Mass. 





OFFICE “QUIPMENT SALESMEN to sell as a side line to 
eonsumers onlv a high grace specialty, a small, compact, 
non-competitive article in large demand. If you are a high 
grade man and wish to add from $5.00 to $20.00 per day to your 
mecome without adding anything te your expense, write today, 
stating territory which you cover. Address M-29, care Office 
Appliances, Chicago. 





BUSINESS OPPORTUNITIES. 











A\LESMEN WANTED by large manufacturer of safe deposit 

boxes and other banking equipment Expanding business 
oifers many genuire opportunities for men having selling ability. 
Preference given to men with experience in selling office fur- 
niture either retail or wholesale. Positions open in Canada and 
almost every state in the Unicon for men who seek unlimited 
opportunity and a steady position where ability is recognized 
with increased earnings and promotion. Salary and commission 
to proaucers. The banking field is today one of the most pros- 
perous, and the need is great for such equipment as we manu- 
facture. Give outline of experience and state territory pre- 
ferred in application. ‘The Barshal Company, 2031 Buclid ave- 
nue, Cleveland, Ohio. 


ANTED—An experienced salesman to sell 

and equipment. This position is offered by a young concern 
ind has unlimitec opportunity for the right man. Write to 
Business Furniture Co., 103 East Fifth St., St. Paul, Minn. 

ETIRING PARTNER opens fine opportunity in central New 

Jersey city of 100,000 for thoroughly trained stationery and 
filing device man to take charge in well established business 
and buy in concern. Address V-27, care Office Appliances, Chi- 
CAZO, 

HE MARCHANT CALCULATING! MACHINE COMPANY of 

OQaklend, Calif., has desirable territory open. Sales repre- 
sentatives will be backed by extensive national and direct-by- 
mail advertising. If vou are qualified to handle such a high 
zrade machine as the Marchant write, giving previous experi- 
ence and full details. Marchant Calculating Machine Company, 
1504 Lakeview Bldg., Chicago, Ill. 





office furniture 











E HAVE AN OPENING FOR A THOROUGH 
TYPEWRITER MECHANIC. Royal experi- 
ence preferred. Will give the right man a good 


salary and an interest in the business. 
tunity to grow with well-established 
high standing. 

Can also use less experienced man 
young, single, ambitious and of good 
Also a profit-sharing position. 

All applicants please supply detailed information 
and references in first letter. Tulsa Typewriter 
Co., Tulsa, Okla. 


An oppor- 
business of 


provided is 
education. 





ECHANICS ANI) REPAIRMEN on typewriters, adding ma- 
chines, Dictaphones, Multigraphs, Multicolor presses or 
\ddressographs: In order to <o-operate in preparing a reliable 
list and to receive free literature and information, should send 
name and home address, and state with what firm employed, to 
H. R. Langham, 2033 Gates avenue, Brooklyn, N. Y. Just say 
“Office Appliances” and receive the best consideration. 
ALESMEN, $200.00 monthly, side line, commission basis. 
We have a few pocket samples standard leather items sold 
in every departmert and stationery store, engravers, printers, 
ete. Write us today for territory. Salford Manufacturing 
Company, 1235 Arch, Philadelphia, Pa. 





YPEWRITER SUPPLY BUSINESS FOR SALE in New York 

City. Well-established typewriter supply business for sale. 
Domestic and foreign. Retiring. Address B-26, care Office 
Appliances, Chicago. 








AGENCIES WANTED, 


AND COMPLETE ORGANIZATION has agency for 

Belgium for Royal typewriter and Monroe calculating ma- 
chine. Always open to consider aew agencies for office ma- 
chines and equipment. Ste. An. Beige Americaine, 20 rue des 
Dominicains, Liege. 





ARGE 








WANTED TO BUY 





OODSTOCK, ROYAL AND L. C. SMITH typewriters. Mun- 
cie Typewriter Exchange, Muncie, Ind. 








FOR SALE. 





ULTIGRAPHS, Dictaphones, Ediphones, heb ee 5 

Mimeographs bought, sold and rebuilt like new. Multigraph 
and Multicolor ribbons, ink and platens. We save you money. 
Price. Inc., 440 South Dearborn St., Chicago. 





DDRESSOGRAPHS, Multigraphs, duplicators, envelope seal- 
ers, letter folders, Mailometers, supplies. Less than half 
price. Guaranteed one year. Pruitt Company, 112-H North 
La Salle, Chicago. 
ULTIGRAPH, Writerpress, ete., ribbons re-inked black, blue, 
or purple, $6 per dozen, Ajax Ink Company, 755 Monon 
Bldg., Chicago, Ul. __ 
Ek PUY FOR CASH, rebuild and sell for about half new 
price, Multigraphs, addressing machines, duplicators, etc. 
Don’t be misled by firms infringing on our name. We are the 
original Office Device Company, 154-H West Randolph, Chi- 
cago. 
ULTIGRAPHS—Like 














new at one-third to one-half cost. 

Thorcughly rebuilt, including new type, platens, bearings, 
ete. Iron-clad two-year guarantee. Will ship on approval. 
Russell Earnest Baum, 33 South Broad St., Philadelphia. 
Two DICTAPHONES, two transcribers, one shaving machine 

for 220 volt, direct current, in strictly first-class condition. 
Address Philadelphia Roll & Machine Co., 52d and Grays Ave., 
Philadelphia, Pa. 

LLIOTT-FISHER book typewriter and Belknap addressing 

machine at bargain prices or trade for standard used type- 
writers. Sims Typewriter Shop, Salem, Ore. 

LPHABETICAL INDEX CARDS—New 3x5, twelve subdi- 

vision, heavy blue cards, standard make, for sale at one-half 
of value. 4c per set in lots of 100. 3%c in lots of 1,000. 
Stewart-Simmons Press, Waterloo, Iowa. 

OR SALE—Flexotype duplicating machine with stand and 

three type blankets. Address J-27, care Office Appliances, 


Chicago. 
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es of any one of these patents can be obtained by 
cone 25 cents in stamps to E. G. Siggers, patent la q 
e 


, N. U. Building, Washington, 
ing Office Appliances. 


1,336,453. Collating device for typewriters and adding 
machines. John A. Wherry, New Orleans, La. 

1,336,454. Collating device for typewriters and adding 
machines. John A. Wherry, New Orleans, La. 

1,336,686. Calculating machine. Alcada F. Dodson, 
Milan, Mo. 

1,336,797. Pressure roller for typewriting machines, etc. 
Otto Thieme and Frederick O. Mueller, St. Louis, Mo., 
assignors to Moon-Hopkins Billing Machine Company, St. 
Louis, Mo., a corporation of Missouri. 

1,336,804. Check book. John E. Allen, Pittsburg, Okla. 
, 1,336,834. Copy holder. Alex. S. Golanke, Milwaukee, 
Vis. 

1,336,836. Paper support for combined adding and type- 
writing machine. Corbin L. Harvey, St. Louis, Mo., as- 
signor to Moon-Hopkins Billing Machine Company, St. 
Louis, Mo., a corporation of Missouri. 

1,336,840. Listing machine. Oliver D. Johnantgen, Chi- 
cago, Ill, assignor by mesne assignments to the Victor 
Adding Machine Company, Chicago, IIL, a corporation of 
Illinois. 

1,336,904. Calculating machine. Hubert Hopkins, St. 
Louis, Mo., assignor to Moon-Hopkins Billing Machine 
Company, a corporation of Missouri. 

1,336,990. Calculator. Martin Swenson, Chicago, III. 

1,337,124. Loose leaf binder. Robert Lygertwood, Es- 
son, Johannesburg, Transvaal, S. A. 

1,338,012. Combined typewriting and computing ma- 
chine. Wm. L. Gumprecht, Hartford, Conn., assignor to 
Underwood Computing Machine Company, New York, N. 
Y., a corporation of New York. 

1,338,014. Combined typewriting and computing ma- 
chine. Frederick A. Hart, Newark, N. J., assignor to Un- 
derwood Computing Machine Company, New York, N. Y., 
a corporation of New York. 

1,338,140. Manifolding machine. Albert Krauth, Ham- 
ilton, Ohio; Fritz G. Diesbach, administrator of said Al- 
bert Krauth, deceased. 


C., and mention- 





1,338,184. Combination rubber stamp and pen rack. 
Leonard B. Lindquist, Malda, N. Dak. 

1,338,331. Indexed memorandum pad. George Schlem- 
mer, New York, N. Y. 

1,338,467. Combined typewriting and computing ma- 
chine. A. W. Steiger, Hartford, Conn., assignor to Under- 
wood Computing Machine Company, New York, N. Y., a 
corporation of New York. 

1,338,481. Calculating machine. Victor Oskar Julius An- 
derson, Malmo, Sweden. 

1,338,629. Fountain pen. Carlyle E. Hood, Memphis, 
Tenn. 

1,338,565. Attachment for typewriters. Fred E. Fanger, 
Mexico, Mex. 

1,338,588. Calculating device. F. L. Prescott, Elmira, 
mB 

1,338,629. Fountain pen. Carlyle E. Hood, Memphis. 
Tenn. 

1,338,669. Blotting pad. Arthur Baumgartner, Soleure, 
Switzerland, assignor to the firm; Ira Co., Fabrigue Suisse 
d’articles en Bois, Schweische Holzwarenfabrik, Swiss 
Wood Works, Soleure, Switzerland. 

1,338,699. Ribbon movement. Lyman R. Roberts, Ruth- 
ertord. N. f. 

1 338,789. Card index. James H. Rand, No. Tonawanda, 
i Ay 8 

1,338,790. Card holder for record systems and the like. 
Eugene Lavergne Dit Renaud, Montreal. Quebec, Can. 

1,338,861. Bookmarker. Robert N. Frame, Buffalo, N. 


1,338,876. Ticket issuing accounting machine. Francesca 
Skerl and Forest J. Graef. Dayton, Ohio, assignors to The 
National Cash Register Company, Dayton, Ohio, a cor- 
poration of Ohio. 

1,338.933. Pencil holder. Samuel P. Kay. Rochester. N. 
Y., assignor of one-half to Annie K. Rownd and one-half 
to Arethusia Kay, Rochester, N. Y. 

1,338,978. Stamp affixing machine. Wm. J. Davis, Bush 
Hill Park, England. 

1.339,0!1. Stylographic pen. Julius Abegg, West Ho- 
boken, N. J. 

1,339,078. Typewriting machine. John Waldhein, Eliz- 
abeth, N. J., assignor to Underwood Typewriter Company, 
New York, N. Y., a corporation of New York. 

1.339.155. Stationery appliance. Edward Pierrepont 
Beckwith. Garrison, N. Y. 

1.339.249. Temporary binder. Geo. W. Windisch, De- 
troit, Mich., assignor to William C. Windisch Company, 
Detroit. Mich., a corporation of Michigan. 

1,339,255. Check and deposit slip cabinet. Guy F. Bris- 
endine, Decatur, III. 


























1,849,577. 








No. 1,349,880.—Check Writer; patented August 17, 1920, by No. 1,349,710.—Bookkeeper’s Work Table; patented August 17, 


Luther E. Gronseth of Duluth, Minn. 


No. 1,349,577.—Loose Leaf Ledger; patented August 17, 1920, by 


Charles T. Nankervis of Indianapolis, Ind. 


1920, by Byron Palmer Beeson of Sapulpa, Okla., assignor of 
one-half to Thomas W. Mace of the same place. 
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1,339,331. Deposit slip. Nathan E. Goldberg, New 
Yoru". KN. Y. 
1,339,346. Short hand machine. W. S. Ireland, St. 


Louis, Mo., assignor to National Shorthand Machine Com- 
pany, St. Louis, Mo., a corporation of Delaware. 
1,339,359. Penholder clip. John Kritikson, Chicago, IIL., 
assignor to Illinois Pen Company, Chicago, IIl., a corpora- 
tion of Illinois. 
1,339,369. Typewriting machine. 
Coiombia. 

1,343,332. Hinge for desk tops. R. M. Milligan, St. 
Louis. Mo., assignor of one-fourth to Geo. T. Meyer and 
one-fourth to Frederick W. Linnmeyer, St. Louis, Mo. 

1,343,509. Typewriting machine. Nicholas Horn, Pater- 
son, N. J., assignor to Underwood Typewriter Company, 
New York, N. Y., a corporation of Delaware. 

1,343,521. Fountain pen. A. C. Rader, Alta, lowa. 


Pedro Roble, Bogota, 


1,343,527. Copybook holder. Paul Stoelsel, Adams, 
Mass. 
1,343,621. Fountain pen cleaner. Chas. W. Garver, Ash- 


land, Ohio. 

1,343,660. Calculator. Arthur B. Christopher, St. Louis, 
Mo., assignor to the Measuregraph Company, St. Louis, 
Mo., a corporation. 

1,343,755. Means employed in the classification of 
names. Jos. P. Woods, Washington, D. C. 

1,343,762. Bank check. C. Churchill, Kansas City, Mo. 

1,343,778. Tablet. C. V. Hays, Dillon, S. C. 

1.343.796. Pencil sharpener. John Sontheimer, 
coln, Nebr. 

1,343,865. Check. 
to Hedman Manufacturing Company, Chicago, IIL, 
poration of Illinois. 

1,343,879. Office ledger. Jacobus Fransiscus 
Johngepier, Schiedam, Netherlands, 

1,343,912. Centering scale or rule for centering type- 
written or other work. Rufus B. Funk, Washington, D. C., 
assignor to Underwood Typewriter Company, New York, 
N. Y., a corporation of Delaware. 

1,343,968. Ruler. Wm. J. Harn, Philadelphia, Penna. 

1344079. Rubber stamp attachment. Frederick E. 
Frost, Worcester, Mass. 

1,344,191. Calculating machine. Martin Teetor, Des 
Moines, lowa, assignor to Teetor Company, Des Moines, 
Iowa, a corporation of Iowa. 


Lin- 


D. F. Fesler, Evanston, IIl., assignor 
a cor- 


Gerardus 
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1,344,235. Bank check. John Kopecky, Mason City, 
Towa. 

1,344,329. Penholder. Chas. E. Baldwin, Houston, Tex, 

1,344,335. Blotting pad or blotter. Frederick N. Crowell, 


Terrace Park, Ohio. 

1.344.384. Addressing mechanism. 
cago, Ill. 

1,344,375. Envelope 
Rhode Island. 

1,344,394. Envelope. Geo. A. Hoffman, Chicago, III. 

1,344,434. Mechanical pencil. Robert G. Crombie Boa, 
Chicago, IIL, assignor to the Wahl Company, Wilmington, 
Del., a corporation of Delaware. 

1,344,473. Paper clip. Harry Baldwin, Seymour, Conn. 


Paul F. Cox, Chi- 


sealer. Alex. Bevan, Providence, 


1,344,627. Indexing and recording means. A. R. Fergu- 
son, New York, N. Y. 
1,344,897. Fountain pen locking clip. David E. Johnson, 


Fort Washington, Md. 

1,344,934. Loose leaf binder. Chas. L. Baldauf, West 
Hoboken, N. J., assignor to Thos. Nelson & Sons, New 
York, N. Y., a corporation of New York. 

1,344,971. Loose leaf binder extension. 
Allison, Modesta, Calif. 

1,345,044. Pen. H. B. Wardin, Rochester, N. Y. 

1,345,093. Typewriting machine. A. G. F. Kubowski, 
Brooklyn, N. Y., assignor to Underwood Typewriter Com- 
pany, New York, N. Y., a corporation of Delaware. 

1,345,102. Combined typewriting and computing ma- 
chine. Henry L. Pitman, East Orange, N. J., assignor to 
Underwood Computing Machine Company, New York, N. 
Y., a corporation of New York. 


Laurence E., 


1,345,155. Pen Attachment for pencils. Harrison D. 
Flegel, Racine, Wis. 3 
1,354,365. File for loose sheets. Norman F. Hutchin- 


son, Balwyn, near Melbourne, Victoria, Australia. 


1,345,436. Magazine pencil. Harry P. Fairchild, New 
York, N. Y. 

1,345,460. Combined typewriting and computing ma- 
chine. Henry L. Pitman, Brooklyn, N. Y., assignor to 


Underwood Computing Machine Company, New York, 
N. Y.. a corporation of New York. 


; 1,345,781. Adding machine. Justin T. Hurley, New 
York, N. Y. 
1.345.872. Wrist or hand blotter. Paul Orzel, New 


York, N. Y. 


The Service Bureau of Office Appliances is for 


the Exclusive Use of Subscribers and 
Advertisers 





In the execution of its various commissions this bureau calls upon practically every member of the staff. 
It answers by personal letters all inquiries upon matters germane to the field, it furnishes special 
reports upon articles of office equipment, supplies names of manufacturers of any article 
wanted, puts man and job together, prepares advertising copy, furnishes lists of 
desirable agents and dealers in nearly every country, aids foreign dealers 
in securing U. S. A. lines and in many other ways performs useful 
service, all without charge. Subscribers in every land 
have made, and are making, good use of this 
bureau; manufacturers in every section of the 
field have had evidence of the service. 












































THOMAS A. EDISON 


Patriot, Industrialist and Dean of the World’s Great Inventors 
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A Message from Edison 


Great Inventor Gives Message on Current Topics to Readers 
of Office Appliances 


Nore—IVe regard it as peculiarly appropriate that this autumn issue of Office Appliances should open with an inter- 
view with Thomas A. Edison. The members of the office equipment field are particularly the beneficiaries of his genius of 
invention. Edison by virtue of his achievements is a citizen of the world, but he is of our country, and because of his 


inventions in the field served by this journal we like to 


This interview was given to Edward I. Wade, who called : 0 
Ur. Wade had prepared ten questions which covered a broad field, not by any means confined to this industry. 
care and his answers will be of interest to every reader of this journal. 


ippliances. 1 
Vr. Edison replied to each query with thoughtful 


1. Is it true, as has been often said, that European man- 
ufactured products are superior to American, because the 
European methods are hand, while the American machine? 

Answer.—Not after the Americans have standardized 
their products and applied machinery, if price is consid- 
ered. 

2. Will Europe eventually be forced by economic con- 
ditions to adopt similar methods of manufacture? 

Answer.—Yes, if the American markets saturated 
with our own products. 


get 


3. Is not America’s business efficiency, in a consider- 
able measure, due to appliances that simplify and facilitate 
office routine—such as the dictating machines, typewriters, 
addressing machines, filing cabinets, etc? 

Answer.—Efficiency in the office, which is due primarily 
to the introduction of mechanical appliances, reacts on 
the factory to increase output and consequently increased 
sales. 

4. Will not the inventive genius of the American people 
eventually impose on machines, largely automatic, an ever 
increasing percentage of labor now performed. by men 
and women, thereby releasing for productive vocations— 
such as farming—a vast army of those now congested in 
our cities? 

Answer.—High American wages is the mother of auto- 
matic machinery. The higher the wages, the greater will 
be the introduction of automatic machinery. This will 
necessarily reduce costs of production, and in turn will 
render it unnecessary for the older members of the family 
to do hard work. These older men who have performed 
their tasks, will have more time for the higher classics, 
such as literature, music, art, etc., and many will retire 
to small farms. Automatic machinery, therefore, is the 
hope of a higher civilization. 

5 and 6. How is America going to stop the steady trend 
of young men and young women from the farms to the 
cities, which is creating a shortage of “farm labor” and 
Will the elimination of 
the middle man, or a correction of our cumbersome meth- 
ods of. marketing farm produce, by eliminating these op- 
portunities 


seriously curtailing production? 


for loading the price, insure the farmer or 
producer a better market for his produce and make the cul- 
tivation of the soil financially attractive? 

Answer.—For fifty years or more, farming has not been 
a paying proposition. The manufacturing people have 
lived and grown wealthy at the expense of the farmer, 
who, if he and his family had received the same wages as 
the factory workman, would have sold his product from 


think of him as of our fraternity. 


on Mr. Edison last month as the representative of Office 


50 to 75 per cent below the cost of production. During 
the late war the farmer was able to make a profit, but at 
the present time is not making enough profit due to the 
improper system of distribution to the consumer, When 
this is corrected, farming will be profitable. The farmer 
will then buy more machinery to relieve the hard manual 
labor, and his boys will no longer flock to the cities, An- 
other attraction for the young man on the farm will be the 
automobile and the introduction of a cheaper form of mo- 
tion picture machine in the small farm towns, of which 
there are thousands. 

7. Is the Federal control of prices for staple commodi- 
ties a solution of some of the problems of high cost of 
living? 

Answer.—I do not believe any Government should con- 
trol prices. Governments should see that all the groups 
forming our people act fairly; that no one group or indi- 
vidual should injure any other group or individual. In 
fact, the Government should act as the final umpire of the 
Golden Rule. 

8. In what way can America retain or gain an ascen- 
dancy in the markets of Europe, Asia and South America? 

Answer.—Only by complete saturation of her own mar- 
ket. When we export goods for equivalent goods that we 
must have from other countries, we will be on velvet com- 


mercially. Anything beyond that point will react, and 
be a disturber with other countries. 


9. Why is it that the United States has been unable to 
secure the lion’s share of South American trade? Is it 
because of fear that this country entertains imperialistic 
ambitions, or because we are ignorant of the national 
characteristics of our southern neighbors and offend by 
our Yankee brusqueness and aggressiveness? 

Answer.—Because our own market is so large and at- 
tractive; because we have never been a world country. 
We are ignorant of exporting, because we have no finan- 
cial instrumentalities in foreign countries. No shipping 
and various other reasons, too numerous to mention. 


10. What is your message to the American manufac- 
turers who are seeking trade connections or increased 
business in the sixty-five foreign countries where Office 
Appliances goes on its mission of good-will and sales- 
manship? 

Answer.—To go slow. Start in a small way. Secure 
reliable men who speak the language and who know the 
customs of the people and trade. Ship nothing that does 
not more than meet the specifications and make proper 
and workable financial connections. Go in for a long puil 


to build up the reputation of the house for absolute re- 
liability. 








The Business Situation 


Comment on Present Conditions and the Outlook for the Rest 


there is much wisdom.” So 

said the wise man some 
thousands of years ago. If the say- 
ing were true in his day when men 
lived simply and derived their food 
and raiment from the yearly in- 
crease of their flocks and herds and 
from the fruits which a bounteous 
nature provided in their natural 
state, it should be true today in a 
more complex civilization whose 
prosperity is more dependent upon 
the proper working of its various 
interrelated parts. 

Office Appliances believes that 
its readers will derive entertain- 
ment as well as instruction from 
the views in the two or three pages 
following, coming as they do from 
a diversity of sources and from 
different portions of the country. 

To introduce an article on the 
general business situation we could 
hardly do better than to review a 
statement just received from the 
Chamber of Commerce of the 


J MULTITUDE of counsel 


United States, whose investigations , 


are both thorough and reliable. This 
report states that the committee on 
statistics and standards of the 
Chamber expresses a strong belief 
in a natural readjustment of busi- 
ness conditions without financial 
disorder or any sudden economic 
calamity. This view is expressed 
in the committee’s semi-annual bul- 
letin on crop and general business 
conditions. 

Among the disturbing business 
factors which the committee men- 
tions but concerning which there 
is no need to become panicky, are 
tight money, labor unrest, some evi- 
dence of a slight slackening of the 
social bounds in some phases of 
our life, the war between Russia 
and Poland, high cost of living, etc. 
There’ is a widespread belief that 
business will continue good for the 
remainder of the year. There 
seems to be a definite trend develop- 
ing toward a gradually increasing 
gain of supply upon demand and a 
somewhat lower level of prices. In 
textiles and in some leather lines 
there has been a decrease in pro- 
duction and a lower level of prices. 
Here and there mills have shut 
down and in some other places are 
running on reduced time, but this 
condition is scattered and local 


of the Year 


rather than general. There are in- 
dications of a lessened output in 
the automobile industry, likewise in 
the jewelry business in New Eng- 
land. Paper mills, on the other 
hand, are busy, with plenty of or- 
ders, also metal manufacturers, es- 
pecially those making finished ar- 
ticles. The inefficiency of labor 
and its scarcity is a subject of com- 
plaint, but the scarcity of labor is 
apparently less marked than here- 
tofore. The condition of the min- 
ing industry depends upon the na- 
ture of the metals mined. Contrac- 
tion in financial credits has put 
“wildcatting” in the oil regions out 
of business. In the building lines 
construction has slowed down on 
account of high prices and labor 
and material scarcity, together with 
the practical withdrawal of credit 
accommodations on new construc- 
tions. Cement and wire nails are 
scarce and cars for the transport- 
ing of lumber are difficult to get. 
The promise of the present time is 
for 3,000,000,000 bushels of corn, 
800,000,000 bushels of wheat, both 
winter and spring, and a_ cotton 
yield of about 12,500,000 bales. 
There will be more oats than last 
year and more tobacco, which is 
everywhere good—likewise more 
potatoes and more rice, about the 
largest crop on record. There is 
more cane sugar and more beet 
sugar in sight than for sometime 
heretofore and there is a hay crop 
of tremendous proportions. From 
every point of the compass comes 
complaint of lack of cars as the 
greatest of all handicaps to the 
transaction of business and one of 
the causes of the continuance of 
high prices. 

Concerning the inadequacy of 
transportation equipment it is of 
interest to note that the railroad 
committee of the Chamber of Com- 
merce of the United States has just 
issued an urgent appeal to manu- 
facturers and business men to co- 
ordinate their efforts in making 
better use of existing railroad 
equipment as one means to provide 
immediate improved transportation 
service. The committee points out 
that the equivalent of more than 
half a million cars can be added to 
the supply by closer co-operation on 
the part of all interests concerned 


with transportation. Some further 
discussion of this matter appears 
elsewhere in this issue. 


R. S. Bauer Gives His Views. 


Following is the comment of 
R. S. Bauer, president of the Na- 
tional Association of Stationers and 
Manufacturers, on the business sit- 
uation as disclosed by his travels 
and investigations of the last few 
months. Mr. Bauer says: 


“My comment on the immediate busi- 
ness situation in this country based on 
considerably more than a superficial sur- 
vey of conditions as they exist is as 
follows: 

“The threatened shortece of fox 
duction that existed earlier in the year 
because of the backward season ana in- 
ability of farmers +9 procure sufhcient 
help and the curtailment of acreage 
planted because of this, has been to a 
very large extent overcome, first, by the 
extremely favorable weather conditions, 
and, second, ihe tremendous extra ex- 
ertion of the farmers themselves be- 
cause of the importance of the respon- 
sibility resting o1 them. While there 
will be enough focd products to suppl) 
everyone, on account of the high wages 
paid to labor, and the very much higher 
freight rates that are now in force, | ao 
not look for anv tremendous falling off 
in prices on many ot the essential foods. 


‘ 
a pro- 


“The manufacturing and_ industrial 
condition of the country, I have every 
belief, will improve very rapidly after 
the national election has been deter- 


mined. There is more actual money in 
the country than ever before in the his- 
tory of the nation. Our railroads and 
other transportation services are now 
receiving sufficient return to permit ex- 
pansion and better service, which, of 
course, while it will come gradually, 
will nevertheless be constantly heading 
in the right direction for improved busi 
ness conditions. 

“I cannot see any material mellowing 
of cost prices for most of the staple 
articles in the stationers’ business. The 
very high freight and express rates are 
going to add a big expense to the manu- 


facture of these articles, both before 
they are fabricated and afterwards. 
Wages are not going to mellow imme- 


diately, although they will be somewhat 
lower. They will undoubtedly be the 
last thing to drop. 

“Selling expenses of the manufactur- 
ers are bound to increase tremendously, 
because of the increase in passenger 
rates, hotel rates, express rates, and 
other items of a transportation nature, 
which means that the present high 
prices, while they may not be main- 
tained in all instances, are very close to 
what will be for the next few years the 
‘stabilized’ prices of articles entering 
into the stationers’ business. 

“All paper products are bound to be 
as high as at the present market, and 
in many instances, there will be further 
advances. In the late fall or coming 











i 


Va TO eee SY 





September, 1920. 


winter and spring, there is, in my judg- 
ment, bound to be a tremendous revival 
of industry and production on a sta- 
bilized higher price plane than ever be- 
fore known, which can bring nothing 
else but continuous normal prosperity, 
which is the best kind for any class of 
business or industry, and the best kind 
of prosperity for the nation. 

“There is a constantly increasing tend- 
wine on the part of labor to give greater 
hourly production than ever before 
within recent years, all of which tends 
to make more favorable business and 
industrial conditions.” 


Mr. Gibbs on the Business 
Situation. 


The following ideas and sugges- 
tions on present business conditions 
and tendencies were given to a 
member of the staff of OFFICE 
\PPLIANCES recently during the 
course of an interview with Fletch- 
er B. Gibbs, general manager of 
the Nationa! Association of Sta- 
tioners and Manufacturers: 


“It has been about a month,” said Mr. 
Gibbs, “since I returned from my trip 
throughout the Western part of the 
country and quite a decided change has 
come about in the general situation 
since then. A tendency is now discern- 
ible to put on the brakes, so to speak, 
for banks and large business interests 
seem to be of the opinion that we have 
been going a little too fast for safety. 
The banks have, therefore, curbed their 
loans, calling in some loans and raising 
their discount rates. In such times, 
everyone takes stock of what he is do- 
ing. The virtual stoppage of building 
has caused those dependent upon the 
building trade to suffer a decrease in 
business during July and August. On 
the other hand, the large crops with 
which the country is blessed tend to 
exert pressure in the other direction and 
to keep general business in a flourish- 
ing condition. 

“In our own line there was a slight 
falling off in business during August, 
arising from a slackening up of all 
other kinds of business, but sales have 
now begun to increase again. I do not 
believe that the peak of prices has yet 
heen attained, but I do believe that it 
is near at hand. There will not be, in 
my opinion, any marked changes in 
value in the near future. 

“There are indications that factories 
are beginning to catch up to some ex- 
tent with their orders. This puts more 
goods on the dealers’ shelves and natur- 
ally curtails orders until the new stocks 
are somewhat depleted again. There 
does not appear to be in Chicago any 
excess of stock in the hands of the deal- 
ers. Naturally the dealers of the entire 
country would not receive their back 
orders all at once, so that dealers in 
some other parts of the country may 
have a surplus of goods, while the man 
in the next town may suffer a shortage. 
But the shortage of goods is being rap- 
idly overcome. This is a healthy indi 
cation and will tend to bring us back to 
less strenuous times. 

“There is one matter directly con- 
nected with this ordering proposition 
which deserves very careful attention. 
| refer to the fact that orders are not 
regarded as contracts, but merely as 
memoranda to be cancelled at the pleas 
ure of the buyer. This fact has created 
a condition of uncertainty among manu- 
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facturers who have, in many cases, held 
up improvements and extensions be- 
cause they felt that they could not rely 
upon the book indications as a safe 
guide to the future. Suppose, for in- 
stance, a manufacturer has orders on 
his books sufficient to keep his plant 
going for a year. Relying on these or- 
ders, he doubles the capacity of his plant 
at great expense to take care of them 
and to supply the regular run of trade 





R. S. BAUER. 


from day to day. Then suppose that 
fifty per cent of the orders on his books 
are cancelled before he has a chance to 
deliver them. He then finds himself 
with a plant too large for his require- 
ments and with an investment out of 
proportion to the income which he can 
reasonably expect to derive from it. 
Since the war, as everyone knows, deal- 
ers have experienced great shortage of 
goods and in order to obtain sufficient 
stock for their requirements, many have 
thought it necessary that they order far 
in excess of those requirements and to 
distribute their orders among a number 
of factories. This habit has obtained, 
not only among stationers but in prac- 
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tically all other lines as well, so that 
the manufacturers of the country, were 
they to believe the evidence of their 
senses, would have an inflated notion as 
to their prosperity, present and pros- 
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pective. But we must remember that as 
soon as storerooms begin to fill up and 
shelves to take on their normal appear- 
ance, cancellations will be heavy and 
this abnormal business may suffer a 
severe shrinkage. This brings us back 
to the point that for the g of every- 
one concerned, dealers as well as manu- 
facturers, an order should be regarded 
as a contract, not subject to cancella- 
tion at the will of the buyer. If this 
were the universal practice, manufac- 
turers would know exactly what to do 
and would have some rule by which to 
guide their future actions. The busi- 
ness on their books would be real, be- 
cause based upon actual contracts to 
purchase. 

“There is another angle to the matter 
which deserves consideration. Let us 
suppose that there is in Chicago, a prom- 
inent stationer who, although he needs 
goods, is willing to let someone else 
have some and therefore refuses to in- 
flate his orders. Needing pencils, he 
orders, let us suppose, 100 gross of a 
given brand. Another man, across the 
street, knowing that the manu facturer 
will send only a certain percentage of 
the goods ordered, orders 1000 gross. 
Soon there comes a day when the pen- 
cil manufacturer is able to deliver some 
goods but not all that are ordered, so 
he says, ‘We will deliver ten per cent of 
our orders.’ The result is that the fair- 
minded stationer who does a large | usi- 
ness receives ten gross of pencils and 
the other stationer across the street, 
whose conscience is more elastic, gets 
100 gross. The pencils of the first sta- 
tioner, who does a large business, are 
sufficient to last him a few days and the 
pencils of the other man, who, we wili 
suppose, does a small business, are suf- 
hcient to enable him to make a leader 
of this brand of pencils, and to cut the 
price on them if he so desires. I have 
taken pencils merely as an example to 
show how this system of over-ordering 
sometimes works. It would apply to 
many other commodities sold in a sta- 
tionery store. It gives an undue advan- 
tage to the man whose conscience is 
elastic and places the strictly honest 
man under a handicap. 


“Finally, | want to point out this fact 
which stationers would do well to con- 
sider. Many of us think that we have 
been doing, for the last year or two, a 
tremendous business and that the time 
has been an era of great prosperity. Let 
us not forget that the business we have 
been doing is not real, but that we have 
been simply cashing in on successful 
speculation and that the profit we have 
been making is not based upon the re- 
placement value of the goods them- 
selves. When we consider this fact we 
will soon discover that we shall have 
to get back to old, safe principles and 
figure not only on getting good prices 
but profits in proportion to the replace- 
ment value of our ‘stocks. We have 
found that the overhead cost of doing 
business on an average, throughout the 
country in the stationery trade, is 30 
percent. No stationer should figure on 
making a profit of less than 10 percent, 
but many believe that they are making 
10 percent, even when one-third or one- 
half of their business is quantity busi- 
ness which is done at a discount of from 
5 to 25 percent below the net retail 
prices of goods sold over the counter. 
In this way, the stationer’s supposed 10 
percent is cut down very materially, so 
much so, in fact, that some goods are 
sold at an actual loss. This condition 
is more dangerous in those situations 
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where a turn-over of the stock is rela- 
tively infrequent. If a man can turn 
his entire stock three times a year, let 
us say, he can perhaps afford to make a 
smaller net profit than the man who 
turns his stock only once, but in either 
case the practice it aiwiar quantity dis- 
counts is dangerous and it is something 
which we should set ourselves to elim- 
inate from the stationery business. I 
believe that every stationer in the coun- 
try is entitled to profit of 10 percent on 
the selling price of his goods, for | am 
certain that no figure less than that will 
provide him a safe surplus.” 


Opinions of Leaders in This 
Trade. 


In order that the views of the 
trade might be registered concern- 
ing the business outlook for the fall 
and winter, Office Apliances has ob- 
tained from various reliable sources 
a number of letters and interviews 
covering this subject. We have at- 
tempted to obtain expressions from 
as many different parts of the coun- 
try as possible and we believe that 
the following communications will 
prove to be of interest to our read- 
ers. 


M. S. Eylar, president of the 
National Association of Office 
Equipment Manufacturers and 
vice-president in charge of sales of 
the Elliott-Fisher Company, says 
that the office appliances industry 
seems to be in a healthy condition ; 
that the situation looks to him very 
excellent indeed. Mr. Eylar says: 
“I have no sympathy whatever with 
the crape-hangers. We just closed 
the largest business for the month 
of August in the history of the 
company and August is supposed 
to be a quiet month in this industry. 
We expect the business for the bal- 
ance of the year to be the largest in 
our history and can see nothing to 
prevent it. Devices which save time 
appeal more strongly now than ever 
before to the man who wishes to 
save money in his accounting and 
other departments. 


“There is undoubtedly a_ re- 
adjustment going on in business in 
general, but that should enhance 
rather than retard the sale of office 
appliances which are real time and 
labor savers. Statistics show that 
two-fifths of the failures in busi- 
ness are caused by poor accounting 
methods and _ poor collections. 
Therefore, we who are in the book- 
keeping machine business and are 
in a position to install systems and 
devices which give the business 
man the information he should 
have regarding his business at the 
time he should have it, are a real 
life-saving squad to business in 
general. 
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“Any manufacturer of an office 
appliance which has real merit and 
who possesses an _ organization 
properly trained for sales and serv- 
ice, has nothing to fear from busi- 
ness conditions in the immediate 
future.” 


Striking westward, we have the 
views of T. F. Peirce, of the Weber 
Showcase & Fixture Company, Los 
Angeles, Cal. Mr. Peirce is a deal- 
er and speaks from the dealer’s 
standpoint. Mr. Peirce’s letter 
gives some interesting information 
concerning general conditions in 
the city in which he lives. He says: 

“We find a small improvement in fur- 
niture deliveries, but fail to find any 


improvement in filing cabinet deliveries, 
especially in steel. We are very far be- 


_hind our orders on all classes of filing 


cabinets. 

“Relative to business conditions: We 
find things in a very healthy state in 
Los Angeles. In fact, there is a won- 
derful improvement over a year ago, 
when we thought things were excep- 
tionally good. 

“At the present time there are nine 
twelve-story office buildings under con- 
struction in Los Angeles, and the de- 
velopment of our industries is really 
phenomenal. In the last two years we 
have fifty-three hundred and twenty- 
nine new manufacturing plants started 
in Los Angeles. Some of these, of 
course, are small, yet a great many are 
of the first water in magnitude. The 
development of the Southwest as a cot- 
ton-growing country is not only bring- 
ing large tire factories to this section, 
but also attracting textile industries. 

“Everything seems very prosperous in 
the agricultural communities, with the 
exception of the lemon growers, who 
are at present suffering from the free 
trade tendencies of the present admin- 
istration in allowing the Italian product 
to compete against us. You are, of 
course, well aware of the fact that the 
Italian can bring his product into this 
country, sell at half our price, and have 
greater purchasing possibilities in his 
own country than our lemon grower can 
at double the price. 

“Pacific Coast trade with the Orient 
is now starting off at a good gait. And, 
with the resumption of our water trans- 
portation we are able to ship direct to 
any port all foreign products as well as 
our manufactured goods. We have a 
boat leaving now every day for Europe, 
South America, the Orient and Austra- 
lia, loaded down with our produce. 

“The writer will not presume to prog- 
nosticate the general conditions of the 
country, but as far as the Southwest is 
concerned, we are not alone optimistic 
but positive as to the future.” 


Charles A. H. Thom gives briefly 
an outline of what a representative 
middle western stationer thinks of 
business in this part of the country. 


“At the present time,” says Mr. Thom, 
“things are very quiet and I[ do not look 
for a large volume of business in the 
office equipment line this fall. Many 
of the large manufacturing concerns of 
this territory have canceled all orders 
for equipment and most of the buyers 
for the large corporations have orders 
not to purchase anything in the line of 
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office equipment that can be done with- 
out. I hope this is a pre-election con- 
dition and will not last very long. 

“The deliveries from the factories are 
improving and the railroads are making 
better shipping time than heretofore.” 

From a section further south we 
have the views of William Schmie- 
derer of the Buxton & Skinner 
Printing & Stationery Company, 
St. Louis, Mo. Mr. Schmiederer 
is manager of the stationery de- 
partment of that company and is 
prominent in the pre-convention 
activities of the St. Louis Station- 
ers’ Association. He says: 

“All of the stationers in St. Louis, in- 
cluding ourselves, are still being blessed 
with a good business. For this time of 
year we feel that we are getting more 
than our share. In addition to having 
good business all of the local people are 
very busy in working on the details for 
the coming convention. We find that 
deliveries from the East are improving 
and manufacturers are beginning to ship, 
goods more promptly than they have 
been doing for several months. From 
present indications we look forward to 
a good fall business.” 

R. W. Eaton, of Eaton Brothers, 
Inc., Rochester and Buffalo, N. Y., 
expresses the views of a represent- 
ative eastern stationer. Mr. Eaton 
said, during the course of an inter- 
view in the office of this magazine 
the other day, that trade in Buffalo 
is enjoying wonderful business. In- 
dustrial concerns are building ex- 
tensively down the river, promising 
before many years to make one city 
of Buffalo and Niagara Falls. 
Then, too, the farmers and fruit 
raisers of the district around Buf- 
falo have the biggest crops they 
ever produced. The market prices, 
however, are so high that people 
are buying sparingly. It is now be- 
ing attempted to get direct connec- 
tion between the producers and the 
consumers in order that people may 
be able to obtain supplies at more 
reasonable rates. 

Mr. Eaton stated that people are 
buying as much or more than here- 
tofore and that in every line sup- 
plies from the manufacturing 
houses are easing up and that the 
manufacturers are beginning to get 
abreast of their orders again. The 
Erie canal has been rebuilt into a 
barge canal, thus taking up the 
slack end of deliveries. The rail- 
roads are unable to handle all of 
the freight offered, but the canal is 
now beginning to improve this con- 
dition by caring for freight which 
the railroads cannot handle. 
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L. E. Fisher, editor of The 
Booster, published by The Toledo 
Metal Furniture Company, queried 
a number of dealers in office equip- 
ment on “What Will Happen to 
Prices?” The questions are perti- 
nent to the present discussion, and 
they are reprinted here, with the 
conclusions based on the replies. 
Editor Fisher vouches for the 
standing and judgment of the deal- 
ers whose views are expressed, 
withholding their names on a prom- 
ise of anonymity. The replies indi- 
cate their calibre. 

Volume of Buying. 

No. 1—Are you placing orders for 
office furniture in the usual vol- 
ume? 

Eight said they were not buying 
as heavily as in the past. Two said 
they are buying in the usual vol- 
ume. 

No. 2—Is there any noticeable de- 
crease in the buying of office fur- 
niture ? 

Eight said buying was not as 
brisk but several of these dealers 
stated it might be due purely to the 
summer season when _ business 
always falls off. 

Two said no noticeable decrease. 

Effect of Rising Prices. 

No. 3—Have you received recent 

price advances upon the office 
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furniture you sell? If so, how 

did your trade “take it”? 

Two said, “Our customers take 
it as a matter of course. Manu- 
facturers whom we represent only 
make advances when necessary.” 

One said price advances have a 
tendency toward substitution of 
cheaper articles. 

Two said, no recent advances. 

One non-committal as to effect. 

Four said, had a tendency to kill 
business. 

Better Deliveries? 

No. 4—Would better deliveries of 
all kinds of office furniture you 
sell affect relations with your 
trade and in what way? 

Eight said “yes,” because cus- 
tomers would be in better humor. 

Two said, would not help much 
—buyers becoming accustomed to 
extended deliveries. 

No. 5—What is your attitude to- 
ward office furniture manufac- 
turers whom you represent—do 
you feel that they are co-oper- 
ating with you as much as possi- 
ble, to keep prices where they 
are? 

Four said, getting splendid co- 
operation from all companies they 
represent. 

Four doubtful. 

Two said, majority of manufac- 
turers are playing fair. 
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No. 6—In fifty words or less, tell 
tell us what you consider the 
greatest evil of the price situation 
confronting us, and the remedy 
you propose? 

Various opinions are given, some 
are as follows: 

“Co-operation between manufac- 
turer and dealer in the way of 
gradually taking the grade, if there 
is to be a decrease.” 

“Make guaranteed prices effec- 
tive for certain periods, notifying 
trade before changing.” 

‘Longer hours for labor and less 
pay—pay no further advances to 
labor.” 

“Eliminate price prevailing con- 
dition. But I haven't a criticism to 
make of your concern. You have 
always been fair and have held 
prices according to your price list 
which you mailed from time to 
time.” 

“Non-production—bring up 
workmen to higher efficiency.” 

The reports seem entirely com- 
mon sense. None are extreme and 
all indicate a desire for stabilizing 
of prices and express the hope that 
in bringing this about the least pos- 
sible harm may come to all con- 
cerned. 

The dealer has every reason to 
expect co-operation from the manu- 
facturers he represents. 





Tact and [Temperament 


Salesmen Must Have the Former, Since Customers May Have 


Fr ALL men were as tempera- 
| mentally alike as peas in a pod, 

we would not only live in a 
dreary world, but there would be 
no need for salesmanship. Mer- 
chandise could be sold on the slot 
machine principle. But fortunately 
no two human beings want the 
same thing in just the same man- 
ner; the same circumstance calls 
for as many different varieties of 
reactions as there are human beings 
affected. Salesmanship recognizes 
the buying impulse and crystallizes 
it into a business transaction with 
resulting customer satisfaction, 
thus performing service. 

Often temperamental foliage ob- 
scures the demand for merchan- 
dise—the buyer is not in the “right 
mood.” The tactful salesman, how- 
ever, perceives the situation, places 
himself in harmony with “the pros- 
pect” and brings about a receptive 


the Latter 


mental state wherein the buyer 
recognizes that the goods offered 
will render the service he requires. 

The prospective customer enters 
the store for a loose-leaf system, 
after a traffic jostle has broken his 
glasses, or, following the pleasing 
intelligence that his rent has been 
raised one hundred percent. His 
frame of mind is anything but hap- 
py and if it is met by the cool atti- 
tude of a bored salesman, it is 
probable that the resulting nego- 
tiation will be neither pleasant nor 
profitable. But the salesman of 
tact by an adroit manifestation of 
sympathy, will bring the purchas- 
ing inclination out from behind the 
shadow where it may be concen- 
trated on the matter at hand. His 
handling of the situation as the cir- 
cumstance requires, places the buy- 
er at ease, and his tact becomes a 
buyer-service for it makes buying 


a great deal easier for the customer. 

During the extraordinary condi- 
tions of the past several years mer- 
chandise in most lines has very 
largely sold itself. The practice of 
salesmanship has frequently ap- 
peared an unnecessary effort. But 
more normal conditions are ap- 
proaching. The spending orgy is 
running out of gas and the business 
carburetor must be adjusted to a 
leaner mixture. The _ take-it-or- 
leave-it attitude which many have 
fallen into must be filed away with 
the two for a quarter collar, the 
ten cent shave, the nickel cigar, and 
other antiques, in the land of the 
Used-to-be. To move goods we 
must sell them. The customer with 
his likes and his dislikes, his whims 
and his idiosyncrasies, is coming 
back with the demand that service 
accompany his purchases. And it 
will be salesmanship embracing tact 
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and courtesy to meet temperament, 
which will count strongly in the 
business turn-over. 

Some men are more sensitive 
than others, but all men dread hu- 
miliation and most of them will go 
a considerable distance out of their 
way to avoid it. A haughty atti- 
tude on the part of a salesman who 
failed to sell his prospect has many 
times kept that prospect from re- 
turning to the scene of his annoy- 
ance. An impulse to walk into a 
store “just to look around” may 
often be directed toward a_pur- 
chase; yet many men stifle the im- 
pulse rather than run the risk of re- 
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peating the experience of a past 
petty humiliation administered by 
a salesman who failed to recognize 
the potential customer, but was vis- 
ibly annoyed by the man who was 
“just looking around.” The tact- 
ful employe who permits his pros- 
pect to leave the shop with his seif- 
respect intact—whether or not he 
purchases, is sowing the seed of 
future business. And if the man 
who takes the order is apparently 
as appreciative of a small sale as 
he would have been with one of 
larger proportions, he is extracting 
a customer-promise to return. 


September, 1920. 

A successful stationery dealer hit 
the nail squarely on the head re- 
cently : 

“When a chap comes in just to 
look around,” said he, “and wants 
to carry his undamaged self-esteem 
out with him, for the love of Mike, 
let him!—even though he doesn’t 
spend a nickel.” 

Customer temperament, in an era 
of competition, will probably make 
it necessary in many houses to take 
business courtesy—with its finest 
quality, tact—out of the camphor 
and moth balls, and put it to work 


selling goods. 





Salesmen of Antiquity 


Three of a Series of Articles in Recent Issues of The Sales 


No. 1—St. Paul. 

“Paul was a master salesman!” 

Rev. Theodore M. Henderson, 
pastor of the village church, was 
talking. I was listening. It’s your 
turn now—to listen. 

“The journey of Paul, who was 
Saul of Tarsus,” he said, “changed 
the history of the Christian religion. 
It was the most successful sales 
campaign ever undertaken. 

“The fundamental element in 
Paul’s success was his manhood. 
He believed in himself and in the 
goods he sold. 

“A salesman of his type would 
believe in the house and in the man 
who directed his activities. He 
would believe, as did Paul, in truth- 
fulness, in loyalty, in perseverance. 

“Paul believed in work and in 
play—in health and good cheer. He 
believed in sunshine, fresh air, so- 
briety and sufficiency. He believed 
that ‘the square deal’ was the only 
deal. He practiced what he 
preached. He believed in the satis- 
faction of Service. He gave as he 
went, and he grew as he gave. 

“We are born believers in this 
type of salesman,” Mr. Henderson 
continued, as he leafed the pages 
of the Book of books. We want 
salesmen who are optimists, who 
believe in the scheme of Life, in the 
future of the race, in their own 


power and future, and in their fel- 
low men. 

“We want salesmen who believe 
in their city, in their country, in 
mankind, and in the general plan 


Builder 
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and scope of the Universe. 

“Like Paul, such a salesman must 
be permeated with faith. He must 
be determined and persistent. In 
the language of the phrenologist, 
he must be ‘seven-plus on self- 
esteem.’ He must be magnetic; he 
must energize men; his confidence 
will inspire the confidence of 
others. 

“Holy Writ contains many refer- 
ences to the fearful and unbeliev- 
ing,’ Mr. Henderson said, adding: 
“Fear was recognized then as it is 
now—the chief holdback to devel- 
opment and progress. Paul was 
fearless. Paul was successful. 

“Doubt is the lowest form of in- 
sincerity. It binds possibilities, 
cripples activities, crowds out in- 
itiative, strangles efficiency, kills 
every motive, and buries every am- 
bition. 

“Tntellectually, morally and phys- 
ically we are reaching higher planes 
of thought and activity. We see 
more clearly the eternal principles 
advanced by Paul, of equity and 
fair dealing, of gentleness and con- 
sideration. We have a truer realiza- 
tion of the rights of others.” 

No. 2—Confucius. 

“What a past-master salesman 
Confucius might have been!” ob- 
served the librarian the other day, 
when the matter of indirect sug- 
gestion was under discussion, add- 
ing: “The wonderful compelling 
power of his teachings shows the 
indomitable impetus of a sugges- 


tion skillfully planted in the mind. 

“Confucius was quick to realize 
that suggestion, in the normal state, 
is the more effective the more in- 
direct it is, and that it 
efficacy in proportion as it becomes 
direct ; also that the Chinese of his 
day were no more reasoning than 
the people of the rest of the world. 

“Here are literal translations of 
a few of the many sound business 
ideas taught by Confucius : 

“*Fuel is not sold in a 
nor fish in a lake.’ 

‘A merchant without capital is 

like a farmer without an ox.’ 

“*Those who labor with their 
minds rule; those who labor with 
their bodies are ruled.’ 

“*All the grains of rice that are 
in the soup have been matured by 
the sweat of labor.’ 


loses its 


forest, 


“*Small trades make — great 
profits.’ 
““There never was good work 


done without effort.’ 

‘‘A man without thought 
the future must soon have present 
sorrow. 


for 


* «There is time to fish and time 
to dry nets.’ 
“*To make a man of yourself 


you must toil.’ 


‘Use both such goods and 
money as suit your market.’ 
‘*Be first in the field and last 


in the couch.’ 

“We can deal with ready money 
customers; those who want credit 
may save their breath.’ 
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“‘Dig a well before 
thirsty.’ 

“*To do a good trade wants 
nothing but resolution; to do a 
large one nothing but application.’ 

“*Boldness in business is the 
first, second and third thing.’ 

“*At the first hand buy, at the 
third let lie.’ 

‘*Business neglected is business 
lost.’ 

**Able to buy, don’t so buy as to 
frighten the seller; able to sell, 
don’t so sell as to frighten the 
buyer.’ 

“*In business one must be 
fectly affable.’ 

“*“Who does not ready money 
clutch of business has not much.’ 

“*A good customer won't change 
his shop, nor good shop lose its 
customer once in three years.’ 

““He who toils with pain will 
eat with pleasures.’ 

“If any salesman has doubts as 
to the preponderance of sugges- 
tion over reason,” the librarian 
said, after placing the book on the 
shelf, ‘let him try to close a sale 
through argument. A single trial 
will convince the most incredulous. 

“Brevity is one of the outstand- 
ing features of indirect suggestion. 
It implies so much and says so lit- 
tle.” 

“Confucius ‘sold’ his code to his 
people in a way that made it stay 
sold. Mandarin and coolie alike 
recognize any undertaking as a 
solemn obligation. A debt remains 
a debt until it is paid. Chinese do 
not resort to bankruptcy courts. 
A Chinese pays or shows his cred- 
itor a good reason for extension— 
he must ‘save his face’ or be dis- 
honored.” 

No. 3—Mark Antony. 

“Marcus Antonius certainly ‘put 
it over, as the saying is these gal- 
loping days,” observed the veteran 
actor at the Elks’ Club, where 
members of a party, including two 
traveling salesmen, a manufactur- 
er and a merchant, were discussing 
sales and salesmanship the other 
evening. 

The player, it should be noted, 
had sold goods from house to house 
in his earlier days and has never 
lost interest in what he calls “the 
great game.” 

“Antony faced the same two big 
problems that confront the present 
day salesman,” the actor said in 
answer to a question by the mer- 
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chant adding, “These two prob- 
lems are: 

“First, what ideas to hold, and 

“Second, how to get these ideas 
accepted by the people. 

“Let us follow the steps Antony 
took in ‘selling’ Julius Caesar, vic- 
tim in the great Latin tragedy, to 
the people of Rome, many of 
whom, believing the conspirators, 
looked upon Caesar as a tyrant. 

“Caesar has been stabbed to 
death by the conspirators, and last 
by Brutus. Afterward Antony 
enters the capitol with Caesar’s 
body—just as Brutus is conclud- 
ing his speech. 

“Note how, in his opening words, 


Antony applies the fundamental 
principles of scientific salesman- 
ship: 

“*Friends, Romans, country- 


men, he begins; ‘lend me your 
ears: I come to bury Caesar, not 
to praise him.’ 

“Did Antony get attention? He 
did. 

**The evil that men do lives af- 
ter them,’ Antony continues, “The 
good is oft interred with their 
bones; so let it be with Caesar.’ 

“This general statement of fact, 
on which all agreed, immediately 
puts Antony and ‘the gentle Ro- 
mans’ in accord. They listen. 
They are respectful in their atten- 
tion. Here Antony appeals to one 
of the basic instincts—the love of 
fair play. 

“Antony continues his oration, 
saying Brutus had told the people 
that Caesar was ambitious. 

“Let us take note of how he 
states the case: 

“Tf it were so, it was a grievous 
fault. And grievously hath Caesar 
answer d it.’ 

“Again the commoners agree 
with Antony. They are saying, 
‘Yes, Antony is right; he is stating 
the case fairly.’ 

“How cleverly he turns Brutus’ 
charge of Caesar’s ambition in his 
favor. 

“ "Did this in Caesar seem ambi- 


tious: When that the poor have 
cri’d, Caesar had wept. Ambition 
should be made of sterner stuff. 


Yet Brutus says he was ambitious 
and Brutus is an honorable man.’ 


“You see how effective that ques- 
tion is—how the mind accepts it 
because it is not a direct denial of 
Brutus’ assertions of Caesar’s am- 
bitions, and, therefore, 


does not 
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arouse opposition to Brutus’ cause. 

“Note, to the adroitness with 
which Antony moves into the pre- 
sentation of the big subject, gain- 
ing conviction: 

“*T speak not to disprove what 
srutus spoke, but I am here to 
speak what I do know.’ 

“Here is a compact, simple, yet 
ringing declaration, in effect, ‘I 
know what I am talking about.’ 
No wonder that speaking with au- 
thority has, is, and will ever be a 
mighty force. 

“Antony realizes that knowledge 
is power. 

“*You all did love him once— 
not without cause,’ Antony says, 
driving home his point. ‘What 
cause withholds you, then, to 
mourn for him?’ 

“Here is a statement of obvious 
fact, upon which all could agree. 
lt is without artifice, straightfor- 
ward and yet engaging. It pre- 
pares the mind of the hearer for 
what follows. 

“Antony offers proof and the 
citizens are quick to grasp it. 

“He used simple words with 
marked effect in presenting his big 
idea and having it accepted. He 
aroused in the commoners a desire 
to right the wrongs done Caesar, 
and begins to prepare them for ac- 
tion by the indirect appeal. 

“After speaking of Caesar’s vir- 
tues, Antony refers to Caesar’s 
rich legacy to the people; but clev- 
erly he withholds the terms until 
the citizens clamor for the reading 
of the will, and when they hear it 
they act as Antony intended they 
should act; praising Caesar and 
ready to avenge his death. 

“Antony begins his appeal with 
a combination of ideas and what he 
wants his hearers to do. He hedg- 
es them in, not once giving the 
slightest opening for opposition; 
he accomplishes his purpose—he 
makes the sale. 

“Antony again proves his super- 
salesmanship, when, standing at 
srutus’ bier, he says: 

“*This was the noblest Roman 
of them all; all the conspirators 
save only he, did what they did in 
envy of great Caesar; he, only, in 
a general honest thought and com- 
mon good to all, made one of them. 
His life was gentle; and the ele- 
ments so mix’d in him, that nature 
might stand up and say to the 
world, “This was a man’ !’” 
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Concerning Office Furniture 


Being Some 


HE dealer who is about to 
g 3 open an office furniture de- 

partment in a small city 1s 
first confronted with the problem 
of the size and variety of the stock 
to be ordered. And the solution 
is most important, for a “flying 
start,” even though it be modest, 
carries one a good way toward suc- 
cess. But much haphazard guess 
work, and considerable of the risk 
element may be eliminated at the 
out-set if a survey is made of the 
concerns whose patronage may be 
expected to form the nucleus of 
business for the first several months 
or a year. These concerns can be 
graded according to the class and 
amount of furniture they may be 
expected to use and the resulting 
classification will form the basis for 
the dealer’s stock, including sup- 
plies. Banks, law offices and real 
estate concerns, for instance, would 
have office furniture requirements 
differing from those of the leading 
clothing establishments. The in- 
surance companies and institutions 
filing voluminous and important 
records, would probably be suscep- 
tible to steel. 

With this classification to begin 
with, outside salesmen representing 
the established lines of the house 
would find it an easy matter to jot 
down brief, helpful notes, during 
their calls, listing the result of their 
observations in the various estab- 
lishments on the record: The 
Jordan Development Company is 
using an obsolete filing equipment ; 
White & Malcolm have a miscel- 
laneous assortment of ill-appearing 
clerical desks ; the swivel chair and 
the guest seat in President Mc- 
Donald’s office will probably find 
their way into the discard when the 
contemplated partition for the new 
“holy of holies” is finished, ete. 

It must be remembered that al- 
though much of success hinges up- 
on ability to furnish supplies with- 
out delay, and although a reason- 
able variety in the major stock 
make it imperative that a fair sized 
stock be carried, changing styles 
and new developments protest 
against over-stocking. Here is 
where the value of the “survey” 
first makes itself felt. c 


Suggestions on Starting a 


Department 


But the record prepared during 
the surveying process need not by 
any means have completed its ser- 
vice with the ordering of the first 
stock. 

Suppose the list reveals fifty 
good sized concerns and one hun- 
dred of lesser importance. These 
may be classified in a small card 


index file, each card carrying no- 


tations from the outside salesman’s 
observations. When the prospect 
enters to look at filing equipment, 
the salesman, during the ensuing 
conversation adroitly discovers the 
prospect’s name. A boy, on a pre- 
arranged signal, may bring the card 
from the near-by “survey file’—or 
the salesman may quietly obtain it 
himself. A glance reveals that Mr. 
McDonald—-the »rospect---is _ re- 
modeling his private office; the 
swivel chair is antiquated and so 
is the seat for customers. At 
length, the filling equipment matter 
is disposed of. 

“We are enthusiastic over some 
fine swivel chairs we have just re- 
ceived,” says the sales diplomat, 
“and I st.ould like to show you ene 
or two 1f you have a moment. Per- 
haps you do not need one now, but 
some day you may be remodeling 
your office and something like this 
would be suitable.” 

Probably Mr. McDonald had 
not thought of swivel chairs. His 
attention had been riveted on filing 
equipment. But, by George! that’s 
right ; there is the new office to be 
completed next month. The pow- 
er of suggestion—at the psycholog- 
ical moment—is mighty. 

Once more the “survey 





” 


record 


has served. And it will serve 
when Attorney Claxon enters the 
store, and when the manager of 
the Jordan Developement Company 
comes in for a “close-up” of some- 
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thing which beckoned to him from 
the display window. 

When the direct advertising cam- 
paign begins—and it should be 
kept up systematically—what could 
be handier for supplying individu- 
ality to letters than the data on file 
in the “survey file”? But this de- 
mands a precise understanding of 
what not to say! 

Naturally the floor arrangement 
of the stock should be as nearly as 
possible that of suites, to give the 
purchaser an opportunity to visu- 
alize the appearance of a complete- 
ly furnished office. The suite idea 
is effective in window displays also, 
when space will permit, although 
crowding the window is liable to 
confuse the passer by. One effec- 
tive “hit” is better than a scatter- 
ing of ideas which fail to register. 
Every window should contain a 
central idea and everything in the 
display should suggest the service 
for which it is intended. The usu- 
al desk accoutrements—ink stand, 
pen, a letter to be signed, suggest 
the purpose for which the desk is 
intended. A near-by typewriter 
containing an unfinished letter; a 
half turned swivel chair; a filing 
cabinet drawer, half opened and 
containing guides and correspond- 
ence; a hat on a near-by rack— 
these all convey the idea of a tem- 
porary suspension of office activi- 
ties and lend human interest to the 
window. 

Local newspaper advertising will 
be effective if it is “alive.” Events 
in the home city may be hooked up 
to the dealer’s advertising in a man- 
ner which will make them read 
with genuine interest. In several 
instances where well known local 
concerns have been sold, capital has 
been effectively made of their pat- 
ronage through the ad. Current 
events, the changing seasons, ap- 
proaching holidays and_ building 
operations all supply excellent op- 
portunity for timeliness in home 
paper publicity. 

There are hundreds of ways of 
attracting attention and getting 
business, but when all is said and 
done, the only thing which will 
hold business and create a list of 
satisfied customers, is service 
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The Purpose of the Jones Bill 


A Discussion of Its Features and the Manner of Its Reception 


VEN the opponents of the 
“Jones Bill,” or the new Mer- 
chant Marine Act, concede 

that it forms the nucleus of a def- 
inite and constructive Merchant 
Marine policy for the United 
States. by its enthusiasts it is 
hailed as the long needed impetus 
to foreign trade. Certainly if there 
is any virtue in shipping American 
goods in American bottoms, the 
bill represents a piece of forward- 
looking legislation in the interests 
of American shipping. 


In the past the American ship 
owner was confronted with condi- 
tions which made it unprofitable to 
operate ships under his own flag. 
Foreign ships could be built and 
operated more cheaply and _ there- 
fore carried the great bulk of the 
world’s cargoes. American mari- 
time labor requirements forced the 
employment of a labor which was 
prohibitive in cost and America be- 
came a negligible factor in the 
transport of ocean freight. Ger- 
many, in working toward the goal 
of her trade ambitions, found it 
expedient to grant special railway 
rate concessions on her export and 
import freight; France, Japan and 
Spain did likewise. Because her 
commercial existence rested upon 
her maritime activities, Great 
Britain has found the means >to 
maintain her leadership in world 
trade through British controlled 
shipping interests. But even Britain 
recognizes the need of special con- 
cessions to her own shipping en- 
terprises as she reviews the rapid 
strides of pre-war Germany in de- 
veloping her ocean commerce. Wit- 
ness the comment of a_ British 
writer appearing in “The Marine 
Journal” 

“Prior to the war Great Britain's 
mercantile marine was paramount, 
but the Germans were steadily 
forging ahead. Their government 
had brought in legislation which, 
mutatis mutandis, had much_= in 
common with the Jones Bill, and 
by 1914 we were becoming vividly 
alive to the fact that, thanks to our 
complacency, the policy of our chief 
mercantile rivals was bearing bitter 
fruit for us—indeed, if the war had 
not intervened, our position would 


Abroad 


probably have been critical in the 
extreme.” 

And although most of the criti- 
cism of the Jones Bill comes from 
foreign shipping circles who see in 
it the means of fathering a power- 
ful mercantile rival, the writer 
quoted above deplores the grum- 
blings of a misguided press which 
calls attention to the bill as an un- 
fair measure inspired by jealousy 
and ill-féeling toward ather na- 
tions. He goes even further, in 
urging “obvious measures” of 
British legislation to meet the loom- 
ing American mercantile marine 
competition—by referring to our 
own recent legislative activity as 
“honest American aggressiveness.” 
Indeed, that exactly characterizes 
the motives inspiring the bill. 

In fact, the sponsors of the law 
point out that foreign concern over 
its effect upon the shipping business 
of other nations is one of the 
strongest arguments in behalf of 
the efficacy of the new measure. 

The period between 1914 and 
1920 gave the United States more 
than ten million tons of steam 
ocean shipping and placed her sec- 
ond only to Great Britain in the list 
of maritime countries. As the cost 
of building and operating ships un- 
der our flag was prohibitive, so far 
as continued competition with oth- 
er nations was concerned, we were 
faced with the proposition of sell- 
ing our ships to foreign interests 
and thus witnessing the collapse of 
our merchant marine dreams of 
long standing, or giving American 
ships some advantages over foreign 
competitors in the carrying of 
American cargoes. The American 
people chose the latter alternative 
and the Jones Bill was the result. 
It merely seeks to make it possible 
for ships of the United States to 
compete for foreign trade by offer- 
ing our bottoms certain advantages 
to counter-balance the cost handi- 
caps under which they had always 
labored in bidding for business 
against foreign carriers. 

The main features of the Jones 
Bill are briefly as follows: It re- 
serves for American ships the right 
to engage in domestic coastwise 
traffic and grants railway rate 
preferentials on freight hauled to 


the seaboard to be shipped in Amer- 
ican boats. The same provision is 
made for imports carried in ships 
flying the American flag. Certain 
tax exemptions are granted for ten 
years to American owners oper- 
ating in foreign trade, conditionally 
upon their agreeing to construct 
new ships in the United States. The 
percentage of foreigners in the 
crew is fixed and the amount of 
foreign capital which may be in- 
vested in American shipping inter- 
ests is regulated. The United States 
Shipping board is confronted with 
the duty of establishing regular 
trade routes and providing tonnage 
to meet the requirements of any 
necessary route. To this end the 
board is directed to investigate 
what steamship lines should be es- 
tablished, study the world markets 
and deal with the question of 
adequate terminal connections. 
When it is determined that trade 
demands call for a route between 
the United States and any port in 
the world, the board is authorized 
to sell ships to private owners for 
this route, and the price of the s 
may be determined by the poor 
tions under which the new route 
will be established. Ships will be 
turned back to private ownership as 
rapidly as possible to be operated 
under governmental supervision 
and regulation, but the board is 
authorized to operate ships over a 
necessary route until private capi- 
tal can be interested. The Ameri- 
can Bureau of Shipping is officially 
recognized by the bill to provide 
facilities similar to those afforded 
British owners by Lloyds. Provi- 
sion is made for a rather elaborate 
system of marine insurance. 

The Jones Bill, by providing for 
the building and maintenance of a 
real merchant marine, is expected 
to stimulate American interest in 
foreign trade possibilities and open 
up heretofore untouched markets 
for American exports. By inject- 
ing keener competition into the 
ocean traffic field, its operation will 
tend to lower ocean freight rates 
and quicken the delivery of Ameri- 
can goods, as naturally the goods 
of any nation are given preference 


in its own ships. 
—C. &. B, 
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Careless Man Retards Progress 


Many Otherwise Capable Men Are Held Down Through This One Weakness. 


T IS probably true that careless- 
ness has kept as many salesmen 
down at the foot of the lacder as 

any other single human weakness. 

First, let us analyze this word so 
as to determine just what its true 
meaning is, and then we will couple 
it up with “Salesman” and diag- 
nose his weakness in this respect. 

Carelessness: “Ist, Free from 
care or anxiety; hence, undis- 
turbed. 2nd, Giving no care; heed- 
less; negligent; regardless; un- 
mindful. 3rd, Done or said with- 
out care; unconsidered, as, a care- 
less act; a careless expression.” 

Many salesmen have the faculty 
of doing most of their work right 
—skilfully, in fact—yet fall down 
at the critical moment and nullify 
their previous good work by some 
careless act. As the golf critic 
would say, “they fail to follow 
through.” 

One Fatal Weakness. 

The careless salesman may pos- 
sess every desirable qualification 
except one—carefulness. His per- 
sonal habits may be above reproach 
and his energy abundant, but this 
one weakness greatly retards his 
progress. 

Most employers have personal 
dealings with careless salesmen, 
and this experience has given them 
a very intimate and accurate knowl- 
edge of the manner in which they 
work. The majority of care- 
less salesmen undoubtedly 
possess a certain kind of abil- 
ity and likeable enough per- 
sonalities, and, in addition, 
appear to be right on the job 
all the time. Frequently, 
while beating over the same 
old paths year in and year 
out, they wonder the reason 
for it—can’t understand why 
they fail to go higher. Their 
friends, too, are puzzled be- 
cause of their failure to 
advance. 

“Cases” on Carelessness. 

Back in the office, however, where 
the cold records are kept in black 
and white, the reason for their fail- 
ure to progress is all too apparent 
carelessness. The records of their 
work neither justify their discharge 
nor promotion—the records show 
that they blow neither hot nor cold, 
and also that they are unsafe to be 
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trusted with more important duties. 

Quite often employers realize 
that there is much good material 
in the careless salesman, so they 
patiently try to correct his one be- 
setting sin of carelessness. And 
frequently the salesman is made to 
appreciate his own handicap, rem- 
edy his weakness and develop into 
a first-class, alert hustler. When a 
man realizes his own weakness he 
has already won half the battle of 
reform. 


Carelessness Wastes Energy. 

Efficiency experts quite often 
find during their investigations that 
a large percentage of the total en- 
ergy of an organization is useless- 
ly expended in correcting acts of 
carelessness. This lost motion could 
go to increase the efficiency and 
earning power of an organization to 
an amazing and gratifying degree. 
When this wasted energy can be 
conserved and _ properly 
directed the business 
moves forward as if 
shot from a cata- 
pult. 


The careless 
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salesman unconsciously magnifies 
his one weakness to his house each 
passing day. Nothing he does is 
quite complete. Part of his work he 
does thoroughly, but other parts he 
skips over carelessly. Several em- 
ployes in the office are invariably 
forced to consume valuable time in 
straightening out some tangle for 
which his carelessness is wholly re- 
The quantity and qual- 


ilistac 


sponsible. 
ity of his orders may be 
tory, but their listing on the order 
blank is incomplete. 

He gets up early enough, dis- 
plays ambition and works energeti- 
cally, but carelessness stalks along 
at his side. 

Losing Customer’s Attention. 

Upon getting ready to write 
down his first order of the day he 
discovers that he has mislaid his 
order book and has to look 
for it while the customer 
frets and fidgets. 

It is not at all uncommon 
for him, when visiting a 
prospective customer, to 
discover he has not brought 
along a price list. This 
forces him either to be guided by his 
faulty memory and to hazard costly 
mistakes or waste good time in re- 
turning to the store for a price list. 

He will leave his catalog 
on a customer's 
counter, and discover his 
carelessness only when he 
is ready to write the next 
order. 

Haphazard Worker. 

He makes out his reports 
in a slipshod man- 
ner, answers ques- 
tions in a haphaz- 
ard way, and is not 
careful in quoting 
prices to customers. 


desk or 


He fails to state the date 
of his order, leaves his name 
off entirely, and even when 
writing a communication in 
pen and ink he often fails to 
add his signature. 

Frequently he wi!l speil 
the customer's name 
rectly and = give the 
initials, street and number. 

If the firm name with 
“Brothers” or “Sons” he in- 
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Careful Man’s Steady Progress 


Care and Thcughtfulness Promote Progress Better Than 


OME salesmen are called geni- 
S uses. It is popularly under- 

stood that the so-called genius 
is simply one possessing unlimited 
capacity for work—a person cap- 
able of concentrated thought and 
sustained endeavor. 

The definition would be much 
nearer the exact fact if the faculty 
of carefulness was added to the 
other qualifications. When a man 
exercises care while working, he 
eliminates the necessity for re- 
tracing his steps, and although his 
progress may be slow, it is steady 
and certain. 

Webster on “Carelessness.” 

Right here in the beginning let us 
see what Webster has to say of 
carefulness, then we can tie it up 
with a salesman who has this trait 
and more clearly analyze both his 
character and actions. 

Carefulness: “tIst, Full of care; 
giving heed; watchful; cautious. 
2nd, Attentive to aid; provident. 
3rd, Vigilance in guarding against 
evil and providing for safety.” 

Many salesmen who apparently 
possess no unusual qualifications, 
and who, judging only from their 
exterior movements, are woefully 
lacking in that ,dash and_ vigor 
which are understood to be charac- 
teristics of success, climb higher 
and higher up the commercial lad- 
der each succeeding year simply 
because they avoid all lost motion 
through carefulness. 

The Reliable Salesman. 

The “Careful Salesman” may 
not be the whirlwind sort—he may 
not be as glib of tongue as others; 
he might be lacking also in the 
ability of brilliant presentation of 
his proposition. But, being careful 
above all things else, he is sure- 
footed and evenly gaited. 

His movements are 
similar to those of the 
turtle in his race with 
the hare. The hare ran 4 
with ‘ 
great 
speed 
fora 
short 
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tance, 
then, feeling secure 
that he could get up 


and win the race 
any time he chose, 
lay down and went 
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to sleep. The turtle naturally moved 
slower, but he was careful to keep 
on moving. When the hare awoke 
the turtle had won the race by a 
wide margin. “The race is not to 
the swift.” 

Sales managers find it a source 
of constant joy to deal with the 
Careful Salesman.” When they 
open a communication from him 
they feel confident it will be letter- 
perfect. True, numerous large or- 
ders may not drop out, but they 
will be found right from beginning 
to end. There will be no occasion 
to worry over acts of omission or 
errors of any kind, nor will it be- 
come necessary to straighten out a 
bunch of kicks. 

The “Why” of Promotion. 

It is not unusual for the friends 
and acquaintances of the “Careful 
Salesman” to display surprise when 
he receives a promotion. So far 
as they have been able to discern 
he has displayed neither speed nor 
brilliance. However, could they 
but know just what his careful 
methods have enabled him to 
achieve for himself and his house, 
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Heedless Speed. 





From the 


yhey would cease to marvel at his 
success. 

Upon arising he is careful to 
groom himself properly. He real- 
izes that a “front”—a_ presentable 
appearance — is a business asset 
that no man can afford to ignore. 
He bathes, shaves, makes sure his 
shirt and collar are clean, and is 
careful to brush his clothes very 
thoroughly. He strives to both 
iook and act the part of the “Care- 
ful Salesman.” 

Starts the Day Prepared. 

Sefore leaving his room he 
pauses long enough to make a men- 
tal inventory of his requirements 
for the day. He feels that he is 
properly equipped—prepared—for 
the day’s business, so makes his so- 
licitation with absolute confidence. 

Before leaving a customer he 
makes sure to secure his price list, 
order book, sample case and adver- 
tising matter. For the time being 
he wipes the slate clean so far as 
that particular customer is con- 
cerned, and thus avoids wasting 
time either in returning for any- 
thing he might have forgotten or 
for the purpose of adjusting errors 
in the future. 

Before starting to work on his 
report that night he sums up his 
experiences of the day, determines 
what helpful information he can 
send in to the house, then proceeds 
deliberately to make out a careful 
and complete detailed report. And 
he is careful to date it properly and 
sign his name in each instance. 

Checking Back. 

Next, he carefully scans ls 
signed orders for: the purpose of 
locating and correcting any errors 
that he might possibly have made. 
He compares the quantity and price 
opposite each article to make cer- 
tain that all three are right, and if 
there is the slightest doubt in his 
mind about how he has 
spelled the customer’s name, 
or his address, he looks both 
up immediately. 
Knows Value of Care. 

Appreciating the 
value of his time and 
knowing that it is an 
expense to the house, 
he is careful that it 
is consumed in the 
most advantageous 
manner. 

(Continued on p. 164.) 











Using the Consul 


Some Observations by a Central and South American 


OONER or later he who dis- 

cusses export trade must dis- 

cuss American consuls. Most 
office appliance men are interested 
in them. In the days before it be- 
came our war the editor of Office 
Appliances reckoned the Depart- 
ment of State would do pretty well 
if it just carried on, without tack- 
ling reformation, and he shoved my 
article back in the stamped envel- 
ope an author provides for the 
purpose and told me to come back 
when the real excitement was over. 
I’m back. 

Strange as it may seem, many 
American business men do not ap- 
pear to have a clear comprehension 
of what a consul is, what he does 
or what he can do. Their letters 
showed it to me in many ways 
when I was in the service. Some 
addressed me “consel,” others 
“council,” a few “consular” or 
“counsellor,” and more than one, 
“consol.” Consuls-general are 
called “consular agents,” consular 
assistants “assistant consuls,” and 
the consular agent ‘‘consul” or even 
“consul-general.”’ Such mistakes are 
trivial but indicative, the letters 
frequently going on to make fool 
requests and even, unwittingly, to 
offering bribes. This misunder- 
standing is important because it 
militates against results. 

I do not propose to tell you what 
a consul is or, except incidentally, 
what he does. We'll leave it w 
another article to discuss whether 
trade extension should be part of 
his job or not and whether he is as 
efficient in trade promotion as he 
could be. It’s enough for a premise 
that he is, rightly or wrongly, con- 
cerned with export trade develop- 
ment and that he has been, to a 
large measure from causes beyond 
his control, relatively inefficient at 
this part of his work. 


What you want to know is how 
to get results from him. I'll give 
some suggestions and a rule of 
thumb or two, and then stop. 

The consular service, for the 
trade promotion work, is divided 
into three parts. Most important 
are those who boss, the Depart- 
ment of State and the Department 
of Commerce. Then there is the 
one bossed, the fellow in the field. 

Don’t look to the latter first. 


Traveler 


NOTE.—Several times we have 
brought forward the fact that the Amer- 
ican consul is the good friend of his 
countrymen in their foreign business 
relations and an ever-present help to the 
man abroad who seeks to buy merchan- 
dise here. He has worked under many 
handicaps, not the least of which has 
been the parsimony of this Government 
in equipping his offices. This article tells 
how to get results from him. 


You'll leave him freer to help 
American business by not asking 
the same question your competitor 
has. The answer to your competi- 
tor is on file at the Department of 
Commerce, as well as the Depart- 
ment of State, and you may have 
a copy for the asking, all except 
the address and salutation. Begin 
your campaign by asking for that 
and all the similar information that 
the Departments have, remember- 
ing that in general the Department 
of Commerce is the one to address. 
In some lines this information is 
available in published form. If 
there is not such a publication de- 
voted to a single line or group of 
lines, the reports on various export 
fields are likely to be illuminating. 


There is much helpful data in the 
latter though usually poorly di- 
gested, frequently not indexed and 
often very. superficial. Special 
Agents Series No. 113, “Central 
America as an Export Field,” is an 
example which I have at hand to 
cite. There is no index to tell you 
that on page nine, if nowhere else, 
office equipment is mentioned. Con- 
fining myself to that of which I 
know absolutely, the “bunk” on 
page 66 about cohune nuts being a 
“promising field’’ has cost more 
than one American dear and the 
statement on page 64 that the “Sa- 
podilla tree does not furnish a 
merchantable hardwood” is as 
wholly false as the claim, a sen- 
tence or two farther on, that the 
list of woods given includes “all of 
present importance” though failing 
to mention at all the one and only 
wood (other than cabinet woods) 
at that time being exported from 
that region. No maker of office 
desks can depend on such “dope” ; 
no office equipment man anxious 
to promote trade by investment 
abroad can afford to follow that 
cohune nut “tip.” 


Allowing for all such shortcom- 


ings, these pamphlets and the other 
information obtainable help the 
business man enough toward vis- 
ualizing the regions better so that 
he can question more intelligently 
or eliminate a few questions, al- 
ready answered, so that the consul 
need not be asked to repeat him- 
self. A great many, if not most, 
of the inquiries addressed to con- 
suls waste their time. They are 
“fool letters’ which a letter to 
Washington, a visit to the library 
or a little thinking would have 
shown to be needless. 

Just because a letter is cheaper, 
even though it thirty-five 
cents (including foreign postage), 
does not signify that it is better 
than more expensive investigation 
nearer home. I’ve known just a 
thirty-five-cent letter to cause need- 
lessly a “general instruction’ to 
some three hundred consuls 
ing enough, first and last, to double 
one consul’s pay. The Department 
of State had carelessly assumed 
the inquirer had exhausted the in- 
formation available in the Depart- 
ment of Commerce when, as a mat- 
ter of fact, the information was on 
file there already from many or 
all of the consulates. Every such 
needless burden lowers the useful- 


costs 


cost- 


ness of the service to American 
business men. 
There are a few consuls using 


their positions and the government 
editors who reject no manuscripts, 
regardless of plagiarism or dull- 
ness, to help “Number One,” and 
unfortunately several in the service 
have attained high rank in this way. 
The important fact, however, is 
that such men are few. Most of 
the consuls, whatever their short- 
comings, are unusually conscien- 
tious men. They rejoice over get- 
ting thoughtful, intelligent inquir- 
ies, leading them into new fields 
for exploration or enabling them 
to be specifically helpful. 

It is not enough to show know!l- 
edge of geography and previous re- 
ports to get the best results. You 
should remember that few, if any, 
consular officers have been spe- 
cialists in the office equipment field. 
Do not assume they know what 
you do of your line. Give the con- 
sul the facts about what you make 
or sell, not only what it does but 
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how it does it, the price, your hard 
and fast prejudices (if you have 
any) in the matter of terms and 
why you think your product may 
be especially suited to his district. 
Having such data, together with 
knowledge of what you've done or 
tried to do in that field, or have 
done in a field apparently similar, 
he'll be in a better position to fur- 
nish you just what you want. 

With care for these matters you 
have cleared the way to your ques- 
tion, the problem on which you 
want help. Do not make the very 
general, if not usual, mistake of 
asking an aimless question. State 
in detail just what you want to 
know—I, 2, 3, etc. Don’t let it go 
with “If you have any inquiries 
about adding machines, please bear 
us in mind,” ‘“‘we shall be glad to 
have a report from you as to the 
opportunity for our product,” or 
“we hope you can do something for 
us as we want to get into the ex- 
port game.” Such stuff gets you 
nowhere. Let the consul know 
just what you want and, if he can, 
he'll give it to you seriatim in just 
the order you asked the questions. 
Why business men who are the 
soul of precision at home expect 
results from poorly considered, in- 
definite or general questions of con- 
suls, I never could understand. 
They do not imspire a consul, to 
say the least. 

There are certain questions he 
may not answer and certain things 
he may not do. He is forbidden to 
give credit information, except to 
quote from published data. That 
is the business of Dun, Bradstreet 
or the foreign correspondent of 
your bank. If they cannot give it 
he may suggest who can. He may 
not lend you assistance in selling a 
product not of American manufac- 
ture. He may not give you exclu- 
sive information. Every American 
is entitled to just as much as you. 
He may not endorse your product 
in writing. He may not act as your 
agent or otherwise give you any 
particular advantage or himself 
any material reward. He may not 
injure the business of Americans 
established in his district. 

Probably there is no line which 
American consuls can help more 
than office equipment. The Depart- 
ment of State has done a great deal 
toward making every consular 
office a miniature foreign business 
show, though there are a great 
many lines not represented. I know 
that the equipment of many con- 
sular offices has created foreign de- 
mand. Every consul is primarily 
an office man, better equipped to 
argue that office appliances are not 
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“novelties” or to explain their use 
than he is to hold forth on concrete 
mixers, to know whether there is 
a power tree feller or to differen- 
tiate between transits and theodo- 
lites. It is a good idea to help him 
to help you. 

One of the best ways is to “sell” 


him as you would any business 
man. This may be done in many 
cases. He has personal wants and 
often enough he'll buy various 


things to help in transacting public 
business. I’ve known consuls to 
buy typewriters, desks, adding ma- 
chines, erasing shields, copy hold- 
ers, patent erasers and all sorts of 
things which would serve them at 
home or cut down the drudgery of 
their offices. 

I know a consul whom the State 
Department has never gotten to 
accept a Monarch or Underwood 
because he has personally been con- 
vinced by the sales talk of another 
make. Everywhere he goes his use 
of that make suggests it to foreign 
buyers. And there are others who 
won't have anything but a Monarch 
or Underwood. One consul in par- 
ticular is convinced that every man 
on earth needs a Waterman, and 
has demonstrated his painstaking- 
ly to yellow men, brown and black. 
Men are that way; when they think 
adding machines it is not adders 
in general but a Burroughs, Wales, 
American or some one make. If 
you wed a consul to your product, 
he'll help your competitor con- 
scientiously but he’ll use your prod- 
uct and talk it at the club, on the 
street and at home. It is a great 
deal to have men prominently sit- 
uated at over three hundred strate- 
gic points on the globe, boosting a 
product where a salesman would 
not be warranted in going, as well 
as where prospects are too numer- 
ous for dealers to see them all. 

If you want your product on ex- 
hibition at a consul’s office, quote 
him a special price if you will, or 
lease it for a nominal price or even 
give him a sample, but don’t do 
these things to him as a consular 
officer, as a reward for services to 
you or as implied payment for any 
sort of assistance. Let it be just 
man to man, no bribery and no 
obligation. If he uses the product, 
others will be led to do so. If he 
likes it, he'll tell acquaintances in 
his district about it. If he employs 
it, he’ll be better able to tell you of 
the market for it and perhaps more 
inclined to do so. I have known 
these things to be done and effec- 
tively in many cases. But they are 
not universally practicable and 
there are dangers to avoid. 
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The advertising value of these 
foreign installations should cause 
the Department of State to be con- 
sidered in a separate class as a cus- 
tomer. Usually it is just turned 
over to the local agent in Wash- 
ington who views it, sometimes, at 
least, as a rich, prodigal outfit and 
legitimate game. He does not ap- 
preciate that installations at bare 
cost, without any profit to him, 
would ofttimes pay the maker 
handsomely. The International 
Harvester Company would do a 
good deal to get the Illinois college 
of agriculture to use Titan tractors 
—the Safe-Cabinet in a consul’s 
office has similar potentialities. 


There are many things consuls 
would be supplied by a better boss 
than the State Department. Kobe, 
for instance, handles yearly a hun- 
dred thousand dollars, or there- 
abouts, of fees without a single 
contrivance that a business concern 
handling that sum in cash would 
have (and Kobe is not the top- 
notcher in fees, by any means). 
You would expect cash registers, 
cash drawers, change machines or 
something of the sort, wouldn’t 
you? Consuls are expected te pore 
over and analyze statistics without 
even a $25 adding device, let alone 
a standard machine. They should 
get out various sorts of notices at 
certain offices but if the most im- 
portant member of the corps were 
to ask for a Multigraph, he would 
probably be haled before a lunacy 
commission. Consuls have much 
trouble in getting stenographers. 
At one post we had a native typist 
who was a humdinger on one of 
those everlasting No. 7 Reming- 
tons, but—ah, that was the trouble! 
—the consul-general, his deputy 
and I all had to make long hand 
drafts or type the letters ourselves, 
though we did evolve an “auto- 
matic letter writer” for grinding 
out replies to fellows asking for 
cancelled stamps, to have catalogs 
filed or to get information we had 
already reported and didn’t have 
time to copy. A dictating machine 
would have just filled the bill, for 

. . . 7 
a foreign typist understanding 
English well enough to write could 
type from it, and the same device 
would be very useful at about one- 
third of the “principal” consular 
offices, But the man who imagines 
a consular officer daring to ask for 
one or the State Department giving 
it, is temperamentally unfitted to 
understand the American consular 
service as it exists today. China is 
far from the only spot needing 


missionaries. 
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All Stationers Invited to Attend 
Convention. 

HE invitation to attend the 

next annual convention of the 

National Association of Sta- 
tioners and Manufacturers, which 
appears at the head of this page, is 
so presented in order that it may 
reach the greatest possible number 
of commercial stationers through- 
out the United States. The chair- 
man of the committee on publicity 
at St. Louis points out that it has 
not been possible for him to reach 
all of the non-member stationers 
with a direct invitation to attend 
the convention. He therefore re- 
quests the trade publications to pub- 
lish this invitation and assures all 
who read it that it is no less genu- 
ine than it would be if it were re- 
ceived direct from his own hands. 
The chairman of the publicity com- 
mittee, Mr. William Schmiederer 
, of the Buxton & Skinner Printing 
& Stationery Company tells us that 
the reservations already made for 
the convention in St. Louis are 
already very considerable in num- 
ber and the indications are that the 
next convention will be larger and 
more interesting than any conven- 
tion heretofore held by the organ- 
ization. Many stationers from all 
parts of the country, who do not 
ordinarily attend conventions, have 
already reserved rooms. He sug- 
gests that anyone who expects to 
come to St. Louis should reserve 
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hotel accommodations as far in ad- 
vance as possible. It is quite easy 
to cancel accommodations if one 
finds at the last moment that he 
cannot come, but it is very difficult 
to get desirable accommodations if 
the matter is neglected until the last 
minute. 


The two leading hotels of St. 
Louis have alloted six hundred 


rooms to the association during the 
convention. These are splendid ac- 
commodations, which cannot be ex- 
celled anywhere in the United 
States. Other rooms, more modest 
in price and in appointment, are to 
be had in considerable number if 
application is made as soon as pos- 
sible. Stationers desiring to come 
to the convention are advised to 
write immediately to William J. 
Kennedy, chairman, Hotel Com- 
mittee, 212 North Fourth street, 
St. Louis, or to H. P. Dotterer, sec- 
retary, Hotel Committee, 320 North 
Third street, St. Louis, describing 
the accommodations desired and 
the price it is expected to pay. 
Those who intend to come to St. 
Louis are advised that it is desir- 
able for them to arrive not later 
than Monday noon, October 11th, 
as immediately after luncheon on 
Monday some of the most impor- 
tant sessions and work of the con- 
vention will take place. 

The chairmen of the different 
local convention committees are 


holding weekly sessions and are 


completing programs of unusual in- 
terest to everyone who will attend 
the convention. 


<--> 

President Bauer’s’ Re-election 
Suggested 

N ANOTHER page will be 

found a news story to the 

effect that the Boston Sta- 

tioners’ Association has unani- 


mously voted to request the re- 
election of Ralph S. Bauer as pres- 
ident of the National Association 
of Stationers and Manufacturers. 
Almost at the moment when the 
boston stationers were taking this 


action, Office Appliances received 
a letter from Charles L. Mitchell, 
president of the Kansas Station- 


and of the Mid- 
National 


reasons 


ers’ Association 
Western Division of the 
Association, giving cogent 
why Mr. Bauer should be re-elect- 
ed if he can be induced to accept 
the office for another year. 
The action of the Boston 
ciation was obviously much 
than the mere support of a favor- 
ite son. It was that, to be sure, 
which is proper and natural; bv: 
aside trom this feeling of regard 
for Mr. Bauer, the 
ers presented sound reasons why 
wisdom and good policy dictate the 
action they advise. Mr. Bauer has 
inaugurated the new work of the 
National Association; he helped to 
adopt the plan at Richmond ; aided 


assO- 


more 


Boston station 
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in the preparation of the details; 
with his able associates on the ex- 
ecutive committee he brought 
about the appointment of the gen- 
eral manager and the establishment 
of enlarged headquarters in Chi- 
throughout the year he has 
devoted his entire time to the af- 
fairs of the National Association, 
attending meetings in all parts of 
the country, making forceful 
speeches at all, and doing every- 
thing a man can do whose heart is 
in the work. It is felt that one 
year is not enough for President 
Bauer to finish a task of such mag- 
nitude as the present plan of or- 


cago; 


ganization presents, and that the 
association will do well not to 


swap horses in the middle of the 
stream. 

The foregoing arguments were 
presented by the Boston associa- 
tion and also by Mr. Mitcheli as 
the consensus of opinion among 
the stationers of his section. They 
are presented in fairness. with no 
intention of establishing a_ two- 
term precedent and without prej- 
udice to any other gentleman who 
may aspire to the presidential of- 
fice. 

<*> 


Word of Suggestion from the 


Netherlands. 
SUBSCRIBER in Holland 
has called our attention to an 
expression on page 23 of the 

July issue of Office Appliances 
wherein the authors, two French 
gentlemen of distinction in the field 
of office equipment, stated that “we 
disregard Holland, the _ require- 
ments of which are very limited.” 
Our friend in Holland takes excep- 
tion to this statement and refers to 
the statistics which regularly ap- 
pear in Office Appliances, pointing 
out that in the same number in 
which the article appeared figures 
were printed showing that during 
April, 1920, $88,223 worth of type- 
writers were imported into Hol- 
land and cash registers to the value 
of $18,470; in March steel furni- 
ture to the value of $2,124; in April 
the same to the value of $2,513; 
carbons and ribbons, $865; adding 
machines, $1,718; all of which fig- 
ures are in excess of the amounts 
imported by Belgium from Ameri- 
ca during the same periods. 

Office Appliances welcomes sug- 
gestions and endeavors to correct 
any errors which may appear from 
time to time. A statement such as 
the one mentioned is usually made 
in a comparative sense and doubt- 
less was so intended by the authors 
of the article. They would be the 
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last men to wish to do less than 

justice to the importance of Hol- 

land as an outlet for the distribu- 

tion of office machines and devices. 
<--> 


The Convention Beckons. 


HIS is the last call for the an- 
nual convention of the Na- 
tional Association of Sta- 
and Manufacturers at St. 
The convention will open 
on Monday, October 11, when the 
members and visitors will register 
and receive their badges at the Ho- 
tel Statler, the headquarters select- 
ed for the session. Registration 
will begin promptly on Monday 
morning at nine o'clock and will 
continue throughout the day. Dur- 
ing the afternoon there will be sev- 
eral important conferences, so that 


tioners 
Louis. 


dealers are advised to time their 
arrival for Monday morning or 


Sunday evening, October to. 
There is no gainsaying the im- 
portance of this convention, which 
is the first since the reorganization 
plan went into effect. The reports 
of the officers and committees will 
be of especial interest this year to 
everyone in the stationery trade, 
whether a member of the associa- 
tion or not. ' The work which the 
general manager and his associates 
have done will be carefully dis- 
cussed. Already the growth of the 
association has shown a marked ad- 
vance and the interest of the mem- 
bership is today keener than ever 
before in the history of the organi- 
zation. The country is dotted with 
divisional branches of the parent 
association, all formed as a result 
of the vigorous work of the gen- 
eral manager, the field secretary, 
President Bauer and other strong 
men in the stationery trade. All 
dealers are urged to come and get 


in touch with the real work and 
learn how it is being done and 
why. 

The St. Louis stationers have 


worked harmoniously and as a 
unit to make every feature of the 
convention a An unique 
social program has been arranged 
which will include the comfort, en- 
tertainment and well-being of ev- 
eryone, without distinction of age 
or sex. 


success. 


<=> 
About Earthquakes. 
HE moderate earthquakes 
which have visited Los An- 


geles recently have been the 
subject of much comment in the 


press of the country and many 
exaggerated reports have gaine 
currency. Some information re- 
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we 


cently received from T. F. Peirce 
of the Weber Show Case & Fixture 
Company of Los Angeles throws 
an interesting light on the earth- 
quake situation. Mr. Peirce says 
lit part: 

“T note by the Eastern press that 
we have now had some ten quakes. 
The press is as correct in this state- 
ment as in the others, except that 
for some unknown reason it has 
drifted in the opposite direction. 
The truth of the matter is that ac- 
cording to the seismograph of the 
University of Southern California 
we have had one hundred and 
eighty-four tremors since our first 
one in June. Now, we are not say- 
ing this boastfully, because we have 
no deep-rooted pride in the fact. 

“But while I believe that I have 
average intelligence, so far I have 
only felt three, and not one of 
these three was as terrifying as a 
good old-fashioned Middle West 
thunderstorm. 

“There have been absolutely no 
lives lost, nor has anyone been in- 
jured in any of the quakes we have 
had. This is an absolute fact, not- 
withstanding press statements to 
the contrary. The only building 
damage that has taken place so far 
was in a small suburban town out- 
side of Los Angeles where the side 
walls fell out of some flimsily built 
brick structures. In this section a 
few chimneys toppled over in 
houses that were built to sell and 
not to live in, but the city of Los 
Angeles, which covers a great deal 
of area, is positively not damaged. 

“Were you ever in a dancing 
pavilion that swayed ever so slight- 
ly from the rhythm of the dancers’ 
feet? That was the twenty-second 
sensation of our first quake. The- 
other good one that we had gave’ 
us the sensation that one would re- 
ceive from a distant explosion 
where the ground seemed to rise 
an inch and then drop back. Of 
the others, the general public is ~ 
only aware of about eight and of 
those eight, no two persons in three 
were aware of them. 

“One of these occurred’ while 
Mr. R. B. Booth, sales manager o* 
the Leopold Desk Company of 
Burlington, Iowa, was in the writ- 
er’s office, and when informed that 
he had gone through an earth- 
quake, thought, for a considerable 
time, that we were kidding him. 

“Now, just imagine these terri- 
ble earthquakes of Los Angeles 
that last from twenty to forty sec- 
onds against a good old-fashioned 
all-night thunderstorm that is a 
common occurrence in the East. 

“For my part, I'll take the Los 
Angeles variety of earthquake.” 














Office Appliances in Great Britain. 


Exclusive Correspondence of “Office Appliances.” 


London August 16, 1920. 

LTHOUGH it does not seem to have affected the 
A office specialty trade much there is an undoubted 

air of pessimism prevalent throughout the industrial 
districts of this country. As causes for this we have 
growing unemployment in a large number of important 
trades, cessation of the flood of new orders, and cancella- 
tions of orders already placed and which would have kept 
works busy for many months to come. Reports from all 
the leading industrial centers are unsatisfactory in tone. 
Some people talk of what is happening, as a lull in trade, 
others take a severer view. The Association of Chambers 
of Commerce has been circularizing all the local Chambers 
of Commerce asking for answers to the following 
questions: 

1. Are there as yet any indications of a recovery? 

2. Is it the general impression of business men that the 
present slackness is merely a temporary phase, and that 
the autumn will again see trade brisk, or at any rate 
sufficiently good to keep all hands employed? 

3. Is there anything to suggest that the prices of any 
group of commodities will appreciably decline? 

<-> 


The general answer is that no early recovery is expected. 
The uncertainty of the financial and economic position 
has adversely affected trade in London and also the de- 
velopment of transactions in overseas countries. London 
sees indications of an early fall in the prices of certain 
groups and commodities due to excessive supply which, 
owing to shortage of available capital, must be realized. 
The important woolen and worsted industries of Hudders- 
field show no indication whatever of recovery. Whilst 
employment is fairly good at present, very few orders are 
coming in and firms must soon go on short time. Some 
reports, of course, come from other parts of the country 
and many of them add a warning with regard to the 
staple trades of each district that much depends upon the 
support given by the banks to genuine traders. It is 
urged that it is most important that traders should not 
have to realize their assets at great sacrifices owing to 
pressure from the banks. Sometimes it is declared that 
owing to the action taken by the banks in pressing cus- 
tomers to reduce overdrafts, slaughtering sales of stocks 
are taking place and buyings for the time at any rate 
have been curtailed and in many instances entirely sus- 
pended. The conversion of heavy stocks into cash is 
held to be necessary in order to reduce overdrafts and to 
pay pressing claims for excess profits duty in respect of 
the last trading year. 

Other factors helping to hold things up of course in- 
clude the Russo-Polish war situation. These lines are 
being written in a very critical week when scarcely any 
man can tell what will happen. Organized British labor 
has put its foot down for all it is worth and declares it 
will have nothing at all to do with the war upon Russia. 
Whilst the average business man is quite content to see 
this happen, he becomes nervous at the same time of the 
growing power of organized labor. 

<-> 

On the other hand, the outlook for the fall in the heavy 
metal industries is still good if the mass of unexecuted 
orders on the books of many manufacturers furnishes any 
criterion. There have been many cancellations, it is true, 
mostly due to delivery being so long delayed that buyers 
have preferred to clean their slate and reconsider their 
position. One of the great difficulties attending produc- 
tion and distribution today is the ever-increasing uncer- 
tainty with regard to prices. Materials are constantly 
fluctuating in value, and labor increases are still mount- 


ing. These variations and additions may not immediately 


or directly affect a trade, but sooner or later they are felt, 

















and prices have to be adjusted. An order taken today 
at a firm price cannot be covered for material and labor. 
If production is delayed by congestion of the load on the 
works delivery at the price quoted six or nine months 
back can only be effected at a loss. When delivery can 
get back to a normal period, then firm prices can be 
quoted, which may result in business. No buyer likes to 


place orders at uncertain prices. It is not business. Sta- 


bilization will work wonders. A few years of freedom 
from excessive taxation, from excessive labor demands, 
coupled with an all-round steady increase in production, 
will do more towards reducing the cost of living, anc 
paying the war debts, than any financial legislation yet 
suggested. There is plenty of business to be had, but it 
will only be got at an international competitive price, in 
which reasonable cost of transport, reasonable taxation 
and reasonable production will be the factors of success. 
<> 
Business in typewriters and other things of that sort is 
still reported to be brisk, with very much replacement and 
restoration going on. All the headquarter staffs are kept 
very busy, but competition is fairly acute in certain cases 
and some of the good old wise ideas about labor and ex- 
pense-saving on the se!ling side that were evolved during 
the war are now, I notice, being scrapped again with a 
reversion to pre-war procedure which evidently comes 
easy to the practised hand. On the whole, however, it 
must be said business is not so good as it has been during 
the earlier part of the year. How far the slump in trade 
is affecting this it is hard to say, but that dullness in 
manufacture everywhere will adversely influence the office 
specialty business goes without saying. 
<-> 
Furthermore, of course, we have the vacation period 
now in full swing with customers and salesmen alike away 
in the country or down on the beach. The vacation season 
was pushed a little bit earlier this year owing to the fact 
that the Government announced that from August 6 in- 
creased railway passenger rates would prevail. This made 
the exodus before August therefore exceedingly heavy and 
helped to interrupt business a little more than usual. 
<-> 
One thing, however, that I notice a good many of onr 
typewriter and office appliance men believe, and that is 
that a slump in general business, coupled with the ever- 
rising tide of wages, will force more and more upon the 
manufacturer, the trader and the business man generally 
the need for labor-saving devices in his office. Therefore, 
there should be a steady trade in these goods if, of course, 
the prices do not rise too suddenly to check the growing 
demand. People are certainly inclined to look twice be- 
fore they spend money in this country, no matter how 
novel and useful the proposed purchase might be. 
<--> 
Office furniture was recently a good selling line, but 
high prices appeared to have somewhat affected trade 
except for articles of absolute quality and design. As a 
result, therefore, there has been a cut of about 25 per 
cent in a good many lines of office furniture, roll top 
desks, etc., and this has had the effect of stimulating, a 


moribund business. This apnlies also to vertical and filing 
cabinets, section built articles, card indexes, etc. 
<> 


Paper and printing are ever rising costs in this coun- 
try, and the stationery trade, therefore. has to be per- 
petually readjusting itself to new conditions. This the 
trade is apparently able to do with some success, accord- 
ing to reports of substantial profits on last year’s trading 
which I hear from the leading stationery houses. 

<-> 

A curious little note comes from the House of Com- 
mons. A member there asked the Chancellor of the Ex- 
chequer whether, in view of the shortage of paper and 
the general need for economy, he would give instructions 


that greater care should be exercised in the use of sta- 
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tionery; and whether he was aware that in many cases 
envelopes of foolscap size and larger are used for com- 
munications for which the ordinary business-sized en- 
velopes would be suitable. Mr. Baldwin, replying for the 
Government, said: “In addition to the control which is 
exercised by various departments independently in regard 
to the use of stationery, an additional check on extrava- 
gant demands from departments is exercised by the sta- 
tionery office. Instructions are periodically issued to de- 
partments urging strict economy in the use of stationery 
and printing, and, amongst other things, the attention of 
departments has been called to the use of unnecessarily 
large envelopes. If the honorable member has any par- 
ticular case of extravagance in mind I shall be very pleased 
to look into the matter. I am giving directions in accord- 
ance with the suggestion of the honorable member that 
further instructions as to economy in the use of stationery 
shall be issued to public departments.”’ 
<*> 

One big section of the stationery business, the picture 
postal card trade, threatened to be hit rather badly both 
by the rising costs and the increased postage rates. The 
rate for a postal card is now 2 cents, as against the old 
l-cent, and costs compel charging 3 cents for the card in 
place of the old 2 cents. So far the public has not been 
disinclined to pay the extra money, but in view of the 
general atmosphere of “can’t buy” or “won't buy” that is 
now spreading about this and other countries the picture 


postal card may suffer. However, Raphael Tuck man- 
aged to make a net profit of $315,000 last year. 
<*> 


The imports of typewriters into this country in July 
numbered 7,373, against 9,016 in May. In fact, the July 
imports are below those of July last year, when 9,281 
machines entered the country. As compared with the pre- 
war position, of course, things are still very good, because 
in July, 1913, the last complete pre-war peace year, the 
number of typewriters imported was only 4,691. Taking 
the entire seven months we find imports totalled 52,636 
typewriters, against 22,290 for the corresponding seven 
months of last year and 30,716 for the first seven months 
of 1913. Typewriter parts have also been imported this 
year for the seven months to the extent of forty tons, 
which compares with twenty-one tons last year and sixty- 
four tons in 1913, corresponding period. 

<-> 


Finally, we have shipments from this country in July 
of 480 typewriters ranking as foreign and colonial mer- 
chandise, against 198 last July and 768 in 1913. Again 
taking the total figures for the first seven months of this 
vear, these exports amounted to 4,213 machines, against 
367 in 1919 and 6,596 in the first seven months of. 1913. 


Office Equipment Men Organize in London. 


The Association of Office Appliance and Equipment 
Manufacturers and Traders is the name of a new organi- 
zation recently started in England, with offices at 6 St. 
Bride street, London, E. C., 4. The objects of the Asso- 
ciation are to afford members opportunity to interchange 
opinions and discuss matters affecting the trade with a 
view to concerted action, and to promote interest in the 
use of office appliances and equipment through the press, 
general literature, exhibitions, public lectures and such 
other means as may appear to be advantageous. 

The Association of Office Appliance and Equipment 
Manufacturers and Traders, London, has for its secretary 
and treasurer, Vincent E. Jackson, 6 St. Bride street, 
E. C. 4. The chairman is J. Halsby, director of Halsby 
& Company, Protectograph representatives. The commit- 
tee comprises E. Jackson, sales controller of Kendrick & 
Jefferson, Ltd.; L. M. Barman, London manager of Roneo, 
Ltd.; C. Tollit, director of Tollit & Harvey, Ltd.; H. 
Stapleton, general manager of Addressograph, Ltd.; W. J. 
Richardson, director of the Barlock Typewriter Company, 
Ltd., and chairman of the British Typewriter Manufac- 
turers’ Association. 

The list of members includes: 

\ddressograph, Ltd.; Blick Typewriter Company, Ltd.; 
Barlock Typewriter Company, Ltd.; Burroughs Adding 
Machine Company, Ltd.; Carter-Parratt, Ltd., office equip- 
ment; Dictaphone Company, Ltd.; R. Parker Drake, type- 
writer manufacturer: Thomas A. Edison, dictating ma- 
chines; W. C. Grant, office equipment; Halsby & Company. 
Protectograph: International Coin Counting Machine 
Company, I.td.; International Multigraph Company, (Brit- 
ain) Ltd.; Johnson, Taylor & Company, Ltd., office equip- 
ment; Percy Jones (Twinlock) Ltd., loose leaf ledgers; 
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Kenrick & Jefferson, Ltd., office equipment and station- 
ery; John Key, equipment manufacturer; Libraco, Ltd., 
office equipment: Library Bureau, Ltd.; Ludgate, Ltd. 
loese leaf ledgers; Lyle Trading & Manufacturing Com- 
pany, Ltd., office equipment; Moore’s Modern Methods, 
office systems: “Osda,”’ (Branch of Houghton Butcher 
Manufacturing Company, Ltd.) office equipment and 
stationery: Roneo, Ltd., copiers and steel cabinets; Herb- 
ert E. Robbins, Ltd., Comptometer; Shannon, Ltd., office 
fitters; Smith’s Systems, Ltd., office systems and equip- 
ment; Tollit & Harvey, Ltd., office stationery and equip- 
ment; Vick, Ashworth & Company, Ltd., office equipment. 
cern in the organization. One of the important rules of 
the Association is found in paragraph 3 in the “Rules and 
Constitution,” which reads: 

“The Association shall, when approached by the pro- 
moters of a proposed exhibition affecting the trade, hold 
a committee meeting to discuss such exhibition. A gen- 
eral meeting will then be called and the committee’s de- 
cision put to the vote. When the majority rule against 
the Association supporting such an exhibition, then the 
minority will be expected to hold by such a decision, 
remembering always that the strength of this Association 
is only efficient so long as its members unanimously sup- 
port its rules and decisions.” 


Lyons Concern Registers a Complaint. 

Office Appliances recently received from a dealer in 
loose ieaf devices, office machines and equipment of Lyons, 
France, a copy of a letter written by them to a United 
States consul in response to a request by him for a resume 
of business done with America. Several of the criticisms 
and suggestions made in this letter are of general interest. 
The company states that they have bought a certain quan- 
tity of goods in the United States, but having some re- 
gard for money, will quit with the orders in process. This 
refers to the high rate of exchange. They state that they 
have not been able to obtain prompt deliveries and intimate 
that this is owing, no doubt, to lack of space at shipping 
points and strikes both in America and France. oods 
actually sold and ordered more than a year ago, have not 
been received. They regret that America did not have 
enough confidence in the recuperative powers of France 
to hold the advantage which the war gave. They intimate 
that the situation compels France to turn more and more 
to their enemies of yesterday for commercial relations 
which cannot be obtained under suitable conditions in the 
United States. é 

“The draconian manner in which we have been treated 
by firms in the United States has hindered us from ex- 
tending relations which we had so well begun,” says the 
letter. “In spite of this, however, far from throwing the 
handle after the ax, we are at the present time consider- 
ing new business and are trying to persuade our houses 
in America to make the sacrifices necessary for the de- 
fense of their interests in France.” 


American Chamber in Berlin to Revive. 


American exporters will be very much interested in the 
announcement that the American Association of Commerce 
and Trade (American Chamber of Commerce) of Berlin, 
Germany, is to be re-established. The Chamber of Com- 
merce of the United States has been notified that a New 
York advistory board has been established for the purpose 
of reorganizing the Berlin Association. W. R. Steinway, 
107 E. 14th street, is chairman of this board. The Asso- 
ciation will be reorganized to limit voting power to Ameri- 
cans, assuring American control. 

The outlook is hopeful that the men who are re-estab- 
lishing this organization will be successful in building out 
of the old association an American Chamber of Commerce 
that will do good work and have the respect of all busi- 
ness communities. There is a distinct commercial need for 
such an organization in Berlin at all times and particularly 
now when our government has no peace time representa- 
tions in the German capital. 





Paper Pulp in Kongo. 

A large company has been granted a concession, and 
will erect a pulp mill costing 2,500,000 francs near Eliz- 
abethville, Belgian Kongo. The papyrus reed, which 
grows profusely in the vicinity, is to be utilized. The 
plant is to have an initial output of 20,000 tons of pulp. 
Analysis shows that the Kongo papyrus contains 37.8 per 
cent of cellulose. A process has been discovered for 
bleaching, which has been sought for fifty years without 
success. 





(Continued on page 131.) 











Improve Iraveling Routing 


A Characteristic Study by Walter F. Wyman, of The Carter’s 
Ink Company. Reprinted from Printers’ Ink 


future will be better routed than he has been in the 

past. There are two sound reasons behind this predic- 
tion. The first reason is that export salesmen in the past 
have been poorly routed. The second reason is that ex- 
port managers are turning their attention to the proper 
routing of salesmen. When the export manager does 
make up his mind to better any phase of his activities, he 
does it whole-heartedly. Witness, for example, his entry 
into the fields of foreign credits and foreign banking. In 
both these spheres, his study and his recommendations 
have led to decidedly valuable changes in practice and 
improvement in method. 

The export manager seldom comes to his title with ex- 
perience in securing, training or routing salesmen. As a 
result, whenever he can do so, he plays safe in securing 
part of the services of an experienced export traveler. 
Often he himself becomes an export semi-salesman for 
no other reason than his lack of knowledge of the vast 
difference in function between a salesman and a sales 
manager. This is very clearly shown in the cases in which 
a sales manager or an executive with sales managerial 
knowledge and instincts take charge of the export de- 
velopment of an enterprise. 

New Managers’ Short Cuts. 

Almost invariably one of his first steps is to build up 
an export sales staff of travelers—which is usually the 
last step ot the average export manager who has never 
handled salesmen before sitting in the export manager’s 
chair. The veteran sales manager thinks of selling as a 
combined use of se!ling forces with the salesman as the 
strongest single force. The new export manager evades 
the point by seeking resident agents, devising mail cam- 
paigns and working out plans for export advertising— 
all of which are, in fact, desirable but of greatest value 
when coupled with the work of the export salesman in the 
field. 

It is one of the most pleasing phases of export work to 
know that export managers co-operate each with the 
other far better than most any other body of men en- 
gaged in merchandising. By years of profitable as well 
as enjoyable intimate contact, export managers know 
beyond doubt of the value of sharing their problems and 
their resolutions of problems with each other. Strangely 
enough, this does not extend to the routing of salesmen. 
I cannot find that the proper routing of salesmen has 
ever appeared as a subject for practical and extended 
treatment at any export gathering. Even the text books 
give salesmen’s routing only scant mention. 


Millions Spent Without System. 

It has been estimated that the exporters of the United 
States pay more than a million dollars a year in traveling 
expenses of out-and-out export salesmen, and nearly eight 
hundred thousand dollars more for traveling expenses 
concealed in the commissions of combination export sales- 
men. <A further three hundred thousand is the estimate 
of traveling expenses of executives, tonnage men and ex- 
port managers. In view of this more than two million 
dollars annual expense for sales travel, it is little short 
of amazing that so little concerted thought and so little 
exchange of opinion and experience has been accorded 
its proper expenditure. Surely it is far more important 
for the export salesman to go to the right places in the 
right sequence than to select the right hotel in the wrong 
place! 

It is not even safe to assume that every experienced 
export salesman will route himself correctly. Not long 
ago I found one veteran traveler imposing shamefully on 
his firm by visiting in person only Havana, Santiago. San 
Juan, Ponce and Panama, although he was given credit for 
all sales in the islands in and countries bordering on the 
Gulf of Mexico. His line was competitive, required a 
skilled, persistent man to introduce it and regular visits 
to bring volume. Even with agencies (some of which he 
must have made by wireless, judging from their entire 
unsuitability) his personal presence was needed in the 


|‘ IS a safe prophecy that the export salesman of the 


great majority of smaller cities in his territory every 
year, and in the balance at least one visit every other year. 
Inadequate Routing Exposed. 

I asked the export manager why he had not detected 
the imposition at a glance. I quote his reply fully, be- 
cause it explains fundamentaily one of the major reasons 
for inadequate routing of export salesmen. “Put your- 
self in my place,” he said. “I came to the export business 
only three years ago. Before that I handled export pa- 
pers in the traffic department. John Rockton, our West 
Indies and Central American man, is an old-timer. He 
put us on the map in our own South and Southwest. 
The bosses both call him ‘John.’ His letters show years 
ago he reported that our best plan was to appoint agencies 
by mail in all countries except Cuba, Porto Rico, Venezu- 
ela and Panama. 

“My suspicions were first aroused when you casually 
mentioned a cable sent by your salesman when he was 
in Medellin. I investigated and found that our sales in 
Colombia wouldn’t buy John’s cigars. So I asked you for 
your West Indies and northern South American salesmen’s 
routes. I all but fainted when I saw the cities your men 
make that John Rockton has never mentioned.” 

Self-Routing Wrong Principle. 

The old, old story of the veteran export salesman and 
the new export manager was thus repeated. As _ usual 
it was a striking proof that the export salesman who 
routes himself slights his territory. This is no reflection 
upen export salesmen. It is an open criticism of the sys- 
tem of executive control that permits conscious and un- 
conscious errors of judgment. It is an open criticism 
of any system of export planning that does not first view 
the world as a whole and then divide it into territories, 
many of which call for sales treatment by salesmen at 
some period of sales development. It is a criticism of 
export managers who fail to put each country logically in 
“salesman’s territory” under the microscope. 

It is no child’s problem to manage in any respect a 
veteran salesman in the foreign field. He rightfully feels 


that “he has been there, and he knows.” The veteran 
usually and rightly enjoys the confidence of the manage 
ment of the enterprise that employs him. The export 


manager too often is on trial, if not on probation. It is 
vital to the success of the export manager to be an export 
manager—not a secretary to the export salesman, follow- 
ing out his orders for letters to be written and catalogues 
to be sent.. There is only one way to correct the situa- 
tion. This is for the export manager to earn the respect 
of the salesman. 
How One Concern Dug to the Roots. 

The one way to earn such respect is to prove by intelli- 
gent co-operation the right to be respected. An extreme 
example of this came to my attention many years ago. 
The Blank Manufacturing Company of Boston had on its 
payroll the most maddening type of export salesman. 
Every sales executive will admit that the salesman who 
handles himself well on the road, both in poise and sales, 
but who is over-confident of his job and over-domineering 
in his relations with the house, is a real problem. He is 
too profitable an investment to lose, and too much of a 
strain on self-respect to retain. Mason Schuyler was the 
ultimate expression of this type. In fact, he became an 
export salesman largely because the Blank Manufacturing 
Company hated to sce him come in the door and arranged 
for him to travel far enough and long enough so that 
he would be visible only four davs a year—two days be- 
fore starting out and two days on his return. 

Export Salesman Was Resentful. 

When my friend Paul Tuttle was hired as export man- 
ager of the Blank company he was blissfully ignorant of 
the existence or type of Schuyler. His immediate con- 
cern was to organize for a world-wide export development. 
A few months after his accession to his new position he 
sent a letter to all agents explaining a new export dealer 

(Continued on page 78.) 
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clear type, with chemical proof ink. The amount is 
& printed in words arranged obliquely to permit the writing 
of large amounts, and the types are mounted by a cir- 
cular arrangement which gives the use of thirty-four 
characters in a small space. The operation shreds the 
paper over the name of the payee. 

The machine is 8x8x5 inches in size and is finished in 
enamel and nickel plate. The figures on the dial are in 
red of clear, bold type. To operate the device, the indi- 
cator on the dial is turned to the desired amount and the 


1 e - SICK S operating handle pulled forward. 


New Combination Adhesive. 

® The Prang Company, of Chicago, Ill, has developed a 
combination adhesive, embodying the properties of both 
e paste and glue. This they have named “Stixit.” This new 
The Junior Envelope Sealer. adhesive is scented and flows smoothly. It is packed in 
The Standard Envelope Sealer Manufacturing Company enameled collapsible tubes, with threadless vacuum caps. 
of Everett, Mass., has perfected what they term the It also comes in tin containers with friction tops, enameled 
“Tunior Envelope Sealer,” whose appearance and opera- inside to preserve the composition from metal corrosion. 

tion are evident from the two cuts which are shown The cans range in size from a quarter pint to a gallon. 


herewith. F *h 
ith New Line of Steel Thumb Tacks. 


The Moore Push-Pin Company, of Philadelphia, Pa., 
has added to its line a new steel tack, known as No. 43. 
This is a one-piece steel thumb tack and is said to be 
especially useful in schools. It is packed in a neat tuck 
box. 


NN 
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Conlin “Licker” Made Better. 


“The Licker,” made by the Conlin Company, 24 East 
Woodbridge street, Detroit, Mich., has been changed, and 
is now known as “No. 2 Improved.” The principal change 
in the device is in the upper roller, which has been con- 
verted into a grooved roll instead of the plane roll here- 





\ characteristic of the operation of this machine is its 
simplicity. There is no adjustment of any kind. The 
operator merely moistens the flap, as shown in the first 
illustration, and pushes the envelope under the sealer plate, 
as shown in the second. The machine is so designed that 
it seals the letters and keeps them in a compact stack 





THE LICKER NO. 2—IMPROVED. 


tofore ised. This change was suggested by L. M. Hunter, 


























president tof the Pacific Stationery Company, Portiand, 
; Ore. The corrugations are very fine, and even when in 
5 contact with the lower moistening roller, they do not pick 
i up water. This allows the backs of the flaps to come 
t through the device dry and clean. The moistening capacity 
PP ; has been increased by deepening the grooves in the water 
until mailing time, taking up no more room than the let- well, and increasing the diameter of the moistening roller. 
s ters themselves. The device is small and takes up little The well is treated to prevent corrosion. 
e space on the desk The No. 2 Improved Licker is finished in nickle plate 
>. ——__—_—___—_ only, and is mounted on rubber feet. 
ts A New Check Protector. er. 
n a . , F D ~ we ia 4 
we The Crescent is a check protecting device recently rop-A-Line Copy-Holder Improved 
~ placed on the market by the Crescent Check Writer Com- The Drop-A-Line Automatic Indicator, backed by an 
“ pany, 312-314 Union Park court, Chicago. As the amount organization which has taken over the entire sale of the 
4 is cut in the body of the check it is spelled out also in (Continued on page 148.) 
a 
he 
an 
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SHOWING METHOD OF CHECK WRITING AND PROTEC- 
THE CRESCENT CHECK WRITER. TION BY THE CRESCENT CHECK WRITERS. 
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Presenting the Important News of the Month, With an 
Interesting Report of the Notable Activities 
in Every Section of the Field 


























Remington Buys Wahl Adding Machine. 





Rumor of Important Transaction Now Con- 
firmed by the Remington Typewriter Company. 


Announcement is made that the Remington Accounting 
Machine Company has purchased the adding machine de- 
partment of the Wahl Company, Chicago, Ill. The Rem- 
ington Accounting Machine Company, which will here- 
after manufacture the adding mechanisms purchased from 
the Wahl Company, is a subsidiary of the Remington 
Typewriter Company, and it is understood that the sale of 
its product will be conducted, as heretofore, by the parent 
organization. 

The announcement of this purchase is the most impor- 
tant item of news which has recently transpired in the office 
appliance field. The adding and subtracting mechanism 
formerly manufactured by the Wahl Company, has always 
been an attachment of the Remington typewriter 
exclusively, and since the year 1907 it has been sold ex- 
clusively through the sales organization of the Remington 
Typewriter Company. During this time important im- 
provements have been made in the machine. The most 
notable of these is the cross-footing feature. 

The Remington accounting machine, as the combined 
machine is called, has of late been making great progress, 
the sales being limited only by the capacity of the manu- 
facturers of the adding mechanism to deliver the goods. 
The purchase by Remington of this adding mechanism in- 
sures adequate manufacturing facilities in the future and 
places the Remington Typewriter Company in a strong 
position to develop to the utmost the commercial possi- 
bilities of their accounting machines. 

What these possibilities are, everyone familiar with the 
office appliance industry is fully aware. One of the most 
significant developments of the later history of the in- 
dustry has been the progress of the accounting machine, or 
“adding typewriter,” in the bookkeeping and general ac- 
counting field. That this field will ultimately equal, if it 
does not surpass the field of the ordinary typewriter, is 
believed by every one familiar with the facts. 

The Remington Typewriter Company from the very be- 
ginning has been a leader in this development, and with the 
increased facilities which will result from this purchase we 
may look forward with certainty to an enormous growth in 
their accounting machine business. 


Corona v. Fox Suit Decided. 


This was a suit for the infringement of patents brought 
by the Corona Typewriter Company, Inc., of Groton, N. 
Y., against the Fox Typewriter Company of Grand Rapids, 
Mich. The case was tried before the Hon. C. W. Ses- 
sions, Judge of District Court of the United States for 
the Western District of Michigan, Southern Division. 
The court handed down his opinion on August 27. The 
suit had to do with certain patents which the complainants 
claimed the defendants had infringed in the manufacture 
and sale of the typewriter known as the “Baby Fox.” 
The opinion of the court is a highly technical, carefully 


written document covering twenty-five typewritten pages, 
legal size 

The case involved a 
13,935, one 


discussion of the Rose Reissue 


Patent No. of whose claims was found valid 





Rose Reissue Patent No. 13,935, where 
22 and 23— were found to be valid 
claims 20 and 56 of the same patent in- 


but not infringed; 
five claims—8, 10, 19, 


and infringed; 


valid; Hazen Patent No. 1,121,094, claim 11 of which was 
found invalid; Hazen Patent No. 1,121,097, where claims 
19, 22, 38 and 41 were found to be valid and infringed, 
claims 23, 25 and 56 of the same patent being invalid; 
Petermann Patent No. 1,121,033, claim 7 of which was 
found invalid; Petermann Patent No. 1,064,372, claim 18 
valid and infringed; Petermann Reissue Patent No. 14,599, 


claims 4, 21, 28, 29 and 33 being valid and infringed, and 
claims 26, 34, 35, 36, and 37 of the same patent valid, but 
not infringed; Latta ae Patent No. 14,495, claims 2, 
3, 6, 11, 14, 21, 29, 47, 50, 70 and 85 being valid and in- 
fringed, and claims 1, 4, gs 5 44 and 89 of the same patent 
valid but not infringed. 

The court granted the complainants an _ injunction, 
directed an accounting and referred the case to Master 
in Chancery John S. Lawrence for such accounting. He 
directed that neither party recover costs. 

The court took the view that certain earlier patents 
showed a folding carriage on machines of standard weight 
and do not apply as authority in the folding typewriter 
art. The Sholes patent showed an escapement mounted 
completely on the hinging top of a blind machine, but did 
not show how to put a separable escapement on the 
folding typewriter, nor a separable ribbon movement, the 
machines not being foldable for portability. 

In the Carmona patent issued in 1900 the feature of 
foldability was not a direct purpose of the invention. In 
a previous case this patent was held to anticipate the 
claims of the Rose patent. But the court believed the 
Carmona patent not in anticipation of the first Rose 
patent because the Carmona machine is believed not to be 
operable on account of excessive friction. The first Rose 
patent is valid when limited to the overhanging relation 
to the keyboard; the Petermann patent is good because 
not limited by Conde, Rose, Carmona or Sholes; Latta’s 
patent is good in some claims because the carriage is lim- 
ited to fold “directly downward,” and in others because 
the carriage is kept right side up; the Petermann centering 
device is new and useful and therefore good. 

The defendants contended that the earlier patents of 
Sholes and others have made folding typewriter carriages 
public property, and disclosed the arrangements for 
mounting escapement and ribbon movements on the fold- 
able parts so as to separate and come back together in 
proper relation; that the Carmona machine might be made 
operative by the use of anti-friction devices; that the dis- 
closures of Conde, Sholes and Carmona limit the scope of 
all subsequent patents narrowly to the precise structure 


specified; that the Fox centering device is similar_to that 
used on the Hammond in 1885, except that the Fox has 
an automatic release which is new and original; that the 


Fox folding mechanism is novel and has been proved useful 
by quantity production; that it deserves to be sustained in 
preference to the patents of Petermann and Latta which 
were never found desirable enough to manufacture; that 


foldability is so universal in the various arts that patents 
on folding devices should be strictly limited 
The Court found himself unable to concur in the de- 


fendant’s contentions. 

The defendant may appeal from the decision of the 
District Court within a given time on the filing of a suit- 
able bond. 
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Stevens, Maloney & Company Lease Big Building. 


Big Chicago Stationery House Takes Important Premises 
on South Clark Street for Ninety-Nine Years. 


The Economist of Chicago for Thursday, August 19, 
publishes on its front page the following story of an 
important transaction in the Chicago stationery world: 

\n important loop ground lease has just been closed 
whereby Stevens, Maloney & Co., stationers, printers, 
engravers and dealers in office furniture, have leased from 
Elizabeth M. Winston. of Culpepper County, Vifginia, 
through John T. Boddie & Co., the ground and present 
four-story building at Nos. 6 to 8 South Clark street for 
ninety-nine years beginning May 1, 1921, at a net rental 
of $1,673,000 for the term. The land has a frontage of 
25 feet and is 126 feet deep to an alley. It is on the west 
side of Clark street, 50 feet south of the southwest corner 
of Madison street (owned by the Leiter Estate) and is 
considered the choicest and most valuable inside lot on 
Clark street. The building is at present under lease to 
©O’Connor & Goldberg, which was the first store opened 
by that firm in the loop. The net annual rental is $16,000 
for the first ten years and $17,000 per annum for the bal- 
ance of eighty-nine years, 

The firm of Stevens, Maloney & Co. began business in 
1901, opening their first store in the Roanoke building, 
on La Salle street, near Madison, now the Lumberman’s 
Exchange building. The firm’s business grew so rapidly 
that within a few years they were compelled to seek larger 
quarters and they leased a large ground floor and base- 
ment space at the corner of the alley, in the Y. M, C. A. 
building, where they are now located. The firm’s business 
has now outgrown these quarters and after making exten- 
sive alterations, they will occupy the entire building just 


leased. The first floor and basement will be used as a 
salesroom for stationery and for a stock room. The entire 
second floor will be used for office furniture. The entire 


third floor will be used for the firm’s mail order business, 
and the top floor as a stock room. This firm also occupies 
space at 501 to 511 South La Salle street for their printing 
department and book bindery and a large space on West 
Randolph street for their office furniture warehouse. Mr. 
Maloney died October 25, 1918, and the business has since 
that time been under the active management of Mr. Ste- 
vens as president and treasurer; Julius Biel, vice-president 
and manager stationery department: George D. Hart, 
manager manufacturing department; La Mott Atwood, 
manager furniture department; and Charles W. Ziesk, Jr., 
assistant secretary and credit manager. It is the inten- 
tion of the firm as soon as building conditions will permit 
to erect a six-story and basement modern fireproof build- 
ing to cost approximately $200,000. 


New General Manager of Remington Typewriter 
Factories. 


Announcement is made that Frederick W. Young has 
been appointed general manager of Remington Typewriter 
factories and will enter upon his duties in the month of 
September. 

Mr. Young has a most enviable record as a production 
engineer—a record which augurs well for his success in 
his new field of effort. 

It may be said of Mr. Young that he knows everything 
about department management from the ground up. As a 
very young man he received the degrees of Bachelor of 
Science and Electrical Engineer from Cooper Union, after 
which for a good many years he was in the employ of the 
Crocker-Wheeler Company of Ampere, N. J., during which 
time he occupied successively a number of positions, finally 
becoming superintendent. In 1912 he became associated 
with the Westinghouse Electrical Manufacturing House 
of Pittsburgh as superintendent. In the latter year he 
was appointed manager of the Meriden plant of the New 
England Westinghouse Company, which was then engaged 
in the production of guns for the Russian government. 
These activities terminated in 1918, in which year the Meri- 
den plant was acquired by Colts and devoted to the pro- 
duction of Browning machine rifles, Mr. Young remaining 
as general manager. 

It is a significant fact in connection with this transac- 
tion that it was specially stipulated by the Colts that they 
should retain the services of Mr. Young. How well their 
judgment was justified in this case is now a matter of gen- 
eral knowledge. Browning machine rifles were produced 
by the Meriden plant at a speed and of a quality which 


was recognized by government officials as the best for that 
kind of a gun. 

Mr. Young is a technical man and there is hardly any- 
thing in connection with this branch of production activity 
which he does not know and in most cases through actual 
experience on the job. 

One of the things of chief interest about Mr. Young to 
the employes of the principal Remington factory at Ilion 
is the fact that he is in a true sense “one of them.” He 
was born and spent his youth in the adjoining town. of 
Herkimer, only a few miles from Ilion. 


Underwood Company Buys Important Plant. 





The Underwood Typewriter Company announces that 
it has acquired by purchase the former plant of the Bul- 
lard Machine Tool Company, covering nearly a block of 
ground in the city of Bridgeport, Conn. The plant includes 
several buildings, the newest having been constructed in 
1917 and being a modern five story concrete, fireproof 
factory. The property thus acquired will be known as 
Plant No. 2 of the Underwood Typewriter Company and 
will be devoted exclusively to the manufacture of the 
company’s latest product, the Underwood Standard Port- 
able typewriter. 

The main plant of the company at Hartford, Conn., has 
reached its maximum of production of the standard type- 
writer and the space now occupied for the manufacture 
of the portable machine will be released by the purchase of 
the new plant, permitting a still further increase in the 
company’s production of standard machines. The com- 
pany believes that it will thus gain a full year in advancing 
its production. 


I. P. Denison Passes Away. 


The many friends and acquaintances of Isaac P. Deni- 
son will learn with deep regret of his death, which oc- 
curred on August 30th. For some years Mr. Denison was 
in failing health, and the loss of his sight added to his 
afflictions. Through all of this, he preserved his bright, 
cheery disposition, and continued to hope for restoration 
to health. 

Mr. Denison was born in Bloomington, IIL, October 
19, 1868. His first position was with the Pantograph Sta- 





THE LATE I. P. DENISON. 


tionery Company of that city. He removed to Chicago 
and for ten years was employed by S. D. Childs & Co. 
After traveling all over the west for the Chicago Shipping 
& Receipt Book Company, he went with Irving-Pitt Man- 
ufacturing Company, but in January, 1913, came with the 
loose leaf department of the National Blank Book Com- 
pany. 

Besides his wife, Mr. Denison left two sisters and a 
brother in Chicago and a brother in Bloomington, IIL. 

Mrs. Denison met the trial of her husband’s affliction 
with rare sympathy and helpfulness born of profound af- 
fection. To her and to the surviving brothers and sisters 
Mr. Denison’s associates and friends in the National Blank 
Book Company and throughout the United States extend 
their profound sympathy. 

Office Appliances keenly feels the loss of I, P. Denison. 
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To members of the staff of this publication he was a 
friend of many years’ standing, and his fine and cheerful 
character, his kindliness and the reality of his friendly re- 
gard, will ever be cherished in loving memory. We re- 
member his visits and the various occasions on which he 
attended conventions and dinners, and we shall miss him; 
but his gracious and manly personality will live in our 
hearts. 


Office Appliance Managers’ Association Formed. 

The publishers of Office Appliances extend greetings 
and congratulations to the members of the Office Appli- 
ance Managers’ Club of Detroit, concerning which C. D. 
Noble, one of the members, gave us a very interesting 
report during a visit to our office last month. 

The club was formed several months ago with a mem- 
bership of five men. At last reports the membership con- 
sisted of 30 managers of sales organizations handling 
office machines and equipment in Detroit. A goal of fifty 
by the first of October has been set by the organization. 

The club meets every Friday in the Detroit Chamber of 
Commerce at 12:15. One-half hour is taken for lunch, 
then for an hour there is a business meeting devoted to 
demonstrations of the products represented by the various 
members and to sales talks by prominent sales managers. 
The discussions have proved very helpful and have been 
instrumental! in promoting a spirit of friendly co-operation 
even between men selling competitive lines. 

The membership of the club at present includes the fol- 
lowing: L. L. Blake, Dalton Adding Machine Company, 
who is the chairman and secretary for September and 
October; A. J. Boudreau, Amberg File and Index Com- 
pany: H. L. Bryer, Elliott-Fisher Company; Cady & Dav- 
ies; Metal Office Furniture Company; K. A. Eichhorn, 
Library Bureau; W. S. Frampton, Munson Supply Co.; 
E. Gommenson, Sewell-Clapp Envelope Company; J. G. 
Howe, Baker-Vawter Company; M. J. Joyce, The Rand 
Company; J. L. Keenan, Index Visible, Inc.; W. H. Mo- 
drack, Powers Accounting Machine Company; E. W. Mor- 
eau, Edison Dictating Machine Company; C. D. Noble, 
Neostyle Sales Agency; W. F. Titus, Tabulating Machine 
Company; L. L. Utter, George A. Drake Office Efficiency 
Department; G. W. Watson, A. B. Dick Company; W. 
Whittemore, Commercial Duplicator Company; J. M. Wil- 
liams, Kalamazoo Loose Leaf Binder Company; C. Whit- 
tenmyer, Felt & Tarrant Manufacturing Company; J. 
Byrne, Multicolor Press; C. E. Jackson, Addressograph 


OFFICE APPLIANCES Septem 1y2 


Company; W. M. Fuchs and J. I. Liner, Costimeter. Com 
pany; P. M. Maxwell, Powers Accounting Machine Com 
pany; A. G. Houston and George Farron, The Watters 
Corporation; Clifford Ray, Wales Adding Machine Com 
pany; H. J. McClellan, Cincinnati Time Recorder Com- 
pany; E. P. Crocker, Monroe Calculating Machine Com 
pany. 


Grubbs Becomes Dalton Sales Director. 

The capital of the Dalton Adding Machine Company ot 
Cincinnati, O., has been increased to $10,000,000, and two 
new members have been elected to the Board of Direc 
tors, Mr. Charles Dalton and Mr. H. C. Grubbs. Mr 
Dalton becomes Superintendent of the Factory and Mr 
Grubbs becomes vice-president and director of sales. Mr. 
Grubbs took up his new duties on September 1. 

Mr. Grubbs was formerly in partnership with T. J 
Sheridan in the firm Grubbs & Sheridan of New York 
City. This firm were New York sales agents for the 
Dalton adding machine. Mr. Grubbs was selected for the 
position of director of sales because of his wide experi 
ence in the field. He began at the job of grinding stops 
in the Dalton factory at $8.10 per week. He then became 
foreman of his department and was later transferred to 
San Francisco as inspector. Following this he was sent 
to Richmond as inspector and salesman, later becoming 
the agent at that place. The work he accomplished at 
that point placed him in line for the supervisorship of the 
first district which comprises a number of Eastern states 
such as New York, Pennsylvania, Virginia, etc. He then 
became associated with Mr. Johnson in the firm of Grubbs 
& Johnson and took charge of the New York Dalton sales 
force. The firm became Grubbs & Sheridan upon Mr. 
Johnson's death. 

T. J. Sheridan is now handling the sales managership 
of New York City. He began with the Dalton Company 
nine years ago in Virginia as a salesman. 

A pair of handsome gold and platinum cuff links set 
with a diamond in each was presented to Mr. Grubbs in 
token of the esteem in which he is held by the New York 
salesmen of the Dalton company. The _ presentation 
speech was made by T. J. Sheridan. 

Major George Richards, director of foreign sales as 
well as E. H. O’Brien, educational director, and Mr. Moss, 
director of foreign sales of Latin-America, addressed the 
men, pointing out the wonderful prospects for the ma- 
chine, 
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MR. AND MRS. G. OTTO CARLOVITZ, PROPRIETORS OF 
THE SOUTHERN STATIONERY COMPANY AT 
GULFPORT, MISS. 


Attractive Southern Stationery Store. 





Sketch of the Southern Stationery Company of Gulfport, 
Miss., and Its Enterprising Owners. 





Cut of an investment of forty dollars seven years ago— 
forty dollars plus a world of work and careful thought, 
with economy and energy—Mr. and Mrs. G, Otto Carlo- 
vitz of the little city of Gulfport, Miss., have built up a 
sound, prosperous business in school and commercial 
stationery. 

Che business referred to is that of the Southern Station- 
ery Company, and no one who looks about the store today 
could have the slightest reason to suspect that seven years 
ago the owners started the enterprise practically without 
any money at all. The original store fixtures consisted 
of some pine shelving and the store occupied a small room 
in an unpretentious building. When the stationery busi- 
ness outgrew its first quarters—and this was soon—this 
rocm was given over to the uses of a shoe repair shop. 

While the original outlay of forty dollars for stock was 
exceedingly modest, every article was selected and pur- 
chased with the utmost care. There was no dead stock. 
Nothing was bought except what would move in the 
shortest possible time. Soon the original outlay, there- 
fore. came back, bringing with it a small flock of other 
dollars. In the meantime the little store was becoming 
known and additions were being made to the stock, until 
before long it was necessary to 
move into larger premises and 
to acquire the goods necessary 
to meet the demands of a grow- 
ing trade. This problem the 
tw oO proprietors successfully 
solved, buying on the increased 
scale just as carefully as they 
had watched their original in- 
vestment, so that every item 
was active. They tell us that 
during the last three years they 
have turned over their entire 
stock seven times! And they 
have lost less than one-tenth of 
one per cent in bad accounts. 

The illustration of the inte- 
rior of the Southern Stationery 
Company’s store gives an idea 
of its capital arrangement, 
whereby the stock is all dis- 
played in such a way that it 
may be readily inspected by the 
customers and as readily. gotten 
out for closer inspection or sale. 
It is believed that the method 
ot arrangement smacks some- 
what of the Parisian or the 
Latin-American style; but the 
prominence of “Old Glory,” 
gracing either side of the store 
brings the entire Americanism 
of the establishment to the fore. 
Well-lettered, readable signs di- 
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that it would be some time before there could be much 
outlay for clerk hire, so that it was important to plan and 
make effective some method whereby the customer could 
to a certain extent readily locate the goods in which he 
was interested. This saved both time and many steps and 
made it possible for Mr. and Mrs. Carlovitz to handle their 
growing trade and attend to the other necessary work of 
the store without utter exhaustion. 

Above the company’s present store stock rooms are 
maintained in which the various “season” goods are carried 
without loss or damage, making it possible always to show 
something new in the store. The people of Gulfport and 
the surrounding country have become aware of this fact, 
with the result that, by a special device on the cash regis- 
ter, 66,000 customers were counted during the year 1919. 

The success of the Southern Stationery Company has 
attracted the attention of people in other sections of the 
Mississippi coast, so that the mail-order business has 
grown rapidly. Here again the unaided efforts of man 
and wife met the situation. They handle the outgoing 
goods personally and no drop-billing or other loss has 
been sustained. 

The likenesses of the two members of the firm show 
them to be still comparatively young, although their two 
sons, aged twenty-four and twenty-six, respectively, are 
graduates of a leading college, with several post-graduate 
courses to their credit, and have been in college during the 
entire period of their parents’ connection with the sta- 
tionery business. These young men are not connected 
with the business, nor do they live in Gulfport, but occupy 
positions of trust in which scientific training is the factor 
which is molding their careers. 

The Southern Stationery Company is not incorporated, 
nor is it a stock company. It has no obligations and it 
liscounts its bills. The two proprietors have attained 
their present comfortable position through long hours of 
toil and attention. They now feel that, with the reserves 
they have set aside with which to meet emergencies and 
their active stock and cash on hand as working capital, 
no firm in the South, irrespective of size, is on a sounder 
hasis. 


Edward I. Wade in New York. 


Edward I. Wade, a member of the editorial staff of 
Office Appliances in 1918, has joined the Mutual Service 
Corporation, New York, N. Y. It is an advertising agency. 
Subsequent to his connection with Office Appliances, Mr. 
Wade was in the advertising department of Armour & 
Company, Chicago, Ill, and also connected with the Glen 
Buck Advertising Agency, Chicago, Ill. 
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ANNUAL SALES CONVE 


PICNICS AND OUTINGS 


Sheppard Employees Hold Annual Outing. 

The annual outing of the C. E. Sheppard Company of 
New York City was heid on Saturday, August 21, at 
Whitestone, L. I. On that day, the office and factory 
were closed, giving all employees the opportunity to at- 
tend. The committee in charge had arranged an interest- 
ing program of games, dancing, etc., and such enthusiasm 
was aroused that this vear’s outing exceeded in interest 
and attendance any which has heretofore been held. 

*Buses left the plant at 8:45 a. m., and as about everyone 
was promptly on hand, there was little delay. It is said 
that the attendance was practically 100 per cent. One 
feature of the day was somewhat unusual, perhaps. We 
refer to the fact that breakfast was served at the picnic 
grounds as well as dinner. The breakfast consisted of 
tomato soup with rice, clam fritters, fried eels, roast beef, 
ham and eggs and coffee. Thus well fortified, the pic- 
nickers were able to achieve some very creditable records 
in the athletic sports. The dinner which was served was 
even more extensive as to menu than the breakfast. We 
observe on the menu that “Ringler’s beer and soft drinks” 
were served, which reminds us of a remark of the late 
William P. Williams: One time when Mr. Williams was 
following his favorite pastime of being toastmaster at a 
stationer’s dinner, somebody arose and addressed the chair: 
“Mr. Toastmaster and Gentlemen”—Quick as a wink, Mr. 


Williams shot back the question, “Why the distinction?” 


Winners of the Contests. 

Open Events. The 50-yard dash (ladies) was won by 
Miss Ethel Bergquist; the 100-yard dash (men) was won 
by Joseph Weisburgh. The dancing contest was won 
by M. Halpin and Miss H. White. 

Closed Events. The 50-vard dash (ladies) was won by 
Miss Frances McMullen. The 100-yard dash (men) was 
won by Frank Schurr. The winner of the obstacle race 
was Mike Mallen; the winner of the potato race was Miss 
C. Cunes. There was also a baseball game, Office vs. 
Factory. 

The score of the ball game was Office 11, Factory, 7. 
The names of the players are: Factory—Smith, Gibbons, 
Stitt, Hartman, F. Schwer. Himmelstein, Bader, Overman 
and W. Schwer. Stubstitutes: Stickney, Volkens. Office— 
Kloper, Cannon, Brickley, Funcher, Gray, Roush, Law- 
renz, Smith and Hortonz. 

The outing was held at Knab’s Hotel and Park, leased 
for the day especially for this event. The picnic was a 





GROUP PHOTOGRAPHED AT ANNUAL OUTING 
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CHICAGO 
ereat success and the committee in charge deserves much 
credit for the excellent manner in which the events of 
the day were handled. 


American Manufacturing Concern Employes Hoid 


Picnic. 
The eighth annual picnic and general outing given by 
the employes of the American Manufacturing Concern of 
Falconer, N. Y., was held at Midway Park on Lake Chau 


tauqua, Saturday, August 7. Luncheon was served at 
1:30 p. m., after which the crowd departed for the base 
bail grounds, where the different events were pulled off 
The first event was a 100-yard dash for men Che 


prize 
hung up for this event was a Yankee watch. The second 
event was a 50-yard dash for boys under 16 years, the 
prize being a Boy Scout hunting knife. Other events in 
cluded 50-yard dash for women for a prize of a pair of 


shears; peanut race for boys and girls under 13 years 


prizes: boy, pocketknife; girl, box candy; shoe-lacing con 
test for salesmen—prize: box cigars; leap frog race, free 
for all—prize: Ever-Ready razor to each winner; 50-yard 
race for married couples—prize: aluminum coffee-pot; 


ball-throwing contest for women—prize: manicure set 
shot-put for men—prize: pocketknife; quoit pitching game 


—prize: box cigars; base-ball game—prize: box of candy 
Final event, waltzing contest—first prize: lady, Pyrex 
baking dish; first prize: gentleman, pair silk hose: second 


prize: lady, linen handkerschief; second prize: gentleman, 
necktie. 

On Friday, August 6, the entire sales force was tendered 
a dinner at the Hotel Samuels by the firm. At this meet 
ing plans for the coming year were discussed 


Williams Printing Company Employes Hold Outing: 
Williams Printing Company 
of Nashville, Tenn., was held at Priestly Springs on the 
Cumberland river some weeks ago. The morning program 
was given over to a baseball game in which the nine from 


The annual outing of the 


the office competed with the nine from the shop At 12 
o'clock, there was a democratic basket lunch. In _ the 
afternoon, a schedule of athletic events was pulled off, 


including a wheel-barrow race, pea-rolling contest, three 
legged race, fat men’s race, pie-eating contest, potato race, 
50-yard dash for girls, 100-yard dash and running broad 
jump. At 3 o'clock there were swimming and diving 
contests at the sand bar. These included 50-yard splash 
stroke contest 


for men, 50-yard splash for ladies, fancy 
and 75-yard splash, free for all. 
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Shaw-Walker Detroit Branch Holds Picnic. 


The members of Detroit branch of the Shaw-Walker 
organization Were entertained at an outing at the new 
country home of Mr. Kinkade recently, where the entire 
organization enjoyed the day. Mr. Kinkade was assisted 
by Mr. Fredericks, both of whom spent the day before 
the picnic sign-posting the road for directions, clearing 
the picnic grounds and erecting the banquet tent where 
the picnickers ate their dinner. 

The estate of Mr. Kinkade is situated 26 miles from 
Detroit, overlooking Walled Lake, a beautiful body of 
water. On the beach he had erected a large water chute. 
Thanks to the wives of the organization, everyone was 
provided with an old-fashioned anniversary dinner. One 
of the features of the day was a lively baseball game. The 
picnickers left about seven oclock with cheers for the host 
and the company, but before leaving J. R. Sneathen ex- 
tended an invitation to the force to assemble on the 
grounds of his Canadian home for the next picnic, stating 
that the event will be held at the corner of Riverside 
Drive and Belle Perch Place, Belle Perch Park, East Sand- 
wich, Ont., the date to be announced later. 








ADDING MACHINE ADAPTED FOR THE 


Adding Machine Cempany, Philadelphia, 








LAST MONTH. 


“Y and E” Folk Picnic. 


The fourth annual outing of employees of the Yawman 
and Erbe Manufacturing Company, Rochester, N. Y., was 
held July 24 at Manitou Beach, near that city. The pic- 
nicers assembled at the St. Paul street plant, and were 
carried to the lake in chartered cars. After the official 
photograph had been made of the party, dinner was served 
in the paviilion. Community singing led by Sherman D. 
Meech, employment manager, was a feature of the dinner. 
A ball game was played with a team from the Gleason 
Works. The outcome was the only blot on the day, for 
the score was 4 to 2 in favor of the gleeful Gleasonites. 
The afternoon was devoted to various contests. Dancing 
in the pavilion was kept up until eight o’clock in the eve- 
ning. Many of the officials of the Yawman and Erbe Man- 
ufacturing Company were in attendance at the outing, 
including Philip Yawman and Gustav Erbe. 


Top Notch in Panama Canal Traffic. 
During August the Panama Canal broke all records. 
Three hundred ships were locked through, producing a 
revenue of $936,209. 


USE OF THE BLIND—TOTALS ARE 
READ FROM BRAILLE CHARACTERS ON DIAL—The glass cover over the 
dial is removed, so that the figures can be “read.’’ Courtesy of The Barrett 


Penna. 








DUN, COMMEMORATING 


Memorial to Verdun Tragedy. 


In 1916, during the action at Verdun, a company of 
French infantry was buried through a mine explosion, 
only the bayonets projecting from the ground indicating 
where they stood at the post of duty. Last December the 
late George F. Rand, Buffalo, N. Y., while in France, ten- 
dered to Premier Clemenceau 500,000 francs with which 
to erect a memorial to the French heroes. The gift was 
accepted by the premier in the name of the republic. The 
illustration shows several views of the artist’s conception 
of the memorial. The different pictures, in the order 
indicated, show the elevation; a portal; the plan; the ele- 
vation. 

Mr. Rand lost his life in an aviation accident Decem- 
ber 19, 1919, crossing from France to England. While 
landing in a fog the pilot lost his bearings, and struck 
a tree. Mr. Rand was instantly killed, and the pilot lost 
his life later from the injuries received. George F. Rand 
was a capitalist and philanthropist of Buffalo, N. Y. 
He was a brother of James H. Rand and Benjamin L. 
Rand, respectively president and vice president of the 
Rand Company, North Tonawanda, N. Y. 

A Paris cable late in August, reported that souvenir 
hunters had ravaged the spot at Verdun immortalized by 
the soldiers of “the Trench of Bayonets,” through the 
theft of pieces of clothing and accoutrements. These 
souvenirs, it is said, were sold to morbid tourists, visit- 
ing Verdun. Fortunately, the Rand memorial safeguards 
this sacred spot against obliteration by the avaricious. 





Compiling Data on Special Libraries. 
Information on special libraries is being compiled for 
the Special Libraries Association by a committee of which 
Miss Irene Warren, of the Globe-Wernicke Company, Chi- 
cago, Ill., is a member. The special library is known in 
the filing profession as a good working collection of in- 











PO. 






ast ME ‘Oou0 





‘OOOO 


| 





are 







mane Pe nee 
orem Abe e RRA TION 
rer 


36 OFFICE APPLIANCES September, 1920. 








~ ____. Been Monnmend Fane 


—Photograph by Howard Beach, Buffalo. 


MEMORIAL TO “THE TRENCH OF BAYONETS” AT VER- 
‘RENCH HEROES OF 1916. 


formation on a specific field of activity. The committee 
is now at work collecting information bearing on subjects, 
headings, classification, filing, circulating and routing 
literature; purchasing, printed forms, etc. 


Bowling in Chicago. 


Interest in bowling has already manifested itself in the 
Chicago stationery trades. The bowlers of the Horder 
organization—some thirty-five strong—have organize d their 
own league. In the Stationers’ League but five men from 
one firm can compete, and the Horders’ are keen on play- 
ing every man in the organization. This suggests the pos- 
sibility of a post-season series, the high Horder’s to bowl 
the winning team of the Stationers’ League. 

A number of Chicago stationery trade concerns have 
indicated their desire to bowl in the competitive league. 
They include The Carter’s Ink Company, Wilson-Jones 
Loose-Leaf Company, Commercial Stationery & Loose 
Leaf Company, Stevens-Maloney Company and The 
Faithorn Company. An entry is pending from S. D. Childs 
& Company. The Bowling League of the Chicago Sta- 
tioners will play Thursday evenings at 6:30 on the alleys 
at 35 North Wabash avenue, starting September 16 and 
continuing until April 6, 1921. The officers of the league: 
Julius Biehl (Stevens-Maloney Company), president; 
George Hoefelt (Sanford Manufacturing Company), vice- 
president; Joe Pardi (American Seal & Stamp Works) 
treasurer; O. F. Modene (Marshall-Jackson Stationery 
Company), secretary. 





Southern Stationer on Vacation. 

J. Ogden Pierson, vice-president of the Dameron-Pier- 
son Company, Ltd., of New Orleans, left on August 8 to 
spend two months or more in Vineyard Haven, Martha’s 
Vineyard, Mass., where he and his family will occupy a 
cottage. 
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THE SEATTLE ARENA, SEATTLE, WASH., WHERE THE NEXT PACIFIC COAST BUSINESS SHOW IS TO BE HELD. 
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Close criticism only serves to 


emphasize the truth of our motto: 


“The merits of our goods 
are above all others” 
Extraordinary qualities have been 


incorporated in our goods with character- 
istics distinguished from all others. 





There is always a “reason.”” We 
that live to please must please to live. The 
strength of any business lies in the ability 
to serve. 


The service that satisfies 


Efficient executives demand cleanli- 
ness, durability and economy in their sup- 
plies of typewriter ribbons and carbons. 
That’s why there is such a big demand for 
the reliable 





M. & V 


Dealers stocking it are making good, increasing their sales, their profits, 
and their number of satisfied customers. You can do this, too. 


MITTAG & VOLGER, Inc. 


Principal Office and Factory 


PARK RIDGE, N. J., U. S. A. 


BRANCHES 
NEW YORK CHICAGO SAN FRANCISCO CLEVELAND BOSTON ST. LOUIS 
261 Broadway 205 W.MonroeSt. 35 Montgomery St. 326Erie Bldg. 160 Congress St. Merchants Laclede Bldg, 





NDON 
7and 8 nice Holborn, E. C. AGENCIES ALL OVER THE WORLD 
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THE TEST TELLS! 
You Be the Judge! 


Take everything into consideration—sharp, clear, brilliant copies that look 
like originals—cleanliness and long wear, and you will find Panama Carbon 
Paper is really 


“The line that can’t be matched”. 


Let us prove it to you. Write for Samples and our Dealers’ Proposition. 


MANIFOLD SUPPLIES CO. 


MANUFACTURERS OF 


CARBON PAPERS and TYPEWRITER RIBBONS 
“The Line that can’t be matched” 


BROOKLYN NEW YORK, U. S. A. 
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PARTIAL VIEW OF OFFICE EQUIPMENT SHOW ROOM, 
FISCHER PRINTING CO., SIOUX FALLS, S. D 


South Dakota Concern Builds Up in Short Time. 


Brief Story of the Development of an Up-to-Date Sioux 
Falls Concern. 


This is not a very long story, but it will serve to tell of 
the success which some energetic young men have achieved 
in the short period of three years. September 1, 1920, was 
the third birthday of the Fischer Printing Company of 
Sioux Falls, S. D. The day also celebrates the fact that 
the company, during the three years of its existence, has 
moved into three new homes, each time that it might have 
the needed space for the expansion of its business. To- 
day the company occupies the second floor of a new fire- 
proof building in the best business section of Sioux Falls. 
Their equipment is thoroughly modern and up-to-date, 
including two self-feeding presses in addition to a battery 
of hand feeders. Modern type faces and skilled printers 
round out an unusual shop for a city the size of Sioux 
Falls. 

The company started originally as a printing establish- 
ment, but has added other lines. About a year ago they 
commenced the upbuilding of an office furniture and equip- 
ment business. Today this branch of the business is one 
of the company’s best sources of income. Walter Fischer 
is president of the company and has proved himself to 
be an executive of solid business ability. He has sur- 
rounded himself with an intelligent and highly efficient 
corps of assistants. Among them are men well known 
to the office equipment trade, such as Fred E. Phillips, 
the secretary-treasurer of the company, who is an expert 
cost accountant, and for many years has been associated 
with leading printers and furniture firms of the Dakotas; 
and Robert L. Laird,. who was recently connected with 
the Stecl Equipment Company, both in the factory and 














VIEW OF WORKROOM IN THE PLANT OF THE FISCHER 
PRINTING CO. 


at their branches in Newark and New York. Mr. Laird 
has charge of the office equipment department of the 
company, where he is serving its customers well by reason 
of his thorough knowledge of the needs of the modern 
office and how to fill them. 

It is interesting to recall that the Fischer Printing Com- 
pany started as a small department, conducted in the 
corner of a building occupied by a newspaper. It had 
been started by the publisher of the newspaper, who sold 
it because it was operating at a loss. The energy of Mr, 
Fischer soon turned the business into a winning propo- 
sition. 


Miss Holden Enters Agency Work. 

Miss Euphemia Holden, who has been advertising man- 
ager of the Eaton, Crane & Pike Company, Pittsfield, 
Mass., has resigned. She is now associated with the Flor- 
ence Burchard advertising organization, New York, N. Y. 
Prior to her service with the Eaton, Crane & Pike Com- 
pany, Miss Holden had done promotion work for the But- 
terick Publishing Company, and had also been advertising 
manager of Robert H. Ingersoll & Bro., New York, N. Y¥. 


Fletcher B. Gibbs Returns from Vacation. 
Fletcher B. Gibbs, general manager of the National 
Association of Stationers and Manufacturers, has returned 
from his vacation. He took his family to the ‘summer 
home at Ephriam, Wis. 


Moore Says European Conditions Improve. 


William Douglass Moore, who has been in England and 
France for several months, states that conditions in those 
countries are improving greatly. He visited Europe on a 
mission for the American Clip Company, Long Island City, 
eS ee ae 





WALTER FISCHER, PRESI- FRED E. PHILLIPS, SECRE- ROBERT lL. LAIRD, MAN 


DENT FISCHER PRINT- 
ING CO. 


TARY-TREASURER. 
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National Publishers Meet. 


The annual meeting of the National Publishers’ Asso- 
ciation, Inc., was held at the Waldorf-Astoria, New York 
City, on Monday, August 23, at 12:30 p. m. Previous 
to the meeting a luncheon was served to which a number 
of publishers not members of the association were invited. 
One hundred and eighty publishers and invited guests 
were present and one hundred and seventy-seven publica- 
tions were represented. 

Following the luncheon an address was made by Wil- 
liam C. Redfield, former secretary of commerce and now 
chairman of the advisory council of the commission ap- 
pointed by Congress to investigate present and proposed 
post office methods in handling mail. Mr. Redfield’s sub- 
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The new officers of the association are as follows 

President, H. M. Swetland, United Publishers’ Corpora- 
tion; first vice-president, R. J. Cuddihy, Literary Digest; 
second vice-president, P. S. Collins, Curtis Publishing 
Company; secretary, Frank C. Hoyt, The Outlook Com- 
pany; treasurer, Roger W. Allen, Allen-Nugent Company. 





Cleveland Business Show in November. 


The second annual business exposition will be held in 
Gray’s Armory, Cleveland, Ohio, the week of November 8. 
The formal opening will take place at 2 p. m., November 8, 
and close at 10:30 p. m. November 13. The show will open 
daily at 1 p. m. and close at 10:30 p. m. Exhibitors will 
be provided with all the admission tickets they desire. 
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SOME INTERESTING VIEWS IN THE NEW FACTORY OF 
ject was “What Is Public Economy?” He called atten- 
tion to the penny wise and pound foolish methods so often 
pursued in Washington, which are the result of insufficient 
knowledge on the part of congressmen themselves. 

The “Need of Additional Post Office Facilities’ was the 
subject of an address by J. C. Koons, first assistant post- 
master-general, who stated that postal revenues amount 
to more than $450,000,000 annually and grew more than 
26 per cent during the March quarter, notwithstanding 
the fact that the average increase for the last fifteen years 
has been but 5.88 per cent. He outlined an extensive build- 
ing program and said that unless present facilities are 
increased, he feared a collapse of the system. 

Following the above address the reports of the retiring 
officers were read. The report of the former president. 
George E. Cook, was received with close attention, and 
at its conclusion was adopted unanimously and a rising 
vote of thanks extended to Mr. Cook for his labors in 
placing the association on a sound working basis. 

Reports were received from the chairmen of several 
different committees, including the postal committee, 
business relations committee, committee of five appointed 
to handle the printers’ and pressmen’s strike, etc. 
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THE WILSON-JONES LOOSE LEAF COMPANY, CHICAGO. 
Contests will be held each day, for which valuable prizes 
will be provided. The show is under the management of 


E. H. Klaustermeyer, Room 330, 746 Euclid avenue 


Galveston Makes Second Rank in Exports. 


During the fiscal year ending June 30 Galveston took 
second place as to the value of exports. New York led, 
as usual, as nearly half of the exports of the country went 
through that port. The leading ports shipping for export 
trade all made substantial increases over the shipments for 
the preceding fiscal year. 

New York’s exports were $3,383,638,588, contrasted with 
about $2,.203.500,000 in 1919; Galveston, $598,239,227, nearly 


000,000 more than 1919; Philadelphia, $449,691,705, $40,000, 
000 less than 1919; Baltimore, $338,961,389, doubling 1919; 
Savannah, $311,171,389, doubling the 1919 total: Boston, 
$281,614,919, an increase of $16,000,000 over 1919; other 
ports in order of their importance in export trade were 
San Francisco, Newport News-Norfolk, Seattle, Tampa, 
Mobile, Port Arthur, Wilmington, N. C., Portland, Ore., 
Charleston, S. C., and Los Angeles, which did $21,874,135. 
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The Lowest 
Cost Level of Typing 


HINK what it means to reach this level! It 
means a big saving for every business house 
in these days of climbing office costs. 


The Remington Typewriter is doing today what 
it has always done—it is showing the way to this 
lowest cost level. 


The institution which built the first typewriter, 
which created the typewriter industry, which mod- 
ernized the world’s correspondence, which suc- 
cessively introduced the first shift-key typewriter, 
the first automatic ribbon reversing typewriter, the 
first decimal tabulating typewriter and the first 
adding and subtracting typewriter is now, in this 
year 1920, showing the typewriter user the way to 
new time and cost savings. 


The Self-Starting Remington for correspond- ™ 
ence, the Key-Set Remington for tabular work, 
the Accounting Remington (Wahl Mechanism) 
for billing and bookkeeping — every one of these 
present-day Remingtons, each in its own field, has 
an unequalled record as a labor 
lifter and expense reducer. 








The present-day typewriter user 
needs these Remingtons—every one 
of them—if he would reach the 
lowest cost level of typing. 
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Better Bookeeping Equipment 


The X-RAY Line comprises everything required in the modern accounting system. Special 
feature binder equipment—ledger and stock record sheets, statements, labor-saving indexing 
systems—quality materials and workmanship—place this line in a class by itself—just a little 
better than others. 


Two Items of Interest Are Featured Here 


| XRAY Machine Accounting Ledger 
Equipped with HRUSKA Folding Steel Rack 


The X-RAY Ledger is the result of years of experi- 
ence in the development, manufacture and installation 
of ledgers for every use. The best working facilities 
are provided in this flat back ledger, with the wide 
expansion and non-skid base. The sheets are easily 
and quickly handled, and there is clear vision of the 
entries to the very bottom of the page. 
The Hruska Rack—the bracing support that holds 
the ledger in the proper position for posting and for 
easy reference to the accounts. This folding steel rack 
is permanently attached to the ledger covers. It adds 
only a few ounces to the weight of the ledger, but it is 
strong and durable. To use the ledger flat open on 
| the desk or for storing in safe or vault it is merely 
necessary to “fold the rack”. It fits close to the 
ledger covers, entirely out of the way. 
| 
| 





The best equipment for use with any bookkeeping machine 


ADJUSTO Tray -Binder Outfit 


Just a little better than others 
“Ask any user—he knows” 


Built of heavy gauge steel, it gives years of satisfactory 
service. It is sanitary—practical—durable. 

Combines capacity of the large tray, with adjustable jaws 
and locking features of the ledger binder. 

Non-skid flat base prevents sheets creeping, eliminates th« 
objection of piled up sheets, and provides 100% capacity. 

Adjustable guide rods permit of using sheets of any size or 





punching. 
Sheets may be offset for checking balances on changed 
accounts. Provides for offsetting to right or left, or to both 





sides as desired. 

Powerful compression lock prevents removal of sheets whe: 
Tray-Binder is closed. 

Operates with crank key—quickly opened or closed 
bothersome adjustments. 

Complete in itselfi—no separate attachments required. 

Mounted on individual truck stand for convenience, and 
to avoid vibration from the bookkeeping machine. 

Steel filing case holds surplus sheets and _ transferred 
account sheets—complete outfit—Ledger, Truck Stand, and 
Filing Case all in one unit. 


Equipment to meet any requirements 


YOU ARE INVITED TO WRITE FOR PARTICULARS 


EFFICIENT SERVICE DIRECT BY MAIL 
\w) i} 


FEBURE [EDGER [OMPANY 


ACCOUNTING [EDGER OUTFITTERS 
CEDAR RAPIDS, IOWA, U.S. A. 
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Labor Wants Funds in Nonpartisan Bank. 

\ resolution was offered at the meeting of the Chicago 
Federation of Labor September 6 to transfer the funds 
of the federation to the State Bank of North Dakota, a 
non-partisan institution at Bismarck. The matier was 
deferred until another meeting. 

The stand taken by the proponent of the resolution was 
that labor has been depositing its funds in banks operated 
and owned by capital. It was alleged that capital has 
been using that money to defeat laboring interests. “Take 
your money out of those banks, cause a run on them, put 
them in a bad condition, and if the banks fall, capital will 
fall.” 

\n opportune editorial on this subject appeared in the 
Northwestern Banker for September: 

Labor Union Starts a Bank. 

“The Brotherhood of American Locomotive Engineers 
has decided to start a bank in Cleveland. It is not sur- 
prising, in view of the fact that they have been receiving 
increased wages for the last few years, because at the present 
time they are certainly in the millionaire class as far as labor- 
ers are concerned. The only surprise to us is that they 
have not started a bank long ago, and that the plumbers, 
the carpenters, the bricklayers and a few others have not 
started banks of their own, because every time they have 
asked for more money they have received it or they have 
used the “strike” as a club to whip the public into line. 
As far as we are concerned, we hope the engineers get in 
the banking business with both feet. Perhaps they will 
find that it is a good deal easier to run an engine than it 
is to run a bank. The pastures always look greener over 
yonder, and by the time the brotherhood has loaned money 
to all of its friends who carry a union card, and gets 
hard up for cash, it may find out that the banking busi- 
ness is not all velvet and mahogany fixtures. Here’s hop- 
ing that the venture may be a success, but if it is, we 
believe that this labor union in particular, and others in 
general, will learn a lesson that big business has real prob- 
lems to solve and a real service to render. One writer 
says: ‘The widest possible participation by labor in bank- 
ing is nothing to be deplored. The more it becomes famil- 
iar with the economic rules that apply to credit and the 
profitable use of funds, the wider its outlook and the less 
inclined it may be to look as now, askance, at the efforts 
to work out the problems of big money.’ In any event, 
it will be a good lesson in modern banking which may help 
to revolutionize those of organized labor, because it cer- 
tainly will not revolutionize the banking business.” 

The unconscious humor of labor entering the capitalistic 
ranks has more than a laugh in it. 


“Question Box” Answers. 

“Eagle A” Unity, published for the employes of the 
American Writing Paper Company runs a question box 
to answer the inquiries of readers. The following answers 
are selected from a recent issue, because of their interest 
to the trade. 

The latest figures available are those for the year 1918, 
which show the consumption of pulp and paper products 
to be 130 pounds of pulp and paper for every American 
citizen. Other staples of daily life consumed for the same 
year are computed as: flour, 180 pounds; meat, 178 pounds; 
sugar, seventy-seven pounds; butter, fourteen pounds. 
The United States consumes more than one-half of the 
world’s production of paper. 

That loft-dried papers are stronger than the machine- 

dried is due to the fact that loft papers are dried very 
slowly and the fiber formation of the sheet, and the 
sizing, etc., are unimpaired. Since the drying of machine- 
dried papers is completed by intense heat in but a few 
seconds, the fiber formation is not quite so effective, and 
the coating of glue is probably affected more adversely by 
the sudden heat. 
_ The word “stationer” as applied to the dealer in pens, 
ink, and stationery originated from the fact that these 
articles were sold at certain market stands or stations at 
fairs, etc. At these stations those who could not read or 
write were able to have letters written for them, a custom 
still in vogue in remote parts of certain European and 
Asiatic countries 





An Aid to Dealers. 
_The Clarotype Company, 202-204 Franklin street, New 
York, have sent out to its dealers a handsome display 
card in red, blue and black, showing a rather striking 
silhouette of a young typist demonstrating the use of the 
type cleaning fluid upon her machine. This card is de- 
signed for counter and window use. 
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Fin inger Tip Facts 


Data of all kinds can be classified and in- 
dexed for prompt delivery when systemat- 
ically kept on 


 OF'.HAAS 


INSTANT REFERENCE FILES 


Invaluable for order clerks operating on 
telephones, stock clerks, executives and 
managers, file clerks and others who must 
know accurately and promptly. 


Compact, yet not open to ‘‘snoopers’’ whose 
eyes prey on open records from curiosity or 
more sinister purposes. 


We make Kohlhaas Instant Reference Files 
for Letters, Invoices, Requisitions, Back 
Orders, Follow-Ups, Bills of Lading, Stock 
Sheets, Ledger Sheets for Posting, or any 
other matter to be classified—alphabetical 
or numerical. Portable and Sectional. 
Handles all Current Papers so that they 
may be located Instantly. 


Kohlhaas Instant Reference Files are made 
in all sizes, and indexed as required. 


Dealers write 


The Kohlhaas Company 


Manufacturers 


183 No. Dearborn Street 480 Lexington Avenue 
Chicago New York 
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A Valuable Ribbon and Carbon Catalogue. 

The house of Mittag & Volger, Inc., Park Ridge, N. J., 
has recently issued a catalogue which contains much more 
than a description of their several lines of typewriter rib- 
bons and carbon papers. These lines, of course, are listed 
and described and in themselves form a useful bit of refer- 
ence data for dealers in and users of these products. How- 
ever, the-catalogue contains a number of suggestions val- 
uable to those who use the typewriter ribbons and carbon 
papers. 

The book contains a considerable amount of real infor- 
mation regarding the lines it lists and answers many of 
the questions which might otherwise be asked through 
correspondence. Recommendations are made as to the 
correct inking of ribbons to employ on various machines. 
For instance, there is one style of ribbon that works 
best on the machines equipped with elite or small type, 
which with some ribbons write too heavily and tend to 
fill. . Ribbons that will give satisfactory results with pica 
or large type are usually unsatisfactory for the small type, 
which requires a cleaner ribbon. 

On page 14 of the catalogue there are some interesting 
suggestions with regard to the importance of the use of 
typewriter carbon in the commercial world, as well as to 

every department of the Government. The experience 

which the various Government departments underwent 

ead ers during the war proved that it would have been impossible 

to conduct the enormous business of these several depart- 

ments without the use of carbon paper. Every attention 
must therefore be paid to the quality of these goods in 
° ° the future, having in view the fact that copies of the most 
Go after this business. important documents are made by means of carbon 
papers, averaging from one to fifteen copies at one oper 

ation. The indelibility of the copy is of paramount im 


Many of your customers portance, for copies of some of the most valuable docu 


ments are filed for reference probably ten to twenty-five 





. years hence. 

are users of coin bags— _The user of carbon papers must, under average condi 
tions, first consider the durability of his carbon; that is 

he should purchase the sheet which will give the largest 

every bank, factory and number of impressions. It is suggested that under exist- 
ing market conditions, which are bound to continue for a 

. number of years, there will be a greater difference in the 

theatre uses them In large quality of carbon papers than ever before and the higher 
priced carbons will come into their own on account of 

their iasting qualities and the resistance of their copies 


quantities. against the ravages of time. 


Financing Typewriters for Money Orders. 
In discussing the tests conducted at the Washington 
post office on writing money orders on _ typewriters, 


Bemis Coin Bags are accu- W. J. Barrows, acting third assistant postmaster-general, 
: . touched on the matter of an appropriation to cover the 
| d t d | d purchase of equipment for the money order offices, should 
rate y s1Ze stur lly made the test demonstrate the desirability of typewriters for 
7 this service 
| Mr. Barrows said that the experiment in the Washing- 
ong wearing. ton post office had not begun when the current appropria- 
tion was passed by Congress. Such equipment was not 
contemplated when the department submitted its estimate 
for this year’s budget. The tests have not progressed far 
Write for prices, catalog enough to justify an opinion as to whether the present 
d tal taformmation appropriation would be sufficient to cover the installation 
GRE special Wer . of book typewriters, should it be decided to install them. 


Government Lists of Importers Abroad. 
The Bureau of Foreign and Domestic Commerce, Wash- 
ington, D. C., compiles lists of importers in various for- 
e einn countries which are available to the manufacturers 
Bemis Bro. Bag Co. of the United States. Copies may be obtained from the 
Department at Washington, and the district and co-opera- 
Cupples Station tive offices, on mention of the file number stated below, 
with the date of mention in Commerce Reports. 
ST. LOUIS - - MISSOURI China.—Dealers in books and school supplies. File No. 
FE-13,034; Commerce Reports, July 26, 1920 
Finland.—Exporters of pulp, paper and paper goods. 
File No. RD-60,018: Commerce Reports, August 19, 1920. 
Poland.—Importers of manufactured paper articles in 
Cracow, Poland. File No. RD-65,053; Commerce Reports, 
July 15, 1920. 
Sweden.—Importers of cash registers, typewriters, add- 
ing machines and other office appliances. File No. EUR- 
12,015: Commerce Reports, August 24, 1920. 


W. B. Colver Leaves Trade Commission. 
W. B. Colver, chairman of the Federal Trade Commis- 
sion, has resigned, effective with the expiration of his 
term, September 25. 
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“RAs ears that, George?” 


“This is No. 508 of that new, 
high-class line of Prang Colored 
Paper Pencils, Mr. Ramsey. Look 





>” 


great, don’t they 


“Yes, send a box over to my office 
when you take this order upstairs, 
and George—you'd better hurry this 
unpacking as much as possible, we 
are all out of Prang No. 3, 3-A and 
Kroma Paste, and we have only a few 
boxes of Waltham and Hygieia left. 
See that those numbers get upstairs 
first, will you?” 


The American Crayon | 
Company 


“Pioneer Crayon Mfg. 


Sandusky, O. New York 
Made in U. S. A. 


” ; 
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Annual Pic-Nic of the Cargill Co. 


Another Cargill Company picnic has passed into his- 
tory. Saturday, August 21st, 1920, will long be remem- 
bered by all who participated. 

In the early morning the hundred-odd employees and 
their families, sweethearts and beaux, congregated at the 
Texas company’s wharf on the historic Houston Ship 
Channel at Houston, Tex., preparatory to boarding the 
good ship “Nicholaus.” 

’romptly at 9:30 the signal was given to start. This 
signal seemed to also arouse the band of negro musicians 
who proceeded to make music of the kind that causes one 
to want to kick up his heels in gay delight. 

The genial Herman Malsch, who is vice-president of 
the company and superintendent of the factory, a man of 
great versatility—was the first affected. He lost no time 
in stirring up the others. 

The character of dancing that ensued was not exactly 
the sort one pays money to learn, but it served the pur- 
pose of provoking laughter and good feeling. Even the 
staid and decorous were not proof against its intoxicating 
influence. Mr. Brown, the youthful stock-cutter, who 
boasts he is not far from three score years old, and Mrs. 
Johnson, the much beloved operator of the telephone ex- 
change, herself a good Baptist, could not resist the temp- 
tation to indulge in an old time jig. 

Down the Channel to the world renowned San Jacinto 
battle field, where Santa Ana lost the cause of Mexico 
to the dauntless Texans was a most enjoyable trip, but 
every one was glad when the destination was reached, for 
that meant “eats” and more frolic. 

The contests were of a varied nature, the first being a 
base ball game between the Militant Suffragettes and the 
Freshwater Nine. This was most exciting, particularly 
for those who happened to be near the side lines and to- 
ward the rear, for when the ladies began to throw the 
ball and strike at it there was always a feeling of con- 
siderable uncertainty as to where it would land. It was 
noticeable, though, that every now and then a ball would 
go straight and once in a great while there would be a 
clean catch without the skirts being brought into play. 
After a thrilling game of three innings the bat became 
broken (things were moving so fast the reporter is not 
sure whether it was broken over the head of the umpire), 
nevertheless there being no other bat available it was nec- 
essary to call the game. The score stood 8 to 2 in favor of 
the Suffragettes. The prize was a gigantic cake, beau- 
tifully iced and across the top in pink letters was ar- 
tistically embossed the legend “Cargill's Champion Base 
Ball Team 1920.” Naturally this intense excitement and 
strenuous effort whetted the appetites and it was decided 
to repair to the dinner table. 

Here the work of the ladies “left behind” was in evi- 
dence. A table in the form of a giant “L” had been ar- 
ranged under the beautiful oak trees near the exact spot 
where Santa Ana met his defeat. Such an array of good 
things is not often seen in this day of high prices and un- 
palatable substitutes. Fried chicken, broiled chicken, 
chicken sandwiches, stuffed eggs, salads, fruits, cake and 
real lemonade, formed the meal. 

After dinner the dancing began. San Jacinto Battle 
Grounds, kept up by the State Government, boasts of one 
of the finest dancing pavilions in Harris county. It is 
surrounded by giant oaks, beautifully festooned with 
Texas moss, For those who love to dance it would be 
hard to conceive of a more inviting spot. 

The winners of the morning ball game thought this 
would be a good time to cut their cake. Accompanied 
by an appropriate escort the captain of the Suffragettes 
carried the prize to the center of the hall. The music 
stopped; every one was in a state of expectancy. An ex- 
tra large knife had been provided for the operation. The 
captain knelt on the floor and steadied the cake. The 
catcher of the team raised the knife. He tried to cut, but 
lo, the knife would not go in. He made another attempt. 
Then he saw a light; at least he saw the sun glistening on 
the tin, and the cake which they had worked so hard for, 
and which every man, woman and child was anxiously 
waiting to sample, proved to be naught but a giant tin 
pan, inverted and iced. Even the captain did not know 
it was a fake. So it is easy to imagine the uproar which 
followed. 

At two-thirty the contests began. There were sack 
races, running races, egg races, etc., the games being so 
varied that all had a chance to compete. About fifty 
prizes were awarded in these contests. 

A truck-load of famous Hempstead melons then came 
on the scene. They were all large fine melons and had 














Saves Money Every Day 


A Diary by Days 
Expense and War Tax Record for One Year 





Nos. 600-1-2-3 


This book fills a modern need as it provides a daily diary and 
personal expense account, also records of one’s Income Tax 
items. This data may be commenced at any time and carried 
forward for one year. Pages of instructions of Income Tax 
deductions by an expert are added which will save the owner 
many times its cost Book is of proper siz? for personal use 
either of a lady or gentleman. 


Nos. 690-1. Maroon or black silk finish book cloth, 

gold cover stamp, colored edges. Pocket size, 

4§ = 3% inches... .... i scdeteriaeeee Each $1.25 
Nos. 602-3. Blue or red morocco leather, gold cover 

stamp and edges. Pocket size, 4§ x 34 inches. 

soot s waip bus 0sissia's oi eee Each $2.50 


Packed one dozen copies in a selling box 


JORDAN FINE ADDRESS BOOKS 





No. 726 700 725 701 


These books are unusually attractive in a ance and con- 
venient in size. They have pages for names, addresses and 
numbers of over 500 persons arranged under alphabetical index. 


Nos. 700-1. Green or brown decorated «mitation leather, burnished 

edges. color ot covers. Pocket size, 334 x 344 inches... .Each $1.25 
Nos. 725-6 Green or brown decorated imitation leather, burnished 

edges, color of covers. Pocket size, 424 x 31% inches... .Each $1.50 


Packed one dozen cop’es in a selling box 


Jordan Books are used by all the people 
most of the time. Send for catalog. 


JORDAN & COMPANY 


Publishers of Gift Books 
542 S. Dearborn St. Chicago, U.S. A. 
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been on ice. The lady who won the watermelon eating 
prize is ashamed to tell how many melons she ate. 

When the boat whistle blew at 4:30 every one was ready 
to go aboard. The ride down to San Jacinto Bay and 
back to Houston was made enjoyable by more music and 
refreshments, 

One little girl voiced the sentiment of the entire party 
when she said, “That was the best picnic I ever went to.” 

The employees all feel indebted to Mr. Cargill for his 
efforts to see that every one had a good time; to Mr. 
Malsch for contributing the “Bull” in the Bulletin, and to 
Mr. Clemens for planning the picnic and seeing that the 
plans were carried out. 








Speaking of Mailing Lists. 


In the August issue of The Mailbag, Robert Ramsay 
contributed a striking article, “The Strategic Time for 
Planning and Producing Direct Mail Advertising and 
House Organs.” The whole article is instructive, but space 
is lacking to reproduce it in full, Mr. Ramsay cited an 
instance in the typewriter field, Maybe the salesman 
reading this will have a flash of “class consciousness.” 
(Probably his identity was concealed by Mr. Ramsay.) 
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In the course of the trip . . . I recall talking with 
the salesman of a prominent typewriter manufacturer. His 
company is far oversold. The day I interviewed him he 
had made four deliveries, one order for which was taken 
five months before. Let me tell you of Jameson’s case 
for it is typical of many similar cases in every line of 
business, I believe: 

“How far are you oversold now, Jameson?” 


SS P » , ~ A ” 

\ ea ee eae a uate - “About four months on the average. 

N inlaid rebber, _ “What are you doing to keep this volume (he was mak- 
\ ing’ about $300 per month minimum at this time) of sales 
\ , coming your way?” 

N Here sa Customer for You Pay, oo age hoa and then, part of a day at a time 
SS c . 

\N “Have you a list of your possible prospects in your 
\ That’s what our salesmen are con- seukianew?™ ‘ , , . 

“\ stantly saying to dealers in every city “No.’ 

\ and that one sentence emphasizes the “Has, the company such a list?” 


true meaning of CO-OPERATION be- 
tween manufacturer and dealer. For 
nct only do our salesmen make a prac- 
tice of saying exactly those words, but 
they very often land an order for 
Peerless Keys and turn it over to a 
local dealer, giving him the entire 
profits, without any effort on his part. 


“Would they co-operate with you by mailing a list 
you sent them a series of follow-up pieces?” 

“T suppose so.” 

And ‘that man is one of the ieading salesmen in that 
branch office at this time. He is not, the company is not, 
worrying a whit about keeping the demand coming for 
their machines. If*they ever catch up with the demand 
they will suddenly find themselves up against a surplus 
and perhaps face a chaotic market for some time. 

Lists do get out of date very fast, but they can be 
started now; I wonder how many lists have been corrected 
since 1914? How many of them still carry the names of 
the poor boys who made the supreme sacrifice in France 
and on other fronts, as well as the names of the despicable 
German firms which were sold out by the Alien Property 
Custodian? 
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Here’s one instance: Recently our 
Philadelphia branch office, located at 
1022 Arch Street, landed a nice order 
for Peerless Keys which could have 
been immediately filled direct. Instead, 
they turned it over toa local dealer 
—the F. S. Webster Company—who 
delivered the goods and cleared a net 
profit of $72.80. 


This is only one way of securing boosters for 
Peerless Keys. Another way is to simply send 
along a few sets of keys to a prospective dealer, 
get him to display them with the attractive 
printed matter which we furnish and let the 
sales speak for themselves. Invariably this means 
an enthusiastic customer and a satisfied one. 
Write us! 
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Mr. Ramsey cited manufacturers still using catalogues 
issued in 1918 and 1919, and have no copies for general 
distribution. 


Chicago Globe-Wernicke in New Home. 


The transfer of the retail store of the Globe-Wernicke 
Company, Chicago, from Wabash avenue to 168-72 West 
Monroe street was accomplished in record time. The 
move was made over a week end, and they were doing 
business on Monroe street Monday morning, September 30 

In the new quarters the visitor is impressed with the 
superior lighting. The ceilings are high, and the front 
- a is practically all glass. There are two big display windows 

\ GG MM SMS : 1.. : on ee Be se bsiatinanan 

\ that might readily hold the entire stock of an averags 

KEY office equipment concern. The Monroe street store com 
PEERLESS COMPANY ix prises two buildings, seperated by an alley, and connected 
174-6 Fulton Street lew York City by bridges. The ground floor of the rear building is used 
Shteage & Seench Siiee 1529 First Nationsl'Z Bank Bide. as a garage, housing five motor trucks. 30th buildings 
. are six stories and basement. The Monroe street side is 

50 by 125 feet; the rear structure is 51 by 56 feet. Forming 
an L to these buildings is a six-story and basement build- 
Branch in the British Isles: ing, facing West on Wells street. This building has been 


281 Wood Street, London, E.C., England in use for some time. There are approximately 75,000 
square feet of floor space in the three structures. 
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Work must be truly 
enjoyable to be prc well 


) save just a fraction of the. ervou 
energy expended thousands of ‘time: 
through the iy flying fi ps < 
your stenographer ts to make typing fF 
ant and pi enjoyable. The fatigue 
over-wrought nerves has been 
eliminated. 


The action of the Royal Typewititer fila 
of a grand piano, responds almost ‘to, 
indication by the finger of-the key desired. - 
There seems to be no conscious effort of 
striking it. There is a rapid caleulation, a 
selection of the character ‘and. lo! tie dink 
pression appears, as if by magi¢,on the paper, 
It is something new and ee the life. 
stenographer who never used a : 

to the office with no dread of the’ 
a pleasure to anticipate rapidly 
quickly responding keys. 

Then, too, there are the benisulidl ot 
giving character and clearness to the types 


—a source of satisfaction to stenographer nd em m 
ployer alike. co 
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A FACT— 


MORE BUSINESS 
MEN OF GREAT 
RESPONSIBILITY 
USE DAVIDS’ IN 
THEIR FOUNTAIN 
PEN THAN ANY 
OTHER FOUNTAIN 
PEN INK. 

















THADDEUS DAVIDS INK CO., Inc. 


America’s Oldest Ink and Adhesive Manufacturers 


CHICAGO NEW YORK BOSTON 
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Barrett to Organize Pan-American Commercial 
League. 


Special Announcement by Hon. John Barrett, Former 
Director of the Pan-American Union. 





On September 1, 1920, John Barrett, after giving twenty- 
five years to public official international service, twenty 
of which have been devoted to the cause of Pan Ameri- 
canism and fourteen of these to the upbuilding of the 
Pan American Union, the international organization of 
the American republics for the development of commerce, 
intercourse, friendship and peace among them, will re- 
tire from his position, in accordance with the announce- 
ment which he made nearly a year ago. He will be suc- 
ceeded by an eminent colaborer in the Pan American field, 
Dr. L. S. Rowe, for whom he invites your kind co-opera- 
tion. If, moreover, you are in any way interested in the 
cause of Pan Americanism or in Mr. Barrett’s long rela- 
tion to it, your attention is requested to the following: 

1. Mr. Barrett has resigned from the Pan American 
Union purely on material grounds, because, after his long 
period of official service, he is obliged to enter private 
life in order to make a modest income for his later years. 
The conscience which his old Vermont mother gave him 
and constant attention to duty have kept him from capi- 
talizing his official position. If he remained much longer 
at his present post, he would find himself in danger of 
going eventually from the beautiful Pan American Union, 
which he loves with the affection of a parent for its favor- 
ite child, to the lowly poor house! 

2. While he emphasizes that the credit is due to other 
organizations and to other persons as much as to the 
Pan American Union and _himself, he respectfully sub- 
mits, as telling its own story, that during the period of 
his administration the value of Pan American commerce 
has grown from an annual average of $450,000,000 to one 
of nearly $3,000,000,000, or an extraordinary increase of 
approximately 50% In contrast, it could be mentioned 
in passing that he was generally ridiculed fifteen years 
ago by editors and commercial experts for confidently 
predicting that by 1920 Pan American commerce would 
pass the mark of $1,000,000,000, and that, therefore, Ameri- 
can commercial and financial interests should take ad- 
vantage of this great opportunity. 

3. In the same period the Pan American Union has 
enjoyed a corresponding growth. Fifteen years ago it 
had no property or home, except a small rented house; 
now it possesses property valued in excess of $2,000,000, 
and a home beautiful in architecture and practical in 
usefulness, Then its staff numbered twenty; now it in- 
cludes 80. Then its annual income from quotas from the 
American governments and other sources was $50,000; now 
it is approximately $200,000. Then its distribution of bul- 
letins, reports, etc., averaged annually 100,000 pieces; now 
they average from 500,000 to 750,000. Then its library 
contained 5,000 volumes; now it has nearly 50,000. Then 
the Pan American Union was hardly known as an inter- 
national organization; now it has a world wide reputation 
and influence, as proved by its vast correspondence and 
the demand for its publications. 

4. Answering inquiries as to his future plans, he can 
say that, after spending the month of September with 
his aged mother at his old family homestead in Grafton, 
Vermont, and accompanying her to her present home in 
Illinois, he will first make a brief trip to Panama to as- 
sist at the inauguration there of the new Pan American 
College of Commerce, of which, as a courtesy to the Gov- 
ernment of Panama, he has agreed to act as President of 
its Administrative Council with headquarters in the Unit- 
ed States. As soon thereafter as possible he will, by in- 
vitation of responsible official and unofficial interests, es- 
tablish connections in Washington, New York, Chicago, 
some Pacific coast and Southern city, and possibly in 
Mexico City and Buenos Aires, as a general Counselor 
and Adviser in Pan American and other international af- 
fairs, based on his twenty-five years official experience as 
United States Minister and Special Commissioner and 
Delegate in foreign and home service. 

5. An entirely separate and civic project of interna- 
tional character, however, to which he will contribute his 
spare time and which will most appeal to public interest, 
will be the carrying to early completion of the organiza- 
tion, already initiated by him, of a popular and practical 
“League of American Nations and Peoples,” which will 
probably be known either as the “League of the Ameri- 
cas,” or the “Pan American League.” Its purpose will 
be to organize effectively for Pan American progress, 
prosperity and peace that large and rapidly growing num- 
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The Adams 
Office and School Specialties 


The Adams 
Ideal Book 
and 
Key Ring. 
—The Ring 

with 


Unlimited 
Uses. 





The simplest, quick- 
est operated and 
most 

ring ever invented 
for perforated sheets 
and binders of all sorts. Allows the sheets or binder to lie 
perfectly flat when open at any point. 


When selecting a loose leaf ring you want a ring that you 
can depend on to remain closed when the Loose 

exert a strain. The Adams Ring has stood this test for 
twenty years. At present this ring is a popular Key ee 
which is the best test that can be made upon ap PH 

we honestly believe that there is no other Loose Lea t Rings 
made that will stand this test. 

The enlarged joint in our ring is there for a 
These rings when inserted in a rforated binder, on 
binder is opened, the enlarged joint stays on the outside and 
immediately your ring is in a position to be instantly opened, 
without twisting it around to find the opening, so you 
note that a ring without the enlarged joint is a handicap. 

This ring ie used by practically every school and college in 
America. Furthermore, there are more Adams rings sold 
than all others put together. 

The Adams ring is also one of the best Key Rings on the 
market. It will allow one to put on or take off a key in a 
jiffy and this is a feature which has been overiostana in all 
other key rings. RE OF IMITATIONS. Will be 
pleased to furnish cuts for your catalogue on request. 


Some of the useful ways in which the Adams Rings can 
be used: 


Feb. 


and other patents pending 


Perforated Sheets and Binders of all sorts. 

Daily reports of all sorts. 

Key rings for everybody. 

Janitor’s key rings. 

Tool room checks, tackle boxes and curtain rings. 


These rings are made in six sizes. Inside Measurements: 


No. 00 Diameter inch. No. 2 Diameter 1 inch. 
No. © Diameter inch. No. 4 Diameter 2 inch. 
No. 1 Diameter 1% inch. No. 6 Diameter 3 inch. 


Sizes No. 00, 0, 1 and 2 come packed 100 in envelope; 4 
and 6 come packed 10 in an envelope. 





THE ADAMS ECONOMICAL PERFORATED AND 
FLEXIBLE COVERS 


These Loose Leaf Covers are made out of our special 
Press Board with the perforations protected by rust-proof 
eyelets. 

oo covers can be used for Loose Sheets of any sort. 

used very extensively now for Students’ and School 
Children's Note Books and are very practical where you wish 
to increase the number of sheets from time to time, 

These covers are very economical for almost any kind of 
Loose Leaf work. The cost is practically no more than the 
eost of a filler for the more expensive binder or covers. Bach 
pair of covers come equipped with a pair of the Adams Ideal 
Book Rings. 

Made in seven standard sizes. 


Every dealer and jobber should send for our 
interesting catalog with the new prices. 


Henry T. Adams Mfg. Co., Inc. 


6796-98 So. Chicago Ave., Chicago, U. S. A. ; 
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ber of men and women in North, Central and South Amer- 
ica who realize the immense possibilities for the good of 
the Americas which will result from their economic, social 
and intellectual co-operation, free from political, govern- 
mental or official control. This League will in no sense 
be a special agency of the United States for advantage over 
the other American countries or antagonistic to Europe 
or Asia, but a natural and logical co-operative effort of 
Western Hemisphere peoples, from Canada to Chile, for 
Western Hemisphere good. A new and important feature 
will be the active participation of Canadians, who hereto 
fore have been treated, to a degree, as outside of the Pan 
American family. It will not rival in any way or clash 
with the work and prerogatives of the Pan American 
Union, as a great international office which is strictly of 


ficial and hence limited in its popular activities. It will 
co-operate with and enlarge upon the work of the power- 
ful Pan American Society of the United States, whose 


headquarters are in New York City, and of which Mr. 
Barrett had the honor to be the founder several years ago. 


6. The initial membership of this league will be com- 
posed of representative men and women of the Americas 
interested in practical Pan Americanism. In each coun- 
try a national charter will be sowgsht, making it an inter- 
national federation, so to speak, of national units, co 
operative both in spirit and fact. Already members of the 
Congresses of the United States, Argentina, Brazil, Chile, 
Peru, Mexico and Cuba have assured Mr. Barrett of their 
favorable attitude towards this League plan and the grant- 
ing of a national charter for each national organization. 
It will not in any sense be a business undertaking for profit, 
but devoted exclusively to the benevolent development of 


Pan American co-operation, solidarity and welfare 

7. Mr. Barrett has already 1eceived so many assurances 

. of approval of the purposes and plan of this League from 

How Is Your Business influential men and women in every American country that 
he has no doubt as to its ultimate success. If what is 


here outlined regarding either the League or his other 


> : “7 
VW ith Ba nks ? plans may interest you, or if he can ever co-operate with 
e you in any phase of Pan American affairs, he hopes that 





you will communicate with him, either at his future office, 
It may be good to have the business of the big Bore Hy ew sewage be es “— . ; a ating 
ww Mid 3 x ne marked “Special” or at his personal address, “% Metro- 
, a S e “ + . “ ” 
down town banks, but be hat about the busine - politan Club, Washington, D. C.,” under cover marked, 
of the small banks out in the factory and resi- “Personal.”—Pan American Union, Washington, D. C 
dential districts? What about the bank in the August 25, 1920. 


country towns around your city? All these : 


banks are potential big banks. Even now they General Business Outlook. 
Somewhat lower prices of foodstuffs as the result of 


: i itable customers—good buyers , —_ 
are mighty profitable cn " good ) bumper crops in all parts of the United States are pre 
of almost everything you sell. dicted by A. W. Douglas, chairman of the committee 
. F ; s ees on statistics and standards of the Chamber of Commerce 
We know their volume in buying is small. But of the United States, in his monthly bulletin on crop and 
- : “ , - Bc 
it can be made to yield profits. What you need business conditions, ; 
is a low cost way of reaching them and selling According to Mr. Douglas, receipts of grains at pri- 
’ first le Fs This is iust what “Victory” mary points have not been heavy, largely due to lack of 
the rs ore er. uS 1S jus wha cto y cars, yet prices have been on the toboggan slide because 
Safe Deposit Boxes do for you. of a great.surplus, which, sooner or later, must find not 
: only a domestic but a foreign market. 
Victory Boxes are designed and constructed “There is no longer any question as to an abounding 
of re-inforced sheet steel. Each cabinet has harvest _. manner - a apanageer eqpooneg ‘Says ~ 
ak ° ._s “ i report. “The winter wheat crop wi about 555,000,000 
25 boxes with individual lock and key for each caches Aad tke eunine went wet tose then 275000000 
box. They are made so any bank or loan com- bushels despite severe local damage by black rust in some 
pany can install sections as needed. The price states in the Northwest. With a few more timely rains 
is low enough to make them a good seller and there will be 3,000.000,000 bushels of corn, of which the 
. tavestment for bank Southern states will furnish about one-third. Texas has 
a good investment for Danks. the greatest corn crop in its history, while Kansas has 
. ‘ P he unus ccompanime f large corn : heat Ids 
There’s a good margin of profit for you in these eee Senne a ee ee wees yas 
boxes. You sell and we make immediate shipment The Hz Will Be B 
direct to your customer, freight prepaid. No over- “There will ~ tee) be 1. ~ oye ceiee 
head in this deal. That’s why Victory Boxes offer ee a See o oenes COOS POETS 
a low cost way of opening up this business. This Grain, tubers, forage, fruits and vegetables for man and 
i ih nett developed proposition rich in potential beast. Those prophets of famine and bread lines can 
athe tae As Tervieaey tant Golan enened us ia have the satisfaction that no one now remembers who 
P ‘ddl i inden tas On on pane yo came Sa, Pon they were nor what they said. The wheat surplus in Kan- 
Se ta ; del . * . “ rt if r he sas alone, taking into account that carried over from last 
see % hold. _ ae leis fs ee vocal; season is over 100,000,000 bushels, and requires 100,000 
get a hold on the banking business in your locality. cars to move it, or about four per cent of the total of all 
: : freight cars in the country. Shipments from Southern 
Write for full details now. points of fruits and vegetables average about 15,000 cars 


weekly and are gradually bringing down the prices of 


Wilbrand Manufacturing these table necessities once regarded as merely delicacis 


and luxuries. 


Company “The promise now is for a production of 12 300.000 bales 


of cotton, barring those fifty-seven varieties of things 
CLEVELAND OHIO which may happen in the next three months. There is 


now on foot a widespread and comprehensive movement 
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A Typewriter 


With A Personality 





Ball Bearing Long Wearing 


Personality is hard to define but easy to recognize. 


It is a quality that impresses. It can be felt before 
a word is spoken. It often marks the difference be- 
tween failure and success. 

The L. C. Smith & Bros. typewriter has a distinct 
character. Its silent running and ball bearing fea- 


tures denote a personality that is companionable, even 
tempered and strong. 


The Silent Smith grows upon you. Its personal- 
ity wins and keeps friends. 


L. C. SMITH & BROS. TYPEWRITER CO. 


Factory and Home Office 
Syracuse, N. Y. 


Branches in all principal cities 
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The National Family Expense Book has rulings and special forms for keeping a 
complete record of daily expenses, which can be totaled at the end of the month 
This enables the housekeeper to make exact records of all expenditures and receipts 
and know at any moment the balance of cash on hand and the amount expended for 
the various items. 


The Loose Leaf Memo is the ideal way to preserve notes, addresses, data, cash 
account, business and personal matters—all in the same cover, properly indexed, so 
that any subject may be found without loss of time. Both End-Opening and Side 
Opening forms with rings sets to standard gauges, so that they will take all stan 
dard punched fillers. 


Stock these two important items in the N ational Line and get the benefit of our ad 
vertising which will run the coming month. 

















HOLYOKE MASS 
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to treat the cotton crop from planting to picking and 
marketing in a strictly scientific business manner. This, 
as in all like movements in other agricultural products, 
simmers down in the last analysis to the elimination or 
modification of the final operation of marketing as a thing 
subject mainly to all manner of competition, from local 
to international. 
Hesitancy in Some Lines. 

“Indecision and hesitancy still characterize textiles and 
some leather products. Reduced working days and some- 
times entire closing down of the mills marks textiles in 
some localities. It seems to be more a waiting and read- 
justment period in a moderate way than the prelude to any 
marked change. This waiting attitude commences with 
the consumer and extends to the manufacturer. Condi- 
tions in metal lines are much the same. 

“Building operations are much hampered by almost 
everything that can happen to them: Scarcity and the 
high price of labor and material, and difficulty of financing 
loans on construction projects, Few things, in the present 
situation, could do more than general building and con- 
struction to give stability to conditions, employment to 
labor, and cause a widespread demand for commodities 
in every branch of business. The needs of new housing 
and new construction are too obvious to need comment. 
But it is equally obvious that only the most imperatively 
necessary construction can and will proceed under the 
present costs, present difficulties and present uncertainties. 

“The automobile industry gives indications of approach- 
ing the peak of production for the present. This may 
release material for other steel and glass industries which 
greatly need those commodities. Any complete point of 
‘saturation’ in automobiles does not seem imminent— 
rather in a moderate way, a readjustment which has long 
been looked for. Not only will there be a demand for re- 
placement but also for new purchasers, for we are fast 
realizing that automobiles are a necessary and inalienable 
factor in modern civilization. 





Barter in Foreign Trade. 


A large field for foreign trade on the barter basis, an 
emergency method already successfully employed by Great 
Britain, is open to the United States, and should be availed 
of during the present abnormal period, according to the 
current issue of “American Goods and Foreign Markets,” 
the fortnightly foreign trade bulletin of the Guaranty Trust 
Company, New York. In part, the review says: 

Attention has been directed frequently during the last 
year to the economic situation of the peoples of Austria, 
Germany, Czechoslovakia, Rumania, and other bordering 
countries. The extremely low exchange values of their 
currencies render purchases abroad almost prohibitive in 
cost, yet without the importation of supplies of raw ma- 
terials and equipment, industries can be restored but halt- 
ingly and with serious delay. Without the accumulation 
of a surplus for export produced by active industries, no 
improvement in exchange can be anticipated. 

Restoration of Activities Hampered. 

The path to normal activity is further blocked by the 
disruption of transportation and the lack of coal. Wide- 
spread and long continued un-employment also aggravates 
the political and social dangers of the situation. Under 
these circumstances many merchants and manufacturers 
are turning to the employment of direct barter of domestic 
products for imported products. 

There is a large amount of business of this character that 
is now offered from all the countries in question, and it 
is known that such opportunities are being seized upon, 
especially by British traders who are in a favorable posi- 
tion to take advantage of them as they control the or- 
ganization required to conduct such transactions. In view 
of the important relation which export trade now holds 
to our new shipping interests and to our general national 
prosperity, it appears that the initiative to enter this field 
of barter operations should be found in the United States 
also. It should not go beyond the powers of our traders 
to create the machinery that would permit of a consid- 
erable direct exchange of products during the present ab- 
normal period. Some such operations have already been 
inaugurated but much more can be done, The safeguards 
that are desirable to protect the complicated operations 
involved in the barter of commodities of varied character 
present considerable difficulties, but they could be over- 
come. In any event, overseas commerce is so necessary 
that any method under which it is found possible to con- 
tinue it should not be ignored. The risks that undoubtedly 
exist are not so great as to deter enterprise in this field, 


APPLIANCES 55 


WWWWWww 
This Dealer Reports 


“400 Miss Comfort Widney 
Seat Pads Sold in One 
Month’’ 





USINESS is not 
made by lying 
awake nights, but 
by keeping awake 
in the daytime. 
We offer to take 











" care of your needs 
= d be in a wide-awake 
at Comfort eainay manner. 
We carry Wide- 
AwakeMerchandise 


—in fact, everything in the Stationery 
Line. Send us your next order and let 
us show you how wide-awake we are. 


Four hundred more Office Chairs 
have been fitted with “Miss Comfort 
Widney Seatpads” from our Stationery 
Department since you received the first 
issue of this publication. . 


HAY STATIONERY COMPANY, Lendon, Ontarie 


Above is taken from their monthly House Organ 
{Hays Officer] June Issue. 











Just one instance of what our deal- 
ers are doing. 

Are you getting your share of these 
profits? 

Are you selling your customers 
these comforting, perpetual and free 
advertising agents. 

Are you pushing these comfort- 
giving agents as hard as you might? 

Above all, are you cashing im to the 
limit of your possibilities, on this of- 
fice worker’s necessity. 

If not, start today and let us help 
you—put “Miss Comfort Widney” to 
work. She is the cheapest clerk you 
can employ. 

We don’t want your order unless 
assured of your co-operation which will 
insure the goods moving quickly from 
your shelves to your customer’s chairs 


Are you ready? Let’s go. 


THE WIDNEY COMPANY 


310H South Jefferson Street 
CHICAGO, ILLINOIS 
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The 


PENCIL 


Standardleads 
The Points that 
Please 


Your 
Patrons 


come into your store to 
buy pencils simply be- 
cause they need pencils. 


If they are not pleased with 
the pencils they get their 
next purchases will probably 


be made elsewhere. 


You insure perfect pencil satis- 
faction to your trade when you 
offer them the Wren, a pencil 

that is pleasing in performance, 

in appearance, and whose con- 
struction permits sharpening with 
least annoyance. 

These are the qualities that make 

permanent pencil customers. 


Wrens on your counter make satis- 
fied customers on your books. 


Standard Pencil Co. 


1822-1826 Locust Street 
St. Louis, Mo. , 











The Drudgery of Writing. 


An Eye-Opener for the Man Who Thinks 
That His Day’s Dictating or Pencil Pushing 
Is a Spectes of Galley Slaver 


E OF THE office equipment field may not appre- 
WV ciate how much the devices and supplies we dis- 

tribute add to the convenience of communication. 
A writer in The Philadelphia Public Ledger has pictured 
the trials of the penman in the days before steel pens, pen- 
cils and typewriters were known. While considering the 
subject from a literary man’s standpoint, the man of busi- 
ness before the introduction of modern appliances and 
methods found his correspondence and bookkeeping a 
severe trial, Real grief existed in the old days of quill 
pens. Such implements seldom are seen now in this coun- 
try. In England, it is said, there are many old fogies who 
still write with them, which is carrying conservatism to 
the limit. Some day, for the sake of your education, you 
should manufacture a quill pen and try to write with it 
By the time you have fashioned a dozen words you will 
decline to believe that most of the world’s great books 
were written with such a tool. There is nothing more 
exasperating than a quill pen; it creaks and sputters and 
blots, and the point bends out of shape, and every few 
minutes you are obliged to cease writing and repair the 
thing. 





A Humorist With a Quill. 

One can imagine a man writing “The Anatomy of Mel- 
ancholy” with a quill, but it is impossible to figure out 
how a humorist could handle such an implement for hours 
together and still be humorous. Yet “Pickwick Papers” 
was written with a quill pen, and there is no more joyous 
book in the world. In the early days of Dickens writing 
was almost as laborious as penal servitude. The desk he 
used then is stil! in existence, and some years ago was 
offered for sale at a price that would build a handsome 
house. It was the plainest and simplest sort of an affair. 
It might have been made by the great humorist him 
self, for it was built of ordinary boards, with straight 


legs that any carpenter could have constructed 
with a handsaw. It had in front a wapper-jawed drawer 
Probably it cost less than $2.00. The initials “C. D.” 


were carved on it in several places, and it was nicked and 
gashed all around the edges, as though the author had 
hacked it with his jackknife or chewed it with his teeth 
while he tried to “think up” something to write. 

And yet, at that little old desk, Dickens, young, bubbling 
over with mirth, used to sit and write his wonderful stor 
ies with an old quill pen! He used blue ink and blue 
paper, and when he wrote at white heat, as he often did 
his manuscript was simply appalling, Each line resembled 
the effects of a streak of lightning more than anything 
else, and the compositors used to weep and gnash their 
teeth and wonder why some one didn’t invent a typewrit 
ing machine with back spacing and tabulating devices 

Dickens Had None of Our Conveniences. 

In Dickens’ day there were none of the conveniences to 
which modern writers are accustomed, and which they take 
as a matter of course. There were no screens in his win 
dows, and all the flies in London were accustomed to 
swarm around him as he worked, doubtless feeling highly 
honored to make his acquaintance. When he wasn’t trim 
ming his old quill pen he was trying to swat flies, and the 
wonder is that he could be humorous under such condi 
tions. There was no blotting paper in those days, and 
when Dickens had covered a sheet of his blue foolscap 
with his copy he had to hang it up to dry or else sprinkle 
sand over it. Authorship was a painful trade in those 
days, and when Dickens had worked at his cheap little 
desk for nine hours he was covered with ink :nd sand, and 
the floor of his workroom was strewn with the ruins of 
quill pens. 

The poets used to write odes to the quill pen as the 
symbol of genius, and it was such an implement Bulwer 
had in mind when he remarked that the pen was mightier 
than the sword! The fine things written about the goose 
quills by great men of other days would fill a quarto vol- 
ume, but nobody has written a great poem about the type- 
writing machine, although Kipling has got ideal poetry 
out of a steam engine. 

Thus with our writing implements. The old quill pen 
of our forefathers seems an absurdity now, but all the 
sentiment of authorship clings to it. Can you imagine 
Sir Walter writing “Ivanhoe” with an up-to-date writing 
machine, having a two-colored ribbon? No, the old quill 
pen will continue to be the symbol of literature. 
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Rattle Noise May 
Have Its Uses ~ 


The staccato of the machine gun is 
music to the soldier. The watchman’s 
rattle calls for help against bombs and 
burglars. Even the terrific din of the 


boiler factory may have its compensa- 
tions. 


pbling 

stor- 
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ything 
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ewrit- 
es. 


But rattle noise in business! An office 
boy cracking a bag of peanuts! A 
noisy typewriter! No wonder so many 
executives are forced to rest up in 
Florida. 
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Impressive 


List of Users for this whispering typewriter? 


” NOISELESS 


TYPEWRITER 


as the 
Bulwer 
1ightier 
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uill pen 


all the 
imagine The Noiseless Typewriter Company, 253 Broadway, New York 
Offices in leading cities of U. S. and Canada 
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COMPLETE KEYBOARD 
CONTROL 








i ikesas Smith Premier is known as the typewriter of ex- 
Clusive features and one of these outstanding features is 
Complete Keyboard Control. 


Spacing for the starting point of each indented line, back- 
spacing, tabulating—al/l are performed from the keyboard 
of the 


Smith Premier Typewriter 


The old hand settings of the carriage which consumed so 
much time, are things of the past. The hands of the operator 
never touch the carriage except to insert the paper and 
space for a new line. 


This is the latest time saving idea in typewriting. 
And it finds its perfect development in the Model 10 Smith 
Premier—the machine that saves time by saving motions. 


SMITH PREMIER TYPEWRITER CO., Ltd. 


Smith Premier House 
6 and 7 QUEEN STREET LONDON, E.C.-4 
CHEAPSIDE ENGLAND 
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Chicago Stationer-Golfers to Meet. 

All of the members of the Chicago Stationers’ Golf 
Association have been extremely busy this summer, but 
now that plans have been completed for a successful cam- 
paign of business, the working out of details can be left 
to subordinates and the principals can have some time to 
devote to outdoor recreation. It is the intention of the 
association to get all of the members together to a couple 
of meets during September and one in October. 


Brandt Manufacturing Company Leases New Office 
Building. 

The three-story and basement building at 102-104 West 

Main street, Watertown, Wis., has just been leased for a 

term of years by the Brandt Manufacturing Company. 


. 3 : 7 " | 











FACTORY, BRANDT MANUFACTURING COMPANY, WATER- 
TOWN, WIS. 


The entire first floor of the building will house the gen- 
eral and administrative offices, while the upper floors will 
be used for assembling. 

For some time the company has been crowded for room 
in its factory building and has been looking about for 
additional space. The building just leased will relieve 
this congestion and make it possible to bring about sev- 





OFFICE BUILDING, BRANDT MANUFACTURING COMPANY, 
WATERTOWN, WIS 


eral changes whereby the main plant will be devoted 
entirely to the manufacture and assembly of the Brandt 
Automatic Cashier. 

The company held its 1920:sales convention at Milwau- 
kee late last month. We hope to present in the October 
number a report and one or two photographs of this event. 


Get Your Share? 


__In the last fiscal year the Philadelphia mint turned out 
901,000,000 coins. This is an increase of about twenty-five 
ber cent over 1919. The Philadelphia mint has a greater 
output than any similar institution in the world. 
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Send for the Catalogue of Conrades Chairs. 


1922 North Second Street 





The World’s Hardwood Market 
here. This facilitates our choice in the selec- 
n of material, and hastens delivery of 


Conrades Chairs 





No. 605 


m material to shipment our production is favored. 
Louis is the strategic shipping point of the United 


customers get the advantage of superior rail and 


er transportaticn, as well as excellent chairs. 


t our factory while in St. Louis, attending the October 
vention of the National Association of Stationers and 
1ufacturers. 


Conrades Mfg. Company 
St. Louis, Mo. 
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NATIONAL ASSOCIATION NEWS 


Information Concerning the Activities of the National Association of Stationers and Manufacturers from Month to Month 








OFFICERS: 


cenit, RALPH S. BAUER, Lyn 
G. WHITTEMORE, New 


n, Mass.; First Vice-President, WILLIAM PITT, Kansas City, Mo.; Second Vice-President, WILLIAM 
Vice-President, J. OGDEN PIERSON, New Orleans, La.; Treasurer, HENRY W. ROGERS. New 


York, N. Y.; Auditor AMEDEE PETING St. Louis Mo.; Secretary, MORTIMER W. BYERS, New York, N. Y.; Chairman Catalogue 
Commission, CHARLES N. BELLMAN, Toledo, Ohio; Gencral Manager, FLETCHER B. GIBBS, 403-405 Cor:way Building, Chicago, 


DIRECTORS—STATIONERS 


Weedsea P. ny tea Ve. Frank, New York. 
fen M Coe Ga. A. Stevens, Chicago. 
A. H. Them, Detroit Mich. 


Char’ 
ary Fred J. poe, Se eoeee. 
Chantel Mlnckedl Tense Kons, John P Black: Baltimore. Md 


DIRECTORS—MANUFACTURERS 


C. Bainbridge. Brooklyn. N. Y. 


George Parmenter, Waltham, Mass. 
William Bu yor lew York. ned — 


Eberhard Faber, NewYork. 
William H. Redington. Chicago 
F. B. Towne. Horyoke, Mass. 
Frank D. Waterman, New York. 


Time and Place of Next Meeting—St. Louis, Mo., Oct. 11-14, 1920. 


SECRETARY'S OF FICE—4! Park Row. New York. GENERAL OFFICE and INFORMATION BUREAU—403-405 Conway Building, Chicago. 
W. D. PITTMAN, Assistant General Manager. 


Boston Stationers Boost Bauer for Second Term. 


Following the general business at the meeting of the 


Boston Stationers’ Association held last week, the coming 


convention at St. Louis was discussed and incidentally 
the presidency of the National Association of Stationers 
and Manufacturers for another year. 

It seemed to be the general opinion of the members that 
there should be an effort made to retain President Bauer 
at the head of the national association for another term. 
The thought was that the importance of the change in the 
by-laws which were voted at the Richmond convention and 
which required comparatively new work and a new or- 
ganization to carry the work out, would necessarily re- 
quire more than one year to put it on a firm and substantial 
basis. It is well known that President Bauer has done 
noble service along these lines and it is felt if he could be 
retained another year the functions of the Association 
would be placed on an established basis and the work 
could be handed over to his successor in a far more efti- 
cient condition than though a change were made this year. 
Further, it is felt that it is only fair to the present organ- 
ization that they have more than one year to work out 
successfully all the new problems. 

It seems that some members of the Boston asscciation 
in correspondence have had expressions from other sta- 
tioners throughout the country along these lines and it 
was thought advisable that the Boston associatoin should 
go on record officially as favoring another year of the 
present administration, if possible to obtain it, and it 
was so voted. 


Special Train for Eastern Stationers. 


Henry Frank, president of the Stationers’ Association of 
New York, has announced the schedule of the special train 
to carry members to the St. Louis convention of the Na- 
tional Association of Stationers and Manufacturers. A 
special section of the “St. Louisan” express will leave New 
York, 4:50 p. m., eastern time, October 9. It is due in St. 
Louis the following afternoon at 5 p. m. A stop will be 
made at North Philadelphia at 6:41 p. m., and Harrisburg 
at 9 p. m. Reservations with checks should be sent to 
Charles A. Lent, 90 William street, New York, N. Y. 


All Roads Lead to St. Louis. 


It is expeeted that three members of the Omaha Sta- 
tioners’ Association will attend the annual convention of 
the National Association of Stationers and Manufacturers 
next month, Eight members of the Kansas City Station- 
ers’ Association plan to attend the convention. 


Graham Heads Pacific Northwest Stationers. 


John W. Graham (John W. Graham & Company, Se- 
attle, Wash.) was elected president of the Pacific North- 
west Stationers. A. W. Hawley, Seattle, is vice presi- 
dent; D. C. Reed, Seattle, was elected secretary-treasurer. 
The advisory committee includes Guy W. Smelser, Ta- 
coma, and John Hibbard. Portland. The 1921 convention 
will be held in July at Paradise Inn, Mount Ranier Na- 
tional Park. 


National Association Booming. 


The National Association News of August 15 reports 
that 100 new members had been added since July 1. The 
new members are located at various points throughout the 
country. The list represents many substantial houses and 
individuals. 


Richmond Stationery House Changes Name. 


The commercial stationery house, heretofore known as 
Reinach & Schwartz, Inc., has changed its name to the 
\. A. Schwartz Co., Inc., Stationers. The company’s 
store is at 1114 E. Main street, Richmond, Va., and the 
concern is one of the best known houses in the South. 

A. A. Schwartz, the former treasurer of Reinach & 
Schwartz, has purchased the entire interest of A. H. 
Reinach, its former president, and at a meeting of its 
board of directors Mr. Schwartz was elected president, 
succeeding Mr. Reinach, resigned. Under the provisions 
of an amendment to its character the corporate name of 
the company was changed as described above. 

The excellent financial condition of the concern remains 
not only unimpaired, but is materially strengthened and 
the company confidently expects to surpass in the future 
the signal successes achieved in the past. 


Classifying Desk Workers. 


The New York Post aspires to determine the character 
of office men by the type and system of their desk work. 
It believes that a man’s desk is an index to his character, 
just as the bumpologists and chirographic experts tell a 
man’s characteristics. Here is the questionnaire 

What sort of a man is it who prefers a huge 
desk like a pool table? 

What sort of man is it who hankers for a desk with 
a sliding top, into which he can burrow his head at the 
sight of the unwelcome guest? 

What sort of a mind is indicated in one who covers his 
desk with myriad baskets, outgoing, incoming, side-step- 
ping and dictated, but not written? 

Why do certain captains of industry regale their idle 
moments in playing tunes on their push-button keyboards? 

These are matters for deep reflection. Perhaps man in 
the future will know these things and will marvel because 
we never thought about it. Oh, well—who cares? 


glass-topped 


Canadian Pen Man Visits New York. 


Robert C. Briggs, who has been connected with the 
Canadian organization of the L. E. Waterman Company 
fourteen years, recently made his first trip to New York. 
He found much of interest, and spent many instructive 
hours at “The Pen Corner.” 


August Made Freight-Loading Record. 


The week ending August 14 saw more freight loaded on 
railroad cars in this country than during any other week 
this year. There were 962352 cars loaded, contrasted 
with 832.439 cars in 1919 and 948,796 cars in 1918, in cor- 
responding weeks. 
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No. 15 Century “‘Efficiency’”’ Portfolio 


CENTUR 


—a name of quality 
in Portfolios. Do 
not cost a “‘cen- 

tury’’—nor will they last a century. But for 100 

per cent value and long service, the buyer is as- 


“it PORTFOLIOS 


he has the 

utmost in 

Well made and attractively finished they are 
Portfolios of exceptional beauty, utility and 
convenience, furnishing exactly what business 
and professional men desire. 


The CENTURY line of Portfolios, Brief 
Cases, Secretary Cases, Sample Cases, etc., is 
well worth your investigation. 


Write TODAY for Catalog “‘D,” prices and 
discount sheet. 


Century Leather Crafts Co. 


350 Broadway New York, N. Y. 





No. 515 Century ‘‘Superb’’ Portfolio 
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Importance of Research in Industry. 

Outline of an Address Before the Master 

Printers of the New York Employing Print- 

ers’ Association, at Holyoke, Mass. By Dr. 

R. E. Rindfusz, of the American Writing 

Paper Company’s Department of Technical 
Controi. 


T THE start I want to make clear in your n 
meaning of the term “Industrial Research.” 


is the delving into books, collecting the results of 


nds the 


Research 


work done by others, whether in other industries or in 
academic institutions or the actual scientific investigation 
in the laboratory on the problem in hand. ‘The research 


man’s work is finished when he has exhausted the 
bilities of investigation in the laboratory and of the work 
done by others. When you use the term “industrial,” that 
relates to the practical part of the game and industrial 
research is the tying up and putting to work in a practical 
way the results of research. Industrial research then does 
not mean the discrediting of the experience of the practical 


poOssti- 


man, but it does mean the adding to his experience of the 
scientific knowledge of the trained investigator. 
Research Produced Chemical Blue. 

As an example of the benefits to industry of industrial 
research, let me cite a few cases from industries other 
than our own. Take, for instance, the dye, indigo blue 
This formerly was derived entirely from a plant grown 
in India. The Germans, after years of investigation and 
millions of dollars expended finally devised a process for 
obtaining this dye from coal-tar products, which is a suc- 
cess in a practical way. This resulted not only in furnish- 
ing to the public more of the dye at a lower price, but also 
it released a very large acreage in India to be used for 
the growing of foods. When we remember how common 


famines used to be in the Orient, the advantage to civili 
zation is easily comprehended. We, in the United States, 
are now making indigo blue which is the equal, if not bet- 
ter than that the Germans produce. 

Then in the electrical industry we have the experiment 
ing which was done by Faraday with a coil of wire and a 
horseshoe magnet which resulted in our present motors 
and generators from which all of our electrical machinery 
is driven. Another excellent illustration of the importance 
of research is shown in the fixation of nitrogen. All ex- 
plosives, such as TNT, TNX, guncotton, picric acid, mer- 
cury fulminate, contain nitrogen. The air around us is 
seventy-nine per cent nitrogen gas by volume, but this 
nitrogen gas is very inert and lazy and until recently could 
not be made to combine with other things so that it could 
be used. The source of nitrogen compounds was the Chili 
saltpeter found in Chili. Germany had no adequate sup 
ply, consequently it would have been absolutely impossible 
for Germany to have waged the recent war had it not 
been that just previous to 1914 the chemist, Haber, per 
fected a method for taking the nitrogen from the air and 
getting it to combine in some form whereby it could be 
used, so the possibility of a war from the German stand 
point was entirely dependent upon the work of this one 
investigator. 

Advancement in Paper Manufacture. 

In our own industry, and by the way, this was before 
I became connected with the American Writing Paper 
Company, one of the first problems presented to the re 
search section was that of getting a good, clear sizing 
solution. You know if the size is cloudy it contains tiny 
droplets of rosin which seriously affect the paper, as well 
as forcing us to use more size. A proposition was put 
up to the country to secure the rights of a certain process 
for manufacturing size costing about a quarter of a million 
dollars; this did not include equipment, merely the right 
to use the process. The research section looked into the 
matter and made an investigation which resulted in the 
development of a process which we believe is superior to 
the one we had under consideration. This alone resulted 
in the saving of an enormous sum. We have today in 
operation a size plant which is saving the company enough 
money to pay the expenses of the laboratory. 

These benefits derived from industrial research are not 
alone beneficial to this company, but to you, gentlemen, in 
that it enables us to make better paper. We are endeay 
oring to put the various papers to their proper uses and 
our work along this line will, I hope, produce results 
Just a few days ago I was in Washington at the Bureau 
of Standards attending a conference which considered the 
paper best suited, as well as the type, ink, etc., on a 
printed sheet, which will give the least possible eye-strain 
to the reader. 
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Addresserpress 
Features 
se 


Your stenographer can 
stencil Elliott Address Cards 
on her typewriter. You don’t 
have to buy an expensive 
embossing machine. 


Elliott Address Cards are 
made of fibre. You can print 
or write on their frames — 





This New System of Mechanical Addressing 
Wins First Choice 


The fact that both Republican and Democratic National thus makinga CARD INDEX 
Committees are now using it for as big and exacting a proposition of your list, which can be sub- 
as the election of the next President of the United States is divided and classified in any 
significant proof of its many practical superiorities over former way you like. 
addressing machines. National Committees have to work fast. Elliott Address Cards cost 
They must continually circularize millions of people—hundreds 4 as much as the bulky metal 
of different lists—without waste of time, effort or money. Therefore they address plates of former ad- 
choose the Addresserpress. This “livest’’ of Addressing Systems is also dressing machines. 


used by the country’s most important mail-order concerns, societies, 
department stores, financial institutions and business houses generally — 
whose mailing lists must be kept “alive and going without a hitch.” It 


Any Elliott Address Card 
will print 10,000 addresses. 


makes simple, easy, inexpensive work of the most complex mailing This is the Elliott Address 
problems. It will do the same for yours—whether your list be large or Card — 
small, and no matter what your business is. **The Index Card which 





Send for our Booklel ‘‘ Mechanical Addressing ”’ 


THE ELLIOTT COMPANY 
140 Albany Street, Cambridge, Mass. 


i Prints its Own Address’’ 





Roebuck & Co., Chicago, with 6,000,000 stencils—Swift & Co. have Addresserpress 
Systems in over 60 of their branch stores—General Electric Co.—Proctor & Gamble— 


[ss “ADDRESSERPRESS "’ is used by such representative American concerns as Sears, 
Nordyke-Marmon Co.—Standard Oil Co., etc. | 
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The Only Lightweight Standard Typewriter Y 
(( For Universal Use y 
‘ prayer iabs.- 3. oad phoma feature with the added value of decreased N 
ig Ccihang se GNSGMIangnA machines. Weight Ol gaunt. Wttee £6 chares- y 
(q ters, 42 keys, 4 banks. Built equal to the best typewriter. Measures up y 
[ to every office requirement, and meets the demand for greater efficiency, » 
(| better performance and longer service. i 
Evolution in Typewriters—Perfection in Mechanics 
a Descriptive Literature Mailed to D 
‘ Dealers Upon Request 5 
|} GOURLANDTYPEWRITER CORPORATION |) 
( 120 Broadway New York City , 
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Research Betters and Cheapens Product. 

A great many of you, no doubt, have wondered how all 
this work we are doing affects the price of the paper you 
use. Here we have twenty-six mills and the cost of our 
research work on any one problem when distributed be- 
tween those mills who benefit from our work and the 350 
to 400 tons of paper we produce a day can not be found 
in the price you pay on the pound basis. Another thing 
to consider also is that much of this work results in 
improving the quality of the paper or manufacturing con- 
ditions which enables us to make our product more cheap- 
ly. In research in particular lies one of the great advan- 
tages a large company has over a small one. It costs us 
the same amount to carry out an investigation that it would 
cost a smaller company. If the results are such that they 
can be applied to the paper-making process in general, we 
have twenty-six mills in which to apply these results, 
thereby gaining twenty-six times the returns that a one- 
mill company would gain. If, on the other hand, the 
results of investigation lead to something of special appli- 
cation, our wide variety of products gives us many more 
chances to use the process than a smaller company would 
have. Consequently an investigation that may result in a 
financial gain to us might be too expensive and result in a 
loss to a smaller company. 

Our work is all correlated directly with the practical or 
manufacturing end of the business. We have a corps of 
men who work with the mills on everything and all the 
work is tied up to mill conditions. Of course, some lines 
of investigation take years to be developed to the point 
where they can become practical. Our work on fibers, for 
instance, in some cases has the economic feature to con- 
tend with, but who knows when this feature may be 
changed and we with the information we have will be 
enabled to take advantage of many things that a manu- 
facturer or industry without a research laboratory would 
know nothing of? 


Laboratory Tests Materials. 

All of the materials we use in the manufacture of our 
product are tested for quality and suitability in our labor- 
atory. We also keep in close touch with production and 
have an inspection department which endeavors to keep 
the paper at all times up to standard in quality. We are 
also endeavoring to devise instruments for accurately 
measuring all factors affecting paper in order to judge its 
quality and suitability, thus getting away from the “rule 
of thumb” method. 

We are, in effect, a service department for the mills and 
for everyone connected with the paper business, especially 
as concerns our products. If you printers have any prob- 
lems on which we can be of assistance we want you to 
write us or come up here and work with us in our labor- 
atory in finding the solution. We want to co-operate with 
you and render you all the assistance we can. 

What I have tried to say may briefly be summarized as 
follows: First, it is a fact well established by history that 
research and investigation are essential to the progress of 
any growing and developing concern and industry; sec- 
ondly, the American Writing Paper Company, as you have 
seen today, maintains a well-equipped and thoroughly 
manned laboratory devoting all its time to this line of 
work; thirdly, the benefits from this laboratory are being 
and will increasingly be felt not only by our company but 
by everyone connected with the manufacture, sale, and 
use of paper, particularly as relates to our own products. 
This means that we serve you. 


Walker Joins Guaranty Trust Co. 


Burnett Walker, who for a number of years has been 
associated with Harris, Forbes & Company, has joined the 
bond department of the Guaranty Trust Company of New 
York. Mr. Walker has been active in legislative and taxa- 
tion matters for the Investment Bankers’ Association 
since its organization and in recent years has been actively 
interested in foreign financing. He will become a vice- 
president of the Guaranty Company of New York when 
the business of the bond department of the trust com- 
pany is taken over by the new company about October 
Ist. During the last three months Mr. Walker has been 
+ (tig extensively throughout the United States and 
Alaska. 


Venezuela Dislikes Typed Signatures. 


Consul Homer Brett, La Guaira, Venezuela, reports that 
there is strong prejudice there against the practice of 
signing letters on the typewriter. 
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Every Stationer, 
Office Equipment 
Dealer, Business 
Man and Woman 


1s invited to attend, as” 


guest of the exhibitors, 
the first 


SEATTLE 


BUSINESS SHOW 


to be held in the Seattle Arena, 
the week of September 20, 1920 


Under one roof—in this EXPOSI- 
TION of BUSINESS EQUIP- 
MENT, METHODS and SERVICE 
—expert demonstrations will be 
given of modern time and labor 
saving machines, appliances, de- 
vices, systems and service of up-to- 
date BUSINESS PRACTICE: 
Typewriters, Adding and Calculat- 
ing Machines, Bookkeeping Ma- 
chines, Multiple Letter Machines 
and Methods, Time Recording Sys- 
tems, Loose Leaf Devices, Mani- 
folding Books, Registers, Scales, 
Office Furniture, Filing Equipment, 
Safes and Systems, Printing, Em- 
bossing and Engraving Forms and 
Processes, Office Supplies, various 
kinds of Advertising, Office and 
Factory Management, Service, 
etc., etc. 

The Exposition will be beautifully 
staged, with the Show construction 
equipment used in the recent San 
Francisco Business Show, which 
was attended by over 38,000 busi- 
ness people. 

To date space has been engaged for 
over seventy-five exhibits in THE 
FIRST SEATTLE BUSINESS 
SHOW. 


Business Exposition Company 
Waldo T. Tupper, Secretary-Treasurer 
(Main 1737) Seattle, Wash. 


Nathan W. Tupper, President 
333 Burke Bldg. 
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_Bordered Blanks 


Bound and Loose leaf rporation Record-Books 


Lithographed Glendar Pads 
Art Advertisin Blotte rs 
Art Advertisin Cards 
Art Advertising Glendar Cards 


Samples of any of these Goes Printers Helps upon request 


Goes Limpntin Gunn 


Chicago 


G 


We s 
that you send for 
our booklet "We suggest” 
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Manufacturers Have Difficulty in Getting Raw 
Materials. 

The Heinn Company of Milwaukee, Wis., offers “Badger’ 
photo albums for the fall and holiday seasons. They have 
been able to secure a quantity of materials for their albums 
in the two most popular bindings which are being mar- 
keted in the three most popular selling sizes in quantity 
lots. They state that the majority of dealers can hardly 
realize what the manufacturer has been up against in se- 
curing raw materials of the proper grade and at the same 
time to get them in the necessary quantities. The Heinn 
Company will fill its orders in the rotation in which they 
are received. 


Gillis Joins Eaton Brothers at Buffalo. 


M. J. Gillis, for nine years with the Derby Desk.Com- 
pany at Boston and for two years with the same company 
at Pittsburgh, later representing the Derby people in Chi- 
cago, until that branch was purchased by the Globe-Wer- 
nicke Company, with whom he remained five years, has 
taken a position as manager of the furniture department 














M. J. GILLIS. 


of Eaton Brothers at Buffalo, N. Y. Mr. Gillis took up 
his new duties early in August and has moved his wife and 
two children to that city. 


C. E. Sheppard Company Distributes Bonus. 

In “Cesco Chat” for September, .C. E. Sheppard, head 
of the C. E. Sheppard Company, announces the consum- 
mation of a plan providing special compensation annually 
for employes of the company who have been in contin 
uous service for such a period of years as entitles them to 
be regarded.as veterans. Class A employes who have 
been in the service of the company fifteen years and over, 
receive 15 per cent of their annual salary for the fiscal 
vear ending June 30, 1920. Class B employes who have 
been in the service ten years and less than fifteen years, 
receive 10 per cent. Those of five years and less than ten 
years’ continuous service, receive 5 per cent, and three 
years and less than five years, receive 3 per cent. The 
awards for 1920 included four employes in Class A, six 
in Class B, fourteen in Class C, and four in Class D. 

The groups above named consist only of salaried em- 
ployes and do not include salesmen on commission. The 
amount is based on the percentage of salary for the pre- 
ceding twelve months and does not include any attendance 
or quarterly bonuses. 


Swedish Editor Visits United States. 


Ivan Nordgren, sub-editor of the Nordisk Tidskrift I 
Organization, of Stockholm, Sweden, was scheduled to 
sail for the United States about the middle of August. 
He will make a study of industrial organization and eco- 
nomics in this country and will remain for about eight 
months, visiting a number of firms and factories. 

The announcement of Mr. Nordgren’s intended visit 
comes from Erl. Nordlund, managing editor of the publi- 
cation above named. 





A true pessimist is one that wishes Adam had died a 
bachelor.—The Webster Way. 
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Just at this season when students 
are returning to school and 
college, and men and women are 
generally coming back to their 
regular occupations 


Wi ia 


Fo en 


stands out as the tool of oppor- 
tunity. 


Retail dealers throughout the 
country have learned that a 
prominent display of Waterman’s 
Ideal Fountain Pen just at A 


this time is especially profit- ye 


able. 


Waterman’s Ideals supply an actual 
need—make them your tool of 
opportunity by emphasizing the 
fact that you sell them. 


L. E. Waterman Company 
191 Broadway, New York 


Chicago Boston San Francisco 
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BUILT—TO—ENDURE 
HORIZONTAL WOOD FILING CABINETS [C 





3317-T. 2% inches higt 
3317% . 
c. I. 46 3317 T. Section 16] 
One Row (T« p) 
6% inches higl 
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331716 C. I. 46 
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ing 4 Files for 
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high by 6 

inches wide. 


3317 V. L. 


13%4 inches high 


3317 C. I. 35 


Section (Card 


3317-B. 16 








Index) con- @€D.F. 
33 inches wide taining 15 
Files for cards 
3 inches high 
Where more wall by 5 inches 
space is available wide. 
than floor area, 
aca Horizontal Sections 
1617-T 
are favored, because 
1617% C, 1, 35 they are capable of 
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cal and pleasing ap- 
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1617-B. 16 To form a complete 
combination at least 
3317 Bass 1617 


three sections are 
necessary, a Top 
Section, a_ Filing 
Section and a Base. 
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idence This outfit consists of 
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1—1617 D. F. Document Section. 
1—1617 L. B. X. Box Drawer Sec- 
tion. 
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7 Base 1617-B. 16 Section 
Sectional Filing Cabinets 
and Sectional Bookcases 
were originated and brought 
to the highest state of artistic 
and mechanical perfection by 
he Globe-Wernicke Co. 
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Will YOU Profit by the Experience 
of The Borden Company? 


The Borden Company, founded 
in 1857, a prominent factor in the 
progressive milk supply of the nation, 
is using 3] Dictaphones. To this pro- 
gressive company The Dictaphone 
long ago proved its case on a basis 
of time-saving alone. 


Whether your office is large 
or small, we are ready to install 
The Dictaphone in your office, on your 
work, on a definite basis of greater 
speed, increased efficiency, and de- 
cided economy. Are you ready to 
give it a real business tryout ? 


Sept 





ember, 


1920. 













TAE DIC TAPAVNE 


Registered in the U. S. and Foreign Countries 


**The Shortest Route to the Mail-Chute’’ 


Carborundum Company, Niagara 
Falls, N. Y. Mr. G. H. Huntley, of the 
Order Department, says: “We are using 
9 Dictaphones in our Order Department. 
We find that these Dictaphones are not 
only saving time, but also giving entire 
satisfaction for this class of work.” 


St. Louis & San Francisco Railroad, 
St. Louis, Mo., says: “We have only 
praise for the 250 Dictaphones which 
are used in our various departments. 
They save time and money. We con- 
sider The Dictaphone a useful and profitt- 
able office convenience.’ 


Phone or write our Branch nearest you for convincing demonstration 


in your office, on your work, and for Booklet, 


**The Man at the Desk.’’ 


THE DICTAPHONE, Woolworth Building, New York City 


Branches 


Cleveland, Ohio 
Dallas, Texas 
Denver, Colorado 
Des Moines, lowa 


Akron, Ohio 
Atlanta, Ga. 
Baltimore, Md. 
Birmingham, Ala. 


Boston, Mass. Detroit, Mich. 
Buffalo, N. Y. Grand Rapids, Mich. 
Chicago, Ill. Hartford, Conn 
Cincinnati, Ohio Indianapolis, Ind. 


There is but one Dictaphone, trade-marked “The Dictaphone,” made and merchandised by the Columbia Graphophone Company. 


Providence, R. L. 
Rochester, N. Y. 
Salt Lake City, Utah 
San Francisco, Cal. 
Springfield, Mass. 
St. Louis, Mo. 

St. Paul, Minn. 
Seattle, Wash. 


Kansas City, Mo. 
Los Angeles, Cal. 
Minneapolis, Minn. 
New Haven, Conn. 
New Orleans, La. 
Philadelphia, Pa. 
Pittsburgh, Pa. 
Portland, Ore. 


Spokane, Wash. 
Syracuse, N. Y. 
Toledo, Ohio 


Washington, D.C. 
Worcester, Mass. 


Montreal, Can. 
Toronto, Ont. 
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The Month in Corporate Finance. 





Listed Stock Issues of This Field in August. 





\ summary of the range of prices on stock exchanges 
in New Yerk and Chicago of industrial stocks related to 
the office equipment and stationery fields. Where no 
showing is made the stocks were not dealt in actively for 
that week. Other corporate affairs detailed. 

American Writing Paper Company, Preferred. 
High for year, Jan. 3@61%; low for year, April 30@38. 

Week of August 7—Sales, 3,300; high, 50%; low, 49%; 
close, 42. 

Week of August 14--Sales, 2,800; high, 4534; low, 41; 
close, 4534. 

Week of August 21—Sales, 1,000; high, 51; low, 44% 
close, 50. 

Week of August 28—Sales, 500; high, 5014; low, 49; 
close, 50'%. 

For the six months ended June 30, 1920, gross sales were 
$15,619,684 and net profits before federal taxes were $1,- 
421,560.—Chicago Daily News, August 14, 1920. 

Columbia Graphophone Company, Common. 
High for Year, Jan. 5@65'%4; low, for year Aug. 9@19%. 

Week of August 7—Sales, 31,400; high, 2434; low, 201%; 
close, 21'%. 

Week of August 14—Sales, 26,300; high, 22%; low, 1934: 


close, pa a 


Week of August 21——Sales, 9,400; high, 2314: low, 21%; 
close, 2314. 

Week of August 28—Sales, 8,700; high, 2374; low, 22%; 
close, 23! 2. 

Columbia Graphophone Company, Preferred. 
High tor Year, Jan. 14@92¥%; low for year, Aug. 11@78%. 

Week of August 7—Sales, 100; high, 8334; low, 81: 
close, 8]. 

Week of August 14—Sales, 400; high, 80; low, 7834; 
close, 80. 

Week of August 21—Sales, 300; high, 82; low, 80; 
close, 82. 

Week of August 28—Sales, 8,700; high, 237%; low, 22%; 
close, 234. 

Week of August 28—High, 82; low, 80; last sales, 82. 

Computing-Tabulating-Recording Company. 

High for year, Jan. 6@56; low for year, Aug. 9@43¥. 

Week of August 7—Sales, 300; high, 46%; low, 46; 
close, 46. 

Week of August 14—Sales. 300; high, 46%; low, 43%; 
clese, 461%. 

Week of August 21—Sales, 300; high, 46; low, 45%; 
close, 46. 

Corona Typewriter Company, Inc. 

At a meeting of the Board of Directors of the Corona 
Typewriter Company, Inc.. held on August 4, a stock divi- 
dend of 75 per cent was declared on the common stock 
of the company. The dividend will be paid in common 
stock on October 1. 

B. F. Goodrich Company, Common. 
High for year, Jan. 6@85%; low for year, Aug. 9@49¥. 

Week of August 7—Sales, 21,300; high, 56%; low, 50 
(open market rates quoted by commercial brokers); close, 
51 (open market rates quoted by commercial brokers). 

Week of August 14—Sales, 6,000; high, 53; low, 49%; 
close, 521%. 

Week of August 21—Sales, 2,900; high, 56; low, 51%; 
close, 56, 

Week of August 28—Sales, 5,100; high, 57: low, 54; 
close, 54%. 

Quarterly dividend of 11% per cent payable September 1 
to stock of record August 14. 

At the request of the B. F. Goodrich Company, the 
governing committee of the Chicago Stock Exchange, at 
its regular monthly meeting yesterday, removed from the 
list $30,000,000 of the preferred stock and $60,000,000 of 
the common stock of the corporation. No particular sig- 
nificance is attached to the action, it being explained that 
few shares of Goodrich had ever been traded in during 
the seven years it was listed on the local exchange, and 
hence an unnecessary expense for the maintenance of a 
registrar in Chicago is eliminated by the action of yester- 
day.—Chicago Examiner, August 19, 1920. 

B. F. Goodrich Company, Preferred. 
High for year, Jan. 3@10234; low for year, Aug. 9@84. 

Weck of August 7—Sales, 400; high, 8614: low, 8534; 
close, 8534. 


APPLIANCES 


Where Durability Counts 


ARPEN Chairs have the 
call. In countless offices 
they give years of comfort and 


service. Design, material and 
workmanship contribute to the 
longevity of 


Karpen Chairs 


They have a national reputation for 
quality, handsome design and dura- 
bility. You can urge their purchase 
with every assurance that Karpen 
Chairs will more than meet every ex- 
pectation of the buyer. 


Get an insight into what constitutes a desira- 
ble line of chairs for your better trade by 
writing for the Karpen Catalogue. 


Guaranteed 


Furniture 


MICHIGAN CIT NEW 





S. Karpen & Bros. 


Chicago New York 
Michigan City 
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Super-Finish Desks 


You can make even your ordi- 
nary quality desks rank high in 
your display by showing a 
Chicago Glass Desk Pad where it 
belongs — on every desk. The 
glass adds “‘class,’’ protects the 


surface, and makes “an open 
face index 
prices, etc. 


for active memos, 





Chicago 
Glass Desk Pads 


are made with a pad of green 
leatherette. At the back are two 
leather corners which hold the 
glass in position. They also act 
as a leverage against which to 
raise the glass when placing 
memos under it. We make two 


sizes—I18x24 and 20x36. 


Write to-day for particulars and 
prices on Chicago Glass Desk 
Pads. 


Chicago Mirror & Art Glass Co. 
Established 1890 217 North Clinton Street 
Chicago, III. 











September, 192¢. 


Week of August 14—Sales, 900; high, 84@85; low, 84; 
close, 8434. 

Week of August 21—Sales, 100; high, 85%; 
close, 8514. 

Week of August 28—Sales, 2,500; high, 8534; low, 85%; 
close, 8534. 

Remington Typewriter Company, Common. 
High for year, Jan. 3@94; low for year, Aug. 10@45. 


low, 854; 


Week of August 7—Sales, 1,475; high, 6114; low, 55; 
close, 55. 
Week of August 14—Sales, 3,800; high, 53; low, 45; 


close, 504%. 

Week of August 21—Sales, 2,900; high, 53! 

close, 5254. 

Week of August 28—Sales, 2,100; high, 54; low, 50%; 

close, 54. 

Remington Typewriter Company, First Preferred. 

High for year, Feb. 2@100%; low for year, May 22@89. 
Week of August 7—High, 100%; low, 89; last sales, 89. 
Week of August 14—High, 100%; low, 89; last sales, 89. 
Week of August 21—High, 100%; low, 89; last sales, 89. 
Week of August 28—High, 100%; low, 89; last sales, 89. 
Quarterly dividend $1.75 payable October 1 to stock 

of record September 10. 

Remington Typewriter Company, Second Preferred. 

High for year, Jan. 8@98'%; low for year, May 22@8&8&%. 
Week of August 7—High, 98%; low, 89; last sales, 89. 
Week of August 14—High, 98%; low, 89; last sales, 89. 
Week of August 21—High, 98%; low, 89; last sales, 89 
Weck of August 28—High, 984; low, 89; last sales, 93. 
Quarterly dividend $2.00 payable October 1 to stock of 

record September 10. 

Underwood Typewriter Company, Common. 

High for year, April 15@200; low for year, Aug. 28@161. 
Week of August 7—High, 200; low, 16414; close, 165. 
Week of August 14—Sales, 100; high, 161; low, 161; 

close, 161. 

Week of August 21—High, 200; low, 161; last sales, 161. 

Week of August 28—High, 200; low, 161; last sales, 161. 
Underwood Typewriter Company, Preferred. 

High for year, May 8@111; low for year, Feb. 14@108. 

Week of August 7—High, 110; low, 108; last sales, 10834 

Week of August 14—High, 110; low, 108; last sales, 

10814. 

Week of August 21—High, 110; low, 108; last sales, 

108%. 

Week of August 28—High, 110; low, 108; last sales, 

108". 


} low, 49: 


The Wahl Company. 
High for month, 52; low for month, 48. 
Week of August 7—Sales, 1930; high, 50; low, 48; close, 
48. 
Week of August 14—Sales, 840; high, 5 
> 


bho 


- low, 48: close, 


Week of August 21—Sales, 475; high, 52; low, 49; close, 
50. 

Week of August 28—Sales, 30; high, 51; low, 51; close, 
51. 

Dividend $1.00 payable October 1 to stock of record 
September 21. 

Dividend on Wahl, preferred, 134 per cent quarterly 
pavable October 1 to stock of record September 21. 

The Wahl company reports for the six months ended 
June 30 last an increase in net sales equal to 157% per 
cent over those of the first half of 1919, while net profits 
for the period from all sources, before federal taxes, 
gained 249 per cent. Surplus after taxes for the first half 
of this year exceeded the surplus for the whole of the 
year 1919, 

The Wahl Eversharp Company, Ltd., of London, which 
handles the business in the British Isles, reports the com- 
pany’s products are being received favorably by the pub 
lic there. On the European continent the company has 
about thirty-five connections in the various countries. 

The parent company, it is stated, is selling more than 
25,000 pencils daily. A feature of the business, which is 
of great importance, officials point out, is found in the 
“refill” trade, or orders for lead for the pencils.—Chicago 
Daily News, August 9. 


Typothetae Convention. 

The United Typothetae of America holds its thirty- 
fourth annual convention at St. Louis, Mo., September 13- 
15. Headquarters are at Hotel Statler. The organization 
includes a number of manufacturing stationers in its mem- 
bership. 
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**See, Mias French, 
it folds like this, 
and makes a neat 
little 4-page folder 
at one printing. 
The Multigraph 
certainly turns out 
snappy work!” 
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There was a man in our town, 
And he was wondrous wise, 


APPLIANCES 


And when he saw his business boom, 
He pranced around with glee 


He bought himself a Multigraph And bought another Multigraph— — 


So he could advertise. 


And now he’s using three. 


There’s a man in your town—you, yourself. Are you 


wise? Are you using even one Multigraph? 


In these days of high- 


pressure, dog-eat-dog business the man who doesn’t make the most of the 
money-saving, business-building, profit-boosting powers of the Multigraph, almost has to justify 
his claim to being a business man, to say nothing of being a wise one. 


You don’t have to pay what 
you’re paying for printing 
No matter how reasonable your printer 
tries to be, he can’t charge you much less, and 
get by. Overhead, paper, ink, labor in the 
printing business have simply sky-rocketed. 

But there is a way to reduce your 
printing bills—and you won’t have to reduce 
quantities—or accept any cheap substitute. 

You can use just as much printed liter- 
ature, sales bulletins, office and factory records, 
enclosures and all the other good printed things 
as you ever did—or more. 

You can have just as much quality and 
*‘class’’—or more. 

And you won’t have to take on any 
new high priced people—or turn your office into 
a print shop. None of the muss and fuss and 
noise. None of the heavy overhead to be charged 
to your jobs. None of the delays and excuses. 

All the advantages of high grade print- 
ing—none of the disadvantages. 

All at a big saving, and all perfectly 


simple— 
Print it on the Multigraph 


The Multigraph is a complete printing 
plant and includes— 
A simple, easily operated typesetter, 
which sets typewriter and other styles of type. 
A small, rapid, rotary printing press 
that prints from real type, and from curved 
electrotypes, with real printer’s ink, in colors, 


and with illustrations if desired. Hand or elec- 
trically operated, with automatic feed. 


A multiple typewriter for producing 
highest grade typewritten letters in quantities, 
either through a ribbon or direct from type. 


Saves and Earns All Along the Line 
By cutting down your printing costs 
25% to 75% on every job. 

By getting all your printed things out 
on time, every time. By cutting out delays in 
factory, sales department and office. 

By enabling you to get after every 
opportunity instantly—no waiting for sales 
helps and letters until the scent is cold. 


By getting you into close touch with 
your trade, and keeping contact between sales- 
men’s calls. By doing the missionary work for 
your salesmen, saving their time, helping them 
pile up orders. By merchandising your adver- 
tising to your salesmen and your trade, 


By making it easy to educate, 
enthuse, inspire your entire organization. 


Here’s How to Prove It 
Send right now for the Multigraph repre- 


sentative. Explain your printing problems to 
him. Have him show you actual samples of 
Multigraph jobs with actual costs. Have him 
estimate what your costs would be. Have him 
show you where the Multigraph would fit into 
your business, and save and earn money for you. 


And then when he’s all through, if 


you’re still in doubt there’s just one thing to do— 
get a Multigraph and convince yourself. 


You can’t buy a Multigraph unless you need it 


THE AMERICAN MULTIGRAPH SALES CO., Cleveland, Ohio 
Offices in Principal Cities 
THE INTERNATIONAL MULTIGRAPH CO., (Britain) Ltd., 15-16 Holborn Viaduct, London, E. C. 1 
THE INTERNATIONAL MULTIGRAPH CO., Paris, 24 Boulevard des Capucines 
THE MULTIGRAPH SALES CO., Ltd., 84-88 Bay St., Toronto, Canada, Offices in Principal Canadian Cities 





T=ZMULTIGLRAPH SEN/OGR Sate 


compact equipment that turns out high quality printing and 
form typewriting at very low cost—averaging a saving of 
from 25% to 75%. It is simple and easy to operate; rapid 
and convenient. Electrically driven,with printing ink attach- 
ment, automatic paper feed, signature device, automatic 
platen release and wide printing surface. 


THEMIILTIGRAPH JUNIOR ™,'s,.: 


ly efficient equipment for concerns which have a limited 
amount of work. It does both form typewriting and office 
printin and produces the same high quality of work as the 
Senior Equipment, but it is hand-operated only and cannot 
be equipped with electric power, automatic feed and sig- 
nature device attachments, asC®" th» Senior. 





MULITILRAPLT 








The Multigraph 
1830 E. 40th St., Cleveland, Ohio 


I’m not using “even one Multigraph,” but 
maybe I ought to. Anyway I want to be told 
more about Multigraph printing. 


Our Line is 





Official Position 





Street Address 





Town___ State__ 0. A_ Sept. 
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oe Just Pins. 
A Few Facts Concerning a Handy Household 


Utility that Finds Its Way in Huge Quantity 
Into American Office Life. 








i str 


TATISTICS show that the American people buy over 
S 14,000,000,000 pins each year. The stationery trade 

handles a large quantity of these, although the house- 
hold trade is said to offer the best market. There are 
nearly fifty factories in the United States turning out 
pins and needles, and their combined output is valned 
at about $13,000,000. The total capitalization of these 
factories is set at $9,424,000. In 1850 we had four pin 
factories, capitalized at $164,000. 

Pin manufacture was one of the early industries of the 
American colonies. In 1775 the American Congress, real- 
izing the absolute necessity for pins in the development 
of the civilization of the country, offered a bonus of £50 
for the first dozen domestic pins equal to those imported 
from England. In 1797 Timothy Harris of England de- 
vised the first solid-headed pin. American inventive 
genius, as usual, continued on the job until the best idea 
was hit upon. Lemuel Wellman Wright of this country 
invented a machine in 1824 which gave the industry much 
headway. His machine made solid heads on the pins by 
a process similar to the making of nails, by driving a 
portion of the pin itself into a countersunk hole. This 
was done automatically. Seven years later, in 1831, John 
Ireland Howe, a doctor of Bellevue Hospital, New York, 
invented a machine for making perfect solid-headed pins. 
A company was organized and a factory started at 
Derby, Conn. The modern automatic pin machine com- 
pletes the pin in all details except the coloring and 
polishing. 

Present Day Pin Makers. 

The foundation for the manufacture of the present-day 
pin commenced with the invention of the process of draw 
ing wire. For many years all pin manufacturing was con- 
fined to France and Germany, where this process was 
invented. Brass wire pins were first made in England 


Nichols & Stone Chairs in 1826. In the early days of pin making it was a most 

; ‘ tedious process. They were made by filing a proper 

. length of wire to a point and then twisting a fine piec« 

Talk Quality of wire to the other end, thus forming a head. This re- 

quired fourteen different operations by as many work 

men, all of which was done by hand, as machinery had 
not been invented. 








he prospective chair buy er needs no Samuel Slocum, of Connecticut, invented the first pin- 
extended sales talk to convince him of sticking. machine. Dr. Howe wtiioed it in his factory in 
‘ ‘ - NT: ec i 841. This machine is almost human in its workings. 
the merit that lies in Nichols & Stone One workman feeds it with pins and another feeds it with 
Office Chairs. Their value is self-evi- papers. The packages come out at the other end of the 
‘a ‘ ? machine exactly as the ladies buy them at the dry goods 

dent. Their comfort is readily dem- pret , 


Thorns and fishbones were used as a means of fasten 
ing clcthing long before the discovery of pins and needles 
E E - and thread. Among the remains of the lake dwellers 
We do not bewilder you with an end- of central Europe have been found a great number of 


less variety of stvles when showing pins—some of bone, others of bronze. Some of them are 
; ’ ’ S quite fancy, having ornamental heads, while others are 


onstrated. 





the Nichols & Stone Line. Each style very crude. Some have double stems and a few have 
am aa e been found that were made exactly like the safety pins 
has proven popular for the serv ice for of today. Among Egyptian and Greek ruins have been 
which it was designed. »V limiting found many specimens of artistically made pins. Ancient 
ia ’ ot oo Roman bronze pins and bone hairpins, with fancy heads, 
ourselves to good sellers, we reduce have been found at Pompeii. 
commercial costs, and stock up tor Pins for the tise of the toilet were first made in Eng 
Sale oaths ‘ and during the fifteenth century. They were made of 
quick shipment. iron wire. Brass wire pins were introduced from Franc: 
; in 1540 by Catharine Howard, queen of Henry VIII. 
We carry a large stock of all numbers sitilataimameadilis 
and make prompt shipments at all Wooden Inkstand from Egypt. 
times. Write for the general catalog, The British Museum has acquired an inkstand which 
d judge Nichols & S 1 # is said to have been used in Thebes about 3,000 years ago. 
and judge ANIcnols tone products The inkstand is of wood with two compartments. The 


upper compartment held the ink, and has containers for 
red and black fluid. The lower compartment was ar 
ranged for holding reed pens. It seems that styles hav 
’ not changed much in thirty centuries. 
Nichols & Stone Company ————_— 
. , Special Convention Issue of Coast Banker. 
Gardner, Mass. The Coast Banker, of San Francisco and Los Angeles, 
issued an elaborate number in July, covering the conven- 
tions of six western state bankers’ associations during 
June. The number is up to the usual high standard of the 
e » publication, even though its 228 pages make the book 
twice its usual size. 


for yourself. 
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Pho ographs show the Litile 
Building, Boston, Mass. 
Architects: Blackall, Clapp 
& Whittemore. Contractors: 
L. P. Soule & Son Co. Gold 
Seal Battleship Linoleum 
latd throughout entire build- 
ing by C. C. Bailey Co. 




















The logical solution for 
that office floor problem— 


Numerous office buildings have found a wonderfully 
satisfactory solution to their office floor-covering prob- 
lems by specifying Gold Seal Battleship Linoleum. 
Among these buildings is the modern Little Building 
on Tremont and Boylston Streets, Boston. 


Gold Seal Battleship Linoleum has provided floors 
that are quiet and comfortable underfoot, wonderfully 
durable and sanitary, and very easy to clean; and so 
has brought to the offices in this building a well ordered 
atmosphere of quiet efficiency. 


While perfectly smooth underfoot, Gold Seal Battleship Lino- 
leum is never slippery. And not only is this all round efficient 
floor covering built to give absolutely satisfactory wear (every 
yard built strictly on U. S. Navy Specifications to stand the 
terrific grind of deck service on U. S. fighting craft) but such 
satisfactory wear is definitely guaranteed. 


On every two yards of material appears the Gold Seal bearing 
this pledge—‘‘Satisfaction Guaranteed or Your Money Back’’— 
a‘pledge that is lived up to scrupulously. 


GOLD SEAL -ee.:i 


for this Gold 


Battleship Linoleum 20" 


It ts our posi- 
tive pledge of 
guaranteed 
floor service. 


( THE FAMOUS FARR & BAILEY BRAND) 


U.S.Navy STANDARD 
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Gold Seal Cork Carpet 


For those places where absolutely noise-proof 
floors are needed. This wonderful floor-cover- 
ing is as velvety quiet underfoot as the heaviest 
Axminster carpet. It is made in soft, restfu 
shades of brown, green and terra cotta—with 
polished or dull surface—10 shades in all. You 
will find it remarkably durable, and, of course, 
it bears our iron-clad Gold Seal Guarantee. 


Samples and specifications for laying Gold 
Seal Battleship Linoleum and Cork Carpet sent 
free upon request. We maintain a Service 
Department ready at all times to help you 
solve your special floor covering problem. 


Congoleum Company 


PHILADELPHIA CHICAGO SAN FRANCISCO 
CLEVELAND NEW YORK MINNEAPOLIS 
DALLAS BOSTON KANSAS CITY MONTREAL 


on the 
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TXEQSOUNT 


“ LEOGER PAPER 


SPEED is the slogan of modern business. 
The ledger paper used in the machine book- 
keeping systems enters largely into the 
volume of work done in a day in the ac- 
counting departments. BYRON WESTON 
TYPOCOUNT is strong and stiff in texture 
and helps the operator to “make speed.” It 
has the necessary backbone to stand upright 
in the binders and trays, greatly facilitating 
the work of posting. 


20000 


ADGA 


TYPOCOUNT will wear without cracking or 
tearing, its quality being based on careful ex- 
periments and expert specialization. The finish 
is smooth, but not too glossy to produce excel- 
lent impressions from type. The surface is uni- 
form from every standpoint. Recommend Typo- 
count to offices installing or ordering replace- 
ment sheets for their machine bookkeeping 
systems. 


Send for TYPOCOUNT sample book 




















Byron Weston Company 


Weston Made Means Highest Grade 


DALTON, MASSACHUSETTS 
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Time to Improve Salesman Routing. 

(Continued from Page 28.) 
the cable with his own name. This took nerve. Schuy- 
ler’s territory yielded over $120,000 a year in personal 
sales alone—-two-thirds of the then export sales of the 
Blank company. For the four months that preceded 
Schuyler’s return, my friend Paul sat up nights studying 
his territory. He spent week-ends in Washington, Phil- 
adelphia and New York conferring with the Latin Ameri- 
can specialists in governmental, public and private export 
organizations. He sought out export managers sending 
salesmen to Latin America. 

Sales Plan Included Routing. 

Then he built up, country by country, his detailed sales 
plans, including routing. Incidentally he analyzed (in his 
plan) Schuyler’s territory so that it included Brazil, Ar 
gentina, Chile and Peru, which he had already covered, 
plus Paraguay, Bolivia and Ecuador, which he had studi 
ously avoided. 

To give details of only one country, Schuyler had visit- 
ed only Rio and Bahia in Brazil. Paul Tuttle’s first year 
route called for Para, Pernambuco, Bahia, Rio, Sao Paulo, 
Santos, Porto Alegre, Pelotas and Rio Gran du Sul, with 
eight interior cities to be covered on the second year’s 
trip. 

From start to finish of the revised routing Paul Tuttle 
listed, city by city, the desirable dealer outlets, secured by 
the purchase of credit reports. For each account he made 
a separate 5x8 card on which appeared the essential facts 
in regard to the importer. Where the importer was al- 
ready a customer, Paul recorded the purchases for each 
year, and the catalogue numbers and quantities of each 
item bought each year. From his export acquaintance in 
allied but non-competing lines he secured information 
which enabled him to add definite statements to the ledge: 
totals and experience of from two to eight exporting man 
ufacturers on many of the prospective customers. 


Went to Government for Help 

This was only a starting point, as Paul told me a few 
weeks ago when I refreshed my memory by an evening 
conference. Through the Bureau of Foreign and Do 
mestic Commerce he secured up-to-date reports on comps 
tition. The first section devoted itself to exports of com- 
petitive products from the United States to each country 
in Schuyler’s old territory, and also the imports into each 
country from every other country exporting identical 


products. The second division was a broad one. In it 
were up-to-date reports from American consuls, trade com 
missioners and commercial attaches, filled-in questic yn 


naires sent out at Paul’s request by export organizations 
and R. G. Dunn & Company to their correspondents, plus 
comments on the rank in their respective cities of the 
actual customers secured by Mason Schuyler. 

In a loose-leaf book Paul Tuttle built up a detailed 
table of the customs tariffs of each country as they im 
posed duty on the particular products of the Blank Manu 
facturing Company. Pages were compiled listing the cor 
rect declarations and classifications for each product. Reg 
ulations in regard to commercial travelers’ license fees, 
port of entry procedure and refund of duties on samples 
cleared were geographically indexed. With the assistance 
of an expert, definite weight limits were decided upon 
for each city, particular care being used in cases involving 
mule-back and Ilama-back transportation. 


Delivered Costs Contrasted. 

As a refinement—and be it remembered that this was 
in the “good old days” when freight rates changed but 
seldom— Paul had tabulated the approximate laid-down 
cost of every item to every city, and capped this climax 
by securing rates from England and France—where their 
leading competitors were located—using the foreign prices, 
thus showing an exact comparative laid-down cost. 

The first gun was fired by Paul, when he walked across 
the English Room of the Hotel Magnificent, New York, 
and seated himself opposite. Schuyler. “I’m your new 
boss,” he explained politely. “My name’s Paul Tuttk 
Don’t get excited. I’ve finished my breakfast; *o ahead 
and finish yours. Then we'll go to my room here, and by 
noon one of us will wire in his resignation, or we'll both 
decide that we can work together for the benefit of our 
selves, the house and the world in general.” 

Schuyler broke in, “Why you fresh young cub. I'll 
His threat was never uttered. Paul Tuttle had risen at 
the first word, tossing a card on the table, and had his 
back well turned. On the card he had written, “Got your 
goat? I dare you to come to Room 417 and try te get it 
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Big Retail Grocers 
Post Over 4500 Items Daily 
on Elhott-Fisher Machines 


The Mitchell-Fletcher Company of Philadelphia, which recently consolidated with the famous 
Finley Acker stores, use the Elliott-Fisher system and have eliminated all trial 
balance troubles and have reduced their bookkeeping costs by 50% 


N March, 1917, the officers of 
the Mitchell-Fletcher Com- 
pany realized that they had one of 
the most burdensome and exact- 
ing accounting problems that 
could botheraretailestablishment. 

They set out to simplify and 
bring their accounting methods 
up to date. 

The Miuitchell-Fletcher Com- 
pany, as everyone in Philadelphia 
knows, operates a chain of retail 
grocery stores dealing with a first- 
class trade. Recently they con- 
solidated with the well-known 
Finley Acker stores. 

They have over 6500 charge 
accounts, the majority of which 
are active pure hasing names. 

Atthis time the Company was 
handling their bookkeeping by 
pen methods. They had a large 
force of bookkeepers and billers, 
and two auditors to help out at 
every month end; but they had 

difficulty in getting their trial bal- 
ances, statements were often de- 
layed in going out, and it was the 
exception rather than the rule for 
the accounting department to 
close on time. 

This state of affairs may well be 
imagined when you consider that 
practically every purchase made 
in every one of the Mitchell- 
Fletcher Company’s stores is 
composed of a number of items 
—some purchases running up as 
high as forty or fifty items. 

It was in April, 1917, that the 
Mitchell-Fletcher Company first 


Elliott-Fishe 


installed Elliott- Fisher bookkeep- 
ing machines. 

Today they have eight ma- 
chines in operation covering the 
retail bookkeeping work of all 
their stores and one machine on 
the wholesale work. 


The operators post an average 
of from 400 to 600 orders a day, 
or an approximate total of over 
4500 items. Every one of these 
items and every total is proved as 
it is written, so that all doubt is 
removed as to the correctness of 
not only every statement but of 
each individual entry. 


The ledger account, the cus- 
tomer’s statement, and the proof 
sheet are written at one operation 
—and written correctly. In ad- 
dition to the charge accounts 
handled on the machines, 100 to 
150 cash entries are posted and 
proved daily. 

There is a great contrast be- 
tween_the conditions at the end 
of the month in the bookkeeping 
department of the Mitchell- 
Fletcher Company to-day and 
what they were previous to the 
installation of the Elliott-Fisher 
system. Today the statements 
are ready to be mailed by the first 
or second of every month. 


Every. statement that a cus- 
tomer receives from this big re- 
tail grocery concern is a neatly 
typed, legible communication 
that does credit to the concern 
sending it out. 


In addition to the correct hand- 
ling of the accounting situation, 
the Elliott-Fisher system also 
produces audit details and totals 
which facilitate checking up on 
profits and sales. 


Hundreds of smaller retail 
stores require but one machine to 
handle their accounting. 


What the Elliott-Fisher system 
has accomplished for thisconcern, 
it is also doing for a wide range of 
manufacturers, wholesalers, re- 
tailers, and public service corpora- 
tions. 


The flat writing surface of 
Elliott-Fisher machines assures 
easy handling of every size and 
character of card and loose-leaf 
systems; carbons are always clear 
and in perfect register. 


There is an Elliott-Fisher sys- 
tem that will not only simplify 
your bookkeeping problems, but 
will also prove the work as it is 
done. This is a unique feature 
of this mechanical bookkeeping 
system—it proves everything as 
the work is done. 


We will gladly send you a 
booklet on the application of 
Elliott-Fisher to your business. 

Our nearest representative will 
be very glad to call on you— 
without obligations. 


ELLIOTT-FISHER COMPANY 
Harrisburg, Pa. 


Branches in 100 Principal Cities 
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File Room of a large manufacturing company before the 
installation of ‘‘Y and E’’ Equipment. 

















View of the same department showing the results achieved by 
the application of ‘“Y and E’’ System Service. 
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Is Your Trade 
Fully Developed? 


“Ves, I am getting the bulk of the office supplies trade in 
our town. Practically all of the offices hereabouts come 
to me with their requirements.” 


An enviable condition to be sure, but note this, they come to him! 
How much more business, how much more profit at the end of the 
year there would be for Mr. Dealer if he went to them with construc- 
tive ideas for doing things in a better way and doing them with less 
effort and expense. 


“Y and E” agents and dealers are in a position to go after trade 
ageressively with new ideas, new suggestions, new methods that 
cannot fail to produce bigger and better business. They are backed 
by the “Y and E” System Department which possesses unrivalled 
facilities gained from more than forty years’ experience in this 
business. 


Take advantage of this business building service to comb your 
field of operations for greater revenue. 


Mail the coupon today. 














Erbe Mfg.Co. 
Rochester, N. Y. 


Please send me your 

Cabinet and Supply Cata- 
logs and information about 
“Y and E” System Service. 


YAWMANANDFRBE PPFG.(C: 


Filing System Service, Equipment and Supplies 
955 St. Paul Street ROCHESTER, N. Y. 





Name 





Address 








RocuesTer.N.Y 
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COLUMNAR PADS 


For General Accounting 
and Statistical Reports 
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Now in Stock Ready for Shipment 


White Ledger Paper 
Canary Bond Paper 


Wrapped in Packages of five Pads. No orders accepted for less than a package. 
Each Pad contains 50 leaves and cover. 


Columnar Pads— - White Ledger sl 





Stock No. Size Ruling | Price per Pad Price 100 Pads 
6004 8%x12 Ruled 4 Citenss with Name Sains $0.70 $64.00 
6007 84x12 Ruled 7 Columns without Name Space 0.70 64.00 
6011 17 x12 Ruled 11 Columns with Name Space 1.40 127.50 
6014 17 x12 | Ruled 14 Columns without Name Space 1.40 127.50 
6018 25 4x12 | Ruled 18 Columns with Name Space 2.10 191.50 
6021 25 %x12 Ruled 21 Columns without Name Space 2.10 191.50 
6025 | 34 xl2 Ruled 25 > Columns v with | Name e Space 2.80 255.00 





Columnar Pads—Canary Bond Paper 








Stock No. Size Ruling | Price per Pad Price 100 Pads 
6104 8%x12 Ruled 4 Columns with Name Space | $0.45 $40.00 
6107 8%x12_ | Ruled 7 Columns without Name Space | 0.45 40.00 
6111 17 x12 | Ruled 11 Columns with Name Space | 0.90 80.00 
6114 17 x12 | Ruled 14 Columns without Name Space 0.90 80.00 
6118 25%x12__| Ruled 18 Columns with Name Space | 1.25 112.50 
6121 25%xl12__| Ruled 21 Columns without Name Space | 1.25 112.50 
_ 6125 34 «x12 | Ruled 25 Columns with Name Space __| 1.65, 150.00 


Wilson-Jones Loose Leaf Company 


3300 Franklin Blvd., CHICAGO 316 Hudson St.. NEW YORK 
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back! If you don’t every salesman you ever met anywhere 
will call you a quitter and laugh as he says it!” 
There was a memorable meeting in Room 417. When 

Schuyler came to the open door it was empty of human 

occupants. But staring him in the face was a huge out- 

line map. It portrayed South America as it appeared to 

Paul Tuttle, export manager of the Blank Manufacturing 

Company, Boston. At its left was an easel on which was 

a five-by-four cardboard to which were attached letters 
from customers in which compliments to Mason Schuyler 
were underscored. At the very bottom of the exhibit was 
a single typewritten line, “Your customers like you; why 
not share your friendship with your business associates?” 

Salesmen Converted to Routing. 

Ten minutes later Paul Tuttle walked in and held out 
his hand. It was not noticed. But three hours later 
Schuyler admitted defeat in his remark, “Let’s not talk 
forever. Ill give your plan one trial trip.” Ten days 
later, in Boston, he was a convert to modern exporting 
and to sane routing. 

Correct routing of export salesmen involves intensive 
practical study. It places on the shoulders of the export 
manager a most difficult task. There is no one royal 
road to good routing except hard work and intelligent 
recording of the results of hard work. The world is in 
little need of the explorer. Men have been everywhere. 
The problem of the export manager is to profit by the 
experiences of the experienced. 

The export manager of today is becoming a convert to 
the sales theory, “Go—look—see” for his salesmen. So 
he routes his salesmen to interior cities wherever and 
whenever his preliminary investigations indicate a sporting 
probability of profitable sales. 

Then he paves the way for the salesman’s visit. 
“is another story.” 





But that 


Business Department at William and Mary College. 


The historic College of William and Mary, at Williams- 
burg, Va., the second oldest college in the country, was 
authorized by the legislature of 1919 to establish a School 
of Business Administration. This year a program in sec- 
retarial studies will be offered under the supervision of 
Professor Ralph L. Power, of Boston University. Prof. 
Power organized the business library and commercial 
museum in Boston and will also establish a library and 
museum at the College of William and Mary besides 
supervising the secretarial program and teaching economic 
courses. Leave of absence has been granted to 
Power by the trustees of Boston University. 

It is interesting in this connection to recall that the 
College of William and Mary is the second oldest college 
in the United States, having been chartered in 1693. 
Peyton Randolph, president of the first Continental Con- 
gress in 1774, graduated from William and Mary College, 
as also did his famous nephew, Edmund Randolph, gov- 
error of Virginia, delegate to the constitutional conven- 
tion, attorney-general, and finally secretary of state dur- 
ing part of Washington’s second administration. Other 
famous graduates of this college include Thomas Jefferson, 
James Monroe and John Tyler of the presidents; John 
Marshall, the great jurist; John Randolph of Roanoke, 
member of congress, United States senator, minister to 
Russia, etc.; General Winfield Scott, and others. 


Prof. 


Banta Paper Company Changes Name. 
The George Banta Paper Company has changed its 
name to the Central Paper Products Company. The com- 
pany is now operating in its new location, corner of Mani- 
towoc street and the C., M. & St. P. tracks, Menasha, 
Wis. Twice as much space is available in the new loca- 
tion than was the case in the previous plant. The new 
factory includes improvements which will enable the com- 
pany to raise the standard of its 
better service to the trade. 

The brands heretofore 


product, and to give 


manufactured by the George 
Banta Paper Company will be continued by the Central 
Paper Products Company. These include Qualified add- 
ing machine paper, well-known in the trade; a line of 
light-weight sulphite second sheets; gummed kraft tape, 
printed in one or two colors as desired. 

[The Central Paper Products Company maintains a 
mailing list of stationers and office outfitters who stock 
adding machine paper regularly. The names on this list 
are kept informed of market prices and trade conditions. 
Bona fide dealers will find it to their advantage to be 
Placed on this mailing list. A request for this privilege 
will secure prompt action. 








No water 


“With the Roneo Copier no time 
is lost when the rational course 
is followed of waiting till the 


letter is approved and signed. 
before taking its copy.” 


This follows from the high speed at 
which the Roneo works. It copies 
thirty letters a minute. Such a 
speed takes all the rush out of the 
last-hour mail. A single Roneo will 
cope with the output of many de- 
partments in a great business with- 
out the slightest congestion. 


And to copy a letter after it has 
been signed is the only sensible 
way. Copy it before and the signa- 
ture is not reproduced in the copy. 
Neither are any corrections which 
may have been made to the text or 
the punctuation. And there is al- 
ways a wide-open chance that the 
typist, correcting the original, has 
failed to correct her copy. Of what 
use are records you cannot rely 
upon? Isn’t the taking of them a 
pretty expensive “lost motion,” a 
much ado about nothing—some- 
thing like the solemn uttering of 
abracadabra anda scattering of 
profit to the winds? 


The Roneo way is accurate and de- 
pendable. At the same time it is 
cheaper—astonishingly cheaper. In 
a large business the installation of a 


Roneo will save many thousands of 
dollars a year. 





There can be no good reason why 
you should not drop the old way at 
once and install a Roneo. 


*‘Do it Now’’ 


A line will bring full particulars by 
return mail. 


FRONES COMAANY 





Roneo Bldg., 117-119 Leonard St.. NEW YORK 
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STEELCASE 


Business £ PeTerir 








“Where business has succeeded —where 
affairs of men are well established—-where 
there is a sense of modern smoothly work- 
ing efficiency—you will find Steelcase 
Business Equipment.” 


There, in a paragraph, is the story of this 
cabinet No. 1005 —the aristocrat of all 
four drawer letter files. This is the first 
in the Steelcase “1000” line of double 
wall upright filing cabinets made for in- 
dividual use. 


With the Steelcase line of upright filing cab- 
inets, every filing requirement may be met by 
stock units. In addition to the double wall 
finished end units, the Steelcase line includes 
the ideal style of cabinet for battery use. These 
solid end battery cases in the Steelcase “1100” 
line are especially designed for use in large in- 
stallations where adjoining cabinets are to be 
bolted together. 


Counter Height Units 


Steelcase upright filing cabinets are made in the 
counter height as well as the standard four 
drawer height. These counter height units may 
be equipped with a unit top of bronze bound 
linoleum, presenting the most attractive appear- 
ing filing equipment on the market. 


Prompt delivery of any unit is assured. Prices, 
discounts and further information will be glad- 
ly placed in the hands of representative dealers. 


The Victor Metal Waste Basket 
with the rubber cushion corners is 
another product of this same organ- 
ization. It is made of steel electri- 
cally spot-welded without crack or 
joint through which refuse might 
sift. As a high class piece of mer- 
chandise with a ready sale and a 
long profit it is unexcelled. Write 
at once for full information. 
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Here is the filing equipment for doing busi- 
ness in the big, modern way—big installations 
—small installations, with good profits ; filing 
equipment that reflects the bigness of your 
vision among your clientele. 


Steelcase Business Equipment is an example 
of how tremendously far the vision of business 
equipment may be carried. Its fine, clear-cut 
lines and beautiful hand rubbed surfaces make 
it as fine furniture as it is working equipment. 


The high grade illustrations on this and the 
opposite page, together with selling text suit- 
able to your business, is at your disposal to 
help you gear your selling efforts into this big 
idea as represented by the line. 


Write for full particulars while it is in your 
mind to do so. 


Cre ened 


FURNITURE CO 


 Michigarre 








& 


86 OFFICE APPLIANCES September, 1920. 








The Type of Men 
With Whom Suc- 
cessful Applicants 
Will Associate 


Trees mark Regotered C5 Rasen! fiver 





Cc. L. PARSONS, 
Manager, Boston Office 


If You Are a Real Salesman Ditto 
Has a Big Future for You 


DITTO needs several more high-calibre salesmen for its 
rapidly growing sales organization. 


To men of the right type, DITTO offers an opportunity 
seldom met with in the business world. 


DITTO has revolutionized business practice by its swift 
copying of orders, requisitions, sales and advertising 
bulletins, cost reports, accounting forms, tags and cards, 
etc., as well as graphs, charts and drawings. 


It offers by far the most efficient, rapid and economical 
method of making up to a hundred neat, accurate copies 
of anything that can be typed, written or drawn. 


For this reason DITTO’S sales have jumped by leaps and 
bounds. To keep pace with this expansion DITTO needs 
more men—men with ambition, initiative and vision— 
men who can meet and sell big executives—men whose 
understanding of office and factory systems will enable 
them to learn and talk the DITTO idea intelligently. 


DITTO backs its salesmen’s efforts with extensive na- 
tional and direct advertising and with close co-operation 
from the home office. 


If you are the type of man we want it will certainly pay 
you to investigate DITTO, its sales possibilities and the 
personnel of its selling organization. 


Why not drop us a line right now? 


DUPLICATOR MANUFACTURING COMPANY 


‘530 South Dearborn Street, Chicago 


No. 6 
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Traveling With the Shriners. 

W. Mills, manager of the Detroit office of the Ham- 
mond Typewriter Company, has returned from an exten- 
sive Western trip, accompanied by Mrs. Mills. It was 
their first trip to the Pacific Coast, and was a delightful 
journey. They left Detroit June 17 on the Shrine Special, 
being of a party of over 400 Detroit Nobles of the Mystic 
Shrine and their families. Four days were taken in the 
trip to the Coast, stops being made at St. Paul, Butte 
and Spokane. Portiand, Ore., was all dressed up for 
the “big show’ when the party arrived there. Detroit’s 
delegation, comprising its 65-piece “Million Dollar Band” 
and its unexcelled Arab Patrol of 140, was given an en- 
thusiastic welcome by the people of Portland and the 
visiting Nobles. 

Mr. Mills characterizes Portland as “a very beautiful 
city and a land of roses.” The flowers grow anywhere 
and everywhere. The annual Portland rose festival took 
place during the Shrine convention. About a hundred 
floats were in line, decorated with flowers of every kind. 
Six or eight of the fire department trucks were completely 
covered with solid blankets of roses, on which the Shrine 
emblem was worked out in a very effective manner. The 
stay in Portland included a trip through the famous Co- 
lumbia River drive. This is a magnificent scenic spec- 
tacle, giving memorable glimpses of the beautiful falls 
through the Cascade Mountains along the Columbia River. 

The Fleet at San Francisco. 

After leaving Portland a few days were spent at San 
Francisco. The Pacitic fleet was in the harbor, and the 
visitors had an opportunity of reviewing it. Los Angeles 
and the Yosemite Valley were on the itinerary. Mr. and 
Mrs. Mills were enthralled by the beauty and points of 
interest in the Yosemite. The wonderful granite walls 
towering above the valley from three to five thousand 
fect, are a sight never to be forgotten. The valley is 
enriched by numerous water fails, many of which are of 
great height. The history of the Yosemite Valley is 
closely interwoven with beautiful Indian legends whose 
poetical spirit appeals to those who appreciate the great 
beauties of Nature. Mr. Mills calls the valley one of the 
greatest sights of the West; justifying the visit of every 
traveler. 

Salt Lake City was well worth the two days spent there. 
A trip through Yellowstone National Park followed. The 
wonderful geysers, mud pots, boiling springs, lakes, rivers 
and mountains make it one of the most interesting parts 
of the world. The automobile accommodations make it 
possible to view the wilds of the Yellowstone Valley with 
great comfort. The hotels and camps scattered through- 
out the park are very fine. 

Nature’s Palette. 

The beautiful colors of the Grand Canyon of the Yel- 
lowstone make a wonderful picture, that will be cherished 
in memory always. Mr. Mills notes that previous to his 
trip he had seen many colored photographs of the Grand 
Canyon, which he assumed were overdone. The reality 
is so rich in its distinctive tones and tints that it is im- 
possible for the artist to exaggerate its beauty and variety. 

Colorado Springs and Denver were next. Several days 
were spent amid the spectacles of Pike’s Peak, the Gar- 
den of the Gods and Denver Mountain Park Drive, as 
well as many of the other scenic pleasures of the vicinity. 
Lage mi to Detroit was made through Kansas City and 
St. Louis. 


How Dealers’ Costs Rose. 

The Bureau of Business Research of Harvard Universi- 
ty has made a study of the selling prices, expenses and 
profits of retailers. The investigation was made through 
the records of hundreds of merchants in forty-one states. 

It was discovered that rents have gone up seventy-five 
per cent, fuel 100 per cent, delivery maintenance 125 per 
cent, fire insurance sixty per cent, plate glass insurance 
400 per cent, paper bags and cartons 200 per cent, twine 
300 per cent, and fixtures 100 per cent. 


Change in Bloomington, Indiana, Concern. 

It is announced that W. W. Hall, dealer in typewriters, 
adding machines and supplies, phonographs, safes, filing 
cabinets and office equipment at 210 West Sixth street, 
Bloomington, Ind., has been joined by Fred W. Rumple 
and that the concern will be known as Hall & Rumple. 
Mr. Rumple is well known to the people of Blooming- 
ton, and is returning to that city from Fort Wayne, where 
he has had charge of the sales agency of the Dalton Add- 
ing Machine Company, with whom he has been connected 
for the last four years. 


APPLIANCES 


87 








A New Meilicke Idea 
THE UNIT CALCULATOR 






For 
Piece Work Calculations 
by Units, Hundreds 


For years past there has been a general-need for just such 
a device as the Unit Calculator. It is now available and has 
been made adaptable to routine work of the Unit System of 
= The demand for the Calculator is practically 
universal. 


The Unit device supplies pre-calculated, ready to read 
answers for a very wide variety of Piece Work problems 
ranging up to 9999 units. The Dozens style Calculator 
provides direct answers in twelfths up to 30 dozen and for 
even dozens to 100. 


For Tenth and Twelfth Hour Periods pay roll 
computations, special style Calculators have 
been designed similar to a lot of 12,000 Meilicke 
Devices being used by the American Railway 
Express Company. ‘This equipment has been 
proven to effect a saving of from 40% to 60%! 1 


Meilicke. Pay Roll Calculators used by the 
Western Electric Company save 25% of time 
and expense by any other method. Four clerks 
with Calculators now do the work of five 
with other systems formerly used. 


DEALERS 


Your customers are all planning new methods to reduce 
operating expenses. They are endeavoring to economize 
and cut down overhead by every means possible. The 
Unit Calculator will help solve this problem by reducin 
cost of routine work. It will eliminate waste of time an 
increase by fully 50% the amount of work done and efficency 
of any pay roll or cost department. 


Let us give you FREE full information about 
Meilicke. GREATER EFFICIENCY DEVICES 
MEILICKE CALCULATOR COMPANY 


Makers of Time and Money-Saving Office Devices 
1-340 North Clark Street Chicago 
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SECURITY STEEL 
Increases the Range of Your Business 


HERE is an unlimited field for development in the sale of steel office 
furniture. There is still need of education of business men on the 
economy, dignity and security of steel equipment. 


THE COMPLETE LINE OF 
STEEL OFFICE EQUIPMENT 


not only attracts your best customers, but makes them lasting friends. 
A showroom featuring a complete line of SECURITY STEEL is a constant 
incentive to buying. The man who buys one piece will come back for more. 
Filing cabinets for every purpose, office safes, desks and tables, adjustable file 
shelving, transfer cases and office accessories are included in this great line. 


STEEL EQUIPMENT CORPORATION 


Avenel, New Jersey 
Makers of the full line of Security Office Equipment and Security Supplies 
New York Branch: 25 West 45th Street 
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This full-page announcement appeared in 
newspapers throughout the country about 
August 17. Send for copies of it to send to 
your principal customers. 


CAN WRIT 


EAGLE A PAPERS: BONDS—WRITINGS—LEDGERS—BOOK PAPERS—OFFSET 





The Watermark 
of Excellence 
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The onward sweep of a new era 
in the Printing and Paper Industries 


Printers and Paper Merchants everywhere now 
tying up to campaign selling the Printer’s service 
to the buyer of printing and placing the specifi- 
cation of the paper in the Printer’s hands 


.—_ 
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PAPERS—COVER PAPERS—PAPETERIES—TECHNICAL PAPERS—SPECIALTIES 


[oe success of the newspaper campaign 
of the American Writing Paper Com- 
pany has been recognized on all sides. 
From every section of the country a flood of 
letters has poured in to the general offices in 
Holyoke. Printers and Paper Merchants 
everywhere have been enthusiastic in endors- 
ing the decision of the American Writing Paper 
Company to sell the Printer’s service to the 
buyer of printing, and to go on record that the 
specification of the paper should be in the 
Printer’s hands. Following are merely a few 
of the comments that have been received: 


One Printer writes: 


“Just finished reading the full-page ad in the 
Boston Post, and could not 


reading the first full page announcement of the 
American Writing Paper Company,” writes 
the Printer, “this customer decided that if he 
did not have enough confidence in me to trust 
me in buying the paper, he had better discon- 
tinue doing business with me. As a result he 
is now allowing me to buy all his paper, and I 
naturally feel kindly toward the American 
Writing Paper Company for helping to bring 
this about.” 


From the angle of the Paper Merchant it is 
interesting to note the comment of John S. 
Heverly, of the Garrett, Buchanan Company 
of Philadelphia, who writes: 


“We like it so well that we would be pleased 
to place a copy in the hands 





refrain from writing immedi- 
ately. In my opinion this is 
the broadest and strongest tie- 
up with the Printer I have ever 
seen. It’s bully. The attitude 
taken by your company in 
dignifying the printing busi- 
ness and profession can’t help 
but draw to you every broad- 








of every name on our mailing 
list. Therefore we could use 
3,500 copies.” 
The unfolding of a 
big plan 
An article in the June ¢ issue 
of PRINTING sums up the 


whole situation as follows: 








gauged, progressive Printer in 
the country. It is capitalizing the modern 
trend. 

“This advertising draws us to you in a way 
that will be reflected in our paper-buying, be- 
cause it is undoubtedly going to improve our 
relations with our customers. Coming from a 
company of your importance, it is impressive.” 


One customer’s viewpoint 
completely changed 


Another Printer tells of a customer who was in 
the habit of buying his envelopes and turning 
them over to his Printer to be printed. “After 
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‘While the display advertising in the news- 
papers is being done on a large scale, perhaps an 
even more important feature is the linking up 
with the campaign of Printers, Lithographers 
and Paper Merchants. As the ramifications 
of the general scheme reveal themselves, it 
can be seen that the big paper manufacturing 
company is setting up a huge, far-reaching 
campaign for the betterment of the industry 
at large, in which all factors are being care- 
fully dovetailed together.” 


AMERICAN Writinc Paper Company 
Holyoke, Mass. 
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‘‘Stands for Quality” 


CARD INDEX AND 
VERTICAL FILE SUPPLIES 





Wake Up to the Value 


of purchasing supplies with your business card printed 


upon them. See cut above. 
This means any size order, large or small; it also 
means either guides or folders. 


That’s the way we help build up 
the business for our dealers. 

We make no charge for this privilege— 

Your business card tells your customer where to go for 
another quantity of supplies— 

You are not advertising the manufacturer’s trademark 
instead of your own business— 

No competitor can take your business from you should 
you make a change to some other source. You save the 
thousands of dollars and effort it may have cost you to 
build this business up— 

investigate by writing us for further information as to 
how we can be of great help to you in building up your 
business. 

We manufacture a full line of cards, guides and folders. 


Patented November 6, 1917—No. 1,245,645 


All guides tabbed, printed, imprinted and assembled by 
patented process. 
WE ALSO MANUFACTURE A FULL LINE OF 


WOOD FILING CABINETS 


Consisting of 


VERTICAL LETTER FILES ‘CHECK FILE CABINETS 
SECTIONAL FILING DEVICES MERCANTILE REPORT FILES 
SOLID CARD INDEX CABINETS SMALL CARD TRAYS 





We will be pleased to send you Catalogues with 
prices and samples of our product upon request. 


Wagemaker Company 


GRAND RAPIDS, MICH., U. S. A. 
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June Exports of Carbon Paper and Ribbons. 
_United States exports of carbon paper and typewriter 
ribbons by countries during June, 1920. By the Division 
of Statistics, Department of Commerce: 


Carbon Typewriter 
Countries. Paper. Ribbons. 
OR A eee Pe eae re $ 400 ae 
NE ae sh ath wd ne 4 «Ode Rnd oo 403 $ 1,487 
France =e Tye AS er eee ee 9,552 12,614 
Re ae so wk web wae ee 243 148 
ee Ee 66s o0.c dames Bec are’ 933 4,292 
NS SE re eee 4,316 7,245 
Se eee eee eee 213 ne 
a ia ccna meemeis 410 1,193 
er oo. clacig maaalee.s 400 1,313 
es Crean sachin. > are Eas 04 4,516 3,156 
NT en snes wee Ewe gare ee 2,078 480 
i ee. ce kent te de 5,125 3,038 
es abe p00 de neveden baw’ 10,258 3,135 
OE ra ee ee ere 339 375 
BePttee PROMOTES 2... occ ccc cccces 3 50 
RODRIG. . arehis uecuaeleleoms es 16,187 13,594 
PI 0s Soc Ss cde cdaaues cue 106 36 
SE et ee nn a cg bee bares 1,050 181 
a. kw his, wale Wh eK 140 41 
SS ee ee pe ee 148 132 
od a wove oalety ee acne 2,486 184 
ee waite dua 300 i 
le eS A 645 1,015 
Newfoundland and Labrador...... 343 54 
TEER Dita iid wes ése phen s oe 145 25 
Trinidad and Tobago............. 30 63 
has a inp ainie wean’ 7,420 2,618 
SU ire nc adeceade chest on 15 10 
Dominican Republic ............. 1,530 201 
a hr oad 5 inn tome Ain wad 1,764 3,701 
I i ko oe Sai cg le eae as 78 
a en sae eg a aha kero 5,391 2,881 
ss sk Re ace aay 4,146 2 239 
oe. Ss ainda tanel cs 1,228 961 
OS are er a eee 50 25 
on a ne 285 881 
ee oe ee ee ee 171 337 
| RAGS es ee a 5,146 660 
Se ee ee ea 5,519 4613 
Straits Settlements ............... i? 2,098 
pe ee a SS ere 142 562 
French East Indies............... 2.106 789 
De nr aoe ad ae, 19 
TS Sie os 5c ow ioe an oi ieb oe 2,684 1,876 
a AS ie Sy 5 a. 4 kee WES aS 20 93 
IE MO ol cn a.m 0.0: 019 '0le 6 0in.ee 80 174 
8 COIS a aN ade te 9,040 4,230 
I ec cccas onscansee 708 61 
French Oceanica ................. Scalia 70 
PE EOUNMGS oo cc cscs siteses ee 230 
i Se Sn... ta cuba wale cs Ss 22 
memeee Wrest AMricn.......0.0s005 124 71 
ee eee eee 234 762 
Reatiom Beet Africa... .....0ccccece 72 ee 
Canary Islands ae FE ee ee 185 163 
ee ee eae 184 
Rt i eh dea 19 6 
NE aa oso aula wale Ob. 75 ia 
ee. eee hes 145 
ee Foc ew esas scsae@aecoke 68 1,923 
I EB 5. sae wae nee meee $108,991 $86,534 


June Exports of Cash Registers and Parts. 


United States exports of cash registers and parts, during 
June, 1920. By the Division of Statistics, Department of 
Commerce: 

Cash Registers. 


Countries. Number. Parts of. 
Belgium § $ 961 
Ee bs aes ge y ae 21,127 TOA S- 
lis a wi tRNe «cio win School Kikee +a 3 536 
OO ee 4 1,621 ‘le 
NE RA a oe Chews « an aes eee 4 1,207 531 
Ee Oe Pe ere 365 73,573 689 
TS gS ar 2 Cae 9,104 
gS ee 3 1,288 eed 
I 6 Cre ns acne wes 20 4,007 547 
tt A oad June's aaa Gs 4 157 56,856 1,108 
EE Se il, aa din cates > 3 22 6,653 364 
Magee ....... sits! stp ahve ie wh 66,277 2,740 
British Honduras ............ 2 825 
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No more mistakes in adding 
up the items of a sale_ 





“OLD WAY 

By hand and brain and 
pencil. 

Makes mistakes. 

Causes losses. 

Causes worry. 


NEW WAY 
This new receipt-printing cash register 
adds the items by machinery. 




















@) It prints a receipt for each customer. —> coupair 
@) It prints the price of each article. ve 
(3) It indicates the price of each article. > 16 
@) It prints the total of all items. _,| TOTAL 
©) It retains an added and printed record. poe 


name, printed for 
each customer. 


It also does many other things which have made 
National Cash Registers a business necessity. 


We make cash registers for every line of business 


NATIONAL 


CASH REGISTER CO. 








DAYTON, OHIO. 























94 





OFFICE APPLIANCES Septen 


She Bawett fA 





















, 1920. 





Increased Production 


HE tremendous demand for Barrett 

Adding and Calculating Machines has 

been so great that we were forced to 
greatly enlarge our factory, and for some time 
past have been busily engaged in installing new 
machinery and equipment. 


We have now doubled the production of Bar- 
rett Portables, and can assure our many friends 
that in the future all orders will be shipped as 
soon as received. 


We have some desirable territory open in 
both America and Foreign countries for exclu- 
sive selling rights. High grade office specialty 
dealers of responsibility, and with an aggres- 
sive sales force, will find it to their advantage 
to write us at once. 


Barrett dealers are furnished attractive sales 
helps, and have the co-operation and backing 
of a strong, capable organization. 


CALCULATING 
OEVICE 














The Barrett Portable is the 
only calculating machine 
that proves its work and pre- 
serves the proof. The printed 
slip attached to the work is 
proof to everyone that it is 
correct. 


ORT, 
"HAROLE PULL 
OR SPEED AND 
EASE OF 
OPERATION) 


PHILADELPHIA, PA. 


ATT 
| | | 1] 


BARRETT ADDING MACHINE CoO. 
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ae 70 5,263 64,064 
Costa Rica 2 425 al VU. T » OSM Eee: 
Guatemala .... (cee ot 4 1,126 : & a 
Honduras ..... ree ee 3 737 @ 
Nicaragua .... pation darar tae 4,699 a 
Panama ...... 0 cen ete 10 1,436 52 
NE aging aaah dun oc wae 4 1,715 Seal 
a os 6a ah Bien 18 1,646 44 
>” ey a PR ere 4,444 593 
Dominican Republic ............. pees 107 
Argentina ........ ees 66 26,495 840 
ere wee ee 4 1,125 wate 
SS ae Sa 4 alae 66 20,701 
a ee + ee ee 9 3,235 
Colombia ... 2 haw on 6 2,374 e 
CN i oo. dp aces uw ocean ke 2 925 183 
= aa : SPR AT eee 4 1,210 
= Uruguay ..... ‘Foe Oc 19 11,339 wa 
= IR oo 30's 4 5.3.5 s sigh eee 2 587 160 
= eee ree ee 2 2,025 ay 
= British India es eae. 3 628 
= Dutch East Indies............ 10 6,413 
= MND a lek es Fe ae 5,517 ‘iia 
= Australia .. ee eS 126 32,109 603 





lew Ze 1 2 5,133 385 : 
Pailinoine Talada . ee 73 12478 ae Light, strong, 


3ritish South Africa.......... 95 14,640 ae" 
remem FASENCR ... . 000 sunbeams ] 296 ate durable—and 


8 ae >, seaanasoia 5 1,342 


Toek\..c......5-. ae 1,794 $413,560 $74,566 | good looking. 











— ne sama of Pg 2 SA OR Remember these sim- 
nited States exports of adding and calculating ma- BE Ses . 
chines, by countries, during June, 1920. By the Division ple sales points about 
of Statistics, Department of Commerce and Labor: Vul-Cot Waste 
Countries. Number. Baskets 
Azores and Madeira Islands.......... 3 $ 787 aSKets. 
ee a Se 74,227 
NN SP ee ee eee 84 41,500 as 
Ee os 5a and axa beta de 3 360 They are guaranteed 
cos oo. ¢. bie once Shae i ak 725 164,902 ae Meee 
PEED 00 ccc csscunerneensawken 58 16,857 tor hive years. They 
Norway Cer A he Bs re cannot rust, corrode, 
SPAIN ...ccee Ser ee / ’ . 
Sweden ....... Re) I ee 239 22,521 splinter or warp. They 
Switzerland ... Perey es erent 6,032 PS a aia : xe 
England ....... a eos yt RN Bs 27 7,751 are light as willow bas 
BEE Bikoins 0 s+ +000 chetausteat ail 139 25,985 kets and strong as met- 
SII C55. 4.6.6 +0 « «0 « a eR ata 2 390 s . 
I Cah. 5's « 4 0:6 2 a ee 27 3,495 al ones. They are Sami- 
Eee ener te ee ae al a 5,353 ary Por 
re . , .  5be Le ead 151 29,290 : tary for they are 
wae: peemmes Of UV. Sic dvcacmecahsn tas 1 700 smooth and solid—no 
wrench west Indies.....ccsssscecass — 1 335 a ee 
Dominican Republic ............... vo a 4,690 holes or cracks , to al- 
ee se a'e wie « acd MATE a ocie as on low smaller particles of 
BE aes teary és 3 0,0 aa wig ae eee hc ite hc 2,56 , 
iis, os <'o vo vs 6d Sg oom 55 8,525 waste to litter the floor. 
Colombia ........ ree te) Aree ee 12 2,175 
SSF eee 50 275 ; : i 
SR isiihsics <vne> oo itekeiiad Sheses 5 1,401 Prominent display in 
Uruguay ..... ich Es a 102 830 j : . 
0 See es eee | 225 your store makes it 
re He ay ae 2 755 “es , 2 
Pe ee ee 8 1,546 : eally ’ untet to 
= Dutch Te Sides... dcccusadksaoskess 108 23,637 sell Vul Cots. These 
— I ee 5. 5:0 ove 6:3: 0X Sa eran 12 1,496 : e 4 
= SO FAGIG, .... -ivessdedbediacses | 225 po. nt . of Vul-Cot 
Eee ee ee — 28,710 superiority are so en- 
OS ee ee eae 69 17,247 : Z . h 
Philippine Islands ............... 2... 18 2930 tirely self-evident that 
Kamerun, etc. . Pied ty oc eee eee 1 25 ‘431-Cots 7 
gd aalicmpepaeabee: deweoie aes 3 oak Vul-Cots just naturally 
Plates. sell themselves. 
5 eT cere rh FL $523,962 
Shipments to Noncontiguous Territories. - 
RR er 30 $ 5,561 American Vulcanized Fibre Co. 
= | Oe a 2 6 oe ae Pe. 525 Equitable Building 
= ees Se p WILMINGTON DELAWARE 
= June Exports of Typewriters. 
= _ United States exports of typewriters by countries, dur- Canadian Distributors 
= ing June, 1920. By the Division of Statistics, Depart- A. R. Mac Dougall Co., Ltd. 
: = ment cf Commerce: 266 King St Terente, Canada 
= Countries. Countries. 
= Austria .... $ 5,538 Virgin Islands of 


= va sad Madei- “a mF dicta re. ae : Pa os O Be. ’ 4 
= slands ...... ; s 5 395 
Millis} pea,istinds ------ | 4130 Duten west iaics.” 195 TMA Of Bel @ OV A BB ovaey 
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“Diamond Point Pens 


‘ This name recalls familiar friends 
to every Buyer who has been 
in the Business since 18g0— 


30 Years 









: 






That’s how long “Diamond 
Point Pens” have been distrib- 
uted chiefly through Jobbers 
to all classes of Trade. 







Over Fifteen Million 
“Diamond Point Pens” 


have been sold and we venture 
to say that with our 










5 Year Guarantee 









Write for Catalogues and Sample ' 


i i 
NEW DIAMOND POINT PEN CO. Inc 


Manufacturers of “Diamond Point Pens” and “ Auto-Sharp” Pencils 


135 Lafayette Street Now York City 


Fa 


More than 5 Million are still 
in satisfactory Use today! 





Our Line for 1920 beats any- 
thing you have ever seen in 
moderate priced Fountain Pens 
All—Styles—Lever Self- 
Fillers—Gold Banded Regular 
Types— Plain Gold Mounted. 
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PENCIL 


HE magazine pencil of finest ap- 
pearance—that’s what makes your 


customers stop in front of the AUTO- 
SHARP Display Case. 


The magazine pencil of perfect bal- 
ance and easiest writing qualities—that’s 
what makes your customers buy an 


AUTO-SHARP after trying one. 


The magazine pencil of double lead 
capacity and simplified refill—that’s what 
makes every sale of AUTO-SHARP 


Pencils a permanentsatisfaction, 
bringing in the customer’s friends. 


Retail prices from $1.50 to $25. each, 
with a better profit to you. 


Ask your jobber for our special assort- 
ment with Display Cabinet, or write direct. 


NEW DIAMOND POINT PEN CO.,, Inc. 


Manufacturers of ‘‘Diamond Point Pens’’ and “ Auto-Sharp Pencils’’ 


135 Lafayette Street 


New York City 
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NS ES are 1,463 Argentina ......... 74,901 

—_ Czechoslovakia ..... 1,125 Dominican Repub- 
ee eee errr 7,178 2 ee 18,129 
| a eee rere 417 
ee cs tO a 25,933 
OPO 3 ee 44,133 
eG a ee 1085 Colombia ......... 28,929 
Pe ae 10,663 SS Peer 5,957 
ee ee OPES 1,200 British Guiana ..... 320 
BES. adi huccioahanicle a 167,333 Dutch Guiana .... 112 
Maita, Gozo, and | eRe 
Cyprus Islands.. me | RO 8. ks ces 23,430 
Netherlands ....... 95,432 Venezuela ......... 12,819 
er ee ee OS ere 240 
Poland and Danzig _ oes: | Re 13,618 
OO re eae OS Ee 950 
RNs a5 kGs-tiale 0-43 225,484 British India ...... 94,148 
OS RRR Sr 51,992 Straits Settlements 5,200 

Switzerland ....... 78,099 Other British East 
A N N (0 U N C | N G Turkey in Europe. 3,026 Ne ee 83 
ON re 508,464 Dutch East Indies. 30,105 
See ee 11,613 French East Indies 2,310 
ne Pacigard yams 1,934 Hongkong ........ aoe 
ugosiavia ........ 2,915 EE Ree 10,930 
that we can take MOCMUGR: . . 2.62... 819 posts 2) Sn Loh) ea 75 
. British Honduras.. SS ES ee 1,120 
on some business 0” POS rere 157,762 Turkey in Asia.... 430 
f d — a iaiae wae tas ee, earns oan 

“a | ,66: New Zealand ...... 5,8: 

or prompt e€ pao apt, ARE yo Philippine Islands.. 4,131 
eee 2,070 Belgian Congo .... 690 
livery on I Nac kia k wont 4,312 British West Africa 7,579 

OS Ore 3,588 British South Af- 
IN ic Bio adn aig 40,764 as an 22,646 
E | d D k Newfoundland and British East Africa 1,261 
ng ewoo es S BMMGREOS 6x5... 249 Canary Islands .... 4,604 
OS eee 190 French Africa ..... 8,378 
SEER ois. g s vames< gee §©6s eer, etc. ..... 932 
_ 7 ‘ Trinidad and To- Portuguese Africa.. 840 
Immediate Deliveries SS ee oe SOR En dss.-50-. 14,353 
700 Line Other British West een 
ee he ae 212 Total ..........$2,478,623 

RS ee 49,164 

Shipments to Noncontiguous Territories. 

DO” eT ea $ 557 * Porto Rico ........$ 2,364 
A 697 


June Exports of Metal Office Furniture. 
United States exports of metal office furniture by coun- 
tries during June, 1920. By the Division of Statistics, 
Department of Commerce: 


Countries. Countries. 
Azores and Madeira Ageenwena: ........ $ 10,246 
Serre $ 155 Dominican Republic 2,508 
eee i” 853 
NI 6. tied « <'s-0'0 te ee > Jee 
ene) Netherlands ....... oe... 133 
rer TauU 4 6©Colemibie «....... ; 1,106 
10) By SS Bee eee SS . Beweaoe ........:. 140 
| tee Sa eer ae a. baa Sj 172 
NE vee cuhs cans i ae 1,697 
RR oo ye: ere 4,269 
Seer 2,649 British India ...... 8,446 
British Honduras.. 370 Dutch East Indies. 1,832 
oe, oe Ry ee aS Hongkong ...... 1,159 
Oe ee 3 te re 5,201 
Englewood Desk Company oe i ~ nee is A 5,570 
PRR co Pe a a 51 New Zealand .... 671 
5816-20 Lowe Avenue a See eee 108 French Oceanica .. 65 
Chi Ill ERS 5 nos ole cise 2,600 Philippine Islands.. 1,694 
icago, Ul. Newfoundland and British West Africa 443 
Labrador ....... 73. ~=British South Af- 
pO Sea 162 | a ae .. 5,609 
Other British West Portuguese Africa.. 1,122 
"eee 288 a 
RE Ginn caer o%< 26,283 _ i er .$136,742 
MS ssnkttiectuat 42 


Davis New Boston Manager for E., C. & P. 


Harvey D. Davis has been appointed Manager of the 
Boston Office of the Eaton, Crane & Pike Company. Mr. 
Davis has been associated with the San Francisco Office 
of the Eaton, Crane & Pike Company for four years, and 
has had a very valuable experience in the handling of 
branch office business. Prior to becoming associated with 
the San Francisco Branch, he was located in New York, 
N. Y., representing a large manufacturer. His many 
friends will be glad to know he is returning to the East. 
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The Sic General Catalog lists Filing 


Equipment, Supplies and Sectional Bookcases that 
will please and meet your customer’s requirements 


The line includes three styles solid and two types of Sectional Cabinets made to con- 
tain standard sizes of letters, legal documents folded or flat, various sizes of record 
cards, papers the size of checks, notes drafts, etc., flat top filing desks, also index and 
and desk trays, fibre board cases for many purposes, scrap books, box files and other 
items that are salable and necessary for the efficient conduct of business. 

Twenty years of consistent growth in this business has given us a valuable experience 
that we endeavor to pass along to our dealer friends and which will prove profitable 
to them. We invite you to send for catalog and dealers’ proposition. 





Sfxs Sectional Card Index Cabinets 


Are durably constructed of kiln dried plain or quartered oak in golden or natural 
finishes or in mahogany finish. All drawers equipped with easily adjusted 
auto-locking steel follow blocks, to keep 
contents in vertical position. 

These cabinets are especially adapted for 
use in offices where the card index system 
is likely to expand. Purchase a top sec- 
tion first, then add bottom sections as filing 
needs demand. Any number of bottom 
sections, of the same size, may be stacked 
under one top section. Made in 3x6, 4x6, 
5x8, 8x5 and 6x9 sizes. Illustration to the 
right shows a stack of sections composed 
of one 8x5 top and three 3x5 bottoms with 
leg base. 

Our General Catalog—which is yours for 
the asking—shows many other illustrations 
in which these sections may be practically 
used. Theeconomical cardindex equipment. 


The i | econ Manufacturing Co. 


162 Union Street = 
Monroe -- # $=Michigan - 


UUQOUTOOOQGUOOOOUUOOGOOOVOOGOOUONGNOOUOOOGOUUNOGOUOOOOOOUONGOOUONGOOOUONOOOUONOOOUONGOOOOOONOUUNONOOONOGUOUONNOOUUNNOOUOOEOOOUONOOOOUNUOOOOOOOONNOOOUNNONLEE 

















New York—The 9/2 Manufacturing Co. Chicago—Associated‘Stationers Supply Co. 
A. H. DENNY, Mgr. E. E. BLANKEMEYER, Gen’! Mgr. 


368 Broadway 201-215 North Franklin St. 


See Pages 2, 3 and 4 of this Four Page Insert 
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22mm Sis 


Vertical Filing Cabinets 





The 1220 Line 


Made in two, three and four drawer 
heights. Inside measurements of Letter 
width drawers are 12)" wide; Cap width 
154" wide; both are 10" high, 247" deep. 
Cabinet shown (No. 1220) is 52" high, leg 
base 4" high. Side panels are removable. 
Invoice cabinet made five drawers high, 
each drawer 8" high by 93" wide. Fur- 
nished in Golden or Natural Quartered Oak 
or Mahogany finish. Assorted drawers for 
index card, check and voucher filing. 

Fait en hauteurs de deux, trois et quatre 
tiroirs. Les mesures interieures des tiroirs 
pour lettres sont 12 pouces 1-8 de large; 
papier ordinaire 15 pouces 1-8 de large; 
tous les deux sont de 10 pouces de haut sur 
24 pouces 3-4 de profondeur. L ’illustra- 
tion numero 1220 est 52 pouces de haut, 
hauteur des pieds 4 pouces. Les panneaux 
de cote sont amovibles. Les Cabinets pour 
factures sont fait en hauteurs de cing 
tiroirs, chaque tiroir est de 8 pouces de 
haut sur 9 pouces 5-8 de large. Peuvent 
etre fournis en chene couleur or ou chene 
couleur naturelle, ou fini couleur acajou. 
Tiroirs assortis pour cartes index, cheques 
et titres. 

Hechos en tamanos de dos, tres y cuatro 
gavetas. La medida interior de tamanode 
carta es 121-2 pulgadas ancho; ancho supe- 
rior 151-2 pulgadas; ambos tienen una al- 
tura de 10 pulgadas y una profundidad de 
24 pulgadas 3-4. El gabinete ilustrado 
(No. 1220) tiene una altura de 52 pulgadas 
y la altura de las piernas es de 4 pulgadas. 
Las tablas de los lados son desmontables. 
El! gabinete para facturas esta hecho de 
altura de cinco gavetas, care. una de 8 
pulgadas de alto y 95-8 de anch~. Se pro- 
porcionan en acabados color do cro de roble 
o roble natural asserado ocaoba. Gavetas 
surtidas para tarjetas de indice y para 
archivar cheques y notas. 





The 1404 Line 


Is our highest grade file. Made in four drawer 
heights in Letter and Cap widths—drawers inside 
12)" and 154" wide. Square edge design, flush 
tops, non-removable panels. Drawers operate 
easily on noiseless wood suspension slides. Fur- 
nished in Golden or Natural Quartered Oak and 
Mahogany finishes. 


Est notre Cabinet de plus haute qualite. Fait en 
hauteurs de quatre tiroirs et de largeur necessaire 
pour lettres et papiers ordinaires, largeur inter- 
ieure des tiroirs 12 pouces 1-8 et 15 pouces 1-8. 
Style bords carres, dessus a saillies, cotes non 
amovibles. Les tiroirs glissent facilement et sans 
bruit sur des coulisses de suspension en bois. 
Fournis en chene couleur or ou chene couleur 
naturelle ou fini couleur acajou. 


Es nuestro archivo de mas alto grado. Hecho en 
altura de cuatro gavetas y anchos de tamano de 
carta-las gavetas en su interior tienen 121-2 y 151-2 
pulgadas deancho. Estilode extremidades cuad- 
radas, tapas niveladas. Los laos no son desmont- 
ables. Las gavetas operan facilmente on basti- 
dores de suspension de madera que no producen 
ruido. Se proporcionan en roble color de oro o 
aserrado al natural y en caoba. 





The 421 Line 


Made in two, three and four drawe1 
heights. Inside measurements of the Let 
ter width drawers are 124" wide; Cap width 
154"; both are 10" high, 22)" deep. Cabinet 
shown (No, 421) is 52" high. Invoice cab- 
inet made in two, three four and five 
drawer heights, each drawer 7/" high by 
104" wide. Furnished in Golden, Natura! 
and Weathered Plain Oak and Mahogany 
finishes. Assorted drawers for index 
ecard, check and voucher filing 


Fait en hauteurs de deux, trois et quatre 
tiroirs. Les mesures interieures des tiroi! 

pour les lettres sont de 12 pouces 1-% de 
large; papier ordinaire 15 pouces 1-8de 
largeur; les deux sont de 10 pouces de haut 
sur 22 pouces 3-4 de profondeur Lillus 
tration numero 421 est 51 pouces de haut 
Cabinets pour factures sont en hauteurs 
de deux, trois, quatre et cing tiroi: 


chaque tiroir est 7 pouces 3-4 de haut sur 
10 pouces 1-8 de large. Fournis en chene 
couleur or naturel, tempere ordinaire 

fini couleur acajou. Tiroirs assortis pour 


cartes index, cheques et titre 


Hechos en tamanos de dos, tres y cuatro 
gavetas. La medida interior de tamano de 
earta es 12 1-2 pulgadas ancho; ancho supe 
rior 151-2 pulgadas; ambos tienen una al 
tura de 10 pulgadas y una profundidad de 
22 3-4 pulgadas. El gabinete ilustrade 
(No. 421) tiene una altura de 52 pulpadas 
Gabinetes para facturas hechos de alturas 
de dos, tres, cuatro y cinco gavetas, cada 
una de 7 3-4 pulgadas de alto por 101-8 de 
ancho. Se proporcionan en roble color de 
oro, roble sencillo al natnral y caoba 
Gavetas surtidas para tarjetas de indices 
cheques y notas 


The Yas Manufacturing Co. 


New York Office 
368 Broadway 
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Compact and Horizontal 
Filing Sections 


meet the demand for various filing necessities in the 
office of executives and department heads, where per- 
haps the floor space is limited. 


The Compact Filing Sections 

are made 18 inches wide and in 15 and 24 inch depths. Great- 
est filing capacity in smallest space. Sections are interlocked 
by an ingenious and invisible device which is strong and ac- 
curately fitted. Thirty kinds of sections enables one to arrange 
a stack that will provide filing space for almost any standard 
size business papers and record cards. They are inexpensive 
considering their excellent workmanship, durable construction 
and handsome finish. The large drawer fronts are 5-ply veneer. 
Sections align with the Horizontal Line but do not intermember 
with them. Made in solid, seasoned Quartered Oak and Birch 
Mahogany. An attractive line of files. 


The Horizontal Sections 

are the result of demand for filing sections to intermember with 
Wf Receding Door Bookcases. Made in 28 styles, capacities 
and sizes to meet almost every business or professional office 
requirement. Thirty-four (34) inches wide and 16 and 24 inch 
depths. The "Compact Sections" align with these longer 
sections thus utilizing almost any available space. Beautifully 
figured Quartered Oak in eight stock finishes, also Mahog- 
any Finish. Let us tell you more about them—Get Gen- 
eral Catalog. 


Receding Door Sectional 
2049 Bookcases 


Are ideal book storage equipment for school, officegand home. The sectional construction provides a method for 
taking care of future requirements. You can start with one section, top and base and add other sections as 
needs demand. 

Made of very best grade of Plain and Quartered Oak and Birch 
Mahogany. Operation of the receding doors is controlled by a 
patented Equalizer which allows it to travel only straight forward 
and back in the recess above the book space. This equalizer also 
provides the method by which the doors can be instantly removed 
and replaced. The dust shield and the correctly fitted door com- 
bine to make these sections air cushioned without the use of felt 
strips. Raise the door as high as it will go—drop it. The glass 
will not break—the door will not slam. Only one hand necessary 
to operate the door. Both Plain and Quartered Oak furnished in 
any standard finish; the Birch in the beautiful Mahogany. One 
stack on your floor for display purposes will aid in securing orders. 
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lilustration shows how ¥@@ Receding Door Book sections are 
shipped Knocked Down. Quickly and easily set up without tools 
of any kind. 


The f/#- Manufacturing Co. 
162 Union St., Monroe, Michigan, U.S. A. 
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14'x 18" Tops 
Furnished in 
Golden, Natural 

or Weathered 


Oak or 
Mahogany finish 


Swings Free or Locks in 
Any Desired Position 


number and specify 


DESK ACCESSORIES 






action. The 14" x 18" wood tops are furnished in either Golden, 
Natural or Weathered Oak or Mahogany finish. Always order by 





Improved Swinging Attach- 
able Desk Stand 


Can be attached to either end of any style desk and will 
provide additional space that can be used for typewriter, 
reference book, card index tray, telephone, etc., but of 
especial value for stenographers’ use while taking dicta- 
tion—very much handier and more practical for this pur- 
pose than using slide shelf of desk. Locking arrangement 
of the Improved 
Swinging Desk 
Stand is a sim- 
ple, efficient, 
long wearing 
device—easy to 
operate and 
positive in its 


iz 








finish wanted for Under-View of Swinging Stand 


wood top. Golden Illustration at right shows an under-view 
sent if not specified. of the Improved Swinging Stand. To give 
complete satisfaction a device of this kind 
must have rigidity. The cast iron frame 
and connecting wire rods in conjunction with the simple yet effective locking device (a 
sectional view of which is shown) provide this rigidity requirement. Swinging Stands 
are shipped in knocked down form in a strong fibre carton measuring 2$"x 15"x 21". 
Can be quickly and easily assembled ready for attaching. Weight ten pounds. 


Stationery Storage Cabinets 
Furnished Regular in Golden or Natural Quartered Oak and Mahogany Finish 


Handy Cabinets for keeping enough sta- 
tionery, envelopes, etc., for current use, 
at hand, easily accessible yet protected 
from dust and flies. Keep your desk and supply 
drawers neat by using these cabinets in your office. 
Both the No. 140 and No. 150 Stationery Cabinets have 
compartments for letter, cap and note size papers, 
invoices, large and small envelopes, etc., and a drawer 





No. 5—Black Enameled 
Metal Frame. 


No. 6—Oxidized Copper 
Metal Frame. 


No. 7—Nickel Plated 
Metal Frame. 


for carbon papers, erasers and miscellaneous ac- 
cessories. Are solidly constructed of seasoned lum- 
ber. The Quartered Oak is nicely flaked. An ornate 
and practical necessity. No. 140 has a three-ply lid 








Drawer Inside 1:5" 
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which raises and recedes. This effectually covers 
your stationery yet makes access easy. Both styles No. 150 
have rubber feet to prevent marring desks. The With Open Front 
No. 140 weer 5a8 neatness of your stenographers’ desks will be re- _. Wide Dee} 
‘s ide a flected in the letters written. A Stationery Cabinet -4, he gi" rin 
No. 140—Outside 8}" 9{" 153" is a good investmert and is always appreciated by No. 150—Outside 73 o 


85" 143" the users. 


Legal Blank or Electro Cabinet 


A six drawer cabinet that can be utilized for the storing 
of stationery, legal blanks, etc. Made strong enough to 
hold engravings, electrotypes, small type forms, etc. 
Case is corner-locked, drawer bottoms have finger hole in 
front to aid in raising papers. Rubber feet under cabi- 
net prevent marring polished surfaces. Cabinet can be 
purchased with or without drawers. Horizontal parti- 
tions under each drawer extend full depth of cabinet. 
Always order by number and specify finish desired. 
Furnished regular in Golden or Natural Plain Oak or Ma- 
hogany finish. Weight 12 pounds. 


The Siler Manufacturing Co. Monroe, Mich. 
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No. 814—With Drawers 
No. 418—Without_Drawers 


Drawer Inside 1 A gi" 14j" 


Outside Dimensions 
102%" High 
10" Wide 
154" Deep 


Drawers Inside 
is" High 
83" Wide 
14}," Deep 


162 Union Street 
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Edison on Automatic Office Machines. 


At Convention of Ediphone Distributors Great Inventor 
Makes Interesting Statements. 


T A convention of the dictating machine distributors 
A of Thomas A. Edison, Inc., held last month, an 

American flag was presented to Mr. Edison, to com- 
memorate the forty-third anniversary of his invention 
of the dictating machine. The presentation was made by 
George M. Austin of the Phiiadelphia office on behalf of 
the national Ediphone distributors. The flag was given 
to Mr. Edison with the request that he hang it in his 
library to remind him of the loyal representation which 
the distributors have given to the work and the love and 
respect which they hold for him as the creator and sup- 
porter of the great industry into which his invention has 
grown during forty-three years. 

“We have chosen the American flag to present to you,” 
said. Mr. Austin, “because it seems to us most fitting as 
America’s leading citizen. In all our relations with you 
and fulfilling all of our ideals you stand for Americanism 
in its highest form, allowing us all the independence and 
freedom of speech and action that hold us in your ser- 
vice with loyalty and respect.” 

Mr. Edison accepted the flag with a few aprropriate 
remarks. During the course of the convention Mr. Edison 
gave the following talk: 

“Everybody takes a hand these days in discussing indus- 
trial problems, but I don’t hear much about the ‘white 
collar’ worker in the office. 

“Do you know why the office worker is as well satisfied 
as anybody with his lot? It’s because he sees and under- 
stands the problems of his boss and he’s satisfied to see 
the President paid $50,000 salary, because he is close 
enough to know he earns the money. 

“If you could make the industrial worker understand 
what capital and management are doing for him it would 
go a long way to cure this so-called ‘unrest.’ 

“The average factory hand today has no conception of 
what capital is being invested for him in better machinery 
and tools to make a better job for him. 

“I’ve seen figures somewhere showing that invested 
capital has increased enormously year by year for éach 
worker, while the value of manufactured goods has in- 
creased per werker in a much smaller proportion. 

“England is our nearest competitor in the amount of 
horse-power used for each worker and in the principal 
industries we are three times better off than England—that 
shows in our higher production per worker and his bigger 
pay. 

“And, office workers are going to have better jobs as they 
get more automatic machinery to help them. 

“I remember forty-three years ago when we made the 
first phonograph that you are now selling to the offices 
in good quantities for dictation. It has taken all this 
time to demonstrate conclusively the idea that two per- 
sons shouldn’t sit together writing a letter when they 
could do it better and make greater personal progress 
by minding their own business with a dictating machine. 

“In the shops we wouldn’t wait a day to put in any auto- 
matic machine like that and everybody would be benfited 
when we had the production going. 

“The typewriter started the ball rolling for machines 
in the offices. Sholes back in the early “seventies” brought 
his first model to my shop and I helped him make it 
work. 

“How could you run business today without a type 
writer? The cost of the machine means nothing. A ma- 
chine today that saves human labor is at a premium and 
to consider its reasonable cost in the adoption is plain 
foolishness. 

“If you want to get a perspective of progress with such 
things as the Ediphone or the typewriter, just imagine if 
all the offices had never heard of longhand or shorthand 
and you attempted to remove the typewriter and dictating 
machine, substituting the hand method of getting out the 
mail—business simply would stop. 

“That’s one of the strange things inventors and manu- 
facturers have to think about, but the satisfaction is that 
once you do the world a good turn and prove they can’t 
get along as well without a machine, they never will go 
back to the old habit, because the world can’t be stopped 
nor slowed up once it gets going faster. 

“In a few years machines will do about everything in 
an office, just as they do in the shops. All office workers 
will have better jobs and comparatively better pay the 
more they use the automatic devices. 
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Where price — 
and quality reign 
—supreme 
PRICE $135.00 





100% QUALITY 


Many persons still hold the belief that a high- 
grade, standard adding machine with a capacity 
large enough to handle their business would cost 
them three or four hundred dollars. Before the 
advent of the VICTOR this would have been true, 
but today the VICTOR ADDING MACHINE 
offers every up-to-the-minute feature known to 
modern adding machine efficiency at a price within 
the reach of all. 


The VICTOR is light, strong and durable, 
weighs only 244 lbs., has an eight bank flexible 
keyboard. Frints totals and sub-totals in red, 
with only one pull of the operating handle. The 
printing is at all times visible, and is very neat 
and attractive. The design of the VICTOR is a 
work of art, and has been pronounced by experts 
the most beautiful adding machine ever produced. 
It has about one-third the working parts ordi- 
narily used in adding machine construction. 


Victor Adding Machine Ce. 


817-825 West Washington Blvd., CHICAGO, U. S. A. 





| 
| 
| 
| 
u 











Il 




















OFFICE APPLIANCES 














ACME Staplers are the standard by 
which all paper fastening devices are 
judged. Other machines have been 
placed on the market, a few put into 
use, and then quietly dropped into ob- 
livion. Acme Stapling Machines are the 
oldest, the simplest, the strongest, the 
best. 

THE STATIONER who carries a com- 
plete line of merchandise—who knows 
he can fill any requirement and who 
lets his trade know it, holds a posi- 
tion of strength in his community and 
mak: the most profit. For his busi- 
ness, the Acme lin: of paper stapling 
machines is a valuable adjunct. It has 
the features of reliability, convenience, 
simplicity and range. 

The Acme No. 1 is the heavy service 
machine. Where samples of carpet, 
roofing and like materials are to be 
bound it is a particularly useful ma- 
chine. It holds 100 staples. 

The Acme No. 2—The utility machine 
for business offices. It drives a broad, 
flat staple which easily perforates thick, 
tough stock, yet holds thin paper with- 
out tearing. This machine carries 50 
staples. 

The Sure Shot—The old reliable machine 
which can be used by the entire office 
force and still preserve its good con- 
dition. It is the most economical per- 
manent fastening machine on the mar- 
ket, and it holds 100 staples. 


The Midget Binder—Although this ma- 
chine requires very little space on the 
desk, its usefulness extends over a 
wide variety of needs. Every business 
office should have one or more Midgets 
in service. The Midget carries 100 
staples. 

DEALERS, Acme Stapling Machines 
advance your prestige and enhance your 
profits. Write for full particulars today. 


Acme Staple Co., Ltd. 


€43-1(47 Haddon Ave., CAMDEN, N. J. 
London 
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“And dictation with a helper will be about as obsolete 
as any of the old ways, simply because there will be so 
much business for the number employed that they can’t 
find enough men and women willing to waste their time 
and opportunities on hand methods which a machine does 
better.” 

Karpens Win Prize for Best Float. 

Rather belated, but it is gratifying to record that a float 

arranged by the factory of Karpen Bros., Chicago, won 
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KARPEN FLOAT IN CHICAGO PARADE. 


the first prize for the best display in a parade held July 
5 under the auspices of the Chi- 





cago Association of Commerce. 
The parade was representative of 
Chicago’s industrial activities. It 
was two miles long, and there were 
many beautifui floats in line. The 
Karpen float was finished in pearl 
gray, with gold decorations. 
fiber suite, upholstered with a tint 
of old rose, completed the beauty 
of the float. The running gear was 
appropriately dressed; the grey 
horses were groomed to be in 
keeping with the dignity of the 
float. 





The Karpen contribution to the THE WINNING CUP. 


parade of the Chicago Association 

of Commerce was planned by Mr. Noveroske, de- 
signer at the Chicago plant. It was assembled and com- 
pleted in record time, under the superintendence of Mr. 
Sadenwater. 


F. B. Towne Back from European Trip. 


F. B. Towne, president of the National Blank Book 
Company, Holyoke, Mass., returned in August from a busi- 
ness trip of six weeks’ duration in Europe. Mr. Towne’s 
son, Richard, made the trip with his father. Following 
the completion of business in London, a trip was made 
through the battle fields of Belgium and France. Mr. 
Towne commented on the marvelous recovery from the 
effects of war by Belgium. 





Protectograph Man to Visit Europe. 

Harry A. May, secretary of the Todd Protectograph 
Company of Rochester, N. Y., expects to leave about the 
time Office Appliances goes to press for a visit to the 
company’s agencies in Europe. Mr. May expects to be 
gone some little time and will try to acquaint himself 
rather thoroughly with the European situation, insofar as 
the office equipment line is concerned. 


Seagoing Documented Vessels. 


The Bureau of Navigation, Department of Commerce, 
has issued a list as of August 13, 1920, enumerating Amer- 
ican documented merchant vessels in seagoing service. 
Copies may be obtained for ten cents in currency from 
the Superintendent of Public Documents, Government 
Printing Office, Washington, .D. 


Lancaster Company Expands. 


The Lancaster Company, Kankakee, IIl., has added to 
its chain of book and variety stores the Kankakee Book 
Store. Ralph Lancaster is manager of the Kankakee 
property. The company operates stores at Centralia, 
Kempton, Chebanse, Duquoin, Christopher, Johnson City 
and Marion—all in Illinois. H. Lancaster is president of 
the company. 
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AKe our newest catalog (No. 54) work for you; 

it was designed for that purpose and will prove 

a distinct addition to your salesforce if you will 
give it half a chance. 








This catalog was recently mailed to all of our regular 
dealers and to a considerable number of firms who we 
would like for dealers in territories where we are not 
now represented. If we missed you, it was not inten- 
tional. A request on your business stationery is all that’s 
necessary. 


This catalog will be of special 
interest to dealers who haven't a 
regular office chair line now—or 
are looking for a more represen- 
tative line than they now have. 








The Taylor Chair Company 
Bedford, Ohio 


is 


be 




















OFFICE APPLIANCES Septeml 1920. 











Corona serves everywhere 


CetI NE HE aviator carries not an ounce of superfluous weight, yet 
each item of his equipment must unfailingly deliver its serv- 
ice. In connection with flying you always associate these three 

— Lightness, Strength, Performance. 





Like the airplane, Corona does its work anywhere, everywhere 
and easily. It is light, well-balanced and trim to a hair’s breadth; 
yet, like the plane, Corona hides in its body the strength of a 
small Hercules to resist the knocking about which falls to the lot 
of the portable writing machine. Its war record is unique and 
unmatched. 


Nearly 300,000 owners have found Corona’s use a profitable 
daily habit, the simple method of making thought-on-paper 


$50 with legible, orderly and permanent, Like your watch or fountain 
carrying case pen, you will find Corona constantly adding to the convenience ; 
of living. | 
=~ CORONA TYPEWRITER COMPANY, INc. : 





GROTON, N. Y. 


C Branches and Agencies all over the World . ¥ 
\ d 
, 


The Personal Writing Machine : 


Fold it up — Take it with you —Typewrite anywhere 
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Inquiry Into Order-Cancellations. 
Most cancellations of orders are largely due either di- 
rectly or indirectly to chaotic conditions arising from 
war times, according to a report on a survey of the manu- 
facturing field made by the Chamber of Commerce of the 
United States. The percentage reporting that customers 
have canceiled orders because of failure to recognize the 
sacredness of contract, and the legal force and responsi- 
bility of an order received and accepted in good faith was 
comparatively small 

There is danger however, the report declares, that un- 
less a definite stand is taken against any tendency to re 
gard cancellation of orders as unimportant, and unless 
there is cultivation of a general feeling that an order ts 
to be considered more than a mere memorandum, this 
evil may assume serious proportions. 

The investigation of cancellations was made by the 
fabricated production department of the National Cham- 
ber in response to complaints from members that produc- 
tion was being interferred with, so much so, that plants 
having had sufficient orders to run for months, were cur- 
tailing their efforts or shutting down even though pro 
duction of their product is below normal and stocks in 
the hands of wholesalers and retailers are light. The com 
plaints protested that the sacredness of the sale contract 
was being disregarded and that the buyer was willing to 
chance its legal enforcement. 

To get at the bottom of the problem, inquiry was sent 
to 106 leading trade associations to learn the situation 

Some of the questions were: 

Is your industry being affected at this time by the so- 
called cancellation evil and to what extent? 

State most common reason given for cancellation 

Has, or will vour association take any action in this 
matter? State what. 

If your members accept cancellations, under what con 
ditions? 

Have your members in times of large production in s« 
curing orders, inserted cancellation clauses in order 
or contract? 

Would you co-operate in a general effort to rec 


luce the 


number of cancellations by proper methods? 

In analyzing replies it was found that the responsibility 
for many cancellations was chargeable in part to the seller 
as well as to the buyer. Some of the chief reasons for 
cancellations are as follows:—inability to make prompt de- 
livery: overstock; business declining; revision of produc- 
tion schedule; financial embarrassment. Some replies in- 
dicated also that the public will not buy at present prices. 

The survey showed that several organizations have 
created a bureau of contracts, to deal with all claims for 
cancellation of orders. These bureaus act simply in an ad- 
visory way, receiving from the complainant a statement of 
facts as a basis for investigation, in due time rendering an 
advisory report, and in some cases endeavoring to secure 
a settlement if desired. 

E. W. McCullough, who made the investigation for the 
National chamber will hold a series of conferences with the 
credit co-operation executive committee of the National 
Association of Credit Men in New York, to try to devise 
if possible, equitable means for handling cancellations. 

The analysis of the investigation shows that in the paper 
business there has been a tendency to pyramid orders 
predicated on low production, these orders being cancelled 
after deliveries commenced to improve. There has also 
been considerable cancellation on price declines, working 
considerable injury to the manufacturer who has been 
reluctant to stand on his legal rights. There is a dispo- 
sitiori in the industry to create a bureau to curb this evil 
in some equitable way. 

In lumber lines there were reported a number of can- 
cellations because of inability to secure cars. In one 
division of the lumber industry the cancellations since 
January amounted to 77,000,000 feet—a total of over 3,500 
cars, 

No unusual number of cancellations on chair orders is 
reported, but there were many requests for extension of 
shipping dates. 

The conclusions on cancellations in the furniture indus- 
try were based on household goods. Cancellations in this 
line were due to over-buying and restrictions on building 
and housing conditions. 

A concrete case of cancellations is indicated in news- 
paper advertising of the American Woolen Company. Can- 
cellations totalling $40,000,000 followed Federal indictment 
lor profiteering. The company claims that the cancella- 
tions involved goods the making of which would have 
given employment to all its weavers for two months. 
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Jasper Manufacturing Company 
“Every Inch Sanitary” 


Office Desks 


The high standard of construc- 


tion and workmanship, together 
with the beauty of design and fin- 
ish of “Every Inch Sanitary” Office 
Desks, enable the progressive dealer 
to cater to a critical public, who de- 
mand desks to meet every modern 
business requirement. 

We finish in both oak and ma- 
hogany, and offer a line of excep- 
tional quality at the right price. 


Every Number a Leader 


Jasper Manufacturing Company 


Jasper, Indiana 
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No. B 70 


“CLIMAX” 


Wire Letter Tray 
Size 10’ x 14° = 3” 


With Rubber Feet 


Ne Porro Yo , ; 
Weven with Twe er “Double” Wires 
No. B 69414 


Waste Paper Basket 
Solid Tin Plate Bottoms 
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No. B 1693% 


Extra Large Waste 
Paper Basket 


Solid Tin Plate Bottoms 
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full of 
Dollars 


Dollars in profit for the 
Dealer and many dol- 
lars’ worth of satisfac- 
tion for his customers. 
The “Bar Bee” buzzes 
busily in any kind of 
an office. There isn’t a 
drone in the line, 
though there is a “Bar 
Bee” made for every 
conceivable busi- 
ness use. 


Waste Baskets of all 
grades and sizes—spe- 
cial shapes — light and 
reinforced wire. 


Correspondence trays 
of different grades ana 
capacities; all with 
rubber feet to prevent 
desk scratching. 


We want to tell you 
more about these live 
wires—may we? 


Barbee Wire & Iron 
Works 


Conway Building = Chicago, Ill, 


No. B701% 
“Acme” Rail- 
road and 
Commercial 
Letter Tray 


(Patented) 











September, 1920. 


Fifteen Septembers Ago. 


Salients from the News Columns of Office 
Appliances in September, 1905. 


The Madison Square Garden office appliance show in 
New York was announced for October 28 to November 
4, inclusive. 

First annual convention of the National Stationers’ Asso- 
ciation was proclaimed; at St. Louis, Mo., October 10, 11 
and 12. 

The death of Lloyd C. Grout was reported. He was 
connected with the Cedar Rapids Typewriter Exchange, 
Cedar Rapids, Iowa. 

At San Antonio, Texas, the Maverick-Clark Company 
has moved into its new store on Soledad street. It was 
called the “Office Appliance Department Store.” 

F. C. Thurnau was elected secretary of the Associated 
Appliance Manufacturers of America, succeeding E. H. 
Markison, resigned. 

C. H. L. Flintermann was elected second vice president 
and general manager of the Universal Adding Machine 
Company, St. Louis, Mo. 

H. E. Robbins, sales manager of the Wabash Cabinet 
Company, Wabash, Ind., is quoted as‘ stating that August 
shipments were the largest in the history of the company. 

Ralph B. Wilson, president of the Chicago Shipping & 


‘Receipt Book Company, was on a pleasure trip through 


the West. 
The Addressograph Company had moved into its new 
building on West Van Buren street. 





Increased Indemnity for Telegram Blunders. 


The Interstate Commerce Commission held a hearing 
on the “practice of telegraph companies in adjusting claims 
for errors or delays in the transmission of messages.” 
Examiner M. A. Patterson represented the commission; 
there were present representatives of the principal tele- 
graph companies, and representatives of large concerns 
and various trade bodies. The commission proposed to 
fix a $50.00 liability for incorrect transmission or delayed 
delivery of unrepeated messages, and $150 liability in the 
case of repeated messages. 

John L. Farwell, spokesman for the Postal Telegraph 
Company, held that the change would continue the dis- 
crimination practiced by the Western Union Telegraph 
Company against small individual users of its lines. He 
stated that the Western Union Telegraph Company has 
admitted paying claims on damages claimed by large cus- 
tomers. The present order of the commission prohibits 
the payment of any claim for non-delivery or incorrect 
transmission on interstate messages in excess of the total 
charges paid by the sender. He held that the proposed 
practice would “cloak this alleged discriminating practice 
with authority.” It was developed that out of approxi- 
mately 33,000,000,000 messages transmitted by the Postal 
Telegraph Company in 1919, only 1,332 claims were filed. 
It was believed that to fix the liability proposed would 
increase telegraph rates. 

Views of Users. 


T. T. Harkrader, traffic manager for the American To- 
bacco Company, and chairman of the special committee 
on telegraph liability, said that a telegraph company should 
be held liable for “negligence of itself or employes.” J. 
P. Haynes, representative of the National Industrial Traf- 
fic League, proposed that the telegraph companies provide 
an insured message classification. One is now provided, 
but it is claimed that the rate of one-tenth of one per cent 
on the amount of insurance sought is excessive. 

The commission announced that all interests would be 
given until September 6 to file briefs. 


Lawrence Williams Estate Probated. 


The estate of the late Lawrence Williams was probated 
in August, and the inventory filed. It shows a valuation 
of $750,000. The bulk of the estate was invested in IIli- 
nois lands and real estate. Mr. Williams owned stock in 
the Oliver Typewriter Company worth $225,700. 


New Yorkers Golf in Rain. 


The tournament of the New York Stationers’ Golf As- 
sociation August 10, at Arcola Country Club, Arcola, N. J., 
was played in a downpour of rain. Class A was won by 
A. Faverly, who also received five points on the Faber 
season cup. Class B went to A. P. Jackson, who received 
three points on the Faber cup. J. Tuite was the winner in 
class C; two points on the Faber cup were awarded. 
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Automatic Paper Fasteners 
and Tag Machine 


ae = i ALL the HOT( HEISS machines, Sta 

a dad ward drive of the plunger forces the staple into 

LL reel? place, cuts it from the feed strip, and advances the 
feed strip just enough to bring the next staple under 
the plunger. It is very much the same principle as 
working cartridges through a repeating rifle. The 
operation is clean, sharp and positive, with no trouble 
from jamming, if HOTCHKISS staples are always 
used. Beware of all refills that do not come out of 
the original HOTCHKISS package. 

THERE ARE two types of HOTCHKISS 
machines,—Paper Fasteners and Tag Machine. The 
Paper Fasteners clinch the staple points on the 
under side after they are driven through the paper. 
The Tag Machine drives sharp pointed staples 
straight into the wooden box, crate, barrel or car 
side. In both cases the result is a safe hit and there 
to stay! 
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Send for Catalog and Price List, showing 
Complete Line of Hotchkiss Staple Ma- 
chines. Sold through the trade only. 


The Hotchkiss Sales Co. 


10 Hoyt St., Norwalk, Conn. 
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These machines embody the latest ideas in 
Adding Machine and Typewriter Construction 


They are designed and built to do the most work with the least effort on the part of the operatoi 


Note carefully the following superior features of the Federal Adding and Listing Machine 


Total and Sub 


Total Wheels and Printed Items in plain sight. Correction, Repeat, Non-Add, Non-Print, 
Sub-Total 


Total Keys all on the keyboard within most convenient reach. Flexible Keyboard. Total and 
keys can be used as General Correction keys. Only one stroke of handle is necessary to take Totals a1 
Sub-Totals. Short and easy handle to pull. All parts quickly accessible and interchangeable. 


Manufactured by Colt’s Patent Fire Arms Manufacturing Company, of Hartford, Conn., under patents 
The Federal Adding Machine Corporation. 


The Federal Typewriter is unequalled for speed and convenience of operation. Seven different sizes 
carriages, up to 27 inches in width, instantly interchangeable. Has exceptional manifolding capabilities. Feed 
Pressure equalized. Tabulating and Margin Release Keys and Bichrome Ribbon Shift on keyboard. Paper 
Feed and Back Space Levers close to keyboard. Interchangeable Platens. Ribbon spools are instantly r: 
movable and interchangeable. Rapid carriage escapement, and many other desirable features. European 
Languages. 


We have some desirable territories still open and will be pleased to consider applications from firms or indi- 
viduals who have the qualifications to act as exclusive dealers in their respective markets. 


= =— yscHiNe ORPORATION 


251 FOURTH AVENUE, NEW YORK CITY, U.S. A. 
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Filing Association of the District of Columbia. 


Reported by Julia C. Gray, Washington, D. C. 

A very apparent need will be filled by the recently 
organized Filing Association of the District of Columbia, 
at Washington, D. C. Although the filing service of the 
U. S. Government is the largest in the country, leaders 
in that work have never organized until now, nor has 
a school devoted to the training of file clerks existed in 
Washington. 

The new association has for its object discussion and 
interchange of views among the members, the promotion 
and welfare of all filing work in the city, and placing be- 
fore the public improvements in method and practice be- 
ing made now that filing is coming into its own. 

The association has a membership of 118, 75 of whom 
were present at its third meeting August 10. This was 
a fine showing for a season reputed to be the most trying 
one of the climate, and the enthusiasm was splendid. 

Membership of this association is composed of file 
executives and other employees of the government ser- 
vice. The promoters plan to expand it to cover the whole 
field of filing. Study classes will be formed with a view 
to developing a training school such as exists in other 
cities. A re-employment agency has been opened, and 
eventually the association will publish its own magazine 
under the title “The Finder.” 

At a previous meeting a constitution was adopted and 
officers and committees were elected. The officers are: 
President, Lewis Barrington, U. S. Bureau of Efficiency; 
Vice-President, Lieut. H. A. Ellsworth, U. S. Marine 
Corps; Secretary, J. W. Duty, Bureau of War Risk Insur- 
ance; Treas., Miss Kathleen Hargrave, National Geogra- 
phic Society. Committees are on membership, education 
and entertainment. 

Regular meetings will be held monthly. On Monday 
evening of each week informal gatherings will be held 
with some member of the executive committee presiding 
at the round table discussion. Exhibits of filing apparatus 
and appliances will be on display, and experts will give 
iectures on filing and related subjects. 


Mead & Wheeler Add Bookcase Line. 

The Mead & Wheeler Company of Chicago have for 
some time been exclusive dealers in Chicago in Macey 
filing appliances in steel and wood, as well as in filing 
supplies. They have recently consummated a deal’ where 
by they have become the jobbers of the sectional bookcase 
line of the Macey Company. 

John A. Marshall, one of the officers of the Mead & 
Wheeler Company, will have charge of the bookcase de- 
partment and it is the idea of the company to open up 
Chicago territory to dealers for the distribution of home 
and office sectional bookcases. 

The company has acquired a warehouse and a separate 
department will handle the bookcase jobbing part of the 
business. 

For the past twelve vears the Mead & Wheeler Com- 
pany have successfully handled the lines above mentioned 
for Chicago and surrounding towns. They have built up 
a large and efficient sales organization, distributing every- 
thing which is used in an office, so far as the furniture 
line is concerned in both wood and steel. Twelve years 
ago the conipany had three employees and less than 750 
Square feet of space. They now have over forty employees 
and occupy a loop sales office, covering 17,500 square feet 
of space at 35 South Wabash avenue, besides a large ware 
house outside of the loop 


Leading Printer Heads Detroit Convention Com- 


mittee. 

\t a recent meeting of the Adcraft Club of Detroit 
Joseph Meadon, general manager of the Franklin Press, 
designers, engravers and printers of that city, was ap- 
pointed general chairman of the Detroit committee to 
handle the national convention of the Direct-by-Mail Ad 
vertising Association to be held in Detroit, October 27, 28 
and 29. A pre-convention and plan meeting of the entire 
board of governors of the association has been called for 
September 3 in Detroit. It is expected that the conven 
tion in October will be bigger than ever before. 


Menasha Paper Company Changes Name. 
The George Banta Paper Company of Menasha, Wis., 
Manuiacturers of adding machine rolls, etc., has changed 
its name to the Central Paper Company. 
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are a 
necessary 
part of 
your stock 


Write now for samples 
and quotations. 


PENCIL 


\ 3 Manufacturers of High Grade 
Lead Pencils 


Cable Address: 
Western Union *“*PENEX” 


Jersey City, N. J. 


U. S. A. 





Factories: 
106-108 HOPKINS AVE. 
67-73 FLEET STREET 
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Instantly Accessible! 





[NDEXED with Rand 
Makurown Tabs, all 
facts can be found in- 
stantly—they signal their 
place by the color or 
height of the tab. 


You can index your pri- 
vate files, your ledger, 
your price book—any- 
thing requiring an index 
—the very way you want 
them, w'th kurown 


Tabs. 


Any length — any 
width — any color 


with labels written by 
pen or pencil, typed or 
printed. The sturdy cel- 
Iuloid guards the label 
and makes it permanent 
and efficient, cutting the 
index cost in half. 


Sold by stationers every- 
where in 6-inch lengths 
and in ¥", ¢", }” and 3” 
widths in a variety of 
six colors. 
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CUT Tab desired 
length 
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AFFIX to Card 
or Book Sheet 





THE RAND COMPANY 


Originators of the Visible Index 
NORTH TONAWANDA, N. Y. 


Branches and Sales Agencies in Twenty-five 
Leading Cities 








RAND 


KUROWN 


INDEX TABS 


Send for our 1920-1921 Special Dealers’ Plan, 
which shows enterprising men a way to greater 
profit. Sent without obligation. Write Dept. J8, 
Rand Company, Inc., North Tonawanda, N. Y. 
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Salesmen’s Guide to Latin America. 


The Bureau of Foreign and Domestic Commerce, Wash- 
ington, D. C., has issued a helpful book, “Commercial 
Travelers’ Guide to Latin America.” The book was writ- 
ten by Ernst B. Filsinger, author of “Exporting to Latin 
America,” an experienced export manager who has trav- 
elevd extensively in the countries of Latin America. The 
book will be very helpful to those who have never traveled 
in Latin America, and indicates the equipment of the sales- 
man, particulars regarding transportation, procedure at 
destination, etc. The book shows the approximate time re- 
quired to reach important points, the expenses, etc. Maps 
of the countries described are contained in a separate 
portfolio. 

“Commercial Travelers’ Guide to Latin America” is No. 
80 in the Miscellaneous Series. It may be obtained for 
$1.25 in currency or post office money order from the Bu- 
reau of Foreign and Domestic Commerce, Washington, D. 
C., or its district and co-operating offices. 








Standards Bureau Circular on Inks. 


The Bureau of Standards, Washington, D. C., announces 
the publication of Circular No. 95, “Inks—Their Compo- 
sition, Manufacture and Methods of Testing.” It covers 
writing inks, canceling inks, stamping inks, duplicating 
inks, copying inks, etc. The book includes history, com- 
position, manufacture and analysis. Copies can be ob- 
tained for five cents in currency sent the Superintendent 
of Documents, Government Printing Office, Washing- 
ton, D. C. 


Book on Commercial English. 


Charles Scribner’s Sons have published “English of 
Commerce,” by John B. Opdike. It is a volume of 435 
pages, designed to give the student thorough drill in the 
fundamentals of English. There is an introduction by 
Frank A. Vanderlip. The book was written by a professor 
of commerce English for the use of secretaries and stenog- 
raphers. There are three reference chapters giving abbre- 
viations, examples of business records and proof readers’ 
marks. 


Once More—Asleep at the Switch. 

We are in for a “spoofing” by our English cousins. An 
item in Office Appliances for August refers to Mr. E. B. 
Lane, assistant director of the Remington Typewriter 
Company for Europe, having leased Hampton Court Pal- 
ace for a period of fourteen years. Cousin Bottomley of 
“John Bull” may give us a paragraph to the effect that 
some enterprising Yankee has leased Windsor for ninety- 
nine years, while Sir John Jester has purchased outright 
Mt. Vernon on the Potomac. 

The story of the lease of Hampton Court came at the 
last minute. The copy was accepted without conference 
with Baedecker or Britannica, with the result that our 
friends in England have been informed of a bit of aston- 
ishing history. The reporter, who rewrote the story from 
clippings of the London papers, got balled up a bit on his 
facts. Cousin Bottomley would never have found himself 
in such a predicament. He would be careful to test his 
bridge, so to speak, before he gave it all of his weight. 

The fact is, however, that Mr. E. B. Lane, assistant 
director of the Remington Typewriter Company for Eu- 
rope, has leased what remains of Richmond Palace. Rich- 
mond Palace is very old. The site was originally occupied 
by an ancient manor house in which Edward I received 
commissioners from Scotland. Edward III replaced this 
with a palace, which was pulled down by Richard II, 
rebuilt by Henry V, and rebuilt again in greater splendor 
than before in 1499, by Henry VII, after a fire had de- 
stroyed the previous structure. Henry VII, the founder 
of the Tudor line, named the palace Richmond, after his 
own title. Henry VIII, and his daughter, Elizabeth, often 
held their courts in this palace and Elizabeth died there 
in 1603. In 1649 the palace was demolished by order of 
Parliament, except for a small portion, left for Queen 
Henrietta Maria, widow of Charles I. It is evidently this 
portion of the old palace which Mr. and Mrs. Lane have 
leased. 


The plant of The Wahl Company, Chicago, was illus- 
trated in a group picture, “Some Demonstrations of the 
Growth of Ravenswood,” published in a July number of 
Chicago Commerce. 
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SERVICE—PLUS! 








Our new Plant, just erected, represents an investment approxi- 
mating $750,000.00. It provides three times as much space as 
formerly and is one of the largest and most completely equipped 
plants in the world, devoted exclusively to Loose Leaf Products. 





With our facilities thus increased we are happy to assure our 
dealers ot unusual service—prompt deliveries on both stock and 
special sizes. 

EXCLUSIVE AGENCIES 

FOR ACTIVE DEALERS 


We are seeking connections with active dealers in territory still 
open. To such will be offered a special jobbing arrangement 
with the full benefit of the Cesco Dealer Co-operation. Send 
for Catalog and full details. 
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THE C. E. SHEPPARD CO. 


311 Hudson Street, New York 
® 
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This isa full-size photo- 
graph of the 10-key key- 
board on the Sundstrand 
Figuring Machine. The 
designating keys at either 
side are for further efficien- 
cy in handling various 
ry that arise. This 
eyboard is an exclusive 
Sundstrand development. 


(ERROR 


(REPEAT 





Try It Now—On This Life-Size Sundstrand Keyboard 


pact, the Sundstrand is easily 
carried to work on desk or bench. 


All figure work is done with 
but 10 numerals. There are no 
more. So the Sundstrand has 
but 10 keys—one for each 
numeral. It needs no more! 


The best way is to have the 
Sundstrand man bring a ma- 
chine to your office and point 
out the exact way to save time 
and money on your own work. 


Place your fingers on this 
keyboard—it is an actual- 
size reproduction of the 
way itison the Sundstrand 
Figuring Machine. To 
handle any figure problem, 
press the keys in the same 
order the numerals appear 
in your work. Simple, 
isn’t it? It’s the natural 
way to figure. 




















Sundstrand Adding Machine Company 


ee es General Offices, 2510 Eleventh 
» Rockford, Illinois, U.S. A. 
Pee Service Stations are located al central 
points throughout the United States. Each in charge 
of a factory-trained, mechanical expert. For the 
immediate convenience of any Sundstrand user 


Use the rapid-touch system, 
one hand doing the work. It 
means faster, easier, accurate 
figuring. Being small and com- 


FIGURING MACHINE 
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Stanton Administers Crown Sales. 


Charles Stanton, who has been secretary and export 
sales manager of the Crown Ribbon & Carbon Manufac- 
turing Company, Rochester, N. Y., since 1910, has been 
made vice president and general sales manager. His sales 
direction duties include both domestic and export busi- 
ness. Mr. Stanton has been a close student of export 
trade for fifteen years. He speaks Spanish fluently and 
understands both French and Portuguese. 

C. W. Lockwood, who has been manager of the New 
York office for three years, was considered for the posi- 
tion of general sales manager, but in view of his suc- 
cess in that territory, it was deemed best to retain him 
in his position. 

The Crown Ribbon & Carbon Manufacturing Company 
was founded in 1901, and is one of the pioneers in the 
industry. ‘The domestic business of the country has been 
deveioped through efficient branch offices. In the export 
field, the company has representative dealers in foreign 
countries. The company issues catalogues in English, 
Spanish, French, Portuguese and Italian. Its confidence 





CHARLES STANTON, VICE-PRESIDENT AND GENERAL 
SALES MANAGER, CROWN RIBBON & CARBON 
MANUFACTURING COMPANY. 


in the establishment of order in Russia is shown by the 
contemplatic n of a catalogue in the language of that 
country also. 


Remington Foreign Trade. 


Output of Yost machines by the Remington Typewriter 
Company is being pushed for the foreign trade at the new 
plant at Flushing, where the equipment formerly at the 
Bridgeport plant has been installed. In the meantime 
foreign shipments of other makes are being trucked by 
auto from Ilion to the docks. 

July output for a while promised to be the largest in 
the history of the company, but shipments were badly de- 
layed toward the end of the month. June sales to Eng- 
land, France, Belgium and Italy showed an increase com- 
pared with recent months and July cables so far as they 
have arrived indicate that sales for that month will be 
somewhat larger than for June. 

South American countries, especially Argentine and 
Brazil, are placing large orders for typewriters, and it is 
expected that any drop which may appear in European 
demand will be more than made up for by increases in 
South American requirements. German typewriter com- 
panies, it is understood, have turned out very few ma- 
chines since the war. One company which manufactures 
under a patent controlled in the United States reported 
less than 1,000 machines made during all 1919.—Adver- 
tising and Selling. 
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American 
Combination 
Register 


is a combined Adding Machine 
and Cash Register— 








TWO MACHINES IN ONE 
AT THE COST OF ONE 








It completely provides any informa- 
tion or detail of sales or expenses, and 
it is flexible and easily adapted to any 
business. 


Either or both machines instantly 
available, 


CASH REGISTER CAPACITY: 

One Cent to One Thousand Dollars. 
Provides a permanent record of each 
transaction, classifying the sales of 
nine clerks and nine departments, and 
showing each item as Cash, Charged, 
Paid-Out or Received on Account. 


ADDING MACHINE CAPACITY: 


One Cent to One Million Dollars, and 
produces beautiful machine made 
monthly statements. 


For Europe, address all commengont, 


ence to our European Director 
Sales: M. Piero Castelli dalle Vince, 
Avenue de Villas 46 Bruxelles, 
Belgium. 


American Can Company 


Typewriter and Adding Machine Dioision 
1230 Monroe Bldg. Chicago, III. 


PRITAM LU EN RSET 
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Put Them Right— 





Bankers’ 
Sanitary Moistener 


OUR customers are look- 
ing for a moistener which 
satisfies. You can’t go wrong 
if you suggest the Bankers’. 


Perfect in construction and 
design — highly nickeled sur- 
face—made of brass and 
aluminum. 


Price $1.25 Retail 
Special terms to wholesalers. 


Foreign buyers should inves- 





tigate. 
Price - : 
: Ge Tor serving, cut- 
Five Dollars ting and moisten- 
Retail ing Gummed 


Sealing Tape. 


RYCO Gummed 


Tape Moistener 


J. F. Ryan & Co. 


375 Lexington Ave. New York City 


Cable Address **RYANCO N Y’*® 




















Multigraph’s New Advertising Plan. 


The American Multigraph Sales Company has inaugu- 
rated a new departure in establishing a district advertising 
manager in the New York territory. H. A.. Harris has 
been appointed to this position, and will function for 
New York, Brooklyn, Newark, Albany, Hartford, Worces- 
ter, Boston, Rochester and Syracuse. 

While the plan is not new, having been in effect for 
several years in the advertising organization of the Bur- 
roughs Adding Machine Company, and other large man- 
ufacturers, the activities of those district men have to do 
largely with sales promotion work. The intimate con- 
necticn of the Multigraph with direct mail advertising 
campaigns gives to the district advertising manager a 
unique opportunity. It adds an aspect of service to users 
of the company’s machines that transcends the usual in- 
terpretation of the term in the case of office machin- 
ery. 

The establishment of the post of New York district 
advertising manager is only the beginning of a compre- 
hensive plan, whereby The American Multigraph Sales 
Company will cover the United States and Canada. The 
Northern continent will comprise eight districts. Through 
these the advertising department at Cleveland will be 





H. A. HARRIS, DISTRICT ADVERTISING MANAGER, THE 
AMERICAN MULTIGRAPH SALES COMPANY. 


in a position to work more intensively with the sales de- 
partment. There will be a representative of the adver- 
tising department in the principal centers of the country— 
a sort of direct wire connection with the field at all times. 

A. H. Harris, the New York district advertising man- 
ager of The American Multigraph Sales Company has had 
a varied advertising experience, which will equip him ad- 
mirably for the diversified fields in which he will work. 
He was formerly advertising manager of the Pathe-Feres 
Phonograph Company, Brooklyn, N. Y.; he also served 
in advertising agencies for the past two years, handling 
campaigns in textile, automotive and machinery lines. 
His last agency connection was with the Campbell- 
Ewald Company, New York, N. Y., going directly to 
The American Multigraph Sales Company. His _ head- 
quarters are in New York. 


Registration of “Salva-Vida” in Brazil. 


The Bureau of Foreign and Domestic Commerce reports 
that Mattheis & Company, Rua General Camara, Nos. 
69-71, Rio de Janeiro, Brazil, has registered the words 
“Salva-Vida” on a large number of articles. The trade 
mark, which translates, “life-saver,” shows a coast guard, 
which figure may appear in the trade mark with or with- 
out the words. The list covered by this blanket registra- 
tion contains a number of names related to this field, 
although there is slight danger of the fanciful designation 
being adopted for such utilities as penholders, pencils, rub- 
ber bands, envelopes, typewriters and inks. 


Beauty Parlor Nomenclature. 
“Just visioned an ad of roll-top stenographer’s desk,” 
reports W. S. “Pompadour, would you say?” Or marcel. 
—Line-O-Type, in Chicago Tribune. 
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This advertisement will 
appear in the Saturday 
Evening Post, October 
16; Business, October; 
System, March, 1921. 











For the storage or display of merchandise 
Allsteel shelving has every advantage over | 
wood. It is stronger, more adaptable, fire- 
retardant, better looking, takes less space, and 
It is a permanent in- 


vestment; the first cost is the last. 


HE parts of Allsteel shelving are in- 


Get the Benefit of | 
Allsteel Advertising 


+ 


_A 


J or Wide-awake 
business , 


I‘ every sort of activity steel is rapidly 
replacing wood. The progressive man is 
quick to see its many advantages, whether 
in ships, freight cars, office furniture, or fac- 
tory equipment. Steel belongs with success. 
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The shelving advertise- 
ment reproduced on this 
page is another of the 
many Allsteel Office Furni- 
ture advertisements appear- 
ing in such national medi- 
ums as the Saturday 
Evening Post, Literary 
Digest, Business, and 
System. 

Night and day this adver- 
tising is creating more and 
mcre interest in Allsteel 

the furniture that belongs 
with success. And modern 


Allsteel Shelving in SierwiaW illiams Cox 
Columbus, Ohio 





business organizations are 
fast accepting AlJ/steel as 
the safe, efficient, permarient 
and economical equipment. 

There are still some good 
territories open for the kind 
of dealers who can see the 
present and future sales 
possibilities of Al/steel. 

If you care tocashinonour 
national advertising and the 
steadily increasing demand 
for Allsteel Office Furni- 
ture, write us now, today, 
for complete information. 


The General. Fireproofing Company 
Youngstown, Ohio 


New York Chicago 
Atlanta 





Boston Washington 
Seattle 
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“Esco” Digits 
r «a d &} — An Idea to Boost Your Sales 


—A happy medium between a Chair 
Pad and a Cushion. Is light in weight 
yet resilient. Gives comfort without 
materially affecting height of chair 
seat. Above all, the “Esco” Cushion 
Pad prevents clothing shine. 





The “Esco” Cushion Pad is one and 
one quarter inch thick. Made in 15- 
inch and 18-inch sizes. Edges bound 
all around. The coverings are green 
or brown felt top, with artificial leath- 
er bottom, filled with patented cushion 
hair felt. 


If you have never sold “Esco” goods, 
this is the time to get acquainted. We 
submit samples on memorandum to 
responsible dealers. Write for the 
“Esco” booklet, and tell us to send the 
samples. 


The “Esco” Line includes, in addition 
to Cushion Pads, “Esco” Typewriter 
Pads, Seat Pads, Cushions, Felt Chair 
Backs, Inkwell Pads and Felt Discs for 


use under glass desk pads. 


Dealers who carry the “Esco” Line en- 
joy all the advantages of good re- 
peaters. 








Economy Seat Company, 3132 South Canal St. Chicago, Ill. 


Pacific Coast Representative: C. E. New York Representative: Union Southern Representative: E. V. Bo- 


Davis, Empire Bldg., Seattle, Wash. Stationery Co., 777 Broadway, N Y. gart, 1348 4th Natl. Bank Building, 
Atlanta, Ga. 
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New Steel Type Factory. 


The Hulse Manufacturing Company, manufacturers of 
steel type, which for some years past has occupied a loft 
in the Sweeney Building, at 30 Main street, Brooklyn, 
N. Y., has recently removed its entire piant and offices 
to the city of Geneva, N. Y., one of the finest up-state 
towns at the foot of Seneca Lake, in Ontario county. 

The necessity of securing a location which would afford 
manufacturing space adequate for both its present and 
future requirements has been confronting the Hulse Com- 
pany almost since it began business eighteen years ago, 
yet this removal to Geneva was not at first intended. The 
company initiated its plans for new quarters early in 
1919 and finally secured a site at Cortland, N. Y., and 
the erection of a building there was begun in October. 
A combination of delayed building materials and exceed- 
ingly bad weather held back the completion of this 
building to such an extent that by Spring it became ap- 
parent that it was not likely to be completed by the time 
the company’s lease in Brooklyn would expire. About 
this time it was learned that the National Wire Wheel 
Company, of Geneva, had recently vacated a new build- 
ing which, upon investigation, was found to be admirably 
suited for the manufacture of type. The Geneva prop- 
erty was promptly purchased and the Cortland site and 
unfinished building sold to other interests. 

The New Factory. 

The Geneva plant consists of an L-shaped main build- 

ing, two stories in height, together with six other struc- 














FACTORY OF HULSE MANUFACTURING COMPANY, 
GENEVA, N. Y. 


tures, affording a manufacturing space of over two hun- 
dred thousand square feet, on a lot that will permit of ad- 
ditional building operations when required. Here the 
Hulse Manufacturing Company has established itself in 
a permanent home where it is proceeding to install double 
the equipment of the old Brooklyn plant. 

[The Hulse Manufacturing Company began business 
July 14, 1902, at 49 Rose street, New York City; its 
first quarters comprising but one hundred and twenty 
square feet of spaces Removals followed to 18 Rose 
street, 165 Williams street and eventually to its recent ad- 
dress at 30 Main street, Brooklyn. In each instance the 
establishment in new quarters was followed by the dis- 
covery that the business had outgrown the plant long 
before the lease would expire. Thus the Hulse Com- 
pany has never been in a position to seek publicity. Its 
original plans were to confine itself to the manufacture 
of steel type, solely for the type repair trade, but the op- 
portunity soon presented itself to supply the typewriter 
manufacturers, with the result that the company was 
ever in the position of running a race with the increas- 
ing type requirements of its many customers. But now 
that the company is settled in its own factory, with 
plenty of room for the additional equipment that is rap- 
idly being installed, it will soon be able to take care of 
all requirements. 

Before moving from Brooklyn, the Hulse Company be- 
gan the construction of additional type producing ma- 
chines of an improved design and it is expected that this 
equipment will be fully completed and in operation by 
the first of November, together with added standard 
machines for finishing purposes. 

Wide. Variety of Products. 

[he type-producing machine which has been devel- 
oped by the Hulse Manufacturing Company enables it to 
produce every conceivable form of type block which 
may be required for any typewriter, adding machine, cal- 
culating machine, or tabulating machine—whether the 
blocks be straight, or curved, as segments, or carrying 
one to fifteen characters. Later, machines will be in- 
stalled for the production of steel type wheels, and these 
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Plan Now for January” 


Many business houses can be 
induced to modernize their 
correspondence filing if the 
subject is brought up at the 
proper time. Lay your plans 
now to equip correspondence 
files with 


Diemer’s Leatherette 
Vertical Filing Pockets 

















They do not require any change in the 
system or files, and maintain the as- 
sembly of papers and attachments. There 
is no danger of losing correspondence in 
transferring from desk to desk. 


Diemer’s Leatherette does not readily 
show wear or dirt. It affords long, sat- 
isfactory service. Filing notations or in- 
dex memoranda are readily made on 
Leatherette. 


Write for the Diemer Booklet 
and Discounts to Dealers. 


John F. Diemer Company 
107-09 La Fayette Street 
New York, N. Y. 
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Files 
Show the 
Way 
Business 
Goes 







Aurora Steel Files give an air of 
permanence and stability to an office 
that impresses callers. They add 
character to the office. 


Aurora Steel Files afford the security 
that steel assures. 


AURORA FILES 


Are manufactured in a plant devoted 
exclusively to the production of three 


saleable items. 


Aurora Vertical Cabinets are not surpassed for 
strength and beauty. They are finished in enamel, 
firmly baked at a high temperature. The draw- 
ers are made with Side Progressive Roller Sus- 
pensions and Non-Rebounding Drawer Catch. 
Aurora Vertical Transfer Cases operate perfectly, 
no matter how high the stacks, or how heavily 
the drawers are loaded. They are made in letter, 
cap, invoice and ledger sizes. 

Aurora Card Cabinets are made in one, two and 
four drawer sizes, to take 3x5, 4x6 or 5x8 cards. 
Sturdily made, to last a business lifetime. Inex- 
pensive, Convenient and Economical. A necessity 
in every office. 

The sole “condition” in our guarantee is that the 
customer be satisfied. 


Write for our prices and liberal dealers’ discount. 


Aurora Metal Cabinet Works 


AURORA, ILL. 
New York Office: 368 Broadway 











machines will be capable of producing wheels for all the 
purposes for which they are now so widely used. 

The Hulse Company expects to continue to concentrate 
its efforts mainly on the development of the very latest 
and best equipment for the manufacture of steel type of 
every class and description. But, since its product is used 
largely on typewriters and adding machines it has added 
to its equipment at Geneva a battery of new machines for 
the production of rolled screws, suitable for the as- 
sembling of such machines, and the intention is to pro- 
duce a line of such screws of a degree of accuracy that 
will make them particularly adaptable to that purpose. 
Additions to this equipment will be made as occasion re- 
quires. Plans are also being laid for the production at an 
early date of bronze type, both cast and forged. 

Personnel of Hulse Manufacturing Company. 

James V. Hulse is president and general manager of 
the Hulse Manufacturing Company, and is the founder of 
the business. Mr. Hulse entered the typewriter field in 
November, 1886, first being identified with the sales organ- 
ization of the American Writing Machine Company, manu- 
facturers of the now almost-forgotten, but by many fondly- 
remembered, caligraph. He was subsequently affiliated 
with the Remington, Smith-Premier and Hammond 
Typewriter Companies, also with other typewriter com- 
panies, being connected with both the managing and 
sales sides of the business. It was while he was asso- 
ciated with the manufacturers of typewriters that he dis- 
cerned that the making of type for this class of machines 
was really the work of a specialist and he thereupon 
started the enterprise which is the subject of this article. 
Mr. Hulse has associated with him at Geneva his brother, 
William H. Hulse, who is well known in typewriter circles; 
Herbert L. Johnson, lately of Groton, N. Y.; Frank A, 
Knapp and Gerald C. Costello, who came with the com- 
pany from Brooklyn. 


Hold-Up Men Get Cash of Typewriter Company. 

On Friday, August 20, three armed bandits, shortly after 
noon, held up a cashier and a bookkeeper of the Hammond 
Typewriter Company and escaped with an $18,000 pay- 
roll. Frank Zieris, cashier of the company, and Albert 
Hovey. bookkeeper, went to the branch of the Guaranty 
Trust Company at Sixtieth street and Madison avenue, 
New York, for the payroll at noon, as was their custom, 
every Friday. During their walk back to the office from 
the bank, a cab drew up to the curb, going in the same 
direction in which they were walking, and three men 
jumped out, wearing caps pulled down over their faces, 
drew pistols and ordered the men to throw up their hands. 
They then backed the two against the wall of a school- 
house. Notwithstanding the fact that both were covered 
with revolvers, Hovey, who'carried the satchel containing 
the money, made a dash east in Sixty-ninth street. The 
robbers shot at him, but he continued to run, two more 
shots missing him. The robbers outran him, however, and 
forced him to yield the $18,000. The trio then ran back to 
their taxi-cab, sped to Seventieth street, and escaped 


Expect Quantity Garbell Production Soon. 

In an interview with a representative of Office Ap- 
pliances last month, Max Garbell, inventor of the Garbell 
typewriter, expressed the belief that the firm would soon 
be able to produce typewriters in quantity. The com- 
pany’s financial position has been strengthened still fur- 
ther by a reorganization. 

Mr. Garbell’s statement follows: 

“While we have not succeeded in quite living up to 
our first expectations with regard to the date of begin- 
ning quantity production of the Garbell, the delay has been 
in the interest of the machine. Our advance demand has 


indicated a market exceeding our original estimat: It 
has shown that our production must be on a larger 
scale from the start, so we have conserved time in the 
long run by making more extensive preparations before- 
hand. We shall be ready to begin shipment of our ma- 
chines in the near future. As we shall be expanding our 
production facilities as rapidly as it is possible to do so, 


we feel confident that we shall be able to keep produc- 
tion very nearly, if not quite, abreast of demand.” 


Uncle Sam Wants File Clerks. 


Open civil service examinations will be held October 6 
and December 8 for file clerks in the departmental service 
at Washington, D. C. Both men and women are eligible; 
salaries range from $900 to $1,200. Particulars and ap- 
plication blanks may be obtained from local civil service 
commission secretaries and postmasters. 
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Unequalled as 
the Typewriter 
for Personal Use 





Full keyboard of 84 characters; carriage easily accommodates paper or envelopes 1034” 
wide ; back space key; action, easy and quick; a most wonderful manifolder. 


Light enough to be easily transported, but heavy and sturdy enough to stay “put” when 
in operation. 


Electrical, Mining and Civil Engineers; Physicians ; Druggists ; Students ; Teachers ; Pro- 
fessors and other professional men are finding the CENTURY quite necessary equipment. 


Special keyboards for special purposes, and for writing in the principal languages of the 


world. 
Ghe economizes TIME, SPACE AND MONEY, 
L for it is but HALF the SIZE, WEIGHT 
ili and COST of the ordinary office machine. 


Send for Catalog and Terms to Dealers 







American Writing Machine Company, Inc. 
449 Central Avenue NEWARK, NEW JERSEY 
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“Built Like a 
Skyscraper": 
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Known Filing Equipment 
Is Easier to Sell 


\ , THEN you have to explain and glorify 
the thing you are trying to sell, the 
customer is wary—is conscious of 

being sold. 

When you sell Shaw-Walker, you say in 
effect—“Mr. So-and-so, I am the progress- 
ive dealer of this town, to supply your needs 
with the Shaw-Walker Filing Equipment 
which you've heard of so often.” 

Then you not only make profits, but also 
build reputation and prestige. You are 
building your business like Shaw-Walker 
build filing equipment—to endure against 
time and competition. 

Shaw-Walker Quality—completeness of 
line—continuous publicity that actually sells, 
are the three big things that attract and hold 
Shaw-Walker dealers. 

Shaw-Walker dealers are not always the 
largest in their towns. But they are active, 
progressive dealers who know a good thing 
when they see it—who want to make a per- 
manent, long-time These 
dealers have the ability to capitalize on the 
selling value of the Shaw-Walker line. If 


arrangement. 


you are one of them, write to us. 





Complete Lines of Filing Equipment in Steel and Wood, 
and Indexes for all Files 


New York 
St. Louis 
Pittsburgh 


Minneapolis 


Philadelphia 
Washington 
New Orleans 


Home Office and Factory, Muskegon, Mich. 
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The Railroads and Business. 
Daniel Willard, President of the Baltimore 
«& Ohio Railroad Company, Addressed an 
Audience of Dayton Business Men on August 
Incident to a Visit to the Plant of The 
National Cash Register Company. 


AUSES and remedies for the transportation prob- 
. lems of the United States were detailed by Daniel 
Willard, President of the Baltimore & Ohio Rail- 

road Company As one of the veteran railroad executives 
of the country, serving important industrial districts with 
transportation, Mr. Willard is a competent spokesman 
for the transportation interests of this country. He 
speaks as would any merchant or manufacturer in dis- 
cussing topics pertinent to the very existance of the prop- 
erties in his care. Mr. Willard’s address, which is re- 
printed in part, points out five causes of transportation 
troubles. 

1. Lack of funds prevented railroads from providing 
for present needs. 

2. Not enough equipment was bought in war time to 
maintain normal facilities. 

3. War conditions made unusual transportation de- 
mands. 

4. Shortage of cars made proper repairs impossible 

5. Use of worn-out equipment slowed up entire trans- 
portation system. 

Five Remedies Suggested by Mr. Willard. 

1. Load all cars promptly and to the limit. 

2. Unload cars the same day they are received. 

3. Temporary delay in the shipment of non-essentials. 

4. Increased wages and rates will make workers and 
owners anxious to prove worth to the public. 

5. Private ownership and management stimulate prog- 
+ * x“ 





ress. 

the railroads as a whole are being offered more busi- 
ness today than they are able to handle under existing 
circumstances. This is due partly to inadequate facilities 
and eauipment, partly to the impaired conditions of the 
freight equipment. 

While it is a fact that the Director General during the 
period of federal control purchased 100,000 freight cars 
and 2,000 locomotives, it is also a fact that the total equip- 
ment which he purchased during a period of twenty-six 
months was approximately the same amount that the rail- 
roads had been in the habit of buying each twelve months. 
Further, because of the unprecedented demand for men 
and material in connection with the war program, the 
railway equipment during the war was not only subjected 
to more severe service than under ordinary conditions, 
but the usual repairs were not kept up 

Unusual Demand for Transportation. 

Furthermore, during the period of the war many of 
the ordinary peace time activities were stopped. . 
The result is that today there is an unprecedented de- 
mand for transportation of all kinds, and at the same time 
the railroad plant is inadequate and in an impaired con- 
dition - 

The important question, so it seems to me, is this: 
with an unusual demand for transportation, together with 
an inadequate and impaired transportation plant, what 
ought we and what can we do to produce the greatest 
possible amount of transportation with the existing fa- 
cilities? The answer I think is this—by making the most 
intensive, as well as a discriminating use of the facilities 
at hand. 

The actual use made of the average freight car has 
been considered generally as a certain measure of the 
efficiency of railway operations. In the past the American 
railroads have been criticized quite generally hecause of 
the low average daily mileage made by the freight cars as 


a whole. The best record, or rather the highest average 
miles per day made by freight cars in this country, 26.9 
miles, was made during the fiscal year of 1916. The 


highest average carload obtained during any one year was 
26.88 tons, and this was accomplished during the year 
1918 under federal control. 

There are always and under any circumstances a con- 
siderable number of freight cars being held out of service 
for repairs. On the first day of January, 1918, the num- 
ber of cars reported awaiting repairs and in condition un- 
fit to run was 5.7 per cent of the total cars owned. At 
the termination of federal control, or on the first of March 
last, the number of cars reported in unfit condition was 
6.7 per cent, or about 153,000 cars. 

\t a largely attended meeting of railway executives 
recently held in New York City, the problem confronting 


TYPrs 
WRITERS 


Wholesale Export 


WHAT YOU WANT 


is quality, quantity and variety 
to meet all demands. 








Your Stock Room is here: 


Victors Monarchs 
Olivers Hammonds 
Fox Remingtons 


L. C. Smiths Noiseless 

Royals Woodstocks 

Smith Premiers Underwoods 
and all others 


WHAT WE WANT 


is your order and it will be given 
personal attention from the time it is 
received until it is on its way to you. 


Remember: 


We have them at all times 


We sell Rough and Rebuilts 


ROUGHS are carefully selected, com- 
plete in all parts and in working order. 


REBUILTS are rejapanned, renickeled 
and all worn parts replaced. Look 
and work like new. 


Write today for prices 


Morse Typewriter Exchange 
Company 


319 Canal Street New York, N. Y. 


Cable Address ‘‘MORSETYPECO,”’ N.Y. 
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The Latest in the Family of Languages 





Chinese Phonetic Japanese Kata Kana 
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NGINEERING SURVEYING 
with their many signs, symbols, etc. 
d on the S. machine at the same time 


Standard English for general correspondence 
IN MANY TYPE VARIETIES 
BEAUTIFY YOUR WRITING 


Put Beauty Anto Your Iybing 
Go You So In Your dhoughto-- 
Put ao much force and 
emphasis in 1% od you 
“do im your speech. 
dhere's only one machine on 
which you.can do this - and 
that's the 





BUSINESS 


Added force and beauty to the letter through the 
inter-change type plan, gp the emphasizing 
of important points through change of type, usually 
Italics, the fat wee em scientific method in the 
printing art. 

Condense Writin 


to 1/4 the space usually i> eonusted by the 
Variable Letter Spacing Models 
(the first time in history) 
e the spacing suit the size of the type 
“Many Ph sh in One” - OVER 365 DIFFERENT 
TYPE-SETS TO SELECT FROM IN THE MULTIPLEX 
DEALERS: Many desirable territories open 
The WAGNER Mechano-Numeric Index opens up a field for con- 
densed and - Data will be furnished on demand. 


Let us send you free our interesting 
booklet, fully describing the unique 
features of this extraordinary machine 


Hammond Typewriter Co. 
697 E. 69th St. New York, N. Y., U. S. A. 


REPRESENTATIVES FOR THE BRITISH ISLES 
The Hammond Typewriter Company, Ltd. 
75 Queen Victoria St., London, England 























the railroads was very fully and freely discussed. A set 
of resolutions was unanimously adopted wherein the rail- 
roads expressed the belief that it would be possible by 
more intensive efforts to obtain a car movement equal to 
thirty miles per car per day on the railroads as a whole, 
and an average loading of thirty tons for each freight car. 
They also expressed the belief that it ought to be pos- 
sible to keep the number of cars awaiting repairs as low 
as four per cent of the total cars owned. 

The railroad tariffs generally provide that a shipper 
shall have forty-eight hours’ free time in which to load a 
car, beginning at seven o’clock a. m. of the day follow- 
ing the delivery, and the receiver of freight is allowed 
the same amount of free time for unloading, Sundays and 
holidays not to be counted. While this rule may be justi- 
fable in ordinary time, I am sure all will agree that in 
times of car shortage special efforts ought to be made 
to load all cars the day they are placed for loading, and 
unload them the day they are received and placed for un- 
loading. Possibly this cannot be done in all cases; proba- 
bly it can be done in the great majority of cases and in 
times like the present it ought to be done, if possible, 
in all cases. * * * JI wish to repeat that the railroads 
are making most diligent efforts at the present time along 
the lines I have indicated. and to the extent that I am 
authorized to do so as Chairman of the Advisory Com- 
mittee, I pledge to you the continuation of such efforts 
on the part of the railroads as long as this emergency 
exists, and I also urge that all who have to do with the 
loading, unloading, and use of railway equipment, do all 
they reasonably can to reduce unnecessary delays. 

Local Committees Help Get Results. 

In many communities and cities, committees have been 
formed by shippers to confer with representatives of the 
carriers for the purpose of giving consideration to the 
transportation requirements of that particular section. 
* * * 


I should have stated before that the railroads, after 
the termination of federal control, with a full appreciation 
of the problem before them, formed a so-called Advisory 
Committee, consisting of nine railroad presidents, geo- 
graphically representative, of which committee I have the 
honor of being chairman. It is the purpose of that com- 
mittee in times of emergency to study the transportation 
situation as a whole and advise the carriers how all of 
the transportation facilities of the country can be used, 
regardless (within the reasonable limits) of individual 
ownership, as to produce the greatest amount of trans- 
portation. * . 

The Interstate Commerce Commissicn, after an ex- 
tended hearing and full consideration of the subject, grant- 
ed substantially what the railroads asked for in the coun- 
try asa whole. * * * The new rates to be immediate- 
ly made effective should put the railroads generally once 
more upon a basis of solvency. 

It has been a matter of common knowledge, because 
the official reports have been published monthly, that the 
majority of the railroads in the United States have been 
unable, upon the present rate basis, to earn their interest 
charges. Very few, almost a negligible number, have 
earned anything in the shape of dividends, and many of 
the larger companies have failed to earn their operating 
expenses and taxes. * * * The natural result has fol- 
lowed, and in a time of unusual business activity, there is 
an insufficiency of transportation facilities, and largely on 
that account, prices of many articles highly important in 
the daily life of the people have reached altitudes hitherto 
unknown in this country, at least for more than a gener- 
ation. 

Increase Will Lower Living Costs. 

If the rate increase just granted by the Commission 
produces the effect which I am firmly convinced it will 
produce; that is to say, if it will bring about renewed 
activity in the development of our railways with re- 
newed and vigorous energy and effort on the part of 
the railway officers and employees, which will be re- 
flected in the movement of an enlarged volume of busi- 
ness, then the rate advances instead of tending to increase 
still further the cost of living, will have just the opposite 
effect and that is exactly what I expect to see happen. 
* * * Whether private ownership and operation of 
the railroads do continue to be the established policy of 
this country will depend entirely upon the railway man- 
agers themselves. 

Fortunately, also, and by virtue of agencies provided 
in the Transportation Act, the wages of railway em- 
ployees have been adjusted in conformity with the re- 
quirements of the Act. This also should be reflected i 
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How many people live in your city—or town? 


Over 75% of them—men, women and children—have 
daily use for a good pencil. 


The MODERN is a good pencil. It looks right, 
and is made to ‘‘write RIGHT’’. Has a plain, neat 
silver finish—and you can sell it at a popular price. 


The MODERN has fewer parts, hence causes less 
trouble. Takes the standard lead, and its point is 
never dull. 


The MODERN makes friends and pays liberal profits, 
Ready for Immediate Delivery! 


Our manufacturing facilities enable us to make ship- 
ment the day your order is received. 


Sold only to the trade with generous discounts for 
quantity purchases. 


The HOGE MANUFACTURING CO., Inc. 


215-217 Fulton Street New York City 
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improved operations on the part of the carriers. The 
mere fact that the Labor Board has found that, when 
measured by standards established in the new Trans- 
portation Act, the railway workers ought fairly to have 
their wages increased to the extent of approximately 
$600,000,000 a year, is in itself the best evidence that the 
existing wages are or were too low, and it cannot be ex- 
pected that as long as human nature remains as it is, men 
will give their best when they feel they are not being 
fairly compensated. 
Outlook for Railroads Encouraging. 

Upon the whole, I consider the future outlook of the 
railroads as distinctly hopeful and encouraging, and with 
rates so adjusted as to enable the carriers to pay wages 
that are just and reasonable, I am confident there will be 
renewed effort on the part of all officers and employees 
to so operate the railroads as to meet the reasonable re- 
quirements of the public. With the continued co-opera- 
tion of the public I believe it will be possible by the im- 
tensive methods already mentioned to bridge over the 
period of time until additional transportation facilities can 
be provided, and that, too, without serious disruption of or 
interference with business generally. 


Unloading 
Presi- 


Make a Record for Loading and 
Promptly—John H. Patterson, 


Cars 


New Steel Furniture Store in Yakima. 

The Washington Office Supply Company is the name of 
a newly organized corporation which succeeds the Gen- 
eral Fireproofing Agency, which has operated in Yakima, 
Wash., under the management of L. R. Ufford, since last 
November. The new company is capitalized at $15,000 
and has changed its quarters from 105% East Yakima ave- 
nue, to a more spacious location at 14% North Second 
street. L. R. Ufford is president and manager of the new 
company: C. W. Fristoe, of Prosser, is vice president; 
L. E. Thomas, secretary treasurer. 

Mr. Ufford will visit the East in the near future for 
the purchase of bindery machinery and will visit the fac- 
tory of the General Fireproofing Company at Youngs- 
town, Ohio. The company is now’ installing the latest 
and best machinery of production for its manufacturing 
departments. Indeed, the increasing volume of business 
in office supplies and bindery work brought about the de- 
termination to seek larger quarters and to put in an up- 
to-date bindery equipment. In addition to its lines of 
steel furniture, the company has taken the exclusive 
agency in five counties for the Noiseless typewriter. 

The new quarters of the company are 25 by 140 feet. 
with a frontage offering opportunity for attractive dis- 
plays of goods. 





One Philadelphia Manifestation of Love. 

I have met a lot of women in my travels up to date, 
I have studied girls of ev’ry race and kind; and I’m justi- 
fied in saying, though it’s nothing new to state, that the 
god of Love is absolutely blind. When a woman takes a 
notion to love anything you name, from a lap-dog to an 
actor on the screen, and you note some boobs around 
you who have won out in the game, you can comprehend 
exactly what 1 mean. There’s no telling how the female 
of the species makes a choice—it’s a problem that’s too 
great to figure out; it may be a pointed moustache, or a 
deep and manly voice, but it sparks the flame that will 
not flicker out. Just today I met a woman, in a class all 
of her own, who admitted what she loved the best of all; 
and I’m sure you’re from Missouri, just awaiting to be 
shown, while I ride the truth of fiction to a fall. For this 
woman, young and happy, where the sunshine comes to 
bask, in a factory where the shadows never lurk, told me 
that she loved, above all else, her little daily task, that 
indcor sport we classify as work.—Harry Heisler, in The 
Hoskinsman. 


Barcelona Sample Fair. 


The Barcelona sample fair, which will be held at Barce- 
lona, Spain, October 24 to 31, includes a number of 
exhibits of interest to the office appliance industry. The 
list of products to be shown includes typewriters, adding 
machines, registration machines, scales, paper, pencils, 
plates of stamped metal. The Barcelona sample fair may 
be reached at Apartado 769, Barcelona, Spain. ' 
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Associated with Quality Since 1839 


NO BUSINESS MAN 
Is Ever Too Busy To Appreciate 


GOOD PAPER 


Even if he is not conscious of it at the 
time, the quality of the paper in his 
hand does make an impression on 
him—and the message it_carries com- 
mands more attention because of its 
quality. 


SOU TH W ORTH 
Typewriter PAPERS 


Have been recognized since 1839 as 
standards of excellence by which other 
papers have been judged. 
They were Pioneers then 
They are Leaders Now. 


The Scuthwerth Line Includes 
A Paper for Every Purpose 


Parchment Deed 


A paper of Superlative Quality 
and Strength for all Legal Doc- 
uments. 


Permanent Record 


A handsome, enduring paper 
for general commercial pur- 
poses. 


Credential Bond 


A quality paper for all around 
uses at a very moderate price. 





Identified by 


THE HANDY NOTCHED BOX 
That Keeps the Paper Clean, Orderly 
and Accessible as long as it lasts. 











SOUTHWORTH CO 


Established 1659 


Mittineague, Massachusetts, U.S.A. 
San Francisco Office, 444 Market Street 


The Oldest Manufacturers of Typewriter Papers in the World 
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Short Cuts to Stenographic Efficiency. 





System Tells How the Greenfield Tap & Die 
Corporation, Greenfield, Mass., Added to the 
Efficiency of its Stenographic Department. 





HEN the Greenfield Tap & Die Corporation started 
out to get greater efficiency in its stenographic de- 
partment it divided the work into three stages of a 

week each. The first week a preliminary survey resulted 
in changing the operators’ desks so that they no longer 
faced the supervisor’s desk and the door, thus freeing the 
girls from little distractions. Another reform that re- 
sulted was having much preliminary work done by an 
office boy who came afternoons for $4.00 a week. By the 
help of a very simple equipment he inserts carbon in all the 
sets of sheets for each operator’s desk, distributes the 
sets, shaves the dictating machine cylinders and distrib- 
utes finished manuscripts to the writers. It is esti- 
mated that this insertion of carbons saves one minute of 
the operator’s time on each letter. Furthermore, a list of 
standard assembly sets of sheets was made. Set No. 10, 
for instance, is composed of six “office” letterheads, and 
one binder copy; set No. 5 is simply an ordinary letter- 
head with one file copy. They are requisitioned by num- 
ber. Another time-saver was a small rack for the cylin- 
ders in which the supervisor always keeps two new ones 
ahead and from which the used cylinders are collected by 
the office boy. 
Quantity of Production Secured. 

The second week was devoted to finding out what 
each individual girl could do, now that her work was re- 
duced entirely to typing. A measuring and recording de- 
vice attached to each machine gave the lineage record of 
each operator. 

Previous to this, the best operator, rated at $20.00 a 
week, typed 4,461 lines, credited with 892 points. Subse- 
quent to the change she made 1,507 points in a week. The 
ten operators made 7,444 points in a week before the 
change; afterwards they did 11,255 points. 

To change the former count by lines to the point method 
of the recording device, it was decided that five average 
lines are the equivalent of 240 spaces, or one point. 

The number of dictating machine operators was reduced 
in this group from nine to seven and the seven did almost 
3,000 more points in a week than when the other two were 
in the group. Careful consideration resulted in fixing $1.30 
for 100 points as a fair wage basis—now the standardized 
salary cost of the corporation’s correspondence. 

Earn Bonus in Shortened Hours. 


In the third week each girl was guaranteed her former 
wages and a bonus was established for all work above her 
standard output. All the girls have since made a weekly 
bonus of at least $3.00 or $4.00. Moreover, the hours of 
the stenographic department were cut by thirty minutes 
a day and to emphasize the fact that the corporation 
wanted the girls to work without excessive spurting and 
fatigue they were told to take fifteen or thirty minutes off 
when they wished, leaving the room during the period. 

The physical improvements of the first week resulted 
immediately in a gain of about twenty per cent. The 
second week, the publication of comparative outputs 
aroused the pride of each girl and brought an added gain 
of twelve per cent, At the end of the third week the bonus 
clinched all previous gains and added another ten per 
cent gain in output. 


New Ribbon and Carbon Factory for Chicago. 


A new factory for the manufacture of ribbons and car- 
bons has been opened in the northwest industrial section 
of Chicago, at 2900 Darwin Terrace. The factory is 
equipped with the most up-to-date machinery for this line 
of work, and much of it has been especially designed. 

The new concern—the American Manifold Products 
Corporation—is launched under thoroughly experienced 
management, Messrs. Clarence, Arthur M. and Edgar A. 
Oppenheimer, the directing heads, having been engaged 
in the ribbon and carbon business since 1893. As a result 
of much technical research work, the new institution, now 
in full operation, will install additional departments with 
special equipment. 


Germany Receiving Japanese Toys. 


A shipment to Germany from Japan included, among 
diverse products, toys and graphite. The return cargo 
included rock salt, chlorate of potash, paint, steel and 
guano. 
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UR Light Weight Filing Safes are made right 

and are right, and we have all the Standard 
Horizontal, Wide and Half Section Units to build 
up the interior for them. The Canton Line is 
indeed complete and we are closing Exclusive 
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senting us in your territory? We will be glad to 
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‘“‘U-Need-Me’’ Means Both User and Stationer 


The office worker finds in the “U-Need-Me” Line those mod- 
ern conveniences which take much of the drudgery and dis- 
comfort out of office work. 


The Stationer and office equipment dealer stocks 
“U-Need-Me” Specialties because they meet with a 
steady sale. 


*“‘U-Need-Me”’ Felt Chair Pads 


bring comfort and save clothing. The felt surface heads off pre- 
mature “chair shine.” Our best quality is made of all-wool felt, 
and is known as No. 9. For the medium-priced trade we use a 
mixture of wool and cotton, listed as No. 8. We make four sizes, 


and several colors. 


“U-Need-Me” Felt Chair Pad 


“U-Need-Me” Glass Letter T ray 


Made of quarter-inch plate glass, highly 
polished, with ground edges. The clamps are 







“U-Need-Me’ 
Glass Letter Tray 


“U-Need-Me” Glass Desk Pad 


Quarter-inch beveled plate glass, with four 

brass corners. They are riveted to the founda- 

tion pad, which has a felt bottom. The glass 

is easily raised with one finger to permit plac- 

Glan Dak rea =: 'N¥_ price lists and other memos under it for 
frequent reference. 


“U-Need-Me” Cushion 


Made in several sizes, with options of felt, leather and imita 
tion leather covers. Our ventilated cushion is a winner with 
fleshy people. 

We also make Blotter Desk Pads, Folding Desk Pads, Typewriter 
Pads, Work Distributors, Inkwell Pads and Window Ventilators. 


in a 


nickel plated. The tray has rubber feet. Packed 
wooden box. 





Send for the booklet which proves that ‘‘U-Need-Me.”’ 


Geo. E. Fox & Company 


33 West Kinzie Street CHICAGO, U.S.A. 
No, 997 “U-Need-Me” Cushion 
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In Other Lands. 


(Continued from 


Miscellaneous Overseas Export Statistics. 
The Department of Commerce has reported imports of 


Page 27.) 


foreign countries intcresting to this field. They are class- 
ified by countries of destination. Some exports to the 
United States are shown. 

Algieria, Algiers. 

Imports of paper and manufactures from all countries 
(1913) 15,864 metric tons, valued at $3,691,125; (1918) 
7,710 metric tons valued at $7,223,025; (1919) 
7,033 metric tons, valued at $6,916,155. 


Imports from the United States for the two years stated: 
Paper and manufactures—including books, music, litho- 
graphs, etc.—(1918) 600 kilos; (1919) 17,800 kilos. The 
imports of fountain pens from the United States (1919), 
318 metric tons. 

Imports of paper and manufactures of, from all coun- 
tries during first quarters of the years indicated: (1919) 
2,149 metric tons, valued at $2,011,060; (1920) 3,016 metric 
tons, valued at $1,893,716. 

Adelaide, Australia. 

Paper and stationery imports from all countries: (1916- 
17) $1,393,795; (1917-18) $746,498. During the years indi- 
cated the United States furnished most of the typewriters, 
calculating machinery, power equipment, machine tools, 
etc. These classifications are not segregated to show their 
volume. 

Melbourne, Australia. 

Exports and imports into Melbourne for the first three 
months of 1920 are indicated: 

Stationery, imported from the United States: (January) 
$124,358; (February) $476,953; (March) $187,868. Exported 
to the United States: (January) $4,515; (February) $1,434; 
(March) $821. 

Paper, imported 
$297 257; (February) 


United States: 
(March) $413,960. 


(January) 
Exported 


from the 
$167,782: 


to the United States: (January) $19.00; (February) $500; 
(March) $802. 
Austria. 
In the period April to June, 1920, Austria shipped to 
the United States paper manufactures valued at $1,642. This 


does not include playing cards valued at $625; post cards 
valued at $279. The total imports into the United States 
from Austria for that period were $660,913. 

Canada. 
_ Canada imports all her undyed ribbons for the manu- 
facture of typewriter ribbons from the United States. The 
imports for three years are indicated: (1918) $38,909; (1919) 
$15,963; (1920) $55,043. A contrast with the total imports 
of cotton and its products is interesting: (1918) $41,542,- 
618; (1919) $59,148,319; (1920) $68,219,372. Imports of the 
same preducts from England are approximately one-third 
of those from the United States. 

Hong Kong, China. 


Imports from all countries, except South China: Paper 
and paper ware: (1918) $2,756,126; (1919) $3,922,653. 
Imports of typewriters from the United States: (1918) 
$45,643; (1919) $69,480. 
Bristol, England. 
The first six months of 1919 Bristol exported to the 


United States stationery valued at $8,725. No showing is 
made for the corresponding period in 1920. 


Asuncion, Paraguay. 

Imports of paper and paper goods from all countries— 
classified with haberdashery, novelties and perfumery— 
(1918) 55,090 pesos; (1919) 109,627 pesos. 

Imports from the United States under the 
fication: (1919) 109,627 pesos. 

Imports of typewriters: (1918) 18 machines; 
machines. 

The figures show that nearly half the imports of Para- 
guay come from Argentina. England and the United 
States follow in order as the next most important sources. 
A large part of the imported goods credited to Argentina 
in the statistics are not of Argentine origin, but are manu- 
factured in other countries. It is practically certain that 
the United States enjoys a larger part of the imports 
credited to Argentina than any other country, thereby 
making the United States trade with Paraguay larger than 
that shown by the figures. A large part of the American 
goods which enter Paraguay are sold through Buenos 
Aires agencies, there being practically no direct, exclusive 
agencies of American houses in Asuncion, such as the 
other foreign exporters have. 


same classi- 


(1919) 45 
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+—\Dealer 


—— A 


When the buying power of 
the dollar is as low as it is 
today, the distance the dol- 
lar stretches is a very serious 
and important question for 


those who sell Office Fur- 


niture. 


In St. Johns Tables you get 
the maximum for your 
money. Design, construc- 
tion, finish, they are leading 


the field. 


You’ll find them as good as 
we say they are; and better. 


St. Johns Table Company 
Cadillac, Michigan 
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CLEANS TYPEWRITER TYPE INST 


NO PIN PICKING 
NO SPATTERING 


JUST APPLY WITH DAUBER 
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FREE! 


A BEAUTIFUL 
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COUNTER OR ELEVEN INCHES 
WINDOW DISPLAY WRITE FOR 
EASEL ONE TODAY 


ITHOLDS 
ATTENTION 


IT SELLS 
THE GOODS 


FORWARD YOUR ORDER NOW AND BE 
PREPARED TO MEET THE USUAL EARLY 
FALL DEMAND FOR 


CLAR-O-TYPE 


THE WONDER TYPE CLEANER 





Complete Details of Our ‘‘Dealer Help’’ 
Campaign Gladly Furnished Upon Request 


WRITE TODAY! 





The Clarotype Company 


Division Nineteen 


202-204 FRANKLIN STREET, NEW YORK 


Laboratories: Charleston, S. C. 
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Callao-Lima, Peru. 

Imports from all countries of the commodities indicated: 
Ink (1917), $49,283; (1918) $48,312. Paper, blank and 
printed (1917), $1.720,970; (1918) $926,664. Pencils (1917), 
$41,424; (1918) $49,964. Typewriters (1917), $188,883; 
(1918) $189,964. 

The growth of the share of the United States in the im- 
port trade of Peru is indicated in the following percent- 
ages: (1913) 28 per cent; (1914) 32 per cent; (1915) 48 per 
cent; (1916) 59 per cent; (1917) 65 per cent; (1918) 54.2 
per cent. 

Beirut, Syria. 

Imports into Beirut from all countries during the first 
six months of 1919: Office supplies, 10,750 kilos. Paper 
other than cigarette, 73.850 kilos. Cardboard, 45,450 kilos. 

La Guaira, Venezuela. 

Principal imports segregated by countries of origin: 
Office supplies—United States—(1917 $28,171; (1919) $30,- 
000; United Kinedom—(1917) $3,586; (1918) $1,800. 

Printing paper: United States (1917), $142,722; (1918) 
$52.363. 

Paper other than cigarette, wall and printing: United 
States—(1917) $266,560: (1918) $18,143; United Kingdom— 
(1917) $3,377; (1918) $581; France—(1917) $4,391; (1918) 
$371; Italy—(1917) $23,192; (1918) none; Spain—(1917) 
$27,463; (1918) $2,109. 


The Italian Capital Tax. 

Through the Chamber of Commerce of the United 
States, the Italian embassy calls the attention of American 
investors and business men to the law imposing a capital 
tax that requires immediate returns. The embassy an- 
nouncement Says: 

In accordance with the Italian law of April 22, 1920, 
making provisions for a tax on patrimony all persons, re- 
gardless of their nationality or residence, possessing tax- 
able property in Italy, including Italian taxable securities 
wherever held, are required to declare such property when 
its value on the first of January, 1920, was not less than 
fifty thousand lire. 

Property acquired or capital invested or deposited in 
Italy after January 1, 1920, is exempt from the tax in 
question which is intended to be levied on the wealth in 
existence on December 31, 1919, on which date for fiscal 
purposes the period of the war was considered as closed. 

Persons in the United States are required to make such 
declaration not later than August 31, 1920, at the. local 
Italian consular office where all desired information on the 
subject may be obtained. 

Failure to make such declaration within the stated time 
will result in a fine. 





Americans Abroad Ask Repeal of Income Tax. 


The American Chamber of Commerce for Brazil, rep- 
resenting Americans residing in that country, has inaug- 
urated an active campaign for the abolition or reduction 
of the American income tax on its citizens residing abroad. 

European countries do not tax their nationals engaged 
in business abroad, and the fact that Americans must pay 
an income tax to their home government places them at 
a disadvantage. If the tax is abolished our nationals re- 
siding abroad will be relieved of this burden a thus be 
better able to compete in foreign markets. The American 
Chamber of Commerce for Brazil has engaged a ioe yer at 
Washington to bring up before Congress a bill dealing 
with this subject. If the income tax continues as at pres- 
ent, it is hinted that Americans abroad may relinquish 
their citizenship in the United States and become citizens 
of the country where they reside, rather than submit to a 
tax which to them appears excessive and unjust. 


“Tube” Tax on Typewriters to End. 

The Corona Bulletin is authority for the statement that 
the tax on portable typewriters transported in the trains 
of the London subway is to be abolished. Sir Eric 
Geddes, minister of transport, has promised to do away 
with the extra charge to passengers on railways on ac- 
count of carrying portable typewriters. The tax is twenty- 
eight cents per machine. Several London newspaper use 
portables exclusively, so that when a member of the staff 
is sent out on an assignment there is a machine available 
for his use. 


Trieste International Fair. 


An international samples fair is to be held at Trieste 
September 26 to October 17. Application blanks and ad- 
ditional information can be obtained from the Italian 
Chamber of Commerce of New York, 99 Hudson street. 
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| The Importance of Selling 
| Multikopy Carbon Paper 


When a stenographer can’t buy the carbon paper printing the 
clearest copies at one store, she goes to another store. She is 
likely to get the habit of straying to that other store, not only 
for carbon paper, but for all office supplies. - 


! 
MurriKory ie 





The Carbon Paper 
That Gives Satisfaction 





Prevent this unaccountable loss of customers by carrying 
always a full line of MultiKopy. 


MultiKopy not only gives satisfaction, but it is the only carbon 
paper nationally advertised. Its nation-wide advertising in the 
Saturday Evening Post, Literary Digest and other magazines 
is continually sending you new users. The satisfaction it gives 
causes new users to continue to be users. 


We make it extremely easy for you’ve-got-to-show-me dealers 
to carry MultiKopy. We agree to take back after a specified 
time all unsold stock—should there be any. 5 
@ 


Our Definite Selling Plan gives the details. Send for 
it today. 





Star Brand Typewriter Ribbons 
Also Give Satisfaction 


They sell on their merits. They don’t fill. They are nationally 
advertised in every MultiKopy advertisement. 


A ® F. S. Webster Co., 338 Congress Street, Boston, Mass. 


NEW YORK: 114-118 Liberty Street CHICAGO: 14N. Franklin Street 
PHILADELPHIA: 908 Walnut Street PITTSBURGH, PA.: 830 Park Building 
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N ANALYSIS of 


the continued in- 
crease in the demand for 
Macey Filing Equipment 
shows mechanical cor- 
rectness, the complete- 
ness of a line supplied in 
both wood and steel, and 
high quality sustained 
throughout a quarter 
century of honest mer- 
chandising, to be respon- 
sible. These valuable 
factors, together with 
national advertising and 
a universal goodwill 
directly resulting from 
decades of filing service, 
satisfactorily performed 
in offices large and small 
—everywhere, make the 
Macey line continually 
easier to sell. 


Che MACEY COMPANY 


Grand Rapids, Michigan 


Manufactured in Canada by Distributed in Great Britain and Europe by 
The Canada Furniture Manufacturers, Ltd. The Macey Co., Ltd., 65-66 Houndsditch (Bishopsgate End) 
Woodstock, Ontario London, England 
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PASSED AWAY 


September, 1920. 





Mrs. F. Arthur Turnquist. 
Mrs. F. Arthur Turnquist, wife of the credit manager of 
the Art Metal Construction Company, Jamestown, N. Y., 
died August 22. The husband and an infant son survive 


+t F + 
James A. Holmes. 


James A. Holmes, who had been a stationer in Boston 
for over fifty-five years, died July 25. He was eighty- 
seven years old, and his demise was due to the infirmities 
of age. He had been active in his business until last 
lebruary. 


- + - 
I. L. Phillips. 


I. L. Phillips, secretary of the Cardinell-Vincent Com- 
pany, San Francisco, Calif., closed his earthly record early 
in August. He had been with the firm fifteen years. Mr. 
Phillips was a native of San Francisco, and a host of 
friends of hts boyhood days, as well as those of his business 
life, mourn his passing on. 

' - + 
Fred L. Hillmeyer. 

red L. Hillmeyer, for two years credit manager of the 
Toseph Dixon Crucible Company, Jersey City, N. J., suc- 
cumbed to an illness of several weeks, July 1. He was 
in his thirty-third year, and is survived by his widow. 

Mr. Hillmeyer joined the Dixon service in 1909, holding 
the position of paymaster and other desks in the general 
office. 

+ - + 
Albert L. Bouyon. 


Albert L. Bouyon, a member of H. R. Elliott & Com- 
pany, manufacturing stationers, New York, N. Y., died at 
the age of fifty-five, August 22; his home was at 891 Park 
place, Brooklyn, N. Y. 


Young Thieves Steal Fifteen Roneo Duplicators. 


The following item from Reynolds’ Newspaper of July 
25 discloses something of how thieves are caught and 
justice administered in England. It was received from the 
Roneo, Limited, of London recently: 

How two men, alleged to have been concerned together 
in stealing and receiving 15 Roneo duplicating machines, 
value £175, were induced to sell them to the rightful 
owner, was disclosed at Tower Bridge police court, when 
David Levy, 26, salesman, and Henry Levy, 17, brothers, 
of Jubilee street, Mile End, were before the court on that 
charge. 

Evidence showed that the van containing the machines 
was stolen from Tooley street, and that the van was 
afterwards found, abandoned, in Wild’s Rents, Bermondsey, 
A few days later information reached the Roneo Company 
that a number of their duplicators were for sale, and by 
arrangement with the police, a member of the firm went 
to the prisoners’ address, where he was shown one machine. 

David Levy told him he had 14 others, and, on the 
assurance they were all like the one produced, an agree- 
ment was made to buy the lot for £9 each, provided David 
Levy would undertake to deliver them at a house in Alfred 
street, Bow, that same day. Levy agreed to do this, and 
a van having been obtained the machines were put in it, 
and the two Levys, a man named Vincent, and the sup- 
posed purchaser also got in. At the instance of the pur- 
chaser the van pulled up at a public house, where the deal 
was to be settled, and there, according to plan, Detective 
Sergeant Gale appeared on the scene, and the men were 
arrested. 

In cross-examination, all the withesses agreed that 
Henry Levy took no further part beyond driving the van. 

Prisoners, who reserved their defense, were committed 
to the sessions 


Dutch-Indian Concern Under New Name. 


It is noticed that by Royal Consent of June 26, the 
business of the Nieuwe Indische Handelsvereeniging, has 
been granted permission to continue under the new style 
of Ruys’ Handelsvereeniging Voor Indie. 
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High Grade 
Carbons and Ribbons 
do not 
“Just Happen” 


They are built only by expe- 
rienced workmen, having at their 
disposal well selected, high grade 
raw material, and suitable me- 
chanical equipment. 


Ault & Wiborg Carbons and 
Ribbons are manufactured under 
practically ideal conditions, to 
secure at all times most satis- 
factory results. We are alive al- 
ways to the necessity of keeping 
our products up to the highest 
notch of perfection, and are con- 
tinually working in our labora- 
tories to develop articles which 
may prove superior to those used 
in the past. 


A quick action service depart- 
ment is maintained for our deal- 
ers, and this means that they se- 
cure from us practically perfect 
service in the filling of orders. 


The Ault & Wiborg Line—su- 
perior Carbons, fine Cotton Rib- 
bons and the famous Typewriter 
Ribbon—of Silk. 


OHIO, U.S.A, 

















Othe AULT & 
WIBORG Compa 


CINCINNATI, 
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MONOGRAM 


Carbons and Ribbons 


“The Line of Lowest 
Ultimate Cost” 


The significance of our 
slogan merits more than 
passing attention under 
present conditions, for 
“Monogram” Carbons and 
Ribbons are the most profit- 
able and economical to 
handle. 


Manifested in uniform, in- 
herent quality; substanti- 
ated by dealer experience. 


They set a higher standard 
of efficiency and satisfaction 
in every essential. 


NEIDICH PROCESS COMPANY 


Burlington, N. J., U. S. A. 
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Attractive Gift Books for the Holidays. 


Memory books, which start with babyhood and include 
school days, college days, books for brides, party books, 
Christmas books, birthday books, house and country guest 
books, have points of contact with all phases of life and 
supply appreciated and sometimes important records of 
dates and events. Such books appeal to all classes of 


people. 
The vogue of books of this character began about 
twenty-five years ago, when Adelaide S. Jordan, founder 


of the house of Jordan & Company, produced an illus- 











FIVE ATTRACTIVE GIFT BOOKS FOR YOUNG WOMEN AND 
rwo STYLES OF A DAIRY BY DAYS.—Half tones by 
courtesy of the Jordan Publishing Company, Chicago, Il 


trated bridal book. Other books of this nature have fol- 
lowed the original model. 

Besides books of the character just mentioned the com- 
pany has issued a line of 1,460-day diaries for social and 
commercial use. These are made in the popular and ex- 
clusive leather bindings. They are so arranged that they 
may be commenced at any time and carried out for four 
years, with a comparative record for each day during this 
time. 

The company has recently added a line of address books 
in an assortment of sizes and bindings convenient either 
for pocket or desk use. Another timely new production 
is “A Diary by Days” arranged for keeping personal 
expense accounts as well as war tax records of deduction 
from one’s income. Such deductions, when properly re- 
corded, are often found to amount in a year to a consid- 
erable sum. 








September, 1920. 































OFFICE APPLIANCES 137 


























| \ 
Wi, Uy 
a 










1 





| 11 
WLU 


“Wha 


re 
VA a wa 


iil 
"YW 
My 
j ' 
Hi pai ily 
I HI] / 


———— 
SSS 


Hj, 


* Ss 


Ta 


SSS S 
~ 


Mj 


3S 
~ S SS 
SSSs 


~ 


‘No Thing wrought by Man Ever Possessed 
More than He Himself Put Into lt” 


No other workmen in the world—though 
they might use the same designs, the same 
metals, the same tools and machinery as are 
regularly employed to make Art Metal 
Equipment — could build the same high 
character into it. 


The longer a merchant has been a distributor 
fcr the Art Metal Construction Company, 
the more does he appreciate what this vital 
clement, this ‘‘character’’ really means. 


Character in steel office equipment can come 
cnly from'years and years of carefully weld- 
ing the proper ideals into the blood of those 
who make it. Asin men, mere money can- 
nct buy it and put it there over night. 
The long and growing list of notable business in- 
stitulions throughout the country using Art Metal 
equipment, is an indication of the immensity 


of the market for Art Metal files, desks, safes, 
etc. that ts open to you in your own territory. 


Art Netal & 


JAMESTOWN, N.Y. 


The name of one company-not of an industry 

















138 OFFICE APPLIANCES Sitseadiv,. tie 






TENSION 


Mail Containers 


are used in every line of business and 
they cover the mailing needs of any 
and all of your customers. 


"THE TENSION line includes open-end 


tension envelopes, double metal-clasp 
envelopes, single metal-clasp envelopes, 
metal-flap clasp envelopes, document envel- 
opes, photo-mailing envelopes, filing en- 
velopes, folders, mailing boxes, etc., etc. 


You will be especially interested, perhaps, in the Open-End 
Tension Envelope you've seen everywhere and the Metal- 
Clasp Envelopes, one type of which is illustrated. 


Our book, “Envelope Specialties,” is in itself an education in 
mailing containers. Send for the book. It’s yours for the 
asking. 


THE TENSION ENVELOPE CO., Inc. 


33 to 87 34th Street 
Bush Terminal Brooklyn, New York 
Telephone SUNSET 6000 


| eo. 
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An Opportunity to Inspect 


the Latest Products of the Office Appliance Industry 


During the past twelve months the 
growth and progress of the important 
office appliance industry has been un- 
precedented. Methods evolved during 
and since the Great War have revolu- 
tionized the handling of modern busi- 
ness. Machines and systems have been 
perfected which make those of a few 
years ago entirely inadequate for pres- 
ent day demands. 


The best way to note the progress made in the 
industry is to visit the National Business Show 
at Grand Central Palace, New York, the week 
of October 25th. For the 17th consecutive year 
this Exposition will be the means of letting the 
business men and women of America person- 
ally inspect the latest and best available ad- 
ministrative methods and equipment. 


More than one hundred forward-looking man- 
ufacturers are co-operating to make the Na- 
tional Business Show in New York this year 
serve the public in a bigger and better way 
than ever before. 


Dealers in office appliances and supplies are 
especially invited to visit the Show. They will 
find the information obtained will more than 
warrant the time and expense involved. Tick- 
ets of admission will gladly be sent without 
charge or obligation of any kind upon receipt 
of addressed, stamped envelope. 


ANNUAL BUSINESS SHOW CO. 


Frank E. Tupper, Pres. 50 Church St., New York 
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PENCILS 


UR processes of manufacture and 
system of inspection guarantee that 
each VENUS Pencil of the millions we are 
constantly shipping the trade will prove a 
perfect specimen of the pencil makev’s art. 


It pays to sell VENUS. There's 
prestige as well as profit in handling 
them. Quality custom counts. Look 
over your VENUS stock and send in 
an order. 


‘VENUS 


Everp ointed 


PENCIL ¢; $49 


Some of your customers will be de- 
lighted with the superb VENUS 
leads in separate, marked holders, 
one for each degree from 5B to 9H. 
Don’t fail to carry and display the 
‘“‘Everpointed.”’ 





















American Lead Pencil Co. 


220 Fifth Avenue, New York 
and London, England 











ik Largest Selling 


uality Pencil in 
the World 
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Meetings and Dinners 





Providence Stationers Plan Association. 


The stationers of Providence, R. I., who have not been 
included in the activities of the Connecticut Valley Sta- 
tioners’ Association, or that of Boston, have taken steps 
toward organizing along similar lines. An informal meet- 
ing was held at Turk’s Head Club, Providence, August 27, 
at the instance of Herman Bill (Providence Paper Com- 
pany). Ralph S. Bauer, president of the National Asso- 
ciation of Stationers and Manufacturers, made an address, 
and served as temporary chairman. The meeting was 
attended by Howard Wheeler (Preston & Rounds Com- 
pany); Mr. Freeman (N. L. Freeman Company); Arthur 
C. Arnold, Herman Bill and Mr. Herring (Providence 
Paper Company); Frank Leavitt (Rhode Island News 
Company). Several traveling men, who have been active 
in association work, were present; Harrie E. Copeland 
(Boorum & Pease Company); Gus E. Nelson (Esterbrook 
Steel Pen Manufacturing Company); C. H. Carpenter 
(Autopoint Sales Company); H. B. Van Dorn, Jr. (Joseph 
Dixon Crucible Company). 

Interest in the movement has been signified by a number 
of Rhode Island stationers who could not attend the meet- 
ing. They have stated their intention of joining the body. 
Thus the new organization has in prospect a membership 
covering practically the entire stationery trade in Rhode 
Island. Many are already members of the National Asso- 
ciation. Officers to hold until a meeting shall establish 
by-laws governing procedure were elected: Howard 
Wheeler (Preston & Rounds Company), president; Mr. 
Freeman (N. L. Freeman Company), treasurer; Arthur C. 
Arnold, secretary. The next meeting will be held at Turk’s 
Head Club, Providence, R. I., September 10, the. call being 
sent out in the name of the “Rhode Island Stationers’ 
Association.” It will reach all members of the trade who 
might be interested. 








Plan Boston Fall Program. 


H. B. Van Dorn, chairman of the educational committee 
of the Boston Stationers’ Association, signalized the re- 
turn from his vacation by making plans for the Fall 
meetings. The first session is to be held about the mid- 
dle of September. Tentative arrangements have been 
made for an “ink night,” speakers and features to be fur- 
nished by The Carter’s Ink Company. 


Standardization Conference in Chicago. THE 100% SALESMAN 


A conference to consider the work of the standardiza- 





tion committee of the National Association of Purchas- A New Device for Increasing Sales 

ing Agents will be held at the Congress Hotel, Chicago, Without Extra Sales Effort 

Ill., October 10, 1920. It is intended to pass finally on the 

standardized invoice form, to be submitted to the conven- LWAYS Attentive—Always in the store— 


tion of the association on the days following. Some trade : 
associations have agreed to be seneusadted te the discus- : Always courteous and Always satisfied 
sion. The standardization committee requests that com- with the job. 

mercial concerns which have not already done so, send 
in their comments. Samples of the three forms already 
developed will be sent on request to the general chairman, 
W. L. Chandler, Dodge Sales & Engineering Company, 
Mishawaka, Ind. The following regional chairmen will 
act on requests for sample invoice forms: H. Bucklin, 
Todd Protectograph Company, Rochester, N. Y.; W. V. 


Twenty-six inches high; enameled in French grey 
with labels in three colors and gold; exhibits 8 boxes 
of Eaton’s Highland Linen. Advertising matter can be 
inserted in slots at top and sides. Revolves under air- 
currents from an electric fan. Usable for counter or 
window display. Price $2.50. This is less than cost to us. 


C. Bulkeley, Liberty Export & Import Corporation, forty- Sent with shipment of other goods or express collect. 
fourth floor, Woolworth building, New York, N. Y.; Dr. If you have not put in your order for one of these 
F. W. Russe, Mallinckrodt Chemical Works, St. Louis, labor savers, write to 
Mo.; G. H. Money, Federal Rubber Company, Cudahy, 
Wisconsin. DEALER SERVICE DEPARTMENT 
Tatum Salesmen at Cincinnati Convention. EATON, CRANE & PIKE COMPA 
eter a , ; New York Pittsfield. Mass. 

A convention, including the Chicago and New York 

representatives and the road men of the Sam’l Tatum ns hak ns 100 So. ‘Michio A 


Company, was held at Cincinnati in August. Three days oe 

were devoted to discussion of new plans through which RELADELEA ~ 1006 ee 

dealers are to be assisted in effective selling of loose leaf 8 Dahiya Se ee tee 
systems. Various officials of the company spoke, as did 
several salesmen. Two dinners were served. After the 
convention closed a golf tournament was held. The tro- 
phy was awarded to R. C. Macke, secretary and Eastern 
manager of the company. 
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Underwood Bookkeeping Machine Convention. 


Representatives of the bookkeeping machine department 
of the Underwood Typewriter Company met in New York 
August 16-21 and held a constructive meeting. They had 
a rousing good time in New York, and went home pre- 
pared to make good on promises of even better business 
for the coming year. 

The bookkeeping machine men came from the largest 
cities of the United States. There were about 100 in at- 
tendance at the convention. The deliberations were opened 
by Clinton L. Rossiter, vice-president, who established 
the spirit of the event in a clever speech. He presided 
for a few days. Subsequently the sessions were taken in 
charge by J. E. Neahr, general sales manager, and Frank 
A. Robinson, manager of the bookkeeping machine de- 
partment. 

During the week the men in attendance at the conven- 
tion visited the factory at Hartford, Conn. They were 
entertained at the Machinery Club for luncheon. There 
was a theater party and a formal dinner. 








Central States Corona Dealers at Groton. 


A group of dealers, representing the Corona typewriter, 
known as “central division dealers,” were in conference at 
Groton, N .Y., in August, at the factory of the Corona 
Typewriter Company, Inc. This was one of a series ot 
get-together meetings which enable the Corona dealers to 
go through the factory, and see how the personal writing 
machine is made. The visit also affords an opportunity 
to get acquainted with the “home folks” at the factory. 

The dealers who visited the Corona factory in August 
included: A. E. Meffert, Meffert Equipment Company, 
Louisville, Ky.; Geo. Earle, Office Specialty Company, 
Wichita, Kans.; J. B. Ayer, Corona Typewriter Sales 
Agency, Minneapolis, Minn.; V. V. Ayer, Corona Type- 
wri:er Sales Company, Minneapolis, Minn.; J. J. Phillips, 
Corona Typewriter Sales Company, St. Louis, Mo.; M. J. 
Carey Kansas City Typewriter Exchange, Kansas City, 
Mo.; W.A. Beach, Will A. Beach Printing Company, Sioux 
Falls, S. Dak.; Wm. E. Bayly, Emerson W. Price Com- 
pany, Lima, Ohio: G. A. Todrank, Office Supply Company, 
Evansville, Ind.; J. J. McCormick, J. A. Lytle, Art Winan, 
Corona Typewriter Sales Company, Chicago, IIl.; Laird C. 
Dinsmore, Corona Typewriter Company, New York, N. Y.; 
Harry Russell, Office Equipment Company, Des Moines, 
lowa; Wm. M. Hall, Wm. M. Hall & Company, Montreal, 
Quebec, Canada; Earl K. Ray, central division manager; 
William I. Beckert, eastern division manager. 


New American “Eagle A” Printing Foreman. 

Effective September 1, L. B. Springsteen became fore- 
man of the printing department of the American Writing 
Paper Company, Holyoke, Mass. Mr. Springsteen was 
foreman of the printing department of the Strathmore 
Paper Company, West Springfield, Mass., four years. 








E. Y. Horder at Southern Home. 


E. Y. Horder, president of Horder’s Stationery Stores, is 
spending a few weeks at his home in Magnolia Springs, 
Alabama. 


Show Me—And I’ll Show You. 


If you'll show me a man that thinks he can do things in 
a slip-shod, makeshift manner and get by.—I’ll show you 
one who is going to slip! 

If you will show me.a person who believes that he can 
indulge in late hours and dissipation of any sort and still 
move ahead.—I’ll show you one who is going to fall! 

If you will show me an individual who cheats, lies, pro- 
crastinates, wastes time, and tries to make bluff take the 
place of good old fashioned work.—I’ll show you one who 
is going to fail!—The National, of the National Blank 
Book Company. 


A Machine Worth Having. 


“The typewriter will never be perfect,” says the Syracuse 
Herald, “until it can go ahead and write something with- 
out somebody telling it what to say.” Which reminds 
us of what Kipling in his livelier days wrote as a testi- 
monial for a certain machine. “I just start the typewriter 
off with a line,” he said; “then I go out for a walk and 
when I return there is the poem all written.’”—Boston 
Transcript. 
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A newly designed file that is a beautiful example of Van Dorn 
Craftsmanship-In-Steel—just about the handsomest file you ever 
saw and you can sell it at a remarkably low price and make a big profit. 


a know the whirlwind pace that the Van Dorn Pacemaker 
set. Since the first day back in April, 1919, when the Pace- 
maker was announced the Van Dorn organization has been 
building and distributing Pacemakers to their dealers just as fast 
as they can be turned out. 


With the increased facilities of the new Van Dorn plant at their 
command Van Dorn engineers are enabled to produce a new 


file—the Mastercraft. 


It will prove even a bigger sensation than the Pacemaker! 


The new file retains all the sales-stimulating advantages of low- 
selling price, but has an added sales-appeal through improved 
appearance and construction. The Mastercraft is a real beauty, 
—a masterpiece in design, proportion, finish and trimming. We 
guarantee that before you quote your customer the price he will 
judge the Mastercraft as the most expensive file on the floor. 


Order one Mastercraft! If it does not more than 
meet your expectations you can ship it back at 
our expense i 


You will find a convenient blank on the last page for price in- 


quiry and request for further information as to sales-helps, etc. 


THE VAN DORN IRON WORKS COMPANY 


CLEVELAND 
Master-Craftsmanship-In-Steel 


ASTER 
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four Drawer Steel File 


-CRAFS 


The Mastercraft is perfectly proportioned stand- 
ing 531," high, 15" wide and 261(" deep. 
Each drawer gives 24" of clear filing space. 


Only the best heavy gauge furniture stock steel is used 
throughout and the entire cabinet is expertly and rigidly 


fabricated and fused by electric and acetylene 








(1) Push button locking de- 
vice, can be furnished to lock 
all drawers simultaneously. 







(2) The follower block 
or compressor travels 
on aslide in the bottom 
of the drawer; slides 
freelyand easily,notch- 
locks positively at any 
desired point. 






(3) Drawers are interchange- 
able and may be removed 
easily —just lift out. The 
suspension slides are tied to- 
gether to make iteasy. Slides 
remain in case. 







(4) Each drawer coasts on ten 
hardened roller bearings, run- 
ning in the nickled suspension 
slides. Slides advance at half 
the speed of the drawer as the 
drawer is opened, to brace the 
open drawer against all weight 
or strain. 


Finishes: Olive Green Enamel or Hand-Grained Oak or Mahogany. 















(5) Handsomely 
designed hardwere 
of pressed bronze; 
satin-brush finish. 





Built in Letter and Cap Sizes with or without Automatic Led: 


oD 






welding. 
























(6) Suspension 

i wer 
to open to the last 
inch. The last 
paper in the draw- 
er is as easily ac- 


cessible as the firee, 









After you have read 
the news inside, if you 
want further information as 
to prices, special sales- 


helps, etc., 


The Van Dorn Iron Works Co., 
Cleveland, Ohio 


Gentlemen:— 
Please give me prices and dealer discounts on your new Mastercraft File 


and full information as to special Mastercraft Sales-Helps. 


Firm Name 
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IMPRESSIONS 


A Magazine for Progressive People 


"THERE is no magazine in the 

world just like Impressions. 
It treats business as the most im- 
portant thing in material life and 
shows in a fascinating manner 
how easy it is to get pleasure and 
a living at the same time. There 
are no technical articles in 
Impressions. The great subject 
of business is handled in a. way 
which provides inspiration for all, 
whatever their profession or 
trade or calling. Impressions 
stands for better business and 
better living in the highest sense 
of the term. It is the monthly 
mentor of our biggest business 
men, and in its own circle, carries 
an influence more powerful than 
outsiders can understand. It is 
edited by G. E. Whitehouse, who, 
in a remarkably short time, has 
earned for himself an interna- 
tional reputation for being the 
most interesting, yet fearless, 
writer on business subjects. He 
writes a large part of the maga- 
zine each month; says what he 
thinks, and thinks so nearly right 
that big men believe in him and 
applaud his views. Impressions 
is a big magazine, 11x9¥ in., with 
96 pages, full of sound editorials 
and high grade advertising. If 
you believe in progress, you will 
like this magazine, though you 
may not agree with everything 
it prints. 


TWO DOLLARS A YEAR 


Send a two dollar bill—you will 
get it back right away if the 
first number fails to satisfy. 


IMPRESSIONS PUBLISHING CO., LTD. 
36 King St., Covent Garden, London, W. C. 2., England 
































Victor 


Standard 
Typewriter 





‘‘The World’s Best Writing Machine’’ 


Some Incontrovertible 
Reasons Why— 


Escapement—Speedy, simple, durable and easy 
of adjustment. 

Alignment—Perfect and permanent because of 
the inch wide type bar_ bearings. 

Carriage Rigidity—Never before attained. Se- 
cured by the octuple roller bearings which 
eliminate all lost motion. 

Ribbon Reverse—Automatic, reversing without 
strain. Accomplished by a simple cam con- 
struction without springs, dogs or ratchet 
wheels. 

Unit Paper Feed—Grips the paper early; holds 
it late. Alignment perfect at extreme bot- 
tom of sheet. 

Variable Line Spacer—Instantaneous and posi- 
tive, operated with one motion by either hand. 

Line Space Lever—On left front, giving greatest 
possible speed and efficiency. 

Back Space Bar Properly Placed—Operated by 
any finger of either hand, directly from key- 
board. 

Auxiliary Rolls—Oscillating, wonderfully effi- 
cient. 

Touch—The lightest, most pleasing and least 
tiresome. 

Decimal Tabulator—Inbuilt, simple and speedy. 

In Appearance—Easily the most artistically de- 
signed and beautiful of all typewriters. 

Stencil Cutting—A slight touch of lever in- 
stantly moves the ribbon from writing po- 
sition. 

No Attachments—Modern construction, no at- 
tachments—every improvement being built 
into the machine. 


VICTOR TYPEWRITER COMPANY 


General Offices and Factory 
Scranton, Pa., U.S. A. 
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Metal Waste Baskets | 


Safe Clean Durable Economical 





UCH is demanded of a waste basket. 
It is an item of equipment pur- 
chased with discriminating care and 
with an eye to its years of usefulness. 


DAN-DEE Metal Waste Baskets will 
meet the needs of your most exacting 
customers. They are attractive-in ap- 
pearance, properly care for the waste 
consigned to them, and possess the ut- 
most in strength and rigidity. A life- 
time of usefulness does credit to your 
judgment in selling them, insuring a 
service and satisfaction beyond all fault 
or criticism. 


Made in two styles Round and three 
Square, with a variety of finishes to 
harmonize with any furnishings. 


The DAN-DEE line includes: 


Letter Trays; Ticker and 
Towel Baskets; Hampers; 
Strong, Cash and Security 
Boxes; Clothes Hangers; 
Costumers and Book 
Racks. 


Write for descriptive circulars, price 
list and discounts. 


Erie Art Metal Company 
ERIE, PA. 


: 


penance MLE 


ot, ttle 

















haneneenn 














September, 1920. 


New Machines and Devices. 
(Continued from page 29.) 

device, is again on the market. The company is the Drop- 
A-Line Sales Company, 177 North State street, Chicago, 
Ill. During the war, the production of this device was 
handicapped by cther demands upon manufacturing facil- 
ities. Early this summer the factory took over larger 
quarters and made preparations to increase the output of 
the three models in which the device is made. 
_ The Drop-A-Line is a combination copy-holder and line 
indicator and, as the illustration shows, operates directly 
from the keyboard of the typewriter. The line-finder bar 
automatically moves to a new line upon the touching of 
the key which is fastened to the side of the typewriter 
frame. The spacing is readily adjustable for one, two or 
three typewriter spaces and the device will also take care 
of fine spacing, such as newspaper print or variable 
spacing. The Drop-A-Line may be used on either side of 
the typewriter or in back of the machine. It is thirteen 





- EXTENSION OUT 











DROP-A-LINE AUTOMATIC INDICATOR. 


inches high and eight inches wide and has a four-inch 
extension at the side which enables it to accommodate 
copy twelve inches wide. 

Among the special models of the Drop-A-Line is one 
for the Elliott-Fisher machine, which can be attached in a 
moment and does not interfere with the movement of the 
carriage. There is also a law book model which will 
accommodate bound books of any size up to and including 
eleven inches in height by eighteen inches in width, open. 
This particular model has an automatic adjustable back 
which makes the book lie open flat and makes copying 
from the first page of the book as easy as from the center. 

During the seven or eight years since the Drop-A-Line 
has been placed on the market a number of machines have 
been sold abroad and the new sales company has a foreign 
department which is managed by a man who has had 
seventeen years’ experience with the export trade. The 
foreign department is in a position to correspond in all 
languages and to make prompt deliveries of foreign 
shipments. 





A New Perpetual Point Pencil. 

The American Lead Pencil Company of New York City 
recently introduced the NC4, a perpetual point pencil of 
the thin diameter lead type. This new pencil is a smart 
attractive affair, nickel-plated and equipped with a pocket 
clip. It is fitted with the Velvet pencil lead, not the Venus 
lead, as stated in a previous issue. An outstanding feature 
of the NC4 is the simplicity of its construction. A twist 
to the right gives a point of any desired length. A supply 
of thin refill leads is contained in the barrel. These are 
known as the No. 37 refill leads. 


A New Binder. 
The Free-Hand binder is the name of a new loose leaf 


device manufactured by The Free-Hand Binder Company, 
227 Pearl street, New York City. The illustrations shown 
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ALWAYS LOOK 

FOR THE 

BALL BEARING 
ROLLER SUSPENSION 





“1300” LINE STEEL FILING CASES 








BERLOY 





METAL PRODUCTS 


Mera LumBER 








Riepcex & MeracLatH 





Froor Cores 





CHANNELS AND — 
— Corner Beans 





Fitinc Cases 





CiotHes Locners 





Factory Equipment 
— AND SHELVING — 





Eaves TroucH & 
ConouctTor Pipe 





Brack & GavanizeD 
— Steer SHeets — 





RoorinG AND SIDING 





CEILING & SHINGLES 





OTHER METAL PRODUCTS 


The “1300” Line is the highest grade BERLOY Filing 
Case—the one used in Banks, Law Offices, etc. 


Handsomely finished in hand rubbed olive green enamel 
with cast brass hardware, the “1300” Line File presents 
an appearance that meets with instant approval. In its 
construction is embodied every important filing case 
feature. 


But it’s the point of longer service that has put the 
“1300” Line across. This file gives longer service 

the filing drawers operate on BALL BEARING ROLLER 
suspensions instead of on solid steel rollers. Friction is 
practically eliminated which means that there is little 
wear on the suspension mechanism. BERLOY “1300” 
Line Cases will last for years after other files have been 
replaced. 


Write to Dept. H-48 for a folder describing the “1300” 


Line. 


The Berger Manufacturing Co., Canton, O. 


BRANCHES: Boston New York Philadelphia Chicago 
St: Louis Kansas City Minneapolis San Francisco 
Export Dept.: Berger Bldg., New York, U. S. A. 
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ROGRESS LEDGERS are the 
most profitable line of popular- 
priced ledgers that any sta- 
tioner can carry. They meet all the 
requirements of the average mer- 
chant for a strong, serviceable ledger, 
and the range of prices is broad 
enough to enable you to sell hima 
ledger at the price he wants to pay. 


Progress Ledgers are made in five 
styles of binding: 


Full canvas‘ with red fabrihide 
corners. 


Tan corduroy sides and red fabri- 
hide back and corners. 

Black leather back and corners 
and tan corduroy sides. 

Red leather back and corners and 
tan corduroy sides. 


Tan fabrihide back and corners 
and green corduroy sides. 


The metal parts on all Progress 
Ledgers are made of cold rolled steel, 
strong and simple in construction. 
Covers are attached by means of 
lugs and steel curved hinge plates. 


Consult price list for full description, sizes and prices. 


* * 
. 
Empire Binders: This binder is a companion to the Progress Ledger, 
and was especially designed to meet the demand for a medium-priced, durable transfer 
binder. Has two styles of locking mechanism—endlock and key or toplock button fastener. 
They are bound in full light olive-color canvas with either black or red leather corners, 
and the sectional posts are made in two sizes—3/8 and 5/16. Can be used for transfer 
binders, sample books, journals—in fact, they have so many uses in the modern office it 


would be impossible to classify them. 


Order today a complete assortment of Progress 
Ledgers and Empire Binders. 


BoorumM & PEASE COMPANY 
New YORK 
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present the features of Model A. This binder is operated 
by one hand and holds any sheet, of any size, binding 
either at the top or side. No punching of the sheets is 
required. It will hold from one sheet to more than two 
hundred without any adjustment whatever. The double 
grip clamp, which fits loosely on the arm, is self-adjusting. 
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1. THE FREE-HAND 
HAND.—2. 


BINDER IN OPERATION BY ONE 
FREE-HAND BINDER AS A MANIFOLD BOOK. 


This binder is made in a number of sizes for different 
requirements. Among its features is that its operation 
leaves both hands free to manipulate the contents, the 
clamp being open until it is purposely closed for binding. 

These binders may be finished with or without cover and 
when the cover is turned under it is out of the way. These 
files have been found useful as desk files for active and 
other correspondence and in connection with carbon du- 
plicating systems and inventory sheets. 


Card Index Cabinet Improved. 

L. Hoffman, 45 Lafayette street, New York City, has 
added to the line of specialties. He is producing a card 
cabinet, having an improved steel flat follow-block which 
does not destroy the card, and which operates with great 
freedom. The cabinet to which this steel follow-block is 





HOFFMAN IMPROVED CARD INDEX CABINET. 


attached is made of heavy tar board, one-fourth of an 
inch thick, and the drawer is of wood three-sixteenths of an 
inch thick. The corners are dove-tailed. The cabinet is 
of black cloth with a brass card frame and drawer pull 
fastened with four rivets. The cabinets are made in dif- 
ferent sizes, to hold from 1,000 to 6,000 cards. 


New Pads for General Accounts, Etc. 


The Wilson-Jones Loose Leaf Company, 3300 Franklin 
boulevard, Chicago, and 316 Hudson street, New York, 
have perfected a line of columnar pads for general account- 
ing and statistical reports. These pads are made of white 
ledger paper or of canary bond paper. They are wrapped 
in packages of five pads, each pad containing 50 leaves and 
cover. They come in various sizes, from 8%x12 up to 
34x12 and in different columnar rulings. 


Change in Letter Baskets. 


The Shaw-Walker Company announces that where they 
formerly covered the bottom of their letter baskets with 
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Ravenswood 
Glass Desk Pads 
Widen Your Sales Field 





Bavenswood Glass Desk Pad 


Highly-polished plate glass mounted on a base of 
heavy, well-seasoned board. The glass is retained in 
ace by four ornamental, brushed brass corners. Look 
cr the finger hole (patented) which makes it easy 

‘to insert or remove memos under the glass. 

with felt backs as an extra. 


You can sell them to practi- 
cally every user of office sup- 
plies. If you handle desks, 
you should be able to sell a 
glass desk pad with every 
desk. Thus you have a chance 
to sell an auxiliary that brings 
a good profit. 


Look for the 
Finger Hole 


Ravenswood Glass Desk Pads 
have a finger hole (patented) 
located in the front edge. The 
finger hole makes it easy to 
raise the glass without injury 
to finger nails, in order to slip 
memos under it—exclusive to 
our product. 


Get our printed matter, and 
prepare to carry these quick 
sellers. 


Ravenswood Office Specialties Co. 
Originators of Glase Desk Pads 


1800-2 Newport Avenue CHICAGO 
We aleo Manufacture Rosco Glaes Desk Pads 
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Old 
fiampshire 
Typewriter 

apers 
#Mlanuscript 
Cobers 


Old Hampshire Old Hampshire 
Bond Mills 





“best sellers’? comprising in 


addition to Ol) Hampshire 
Bond, other grades, weights 
and finishes of relatively 
high quality. 


To see is to believe. 


Send for new sample book. 


FINE STATIONERY DEPARTMENT 


Hampshire Paper 
Company 


SOUTH HADLEY FALLS 


i 
: 
: 
A line of carefully selected | 
: 
. 
MASSACHUSETTS | 


Makers of 
Old Hampshire Bond—Vellum—Lawn 








felt, they are now using four felt buttons. The advantage 
of this is that pins and dirt cannot be carried along with 
the basket to mar the desk top. There are no cloth edges 
to get loose and unravel. 


Concentrated Bookkeeping System. 


The Accurate System & Manufacturing Company, 403 
Broome street, New York, N. Y., is producing a loose 
leaf book which provides for carrying a variety of accounts 
under one cover. Sheets with appropriate indices are pro- 
vided to cover purchases, sales, receipts, cash disburse- 
ments, purchase ledger, general ledger, trial balance and 
periodical statement. 


Grand Rapids House Introduces New Office Chair. 


The Grand Rapids Chair Company, 37-45 Prescott 
street, Grand Rapids, Mich., manufacturers of office chairs, 
recently produced a new chair, the back of which is so 
designed as to conform to the anatomical lines of the 





GRAND RAPIDS NO. 417% OFFICE CHAIR. 
body, fitting the flat of the back and rounding only at the 
sides. The chair iron is rugged, with a spider of pressed 
steel, the four-point support giving maximum bearing 
for the seat and maintaining a permanent alignment with 
the revolving iron. The model illustrated is finished in 
quartered oak, solid mahogany, or birch-mahogany 


Changes in Dixon Assortments. 


The Joseph Dixon Crucible Company of Jersey City, 
N. J., announces the withdrawal of Victory pencil No. 
434. Orders for this assortment now in hand will be 
delivered in turn as they have been received. The com- 
pany has prepared a new assortment known as the “Board- 
walk.” The pencils which go to make up this new assort- 
ment are rubber-tipped and include Ticonderoga No. 1386, 
Anglo-Saxon, round and hexagon, and Cabinet pencils. 
Many of these are equipped with the patent Dixon wedge 
eraser-tip. The box is substantial and sightly and ‘every 
inch of space is utilized. 


Arthur W. Willmann New Export Secretary. 


Arthur W. Willman has become secretary of the Amer- 


ican Manufacturers’ Export Association, succeeding Rob- 
ert F. Volentine, who has entered other work. Mr. Will- 
mann has served with a number of New York export houses, 


and is well known in foreign trade circles. 
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The Engineer 
Says “More” 















































| 

The Engineer knows pencil qual- | 

ity. He finds the Van Dyke | 

Drawing Pencil unbeatable for | 

his use. So when he needs a | 
new supply of pencils he says, | 

firmly, 

VAN DYKE Paeitates | 

| PENCILS3600 [| 

| 

| 

| 

| 


and gets satisfaction. His use 


is technical and demands a vari- ar > 16 cee | 
of hardness, gradu- Ht 
ety of perfectly graded leads us- ating from 6B, soft- i 
ually ranging from HB to 6H. edt nce | 
This he knows by experience he | 
gets when using Van Dykes. FS ss | 


EBERHARD FABER 


Oldest Pencil Factory in Amceria ] 


Factories: Brooklyn, N. Y. and Newark, N. J. 
Offices: New York Chicago Boston San Fransisco 
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Quality Filing Equipment 
and Card Index Supplies 





This Simple, Compelling Story 
Should Have a Strong Appeal 
to All Wide Awake Dealers 


Our fiscal year ending July Ist showed an in- 
crease of 91% over the preceeding year. Of 
this increase, 98% was repeat business. 


REWARD 


Dealers who make 
permanent connec- 
tions are the ones 
who profit most. 
















When the product of a concern gives such con- 
sistent satisfaction as B-M products do give, 
can’t you see the direct benefit that would 
come to you as a B-M dealer? 


A complete catalog displaying filing equipment 
and supplies will be mailed on request. 


Browne-Morse Company 
Builders of Quality Filing Equipment 


16 McKinney Avenue Muskegon, Michigan 


BRANCHES: 
343 Broadway, New York City 905 Liberty Avenue, Pittsburgh 
16-18 So. Twenty-first St., Philadelphia 
109 N. Frederick St., Baltimore 193 E. Jefferson Ave., Detroit 

















“Quality Built fr 
il cam dn Meer inn 
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Portable Stands of Utility. 


The Metallic Construction Company, Dayton, Ohio, has 
placed on the market a portable stand, for office and shop 
appliances. It may be used to support typewriters, add- 
ing machines, autographic registers, filing cases, card in- 





“MET-COM” PORTABLE STAND. 


dex cabinets, shop records, tools, etc. There is a 1l-inch 
quartered oak top, 16 inches square, supported on an all- 
metal base and standard, mounted on roller bearing 
casters. 


Protecting Payee and Amount on Checks. 


One of the recent developments in the art of check pro- 
tection is the Checkometer, devised and manufactured by 
The Checkometer Company, 431 South Dearborn street, 
Chicago, Ill. This device protects both the name of the 
payee and the amount of the check. The inking of the 
figures is done on a pad, which is said to allow for the 
inking of 3,000 checks before requiring filling, and the 
operation of refilling may be accomplished without soil- 
ing the hands. The manufacturers claim that the ink is 
so compounded that it is not affected by the bleaching and 
solvent agents used by check raisers. 

The machine is said to be rapid in operation. 


When a 





THE 


CHECKOMETER. 


number of checks of identical denominations are to be 
protected, the figures can be repeated indefinitely without 
resetting the machine. It protects the amount in every 
sum, both in dollars and cents. The figures to be printed 
are set up readily and show in a dial before the user’s 
eyes, thus enabling an error to be easily detected. At a 
slight additional cost the Checkometer can be made to 
print with the figures, the trademark, slogan, or other 
advertising device which the user desires to advertise to 
banks and payees. 

The machine is strongly made and is said to have a 
safety factor of five to one. It is simple in construction 
and all the parts have been rust. proofed. 
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CADCO “C” 
BALL LOCK BINDER 


With Our Posting Bar Posts 


for use with the Elliott-Fisher Bookkeeping 
Machine. A tapered post binder. 
The most successful device because of its 


strong construction, ease and rapidity of op- 
eration. 





Ten Reasons Why We Recommend ;The 


ADCO “C” For Elliott-Fisher: 


. Holds leaves securely and in best alignmegt. 

. Not necessary to place cover over Posting Bar. 
. Remove top cover and place on table. 

. Posting Bar locks securely in top cover. 


. No sharp corners or edges to mark the desk or 
wear out. 


6. Rounded surfaces and curves that make it uniform th 
appearance. 


. Locks automatically down on the leaves. 


8. Clamping members or tubes heavily nickeled and 
polished. 


9. No binding to wear off the mech- 
anism. 


10. Practically indestructible, efficient, 
a money saver. 
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MECHANISM :—The locking mechanism encased 
in the top tube is individual and positive, and by 


pressing the releasing buttons it unlocks in- 
stantly, and locks automatically by pressing 
cover on leaves. 


Accounting Devices Company 
564 West Monroe Street 
CHICAGO, U. S. A. 
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GUARANTEED 
Typewriter Ribbons 


for the 


Dealer Exclusively 































Immediate Delivery 
Quality— Uniformity— Service 
Reasonable Prices 










We make: 


Record—Copying—Rapid Roller 
and Hectograph Ribbons— 
One, Two or Three color, 


For all 


Typewriters, 

Multigraph, 
Addressograph, 

Adding Machines, 

Time Clocks, 

Dater Stamps. 

Any size for any purpose. 

















Every Ribbon Guaranteed or Your 
Money Refunded. 







If your present source of sup- 
ply is not everything you want 
in Quality—Delivery—Service 
or Price, it will pay you to 
write us. 









The E. F.GUERTIN CO. 


230 West Superior Street, Chicago, IIl. 
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Change in Auto Desk Tray Sets. 
The Automatic File & Index Company, 
Wis., has made a change in its desk tray sets. The new 
model has tubular corner posts. Threaded rods _ pass 
through them. The slides for the trays are clamped be- 
tween the tubes. A rubber tip at the foot of each corner 
post forms a foot that will not scratch the desk. The 
corner posts are sectional, so that by the use of connect- 
ing rods of suitable length, the desk tray sets can be made 
any height, from two to six. 
The new model displaces former designs, which have 
been of several types. The original Auto desk tray set 
was made with wooden racks. Then came electro-welded 


Green Bay, 


steel racks; also sectional steel racks bolted together. 
The sectional tubular construction appears to afford a 
satisfactory arrangement, providing convenience and 
strength. 


Badger Photo Albums. 

The Heinn Company, Milwaukee, Wis., makes a line of 
“Badger” photo albums in which particular attention is 
paid to the stock used in the leaves. In the “Badger” 
album the leaves are chemically pure, so that no free chem- 
ical can penetrate the mounted print, and stain or bleach 
the photographic surface. An extensive variety of sizes 
and styles is made. 


Prominent Italians to Visit America. 


Office Appliances expects soon to receive a visit from 
Cav. A. Capra and Signor Giacomo Gambini, owners of 
the old and well established house of A. Capra & Com- 
pany of Palermo, Italy. This company has built up a 
fine organization for the sale of typewriters and other 
office equipment. The business was founded in 1875 to 
deal in food products and technical specialties and has 
developed broadly in Italy, Sicily, Sardinia, Malta and 
Libia. The company has a fine organization and main- 
tains representatives and travelers throughout the entire 
Italian Kingdom, Cav. Arrigo Capra devotes his entire 
attention to the commercial branch of the company, spe- 
cializing in articles of large consumption. Sig. Gambini 
devotes himself to the technical and industrial end of the 
organization and takes much pride in the fact that he has 
assisted largely in the introduction of typewriters and 
office specialties throughout the Kingdom. The company 
has done capital work as the Italian agent of one of the 
newer American’ typewriters manufactured at Wood- 
stock, IIl. 

The two gentlemen above named will visit the United 
States immediately following a visit to the principal cities 
of Europe. In this country they will visit many old Amer- 
ican friends and expect to establish new relations with 
houses who are seeking agents in Italy. 


Tatum Company Hold Sales Convention. 


The Sam’! Tatum Company, manufacturers of loose leaf 
systems and devices, office punches, etc., Cincinnati, held 
a sales convention recently which was attended by all of 
the road men, the Chicago representatives and a delega- 
tion from the New York branch. Three days were spent 
in going over new plans that the company is introducing 
to assist dealers in making sales for loose leaf systems. 
Talks were made by the various officials of the company 
and several of the salesmen. On two evenings dinners 
were given and after the sales convention work was com- 
pleted, a golf tournament was held, the trophy going to 
R. C. Macke, secretary of the company and manager of 
the eastern branch. Much enthusiasm was displayed at 
the meeting, and those present were optimistic as to the 
future. 


July Exports and Imports. 


Exports from the United States in July were $654,000,000, 
and imports were $537,000,000. July export figures are 
comparable with those of 1919; imports broke all records, 
exceeding July, 1919, by fifty-six per cent. 


Platinum as Coin. 


The proposal of the Russian soviets to coin platinum is 
not the novel idea it appears to be. Russia, under the 
imperial regime, issued platinum coins shortly after the 
discovery of the metal in the Ural mountains in the mid- 
dle of the last century. The coins were accepted as one- 
third the value of gold, and six times the value of silver. 
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STEEL 





Good Dealers Are Behind It 


ITHOUT dealer support no office 
\ furniture line can be a success. 

Dealers are not slow to recognize 
merit in a line. If it fills a need, sells at 
fair prices and the right sales policy is in 
effect, dealers will put it upon the map. 


That has been our experience with the 
Uhl Steel Line. The class of dealers who 
are behindit with feet braced and arms ex- 
tended—pushing—insure success. That’s 
one reason why it is a Line with a future. 


The dealers who are now selling Uhl 
Steel are finding new and broader fields 


for it every day, Others are getting con- 
tinual calls for devices the line embraces 
so are béginning to realize what they 
could do by stocking the line and se Jing it. 


Every item of the line is unique in. con- 
struction and was built to meet specific 
needs. That makes for sales advantages 
and places Uhl Steel in a class where, 
strictly speaking, it has no direct compe- 
tition. 


or not at all 
make a note now 


If you are only “lukewarm” 
within the dealer “fold,” 
to look into Uhl Steel. 


See UHL STEEL while at the Stationer’s Convention 


The Toledo Metal Furniture Co. 


1232 Hastings Street 


Toledo, Ohio 
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"Rendardived Sabet 
Deposit Box Units 


Not only standardized—but regularly carried in stock ready 
for prompt shipment. A new convenience for the banker. 








You simply order new units as you need them. They are 
easily installed. You can expand your Safety Deposit Box 
Hi Department gradually to meet the growth of your business. 
| | i] The assembly is uniform. A handsome adjunct to any bank 
HHH i HI interior. 


mm PP or a 
a 


conserve space. There is no waste. Every cubic inch is utilized so that 
you can get the greatest revenue out of our Safety Deposit Box¥Depart- 
ment. These units also offer various sized boxes. Whether you need 
small boxes or large ones, CARY Units will supply your needs. 


UNIFORM STRENGTH THROUGHOUT 


has been the watchword of the Cary Safe Company for nearly half a 
century. That high standard is maintained in these 20th Century Safety 
Deposit Box Units. 

Business houses maintaining private vaults will find one or two CARY 
SAFETY DEPOSIT BOX UNITS valuable. Papers of great value, such 
as patents, formulae, trade informaticn, and other documents will have 
an added protection if CARY UNITS are a part of the equipment. 

No matter who enters the vault he will not have access to the valuable 
pa These units will also help to prevent deterioration of papers. 

Send for our folder 20th Century Safety Deposit Box Units. You'll find 
it instructive in planning your Safety Deposit Box Department. 

A few of the many thousand banks using CARY SAFETY DEPOSIT 
BOX UNITS are: 

Cc cial Trust Company, New York, N.Y. El Paso Bank and Trust Co., El Paso, Texas 
The Public National Bank, N w York, N.Y. Oakland Bank of Savings, Oakland, Calif. 
Marine Trust Company, Buffalo, N. Y. Bank of Hamilton, Canada 
Cleveland Trust Company, Cleveland, Ohio La Banque Nationale, Canada 
Ohio Savings Bank and Trust Co., Toledo,O. Bank of Nova Scotia, Canada 

Penobscot Safety Deposit Vaults, Detroit, Mich. 


CARY SAFE COMPANY 


BUFFALO U. S. A. 








CARY SAFES “Zhe Safe Investment” 
: eee 
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Glass-Headed Pins. 


A line of pins with glass heads has been put up by the 
Stenton Supply Company, Philadelphia, Penna. A metal 
pin is embedded in a glass head of the conventional shape. 
affording a means for forcing the pin into wood, etc., and 
allowing pictures and other objects of moderate weight to 
be suspended. 








“Listo” Pencil a Newcomer. 
The Listo Pencil Company, 230 Brannan street, San 
Francisco, Calif., is getting ready to place a new me- 
chanical pencil on the market. 


New Ventilated Eyeshade. 

The Everclean Cuff Company, Pennsylvania avenue and 
Fulton street, Brooklyn, has designed an eyeshade with 
six small cushions that rest comfortably on the forehead 
so as to permit the free circulation of air next to the 
skin and with nothing to bind or leave an impression. 
The visor is sufficiently large to shade the eyes completely. 

















EVERCLEAN CUSHION EYESHADE. 


The strap is fourteen inches long and is adjustable to any 
head. A free-action snap fastener at one end is provided 
whereby the shade may be removed instantly. 

This new shade is packed in attractive cartons, one 
dozen to each carton. A handsome three-color display 
card is provided. 


Anderson Sealing Machine. 


The Anderson rapid sealing machine is a two-reel device 
for carrying gummed tape. The maker, W. J. Anderson 
& Company, 306 Broadway, New York, N. Y., claims 
speed and serviceability for the device. 


Two New Telephone Conveniences. 

The Cleveland Phon-Arm Company, 1265 West Second 
street, Cleveland, Ohio, have designed two types of tele- 
phone arms which support the telephone at a convenient 
height, permitting it to be swung out of the way by a 
light touch of the hand. One of the devices is known as 
the “flex type,” to be used on roll-top desks, the bracket 
fastening to the outside of the roll. It may also be applied 
to a side wall mounting and likewise to a flat-top desk. 
The instrument can be lifted from the holder and replaced 
as desired. 

The “gravity type” is made with a standard to be fas- 
tened to the writing bed of the flat-top desk. The arm can 
be raised or lowered and turned radially from the base. 
It can be used in double or triple forms, the several arms 
being so designed that they will not interlock. Both arms 
have an attachment which holds the telephone instrument 
vertical by gravity, although the user may tilt it if desired. 

The “Skelly type” Phon-Arm was the original product 
of the Skelly Bracket Company, which has been succeeded 
by the Cleveland Phon-Arm Company. This device is 
frequently used on the roll-top desk where but one person 
uses the telephone. The instrument can be lifted from 
its holder and replaced as desired. 

Southern Stationers Combine. 

The Southern Stationery Store of Baton Rouge, La., 
recently incorporated to take over the typewriter and 
office supply business of Otto Claitor, on August 24 ac- 
quired the stocks of merchandise, good will and trade 
of the Anderson-Ramires Stationery Company at 447 
Third street, where the new company will in the future 
carry on its business. 

The capital stock of the Southern Stationery Store was 
increased to $25,000 and the board of directors increased 
so as to include Jos. Ramires, head of the Ramires-Jones 
Printing Company, and M. F. Claitor, a stockholder of 
the Southern Stationery Store, as a part of the con- 
solidation. 
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We have an unusual offer to make 
to one dealer in every locality. 


The Rotospeed Stencil Duplicator is 
simple in construction, easy to operate, 
accurate and fast. It prints 
clean-cut copies of hand written or 
typewritten forms. It reproduces draw- 
ings. It saves 92% on form letters. 
Prevents delay. Saves time. Saves 
money and makes money. It is an 
easy and rapid seller. And every 
sale is followed with a continuous 
stream of profit on supplies. 


Our national advertising in Collier's, 
American Magazine, Literary Digest, 
Review of Reviews and other big na- 
tional publications is bringing inquiries 
and sales from every locality. 


We have a proposition whereby you 
can have the Rotospeed profits for 


your territory. 


Write or wire for the details of our 
exclusive agency proposition. 


The Rotospeed Co. 


Agency Dept. 
Dayton, Ohio 





A Big Money-Maker 


for Dealers 
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Typewriter Men 


can add substantially to their 
profits by selling 


AZORA AIR CUSHIONS 


TYPEWRITER SUP- 
PLY AND REPAIR 
MEN, in their calls 
upon the trade or 
waiting upon custom- 
ers have many oppor- 
tunities of showing 
these cushions to 
men who are real 
prospects. 

You can attach Azoras in a few seconds, while 
asking the customer whether he has ever used 
them. The beneficial effect is so immediately evi- 
dent that the rest is simple. 

Azora Air Cushions are built on the same success- 
ful principle as the automobile tire, a combination 
of air chamber and rubber—of the greatest 
resiliency. 

Azora Air Cushions would work in with your busi- 
ness excellently. We'll be glad to tell you more 
about their sales possibilities—their nerve-saving, 
typewriter-saving, sanitary features. 


Let Us Hear from You 


AZORA RUBBER COMPANY 
54th Avenue & 20th Street CICERO, ILL. 





PAT. DECEMBER 21, 1915 

















Old Town 


Standards Assure 
Satisfactory Quality 


whatever the requirements 
for service or cost. The 
basic materials are selected 
as the result of extended 
experience in the develop- 
ment and manufacture of 
Typewriter Ribbons and 
and Carbon Papers under 
our formula. 


Old Town Carbon Paper 
i is made in twelve brands 
for typewriter, pefi and pencil, in various weights, 
finishes, in the usual colors. 

Old Town Typewriter Ribbons are marketed un- 
der two brands and each is inked for light, me- 
dium or heavy duty. 

Performance and permanence guaranteed. Our 
Brands are packed in handsome lithographed boxes. 


TIRE ON ET 
Mad bd “144, 
\ oo ft) 


> 
esanh 
ONLY 





Mosufacturers of Carbon Paper and Typewriter Ribbons} 
Olé Town and “Crowfoot” brands. 


Old Town Ribbon & Carbon 
Co., Inc. 
245-47-49 Centre Street 


NEW YORK CITY .-.". U.S.A. 
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Otto Claitor will continue as manager for the company, 
which in addition to carrying a general line of office and 
school equipment, will be local sales agent for the 
Ramires-Jones Printing Company. 


Early Typewriter Inventor Nominated for Hall 
Fame. 


William Austin Burt the First American to Devise Work- 
able Writing Machine. 


The New York State Shorthand Reporters’ Association 
has nominated William Austin Burt for a place in the 
Hall of Fame at New York University. He has been 
nominated because of the fact that he was the first Ameri- 
can to patent a workable typewriting machine. Every 
five years new names may be inscribed on the tablets in 
the Hall of Fame at the University. The nominations 
for 1920 closed on May Ist, and the electors in charge 
must decide on the nominees by October Ist. 

The invention on which this nomination is 
that of the “Typographer,” so called, which 
patented July 23, 1829. 

In 1909 the publishing house of Guilbert Pitman of 
London, England, issued a history of the typewriter by 
George Carl Mares, from whose investigations it ap- 
pears that in 1714 Henry Mill, engineer to the New River 
Water Company, attained a patent for a machine whose 
object was to impress letters on paper in writing. How- 
ever, no drawings or description of this machine can be 
found. Passing over the channel to France, it is found 
that many people at a comparatively early period, occu- 
pied their minds with the subject of mechanical writing. 
An embossing machine was invented in France in 1784, 
having some of the mechanical features of modern type- 
writers. It appears that Mr. Burt’s patent in 1829 was 
the next definite step in the progress of typewriter in- 
vention and it is entirely probably, in fact seems certain, 
that Mr. Burt was unaware of previous efforts which had 
been made along the same lines. It is interesting how- 
ever, to recall that somewhat closely following the in- 
vention of the Typographer by Burt, a Frenchman, M. 
X. Progin by name, took out letters patent for a “typo- 
graphic machine or pen.” In this machine he included 
type bars, arranged in a circular manner. The machine 
traveled over a framework from right to left, as the line 
was gradually filled, and downward, from top to bottom, 
as each line was typed, impressing the characters upon a 
flat platen, reminding one of the book typewriter of the 
present day. Progin’s instrument, though of course ex- 
tremely crude compared to modern machines, discloses 
several practical ideas which the genius of later inventors 
has developed. 

It does not appear to be necessary to go into the sub- 
ject of the various inventions which were taken out abroad 
prior to the Burt patent of 1829, for none of these inven- 
tions appear to have been carried into practical use. In- 
deed the Burt Typographer itself was never manufactured 
for the market. The original model unfortunately was 
destroyed by a serious fire which broke out in the Patent 
Office at Washington in 1836, where many other valuable 
models and records were destroyed. Fortunately however, 
for the work of the historian, Mr. Burt had preserved 
drawings and descriptions of the original Typographer 
and from these drawings and descriptions a fac-simile of 
the original model was constructed by the grandson of the 
inventor, William Austin Burt, 2nd, This model is now 
in existence, and in 1893, on its completion, the grandson 
wrote a letter to his grandfather on the completed ma- 
chine, which was first exhibited at the University of Min- 
neapolis and later sent to the World’s Fair for exhibition. 

It is unfortunate that William Austin Burt was unable 
to pursue the development of his typewriter invention. 
Judge Burt, as he was later known, was an extremely busy 
man. He was born June 13, 1792, at Petersham, Mass. 
He had some schooling in his boyhood, but owing to re- 
verses, the family farm was sold in 1802 and the family 


moved to Freehold, N. Y., and the following year to 
mechanical 


based is 


Mr, Burt 


3roadalbin. Young Burt was always of a 

turn of mind. He studied works of navigation and his 
mechanical ability enabled him to build a quadrant with 
which he determined the latitude of his father’s house. 
When he was sixteen, his father sent him to school for 
a few weeks. When he was eighteen years old, he 


bought a surveying compass, out of repair, and repaired 
it and with this instrument he engaged in surveying near 
his father’s home at East Aurora, N. Y. Following his 
marriage in 1813, he held several public offices, such as 
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Means increased sales -Elimination of disgruntled 






customers-a big 


VERY one of 80,000 customers of the Metro- 

politan Coal Company, Boston, Mass., is 

in plain sight at all times, since this firm’s sales 
and credit records have been put in Kardex. 


A glance instantly locates any card—a flip of 
the finger exposes the entire card which shows 
past sales, dates and credit information. 


A quick glance down the list gives an accurate 
pic ure of the sales situation. Colored signals over 
names in the transparent tipped pockets indicate 
those who have ordered. It is a simple method 
for following up customers who haven’t ordered. 


An executive of the Metropolitan writes: 
‘The value of keeping sales information in readi- 
ly accessible form is almost inestimable, for it 


Branch Offices: 


ATLANTA DALLAS 
BALTIMORE DENVER 
BOSTON DETROIT 
BUFFALO HOUSTON} 
CHICAGO KANSAS CITY 


CLEVELAND LOS ANGELES 


Main Offices and Factory: Tonawanda, N.Y. pirtsBURGH 


saving in time?’ Metropolitan Coal Company 
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& - “Sp wis —— c? 
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\ Cards in Sight. 








means increased sales, the elimination of dis- 
gruntled customers and a big saving in time to 
those in the organization who refer to this in- 
formation. 


. 


““Kardex equipment prevents lost cards and 
misfiling; saves time formerly lost by salesmen 
waiting their turn to check up an order when the 
cards were filed in drawers, saves money losses 
caused by extending credit because of cards be- 
ing misplaced or lost; and makes filing easy.” 


Kardex is highly endorsed by thousands of the 
foremost executives in over 300 different lines of 
business, by many efficiency experts. Write for 
the complete Kardex story and ser“ samples of 
cards you are now using. 


Branch Offices: 


AMERICAN KARDEX COMPANY MINNEAPOLIS SEATTLE 


ST. 
PHILADELPHIA SYRACUSE 

WASHINGTON,D.C, 
SALT LAKE CITY TORONTO, CAN, 
SAN FRANCISCO LONDON, ENG. 











162 





OFFICE APPLIANCES September, 1920. 








Underwood's “« In 


“FAMOUS FOR QUALITY” 





STOP! 


and think a moment. 


What is actually the foundation of the 
entire Stationery and Office Equipment 
business ? 

Is it not Ink? 

Pens would be of no use. 

Writing Paper would be of little use. 

Account Books couid hardly be prop- 
erly kept. 

Checks - Drafts - Important Docu- 
ments, etc. would be of doubtful char- 
acter. And there would be little or no 
call for the thousand and one incidental 
items now required in up-to-date es- 
tablishments. 

Possibly it never occurred to you that 
Writing Ink is such a big factor in the 
scheme of business. 

Realizing this to be a fact, permit us 
to ask:—Are you selling your customers 
the most reliable and best Writing Ink 
in the world? 


Underwood's“ Ink 
v ti 
nderwood s“<-« In 
If you are not carrying this ink in 


For sale by all the Leading Stationers. stock, write us at once for samples, prices 
SEND FOR SAMPLES and complete information. 


JOHN UNDERWOOD & COMPANY 


NEW YORK 


Boston Toronto Paris 
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Justice of the Peace, Postmaster, and County Surveyor 
of Erie County. In 1817 he journeyed on foot and by 
small boats from Pittsburgh, to Cincinnati and St. Louis, 
through Illinois and Indiana to Detroit and thence by 
boat to Buffalo. During this journey he practiced the 
trade of millwright in New York and Michigan. In 1843 
he was appointed United States Deputy Surveyor and in 
the eighteen years following, his five sons also became 
Deputy Surveyors of the United States. Judge Burt in- 
vented the solar compass and used it for the first time 
in 1836. This instrument is still a standard with survey- 
ors at the present day. Judge Burt’s third invention was 
the “equatorial sextant” patented in 1856. This instru- 
ment was received with enthusiasm by officers of the 
United States Navy and by navigators generally. Judge 
Burt died at Detroit in 1858 while engaged in instruct- 
ing a class of sea-going captains in the use of the equator- 
ial sextant. 

Doubtless at the time when Judge Burt’s inventions 
were made, the solar compass and the equatorial sextant 
were of greater importance than the typewriter, which 
may account for the fact that the writing machine was 
not developed. However, he is entitled to much credit as 
a pioneer in this field of invention. 

The foregoing, however, brings us back to the fact that 
Christopher Latham Sholes was the inventor of what, 
through the enterprise of the Remington people, became 
the first typewriter to be built on a commercial scale, for 
although the original Sholes and Glidden machine did not 
have a particularly prolonged career, it nevertheless em- 
bodied the idea which the inventors were able to demon- 
strate effectively to the Remington Company. The Rem- 
ingtons immediately employed the resources of their ex- 
tensive rifle works to improving the parts of the type- 
writer and refining its construction with the result that 
the Remington model No. 1 was a much more practical 
machine than the inventor’s original model, succeeding 
models added other features of utility, speed and conveni- 
ence as the years passed. The heartbreaking labors of 
Mr. Sholes and the strong encouragement and support re- 
ceived from Mr. Densmore are related in early catalogues 
of the Remington Typewriter Company. 

Mr. Sholes first became interested in the invention of a 
typewriter about the time an article appeared in the Sci- 
entific American disclosing a machine invented by a man 
named Pratt, who had taken out a patent in London in 
1866 for a writing machine. The Pratt machine appar- 
ently did nothing except arouse interest in the subject. 
At the time the Scientific American discussed the Pratt 
invention, Mr. Sholes was working on an invention for 
printing the numbers of pages in bound books. Some 
one suggested that if he could print numbers, why could he 
not print letters. Sholes believed that the idea might 
have something in it, particularly after Mr. Glidden had 
brought the Scientific American article to his attention. 

Finally Messrs. Sholes, Glidden and Soulé joined hands 
and entered into a partnership. Glidden found the money, 
Sholes invented the spacing machanism and Soulé sug- 


gested the idea of converging typebars. Many models 
were made, tested and destroyed. About 1868 Mr. Dens- 
more bought an interest in the enterprise, but he pro- 


nounced the machine good for nothing except to show that 
the idea was feasible. Mr. Soulé and Mr. Glidden there- 
after dropped out and the completion of the machine was 
left entirely to Sholes and Densmore. About 1870 the 
machine began to assume a more finished form and to take 
on the character of a practical enterprise. Taking the 
machine to the Remingtonms was said to have been the 
idea of G. W. N. Yost who suggested that the Remington 
Armory was the best equipped shop with which to carry 
on extensive manufacture. 
Branch Store at Eagle Pass. 

The house of A. E. Vidaurri Sons, manufacturing sta- 
tioners, engravers, lithographers and dealers in _ office 
equipment, at Laredo, Tex., has opened a branch estab- 
lishment at Eagle Pass, Tex. 


Charles H. Marshall Now Recovered from a Serious 
Iliness. 

Charles H. Marshall, president of the Wm. H. Hos- 
kins Company of Philadelphia, Penna., has now recovered 
from an illness of considerable duration, and after having 
spent the Summer at Atlantic City, has just returned to 
his desk. 

Mr. Marshall is now in entire control of the Wm. H. 
Hoskins Company, its reorganization having been noted 
some time ago. Robert O. Drake, who for a number of 
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The Small Things that Make Perfection 


are exemplified in the Polar Line. Every 
item comprised aids to the convenience and 
facility of desk work, or makes the desk 
look neater and more business-like. There 
is a personal appeal in Polar Specialties. 
That’s why they sell so well. 


The Polar Line 


Desk Reminders Signature Blotter Books 
Felt Typewriter Pads Combination Desk Trays 
Glass Paper Weights Display Cards 

and Trays Penknife and Ink Eraser 
Felt Cushions Paper Weight and Memo Pad 
Desk Drawer Trays Felt Mats 
Glass Desk Pads Householder’s Handy 
Letter Trays Inventory Book 
Index Card Cases Insurance Expiration Books 
Paper Wallets Commercial i Racks 
Felt Discs Combined Tablet Holder 
Non-Shine Chair Pads Paper Weight Blotter 


Send for the Polar Catalogue, which will 
show you a line that will make friends 
of your customers. 


Polar Manufacturing Co. 
101-7 North Marshall Street 
Philadelphia, Pa. 
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The ACCO Fastener 


-—=with the Prong Shield Compressor——"~| 


indispensable for binding 
any number, any size, and 


any kind of papers securely 
and permanently or temporarily. 
It fits flat and is a perfect, in- 
expensive loose leaf transfer and 
takes up no room in files. 








Made in sizes to fit ali 
standard gauges of punching 
The PRONG SHIELD COMPRESSOR or 
Washer is furnished only with the Acco Fast- 
ener, and makes the “ACCO” the only prac- 
tical fastener of this type, because it allows 
the prongs to bend inwardly over the com- 
pressor or washer and to be fastened, which 
prevents fastener from being forced open. 
The BROAD BASE gives rigidity and 
strength which is necessary for the binding 
feature, and also supports the papers at the 
perforations, thereby preventing cutting and 
tearing. 
The papers are bound by the pressure of 
the Prong Shield Compressor against the 
Base—just like a vise. 








The ACCO FASTENER binds thin tissue pa- 
per as tightly as heavy bond or ledger, and a 
narrow sheet is held on one prong as securely 
as when two prongs are used. Sheets are easily 
added or removed from any part of the ACCO. 


Samples and Circular on request. 





CANADIAN DISTRIBUTORS: 
CANADIAN CLIP COMPANY 
79 Spadina Avenue 


American Clip Company 
NEW YORK, N. ¥. 


Toronto 
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years has managed the furniture department, is vice-pres- 
ident of the company. Charles R. Hoskins, the manager 
of the printing department, is assistant secretary-treasurer, 
and Arthur B. Eaton, a well-known lawyer of Philadelphia, 
is the secretary-treasurer of the company. 

On his return to his desk, after an absence of some 
months, Mr. Marshall expressed himself as being very 
proud, indeed, of the company’s organization and grateful 
for their loyalty and support throughout his long illness, 
which lasted nearly a year. “The intelligent and enthu- 
siastic handling of our business,” said Mr. Marshall, “by 
the various department managers during my enforced ab- 
sence did more to nurse me back to life and health than 
the doctcr’s medicine. I am proud of my associates on 
the board of directors of the company—who include some 
of the best known business and professional men of Phila- 
delphia—and I feel certain that with the co-operation that 
is so manifest throughout the store in every department, 
the company will show greater strength in the business 
world in years to come than ever before.” 


The Careless Salesman. 


(Continued from page 20.) 
variably leaves off the “s,” which entirely changes the name 
and makes it necessary to adjust all records eventually. 

He makes many errors in writing orders—puts the price 
opposite the wrong article, or fails to state the quantity 
desired. 

During the day he gathers much information that would 
be valuable to his house, yet when he makes out his report 
he forgets to mention it. Carelessness prevents his appre- 
ciating the importance of keeping his house fully informed. 

Upon receiving instructions from the house he merely 
skips over them careless!y—fails to catch their true and 
simple meaning, and has to be reminded that he “has 
failed to carry out instructions.” 

Never Too Late to Mend. 

The “Careless Salesman” is not a hopeless case by any 
means. He but needs to take a good brace on himself. The 
best way to overcome his handicap is to think, and culti- 
vate the habit of deliberate and careful movement. He 
should not leave his room, a store, street car, train, or seal 
a letter for mailing until he has calmly taken a mental 
inventory of himself—asked himself if he is all set, or if 
he has forgotten something? 

The “Careless Salesman” is captain of his own soul—the 
pilot who steers his craft either into deep, smooth water 
or on the shoals of failure. Friends and associates may 
send him signals from ashore, but it is square up to him- 
self to guide his own craft—-reform his careless ways and 
build his own destiny. The business world is far too busy 
to do all the work; the “Careless Salesman” must do his 
part or continue to waste his time and energy on the 
commercial tread-mill. 


The Careful Saiesman. 


(Continued from page 21.) 

Every move he makes is guided by the principle that 
“a stitch in time saves nine.” He is careful to say to him- 
self all through the day, “Do it right now, and you won’t 
have to waste time and energy in going over the same 
thing later.” 

Hitting the bull’s eye but once every hour is, he realizes, 
far preferable to missing it ten times during the same 
period. It is, he knows, the hits which count—not the 
misses. 

Speaking of him an employer will say: “True, he doesn’t 
set the woods on fire with his speed, but in the long run 
he averages high. We can depend upon him absolutely, 
because he is careful, steady and trustworthy.” 

When a saiesman is capable of producing a fair volume 
of profitable trade for his house without eating up all the 
profits through his own acts of carelessness—when he 
earns and enjoys the confidence of his employers, when 
he has acquired the reputation of the “Careful Salesman,” 
one in whom dependence can be placed, who can hit the 
bull’s eye slowly rather than make a lot of hurried misses— 
all the wild horses in the world are not strong enough to 
hold him back or down. 

Right now there is a wide field open for careful sales- 
men, and it is thickly sown with opportunities of every 
conceivable kind. The commercial world is calling loudly 
for them, 


You 
Make him let you do it—The 


Don’t be weak-kneed in the presence of a prospect. 
are there to do him a favor. 
Protectograph Bulletin. 
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as it eliminates hunting 
for the place to begin. 


The Acco Steno |: 
Book Holder |. 


more than doubles a stenographer’s 
efficiency by making note-book always 
ready for taking dictation or trans- 





Ses ~ ra 


SS 


wi 


i 


“SS 














| __ Arrow points to__ 
ai, page-marking bar 










































































| where transcribing begins i cribing—no time is lost finding the 
ERIE i —_—_—— place. { 
— ito It also protects note-book at all 
i il times, and furnishes a flat, smooth 
a a “ati \ writing: surface, and is easily con- 
¥ as © \\ verted into a rigid stand that holds 
. re _ book in proper position for easy read- 4 
SY eae oo ing (see illustration below.) 
iota’ CL, 
3 ; 
The Page-Marking Bar (shown above) auto- =f 
matically finds the place, opening book exactly PL 
where to commence. It keeps finished sheets out pas RR 
of the way—saves time paging for last place. - we ‘ 
Sizes and Prices wari 
No. 45 for books 4 to4%by Qin...... $1.50 ‘ 
+“ 2 “ 4Y% to 4% “ Qin...... 1.50 ea. . 
- “ 3% to 3% “ Sivewe: 1.60 -+——— 
60 “ * 534.006 * Since 1.70 eS oe 
4 * eee ae Oo Eh eek: ery 1.90 + 
Descriptive circular and discounts on request. cs 
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Beebe Ave. ard William St. LIC, NEW YORK,NY. © | 
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Where Price and Quality Meet! 


The Molle incorporates every essential feature you find 
in any machine at any price. 


We Want Live Men— 


TO REPRESENT US 


Let us send you our free booklet. You'll find it mighty 
interesting. Write at once. 


Molle Typewriter Co. 
Oshkosh, Wisconsin, U.S. A. 


Department A 
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The Seattle Business Show. 


From Monday to Saturday, September 20 to 25, inclu- 
sive, a business show will be held at Seattle, Wash., under 
the auspices of The Business Exposition Company, of 
which Nathan Wells Tupper is president and Waldo T. 
Tupper is secretary-treasurer. The main office of the 
company is at 401-408 Phelan building, San Francisco, 
and its Seattle office is at 333 Burke building. 

The show will be held in the Seattle Arena, a line 
cut of which is shown elsewhere in this issue. 

Among those who will exhibit at this show are the 
following concerns: 

The Addressograph Company, American Writing Paper 
Company, Pliny L. Allen (Globe-Wernicke lines); Altnow- 
Singleton, Inc., advertising agency; Barks-Parker Music 
Company, Magnavox, Telemegaphone and _ Anti-Noise 
Telephones; F. E. Best, inter-insurance; the Converse 
Company, Inc., Cincinnati time recorder, dictagraph, Elli- 
ott Addresserpress and Mailometer; Corey Sign Company; 
Cosmopolitan Commercial Service Company; Dalton Add- 
ing Machine Company; Dictaphone; A. B. Dick Com- 
pany; W. W. Erskine, the Ediphone; Elliott-Fisher Com- 
pany; F. & E. Check Writer; Fuller Accounting Service; 
Finley Advertising Agency; Federal Ink & Chemical Com- 
pany; H. E. Gleason Company, office lighting fixtures; 
Gorin Shocklesspeed Tabulator; E. W. Hall Company, 
Beck duplicator and Corona typewriters; Hall Business 
Coilege; Charles E. Hamilton, Acme visible card index; 
H. & M. Ribbon & Carbon Company; Heater Glove Man- 
ufacturing Company, automobile gloves; Heiden’s Mailing 
3ureau; Horowitz Stationery Company; Journal of Com- 
merce; Library Bureau; Line-a-Time Manufacturing Com- 
pany; Lowman & Hanford, “Allsteel” filing equipment, 
Yawman & Erbe filing systems, office furniture, bank 
systems, printing and engraving exhibits; Lumbermen’s 
Printing Company; Marchant Calculating Machine Com- 
pany; Metropolitan Business College; Monroe Calculating 
Machine Company; Movette Sales Company; Mutual Bus- 
iness Club; Multicolor Press; Multigraph; John H. Neatby 
Company, engravers; Noiseless Typewriter Company; 
Northwest Typesetting Company, Monotype machine; 
Petherick Patent Advertising Company, Inc., Automatic 
Projectoscope; Pettijohn Printing Company; Seattle Post- 
Intelligencer; Schwartz Company, Diagraph—Sealograph 
—Eveready Paper Fastener—Lightning Letter Opener— 
Multipost Stamp Affixer; The Safe-Cabinet Company; 
Seattle Office Equipment Company, Shaw-Walker lines; 
Sherman Printing & Binding Company; Specialties Mfg. 
Company; Sundstrand Adding Machine Company; Trick 
and Murray, Rand Index—Art Metal; Proudfit Loose 
Leaf Binder Company; Underwood Typewriter Company; 
Union National Bank; United Autographic Register Com- 
pany; Wales Adding Machine Company; Wasgatt & Co.., 
Nauitloranhe rs; Washington Typewriter Company; Water- 
house, Frank & Company; Webster & Stevens, Commer- 
cial Photographers; Wentworth, F. W. & Company; 
Wholesale Typewriter Company; Wilson Business Col- 
lege. 








Our Guest Book. 


M. GAILLARD, representing Etablissments Laurent 
Richard, Paris, was a pleasant caller early in the month.— 
TOHN E. RAMSEY of the Philadelphia office of the 
Monroe Calculating Machine Company told us of Quaker 
City conditions recently during a brief visit—L. R. UF- 
FORD, of Yakima, Wash., made us long for a breath of 
the west country when he registered in behalf of the 
Washington Office Supply Company.—WM. MILLARD 
PALMER of the Bixby Office Supply Company called on 
August 13—W. WARD DORRELL of the Franklin 
Printing and Engraving Company discussed conditions in 
his home city environment—Toledo, August 18.—T. C. 
HOLMES from way down Greenville, Mississippi way, 
was a welcome guest on August 23.—J. B. FORD, of the 
Democrat Printing and Lithographing Company, Little 
Rock, Ark., was in the city recently spending his vaca- 
tion in a tour of investigation for the wide awake concern 
of his association in the great southwest.—C. M. MEYER, 
of the F. P. Burnap Company, stationery and printing, 
was a Kansas City visitor August 25—OSCAR A. WIL- 
KERSON, of the Steel Equipment Corporation registered 
from Avenel, N. J.. on August 26 and talked interestingly 
on conditions in the field in which he is most intimately 
concerned.—When R. W. EATON of Eaton Brothers, Inc., 
called recently we learned some things everybody ought 
to know about what Buffalo, N. Y. is doing in a business 



































The importance to stationers of our August advertisement 
justihes its repetition herewith. 
PLEASE CLIP IT OUT FOR REFERENCE 











YOU CAN GIVE 
Quicker and Better Service 
to Your Customers 
in quoting on 


Special 
Mailing and Filing Envelopes 








by sending us 
in Your Initial Inquiry 
full specifications 
on size, quantity 
and exact use for which 


the containers are wanted 


ecurit 'y Envelop e @mpan pany 
ouse of Seecrlt 
MINNEAPOLIS, U.S. A. 


BRANCH OFFICES: 

New York, 141 Broadway 
Cleveland, 436-8 Schofield Bidg. 
Detroit, 407 Congress Building 
Chicago, 445 Ist National Bank Building 
San Francisco, 204 ist National Bank Building 
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Todd Two Color Patents 


Protectograph Check Writer 


(TRADEMARK REGISTERED) 


EXACTLY FIFTY ONE DOLLARS SiX CENTS 


(Denominations in Black; Amounts in Red) 


PROTOD Chemical-Fibre Checks and Drafts 
—Registered like Bank Notes 
—Forgery-Proof. 


TODD PROTECTOGRAPH Co. 


(Established 1899) 


World’s Largest Makers of Check-Protecting Devices Jand 
Forgery-Proof Checks 


1129 University Ave., Rochester, N. Y. 











Transfer Time 


Transfer time is here and a demand for large numbers of 
transfer cases has developed. You can make an attractive profit 
for yourself and completely satisfy your trade by selling the 


Bentson Steel Transfer Case 


which is roomy, compact and rigid, and sells at just a moderate 
price. The units can be stacked to any desired height. 


Bentson Card Cabinets 








meet with a ready 
sale. A strong point 
is their durability and, 
like the transfer case, 
the price is moderate. 





The Bentson Mfg. Co. 
AURORA, ILL. 


Chicago Representative and 
Display Rooms 







Associated Stationers Suagly Co. 
E. E. Blankemeyer, Gen'l Mgr. 
201-15 North Franklin Street 
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way.—W. H. GREENLEAF of the National Association, 
with headquarters in Chicago, called on August 31.— 
CLAUDE D. NOBLE subscribed his name on the month’s 
roll of visitors. He represented the Geo. A. Drake Com- 
pany of Detroit—G. W. MESSNER of Philadelphia, Pa., 
called on September 2.—H. W. BOOTH, of the Booth 
Office Supply Company, was a visitor from Utica, N. Y., 
on September 3.—W. H. MORRIS, of the Furnas Office 
Furniture Company called on September 3.—C. S. AMES 
of the Ames Supply Company, New York City, called on 
September 7—HERBERT D. FIELD of the Field-Parker 
Company registered from El Paso, Tex. early in the cur- 
rent month.—J. A. CURPHEY of the Curphey Company 
—a Scotsman who has spent most of his life in South 
America and who was looking us over with a view of 
taking on new lines for his house, called from Santiago 
and Valparaiso, Chili on September 8—EARNEST DAL- 
TON of the Union Ribbon and Carbon Company, was a 
visitor from the Quaker City on September 8.—GEO. 
HAUSAM of the Hutchinson Office Supply Company, 
Hutchinson, Kan., made one of his periodical visits to 
Chicago on September 10 and visited briefly with us. 




















NEW FACTORY OF THE AMERICAN MANIFOLD PROD- 
UCTS CORPORATION, 2900 DARWIN TERRACE, CHICAGO. 
—For further details see page 128. 








Bailey Retires from Thorp & Martin. 


Frank W. Bailey, who has been treasurer of the Thorp 
& Martin Company, Boston, Mass., for twenty-five years, 
has retired, selling his stock in the company. The inter- 
ests continue in the hands of young men who have been 
under Mr. Bailey’s training for years. Mr. Bailey was 
president of the National Association of Stationers and 
Manufacturers in 1909, and was for two years president of 
the Boston Stationers’ Association. There is a rumor cur- 
rent that he will soon be married, the bride being Miss 
Agnes S. Addie, who has been secretary of the Thorp & 
Martin Company, and in charge of its accounting depart- 
ment. 

Mr. Bailey maintains a Summer home at West Harwich, 
Cape Cod; a Winter home at Melrose Highlands; and an 
interest in the homestead farm at Paris, N. Y. 


Blankemeyer Organizes Investment Club. 

The Associated Investment Club has been organized by 
E. E. Blankemeyer, general manager of the Associated 
Stationers’ Supply Company, for the convenience of em- 
ployes. The plan provides for the purchase of desirable 
securities by members, making an initial payment, and 
completing the purchase on the weekly installment plan. 
The arrangement enables members to buy good securities 
when prices are favorable, without the necessity of making 
full payment at once. 


H. P. Hedman who was recently made president of the 
house of McClain & Hedman of St. Paul, started with 
the firm of McClain & Gray in 1903 as errand ‘boy. Mr. 
Hedman’s first act as president of the company has been 
to move into bigger quarters—a four-story building. 
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> Our Chicago Factory for 
_ Ribbons and Carbons 


Gives the Dealer the advantage of 
Chicago’s Ideal Geographical Loca- 
tion, with the Best Transportation 
Facilities in the World. 








For the Dealer it means:— 








Quick Deliveries 
Saving of Freight Rates 
Intimate Contact with the 


We still have Territory open for a limited 
number of the right kind of Dealers. Manufacturer. 


“AMPCO' Quality is “Something Added” 


Like good breeding, it 1s scarcely definable, yet 
very real. It is reliability, buz/t into the product 
in a modern factory. It is Servsceabslity—the 
thing which makes permanent customers for 
goods fashioned by skilled craftsmen. 


But “AMPCO” stands for more than quality 
of product. It stands for a manufacturing 
policy which means satisfaction to both.ultimate 
consumer and dealer. 








——American Manifold Products Corporation— 


Chicago Illinois 
Office and Factory: 2900 Darwin Terrace, Chicago 
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Endorsement 


A few of those whose records are protected in THE SAFE-CABINET: 


American Telephone & Telegraph Company Provident Life & Trust Company 
General Motors Corporation U. S. Government 

Alexander Hamilton Institute Ford Motor Car Company 

Liquid Carbonic Company Bethlehem Ship Building Corporation 
U. S. Steel Corporation Penn Mutual Life Insurance Company 
Southern Pacific Railroad American Tobacco Company 


Waterman Fountain Pen Company Linde Air Products Company 
Western Electric Company Equitable Life Assurance Company 


The highest endorsement that can be given any product is its purchase by dis- 
criminating buyers. 


Recognition of the merit of THE SAFE-CABINET is further evidenced by the 


fact that the firms named above continue to reorder ‘“The World’s Safest Safe.” 





THE SAFE-CABINET COMPANY 


Originator and Sole Manufacturer of 
THE SAFE-CABINET saFis7 Sire” 
308 Greene Street, Marietta, Ohio 


THE SAFE-CABINET COMPANY OF CANADA, Limited 
32 Front St. West, Toronto 
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The Markets. 


A Glimpse of the Situation in Raw Mate- 
rial Markets of Various Commodities. 


MPROVEMENT in many directions has followed the 

increase in rail rates which has made its effect felt all 

along the line. A freer movement of commodities must 
reflect in easier supplies. It tends to weaken the position 
of the hoarder, who has held for high prices because of 
his ability to make spot delivery in industrial centers. The 
effect of increased transportation costs on raw materials 
should not affect the field drastically. However, it is futile 
to consider that the increased rate will affect materials 
only in proportion to the boost inflicted on their classi- 
fications. Ultimately every device and supply entering 
into raw material production must be paid tor, and those 
machines and sundries will have to earn their increased 
cost for transporting from the factory to the user. That 
increase will naturally affect the cost of raw material. 

But, on the whole, with the railroad employes in a happy 
frame of mind, material movement should be expedited. 
That should have a beneficent influence on stocks of raw 
materials at distributing centers. 


The Metals. 

Shipments of iron and steel from Pittsburgh and other 
producing centers are reducing the congestion and the 
accumulations that banked up during the transportation 
stringency. This is prompting an increase in operations. 
The sheet mills report things quiet on account of cancel- 
lations from motor manufacturers. Pig iron has gone so 
high that buyers feel that it cannot ascend much more. 

Copper remains firm, nineteen cents for both electrolytic 
and lake being quoted for deliveries through October. 
Aluminum ranges from thirty-two to thirty-three cents for 
Swiss and Norwegian metal, f. o. b. producer’s plant. 


Rubber. 

The crude market was depressed during August, curtail- 
ment in the tire industry bringing the field to the lowest 
level known in the history of the industry. Rubber is 
going into storage in large quantities. Crude reached the 
low level of 2914 for spot smoked sheet rubber and latex 
crepe. June shipments from both the Straits Settlements 
and the Federated Malay States show an increase over the 
same months in the two years previous. 


Cotton. 
Cotton has slumped twelve cents since July dealings, 


when it was at fortv cents. Even with this decline, the 
price of that staple is four or five cents greater than at 
the beginning of the war. A bumper crop is in prospect. 
Members of the American Cotton Association met at 
Montgomery, Ala., September 4, agreed to hold their cot- 
ton for a minimum of forty cents a pound, middling basis, 


adding one cent a month after November 1. They were 
urged to hold their cotton seed for $60.00 a ton. 
Glass. 


A slight decrease in the price of plate glass is reported 
from Pittsburgh. This should have a favorable influence 
on the supply of glass desk pads. 


Lumber. 

Recent business has been characterized by heavy de- 
mands for hardwood of special cutting for railroads. Some 
demand came from industrial sources. The market has 
been rather reluctant, following the recent increase in rail 
rates. Many interests anticipated the increase by buying 
heavily in advance. The quietness now evident in some 
directions is ascribed to this action. Inquiries have in- 
creased somewhat in volume, and stocks at the mills are 
fairly large—perhaps about twice those found at the open- 
ing of the year. 

Dyes. 

The dye market has been narrow, and not much change 
is indicated from day to day. Producers are not inclined 
to make price reductions, and changes are ascribed to deal- 
ers who are pressed to liquidate, and market through 
brokers’ channels. The changes in prices generally apply 
to small lots in isolated instances, which are not of great 
moment in establishing the market. 

The material situation wil! show improvement because 
of heavier loading of railroad cars. The week of August 
14 saw 962,352 cars loaded, which is a record for this year, 
and an increase over both 1918 and 1919. 
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Sell for Service 


Picture the Bushnell Filing Containers 
as they appear in the user’s files—not 
as they show in your stock. This will 
enable you to recommend an improve- 
ment in your customer’s methods, 
showing an active interest in his filing 
problems.This is the straight and sure 
road to increased sales. 








Bushnell’s 
“Paperoid” Filing Containers 


fit into any filing scheme; provide a substantial 
cover for related pap rs; keep them together on 
the desk; or in the cabinet; avoid loss of letters 
and documents in transit about the office—look 
well and last long. 


New price list in effect September 1. 


Bushnell’s ‘“‘Paperoid” is a reddish-brown 
leather-like paper, made from rope-fibre, 
which grows to perfection in only one place 
in the world—the island of Mindanao, in the 
Philippines. Imitated in color and finish, but 
never equaled. 


Alvah Bushnell Company 


925-27 Filbert Street 
Philadelphia, Penna. 
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Your Badge of Service 


Like the bronze button which marks the 
veteran of the U. S. military service in the 
world war, your name-plate on a piece of 
office furniture marks it a thing of quality. 

Think how your business would develop 
if you could keep your business card before 
everyone who bought a bill of goods from 
you. Stanley Metal Name Plates do better 
than that. They indicate the furniture or 
equipment you have supplied and the serv- 
ice it gives, goes to your credit. They bring 
your name and adress to the attention of 
your customer and his visitors at the psy- 
chological moment. 

If you don’t use name-plates, write us 
and see what neat, attractive designs have 
been prepared for other concerns in your 
line, and see what we can do for you. 


The Stanley 
Dept. O. D. 


Manufacturing Co. 
Dayton, Ohio 

































pe of the Way 
Always Handy 


ROBINSON 
WASTE PAPER BAG 


Most needed thing invented for the office in 


HOLDS 

4 TIMES 
ORDINARY 
BASKET 


years. No floor space needed. Easily in- 
stalled. Instantly detachable for emptying. 


Can’t tip over and very accessible. Made 
to fit flat or roll top desk (single or double). 
Of heavy army duck (collapsible) with spe- 
cial “Robinson Construction.” Nationally 
advertised as usual. Every city has thou- 
sands of desks waiting to be 
equipped. 

Dealers and_ representatives 
write for an attractive propo- 
sition. 


Robinson Mfg. Co., 128 Elm St., Westfield, Mass. 


COLLAPSIBLE 
EASY 
TO EMPTY 
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“Tim Talks” Scheduled for the Screen. 

“Tim Talks,” the series of sketches and essays based 
upon life, by Tim Thrift, advertising manager of The 
American Multigraph Sales Company, Cleveland, are to 
come to life on the screen. Harry Levey, president of 
the Harry Levey Service Corporation, New York, has 
just secured exclusive screen rights to Mr. Thrift’s work 
and will present the sketches on the screen through the 
medium of twenty-six one-reel motion pictures which are 
to be real “Pages from Life.” “Tim Talks” were writ- 
ten originally for the men in the organization of which 
Mr. Thrift is a member, but they have had wide circula- 
tion in volume form, and are now being syndicated to 
newspapers and magazines all over the country. 

Mr. Levey helieves that the picturized version of “Tim 
Talks” will be equally in demand. “The Forgotten Child,” 
“The Kill-Joy,” the “Clock-Watcher’—all the living, 
breathing people one meets in business and out of it, will 
be there, just as Mr. Thrift took them from life and 
placed them within the covers of his book. Each picture 
will be complete in itself, one being released every two 
weeks. The first one, upon which work has already 
begun, is entitled “There Was a Time—”. Ben Blake is 
in charge of the direction details. 


W. W. Buchanan Suffers Mishap. 


W. W. Buchanan, president of the Commercial Sta- 
tionery & Loose Leaf Company, Chicago, Ill., met with a 
distressing accident September 4. While engaged in a 
golf match at the Glen View Country Club, a ball struck 
his right temple, shattering his eyeglasses. Splinters from 








WwW. W. 
President Commercial Stationery & Loose Leaf Company 


BUCHANAN, 


the lens entered his right eye. Following first aid, he was 
taken to the Evanston hospital, where it was found that 
removal of the eye was necessary. It is not expected that 
the left eye will be affected. 

Mr. Buchanan is president of the Evanston hospital, 
and a member of the board of directors of the Evanston 
City National Bank. He is a member of the Evanston 
Club, the Chicago Athletic Association and the Chicago 
Association of Commerce. 


Willi Cox Stricken. 


W. H. Cox of the ribbon and carbon sales force of The 
Carter’s Ink Company, was stricken quite suddenly re- 
cently in St. Louis with appendicitis. 

We are glad to say that while the operation was serious, 
most satisfactory progress toward recovery is now being 
made. Mr. Cox’s strong constitution and excellent con- 
dition stood him in good stead and kept him in this oper- 
ation from what might have been graver complications. 


A Handsome Chair Catalogue. 


The Taylor Chair Company of Bedford, Ohio, has re- 
cently issued a new catalogue of office chairs, graphically 
depicting the company’s numbers in a manner which does 
credit to the company’s lines. The new catalogue shows 
how the Taylor Chair Company has_ broadened and 
strengthened its line to meet every requirement. The 
export edition of the catalogue gives several charts of 
shipping weights and measurements, together with photo- 
graphs showing how the chairs are packed for export 
shipment. 
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re cut into 
Al three sections. 
rans OR Perforated Memo 




















ot Slips tear off easily when 
matter has been p Pare, of. 
Only one hand required. 
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B ack Enameled Base. 

















. Nicbel Back 
$475 Size 7 14x 384 in. An excellent 
EACH 


Christmas Gift 


PATENT APPLIED FOR for business men. 


A Note Pad When You Want It. 
Where You Want It. 


1. Nothing but LIVE NOTES before you. 

2. Always room for new notes. 

3. Carried-over Memos need not be re-written. 
4. Easily refillable. 


The HANDIPAD—First Aid to the Forgetful. 
It's human to forget. We all do it, especially when we're 
swamped with the numerous details of our daily routine. 
A note jotted on the HANDIPAD stands well above the mass of 
daily correspondence, repeating ““DON’T FORGET.” Not a chance of 


failing to keep an important business appointment or of forgetting to 
make a telephone call with the HANDIPAD before you si 


Prominent dealers in 133 cities of the United States and Canada are 
now supplying this useful desk-accessory to their trade. 








5. PERPETUAL CALENDAR. Always up-to-date. compete pie list * owing ou LIBERAL TRADE DISCOUNTS. 
rite . 
WEINMAN BROTHERS, Mfrs. - 749 E. 42nd St., CHICAGO, U. S. A. 


XY or og -" oy « . " " . ” ong *1 Th " 


la! 


Capacity—200 to 1100 Accounts 


“NON-SLIP” 
FEATURE Posts 


Speeding Up Machine Posting With a FAULTLESS 
Turning Post Binder 





The only binder that holds the shests securely, 
when unlocked, and still allows the instant removal 
and insertion of one or more sheets by a simple 
turn of the oval shaped posts. The special milling 
of the “Non-Slip” posts prevents slipping or sag- 
ging of sheets. 


Detachable ratchet stands. Adjustable to any 
angle. Locks at any point of expansion. Rubber 
feet and hubs counteract all jars and vibration. 

Alignment of sheets is assured because the turn- 
ing of the posts to a locked position automatically 
draws up the sheets. 


Dealers Can Increase Their Sales and Profits by Handling This Line 


Write for circular T. P. O. 


STATIONERS LOOSE LEAF COMPANY 


New York—Milwaukee—Chicago 
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ROBINSON REMINDER 


Nationally Advertised In 


‘vw’ LITERARY 
DIGEST 







Tear Out 
When At- 
tended to 


American 
Each memo _ separate; i: M | 9 
when eens to, it is Pa. OS ent cClure’s 
torn out. is leaves Pe. | 
everything ready for in- Independent 
stant reference and re- System 
moves the last excuse for 
forgetting. Has handy Metropolitan 
pocket in cover. Made in ) LIVE NOTES ONLY 


three sizes; all leathers. And Elsewhere 


With each Reminder is an extra filler 
Size B 3x5 in. Size A 3%x7 in. 


Handsome Black Leather $1.25 - - $2.00 
. * . 
I "3am . 
A Million Sold And Business RAC heed 
° a 2.75 - 3.75 
Just Getting Under Way! In Genuine Morocco..... 3.09 - 4.00 
RETAIL In Imitation Leather.... - 1.00 
Demand on dealers gets stronger every day. There is no limit PRICES: Ladies” Crary rol ad a8 1. 2 34 x 


to the sales possibilities. Dealers say they’ve never seen any- 3 3-4 in 
thing like it. Every man and woman who has anything to 
remember is an almost certain prospect, sooner or later. 
Write for our dealer’s proposition and discounts. 

Dealers Write 


+ With pencil and extra filler, $1.50; in 
patent leather, $1.75; in Genuine Morocco, $2.25 
EXTRA FILLERS 
Per dozen: Size B, 75c. Size A, $1.00. Size L, 
70c. Name in gold leaf on cover—25c extra. 
These prices subject to change without notice. 


ROBINSON MFG. CO., 73 ELM STREET, WESTFIELD, MASS 























“The Ajax Eyelet Fastener” 


A Necessity for Every Office 


SAVES TIME 
CREATES EFFICIENCY 
ASSURES SECURITY 


Handles Three 
Sizes of Ajax 
Eyelets with- 
out any Ad- 
justment 


Use AJAX 
Eyelets 


They Are Rust-Proof 
Order eyelets by num- 
ber: No. 1 long; No. 2, 
medium; No, 3, short. 
Packed 5600 to a box 


(10 boxes to a carton). 
The AJAX is auto- 
&£ matic —always ready 
No. S. ZF » No. 3 for immediate use. 
Short With one stroke of the 
Pe nit acaaios the hole, inserts and clinches the 
eyelets in one operation. It binds securely all cor- 
respondence, legal records, estimates, plans, agree- 

ments, etc. 











“SAMSON PUNCHES” 





“SAMSON 
No. 1 HAND 
PUNCH” 








“SAMSON 
EYELET 
TOOL” 








Handles 7 sizes of 
punches and dies 
1/16 to 1/4 inch in 
diameter, easily in- 
terchanged. 

Will punch thru 
14 inch of paper 
or cardboard or thru 
soft metal up to 20 
gauge. 






rae h 






or 
Hole Sizes 
1/16 in, to 4 in. 
in Sheet Metal, 
Paper or Leather. 





WRITE FOR CATALOGUE AND PRICE LIST AT ONCE 


MACHINE APPLIANCE CORP., 351-353 Jay Street, 





A Combination 
Punch and Eyelet 
Set. 

Only device on the 
market that has the 
patent spring collet 
feature for holding 
the eyelet in place. 


Strong and Hand- 
somely Nickeled 





Samson 
Eyelet 
Tool 


BROOKLYN, N. Y. 
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The International Chamber of Commerce. 


What the New International Institution Hopes to Accom- 
plish as the Spokesman and Guardian of Affairs of 
Production and Distribution Between Nations. 


The following interesting report comes to Office Appli- 
ances from the Chamber of Commerce of the United 
States, Washington, D. C. 

The work of setting up the machinery of the newly 
organized International Chamber of Commerce is now 
under way in the temporary headquarters, at 33 rue Jean- 
Donjon, Paris. The permanent headquarters, which will 
be determined by the board of directors, will probably be 
located at the seat of the League of Nations. 

Dr. Edward Dolleans, professor of political economy at 
the University of Dijon, who is the temporary secretary- 
general of the International Chamber, is directing the 
work of putting the machinery in motion. He is being 
temporarily assisted by David A. Skinner, secretary of the 
Chamber of Commerce of the United States. 

The outlook for the business “League of Nations” is 
very promising, according to American delegates who 
have returned to the United States from the Paris con- 
ference where the International Chamber was formed. 
They report that no more earnest group of men ever met 
for a greater cause than the 500 delegates from France, 
Italy, Belgium, Great Britain and the United States,—the 
five foundation countries——who gathered for the purpose 
of building the machine which would be set in operation 
to deal with commercial problems between the nations. 

American delegates point out that never before had the 
business interdenendence of the world’s commerce and 
the acute character of many of the pressing commercial, 
financial and economic problems been formally recognized. 
Nor had there even been such a serious and united effort 
made to find common ground on which unity of thought 
and action might take place. One enthusiastic delegate 
expressed the opinion that the International Chamber of 
Commerce will come to be the spokesman and guardian 
of the international affairs of production and distribution. 
With the lapse of a few years he predicted that the ma- 
chinery of the International Chamber will be working so 
smoothly that most of the present difficulties of interna- 
tional trade will be largely eliminated. 

At the headquarters of the Chamber, will be centralized 
data concerning economic and social conditions, the facts 
of production and requirements, and the possibilities of 
future production and requirements. It will act as a co- 
ordinating instrument for suggesting regulations and 
legislative measures to facilitate and encourage economic 
intercourse. It will also place at the disposal of members 
and of official agencies reports and conclusions which may 
be issued in accordance with its articles or constitution, 
and will form public opinion through publication of facts 
concerning business and economic conditions, 

An idea of the broad extent of the work which the In- 
ternational Chamber means to cover may be gleaned by 
mentioning some of the points which were included in 
the programme of the conference, as follows: 

To make import and export trade easier. 

Safeguard international trade against unnecessary waste 
and fraud. 

Standardize international documents, practices and laws 
affecting commercial intercourse. 

Remove international friction, much of which begins 
with commercial differences. 

Increase the total production of the world, and make 
the product available to the people of the world. 

Increase the mutual profit in international transactions 
thereby promoting international friendship which is the 
basis of peace. 

Cultivate personal friendship between business men and 
bankers of different nations, thus reducing prejudice and 
misunderstanding. 

The constitution of the new organization provides for 
a board of three directors and three alternates selected by 
each of the countries represented. The American directors 
are John H. Fahey, formerly president of the Chamber 
of Commerce of the United States, of Boston, Willis H. 
Booth, of New York, Edward A. Filene, of Boston. The 
alternates are: Harry A. Wheeler, formerly president of 
the Chamber of Commerce of the United States, of Chi- 
cago, William Butterworth, of Moline, Illinois, Owen D. 
Young of New York. The board of directors has the au- 
thority to admit business organizations in countries that 
apply for admittance and can select a limited number of 
additional directors from countries not already represented 
on the Board. 





SE DEXCO - 
Graphic Marking Devices 


FOR 


MAPS 
AND 


CHARTS 





® ® 7: lionel Deliveries 
0 


e) on 
? cist Map Pi 
f Edexco Head Map Pins 

Will not peel or scratch. Solid 
glass heads—color runs all way 

j thre ugh—steel points—stay where you 
put them—2 sizes—16 colors, 

DEALERS WRITE FOR SPECIAL PRICES. 
Small stock will show good profits, 


EDUCATIONAL EXHIBITION CO. 
22 Custom House St. Providence, R. I, 
















Rebuilt Multigraphs at '/, Cost 


Rebuilt-Like-New Guaranteed Two Years Real Bargains 








$520 Number Four - $250 My 
(new) (rebuilt) ‘ 
Includes the $500 current, No. 4 
Model and $20 Stand. Complete 
type equipment (brand new), 2 
segments,tools, supplies, ribbons. 





$865 Complete Unit - $405 
(new) (rebuilt) 
Includes the $520 No.4 outfit- 
and in addition the Automatic 
Feed, Power Drive (right motor 
for your current) and Printing 





Attachment. 
Guarantee 
Our Multigraphs guaranteed to produce finest quality 
work or money refunded. Guarantee to renew free 


any part that wears or breaks within 2 years (only ex- 
ception natural wear on type.) 


Rebuilt Multigraph Exchange 


33 So. Broad St., PHILADELPHIA 
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Usa 


“They grow with your Records” 


REDUCED STOCK INVESTMENT 
QUICKER and COMPLETE TURNOVERS 
LARGER VARIETIES OF STYLE 
INCREASED SALES AND FROFITS 
REPEAT ORDERS 


UNIVERSAL UNITS are the only Single 
Drawer Unit filing cabinets manufactured and 
are so constructed that additional! Units in any = e 
quantity can be attached on either side, top S\iZic 
or bottom, forming solid and rigid cabinets of 8 
unlimited styles or combinations. a 

Made in”Card and Document size of the highes® 


quality of metal furniture steel—attractively finished 
in Olive Green, Mahogany and Oak. 


0/0 





Ge, 








Used by U.S. Gov't, poss Motor Co., 4 Pretentts Ins. Co., 
Western Electric Co., Life Ins. Co., Am. Tel. & Tel. 
Co., Guaranty Trust ‘-< National City Co., ete. 


UNILSKSA 
SLIDING & Ske 
EFFICIENT DURABLE ATTRACTIVE 


Made in 2, 3 and 4 Tray Sets; also Individual Trays— 
finished in Olive Green and Maroon oven-baked enamel. 


Constructed of the highest quality of materials, ali parts die-made 
and electrically welded together. 


UNIVERSAL PRODUCTS are sold by hundreds of the lead- 
ing Stationers and Office Equipment Beatere—tnt us show you 
their many advantages. 


CHANDLER SERVICE CORP. 


UNIVERSAL 


PRO Bt uc Ts S 
BROOKLYN 
Sell Your Customers the First 
Aid to Insure Clear-cut 
Typewritten Work 


TYPEQLENF. 


CLEANS TYPE 
Gives New Life to Dust Clogged Type 


DEMANDED? WHY? 


Puts new life into the typewriter. 
Does not stain clothing. 
Does not injure furniture. 
Is absolutely non-inflammable. 
A large 6-0z. bottle. 
. Quality and quantity. 





— 
i= 

















Write for Details. 


Peco Manufacturing Co. 
41B Perry Street New York City 
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Resolutions were adopted covering almost every phase 
of international commerce. One resolution offers the co- 
operation of national and local Chambers of Commerce 
with governments to reduce national and local government 
expenditure or administrative personnel. The resolution 
recommends that “intimate collaboration between Govern- 
ments and their respective business organizations be ac- 
tively encouraged in order that public confidence may be 
revived and that labor and capital alike may be inspired to 
make the greatest effort to restore prosperity and plenty 
throughout the world.” 

Another resolution was adopted urging the formation of 
a special committee to study the advantages of establish- 
ing a bureau of exchange of foreign credits on the basis of 
reciprocal relations for the use of exporters. 

Another resolution advocating an amendment to the 
present inequalities of treatment granted to foreign banks 
in different countries. 

Discussion of the question of the world’s supply of pe- 
troleum led to the adoption of the resolution proposing 
that in view of the world’s shortage of petroleum, pros- 
pecting for new sources of new development should be 
made from special concessions. T. A. O’Donnel, of the 
American Petroleum Institute, stated that deposits of pe- 
troleum in the United States, while at present adequate, 
would soon be depleted and the country would then be 
faced with a serious shortage. “Mexico, on the other 
hand,” stated Mr. O’Donnel, “had practically unlimited 
quantities of untouched petroleum which under Diaz’s ad- 
ministration were free from exploitation but which, under 
the recent regimes, have been closed to the world.” 

A resolution was also adopted calling for the appoint- 
ment of a committee to investigate from a legal stand- 
point the mischievous use of trade names and providing 
that this committee should prepare reports and distribute 
them among delegates sixty days before general meetings 
of the International Chamber. Such a committee will be 
organized by each national chamber and will be urged to 
give serious study to unfair competitive methods, with a 
view to advocating special legislation in regard to it. 

The conference also adopted a resolution calling for the 
establishment of a customs tariff of the allied nations ac- 
cording to a common nomenclature. This resolution fur- 
ther recommends to the interested governments the es- 
tablishment of a technical commission to unify customs 
regulations in the allied countries. 

The revoking of import and export prohibitions as soon 
as the internal conditions of each country allows, was 
advocated in another resolution. 

An important action was taken by the International 
Chamber in establishing a central bureau of international 
statistics for the purpose of collecting, centralizing, analyz- 
ing and interpreting statistical information for the business 
interests of the world. To that end a degree of uniform- 
ity, a classification of statistics and methods of deter- 
mining value was recommended to the various nations. 

The following recommendations were made to all coun- 
tries. 

To hasten the utilization of hydro-electrical power in 
every possible way. 

To hasten the carrying out of the measures which tend 
to have mineral fuel used in the most scientific and eco- 
nomic way. 

To develop to the utmost the coal resources of the 
world. 

The special consideration of allied nations to the dis- 
tribution of excess products to allied nations during the 
period of reconstruction is urged in a resolution. 

The convention went on record as distrusting Germany’s 
intentions to fulfill her obligations to the allies as ac- 
cepted by her in signing the treaty of Versailles. 

The resolution presented by A. J. Hobson, chairman of 
the British delegation and seconded by Chas. F. Coffin on 
the American delegation after stating that the reconstruc- 
tion of France, Belgium and Italy is the most urgent 
question before the meeting, set forth, that within the 
opinion of the convention, Germany has failed to reduce 
her army as promised by the terms of the treaty and has 
given no evidence of intention to do so: and concludes 
by urging upon the governments of the allied nations that 
no further delay from the German government be toler- 
ated. Copies of this resolution were sent to the premiers 
of the five allied nations represented in the convention. 





Cameron-Amberg Buyer Married. 

M. M. Knapp, buyer and store manager of the Cameron- 
Amberg Company, Chicago, Ill., was married at St. Louis 
September 8 He recently joined the Cameron-Amberg 
organization, coming to Chicago from Texas. 
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“Three” 


RE are three cracker-jack 
sellers in the “‘Sengbusch” 
line of office appliances, each 

one able to hold its own against 
competition and make increased 
sales for the live dealer. These 
appliances make sales because 
they give the utmost satisfaction 
to the user. 


Sengbusch Self-Closing Ink- 
stand — There is no better 
inkstand made thanthe“‘Seng- 
busch.” Highly efficient, 
economical, and clean. Saves 
ink, pen points, time, ...oney, 
and patience. 112 different styles and prices. 





The Ideal Sanitary Moist- 
ener lives up to its name. It 
is “‘ideal’’ in all details of 
: construction and operation. 
ding lneck Me Simple, clean,durable, attrac- 

tive. Nothing to wear out— 
no sponge to sour or become filthy. Con- 
structed of white glazed porcelain with 
metal bearings. 





The Sengbusch Self-Closing 
Mucilage Applier is a 
A “sticker” that sells. Always 


























Utility ready when you want it. 
Keeps mucilage likea corked 
Durability bottle—clean and fresh, No 
bottle to open—no brush—no sticky fingers. 
Cleanliness 
E You are entitled to our circulars and cata- 
conomy 








log, imprinted with your name, free. 
. Also striking and handsome store and 
window display cards. Ask for them. 


The Sinan Self-Closing Inkstand Co. 


300 Stroh Building 
Milwaukee 
Wisconsin 
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DORNETTE DESKS 


Popular 
With 
Office 
Furniture 
Dealers 


Made as fine as 
the best kiln- 
dried hardwoods 
and skilled work- 
manship can make 


them. 


Write for 
Catalog 





2 THE J. DORNETTE & BRO. CO. rT Ohio § 


THE PENCIL WITH PERFECT CONTROL OF LEAD 


For Business Men and Women — Fits the Hand of Every Writer — For Students in Schools and Colleges 
A TIME SAVER RETAILS for 50c SIMPLE IN CONSTRUCTION 


Not yet shown east of Chicago 
WE ARE WHOLESALE EASTERN DISTRIBUTORS--ORDER EARLY 


TUUDDUOUUUUUUUEOEOENOUOHOUROEOUUGUOOOUOOCUUUUUTEOUOEEESOGOGUGHOUUOOOOOU00000UNEEOESEOEEOEOOEEOOOOOOOS000000000000000Ke: 


SEUUEEUOEOECECOCUOERAGLOOGUEEEOEEEUEOEEEOOOEOOOOEE 





. ° 
Mimeograph Paper Typewriters 

Adding Machine Rolls Our output is large—our supply somewhat 

limited. We will pay cash for all makes of 

Have you noticed the scarcity? We have a typewriters which are in working order. Turn 

good supply at this writing—all sizes, weights, your spare machines into real money—don’t 

colors—but maybe not for long. Write, trade in your old machine before you get our 
‘phone or wire your requirements. spot cash prices. 


BOOTH OFFICE APPLIANCE CoO., Inc. 


Wholesale Paper--Stationery--Typewriters 
114 John Street UTICA, N. Y. 
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FURNE? URS 





Avenel, N. J.—The Steel Equipment Corporation base- 
ball team stands sixth in the industrial league of Rahway. 
There are eight teams playing this season. 

Brooklyn, N. Y.—The Universal Steel Cabinet Company, 
formerly at 2026 Pacific street, is now at 74 Ashland 
Place. 

Chicago, Ill—George Haual, manager of the furniture 
department of the George E. Cole Company, spent two 
weeks at a fishing camp on Lake Erie, near Toledo. 

= 

Chicago, Ill—The Globe-Wernicke Company has occu- 
pied its new building at 168-72 West Monroe street. The 
Wabash avenue stock was cleared out, and the premises 
are awaiting the occupancy of the American Express 
Company, which has leased the building. 

* 

Chicago, Ill—A. L. Butler, of the Yawman and Erbe 
Manufacturing Company, reports that Charles Slemin is 
making a fine recovery, and thinks it will be but a short 
time before he resumes his duties at Rochester. Mr. But- 
ler is elated over the improvement in transportation. Ship- 
ments now come through in from ten days to three weeks. 
“Immediate deliveries” are becoming possible, due to 
accelerated transportation. A reorganization of factory 
equipment in the old plant at Rochester helps, also. The 
new addition at the factory is expected to be in produc- 
tion in November. 

Cleveland, Ohio.—Aubrey I. Korb visited the trade in 
August in the interest of The Van Dorn Iron Works Com- 
pany. 

Detroit, Mich.—The Detroit branch organization of the 
Shaw-Walker Company was entertained by J. A. Kinkade 
at his new country home on its completion. The estate 
is on Walled Lake, twenty-six miles from Detroit. The 
men played base ball, and the women busied themselves 
in the preparation of a “regular old-fashioned golden 
wedding dinner.” Rain marred the close of the day, but 
did not subdue the spirits of the party. 

Jamestown, N. Y.—Emil N. Johnson, employment man- 
ager of the Art Metal Construction Company, was mar- 
ried to Miss Olga E. Erickson. Miss Erickson had been 
an Art Metal worker several years ago. 

Philadelphia, Penn.—The Philadelphia Business Bureau, 
office equipment and furniture, has moved from 811 Arch 
street to 1011 Race street. 

x g * 

Philadelphia, Penn.—Good progress has been made by 
the A. Pomerantz Company in replacing the stocks of 
office furniture destroyed in the fire in August. The loss 
is said to exceed $60,000, covered by insurance. 

San Francisco, Calif.—W:.D. Poil, sales manager of the 
Phoenix Desk Company, is on a hunting trip in North- 
ern California. 

* t * 

San Francisco, Calif—Manager C. H. Victor of the 
Yawman and Erbe Manufacturing Company, is taking his 
vacation in the Santa Cruz Mountains. 

* * * 

San Francisco, Calif—R. S. Banks, who now has the 
management of the Shaw-Walker department for the 
Rucker-Fuller Desk Company, is at present in the East, 
visiting the factory—Harry H. Hollidge, who formerly 
had this department, is now managing the filing devices 
and supplies department for A. Carlisle & Company. This 
branch of the Carlisle activities has recently been doubled 


in size. The firm carries the G-F line of Youngstown, 
Ohio, and, in wood, the Wagemaker Company’s products. 
* . 


San Francisco, Calif—A complete re-organization has 
taken place in the Western Office Equipment Company, 
Inc., of 467 Market street. G. H. Hildebrand, former 
vice president, and C. E. Peacock, secretary-treasurer are 
no longer associated with the firm. The president, W. W. 
Lamberton, has now taken over the interests of his 
former associates. Desks and cabinets will no longer be 
handled by the firm. Mr. Lamberton is so much im- 
pressed with the merits of the Woodstock typewriter that 
he is devoting his energies and those of his staff entirely 
to that line. An employment department has been opened 

(Continued on Page 208.) 











A Remarkable Automatic Copyholder 
IT CAN BE USED: 


On either side of the typewriter or in back 

With all makes of machines including the Ellott-Fisher 
In copying from bound books 

With copy 8 inches wide—and up to 12 inches in one model 


From the keyboard of the typewriter 

According to all standard spacings 

For small or variable line spacing 

The price is only one of its advantages. 
As a dealer who recognizes exceptional 
opportunities you will do well to see 
whether your territory is still open. 


DROP-A-LINE SALES CO. 
177A N. State Street Chicago, Ill., U. S. A. 











The 
Dominant Carbon Paper 


Dealers who sell the PEERLESS 
BRANDS of Carbon Papers and 
Typewriter Ribbons are not sub- 
ject to cares or worries. 


“Thoroughly satisfied” is the Con- 
sumer’s verdict. 


MASTERGAUSE is the Domi- 
nant Carbon Paper, absolutely so. 


Peerless Carbon & Ribbon 
Mfg. Co., Ltd. 


UNITED STATES 
113 West Broadway, New York, N. Y. 


EUROPE TORONTO, CANADA 
39-40 Shoe Lane, London, England 176 Richmond St., West 














GRAND RAPIDS QUALITY 
OFFICE CHAIRS 










The most popular selling 
suite of office chairs is the 
one for the dealer to show 
and carry in stock. 


These chairs are made with 
wood, perforated leather and 


leather cushion seats. 





The same class of skilled 
workers that make the famous 
Grand Rapids furniture build 
these chairs. For design, work- 
manship and finish you cannot 
find chairs that will give you 
better satisfaction. 


Our prices and illustrations 
will be sent on request. 





No. 421% 


Grand Rapids Office Chair Co. 


37-45 Prescott Street Grand Rapids, Mich. 
















These Three Graces Anock out Three 
Disgraces~Pins, Dirty Erasers and 
PR your mail, 





These wonderful time-saving Office Necessities are well-known Stan- 
dards of the best type in office equipment, not because we say so but 
because they are recognized as such by constant users, as well as deal- 
ers, in all parts of the world. 


Write for Illustrated and Descriptive Literature with Prices. 


MADE BY 
THE 0. K. MANUFACTURING CO. 
OSWEGO, N.Y., U.S.A. 
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PENS AND PENCILS 


SO ETE  _—_—_—d 





Brooklyn, N. Y.—The B. B. Stylo Company has incor- 
porated to make stylo and fountain pens. Capital stock, 
$100,000; incorporators, A. J. C. Hoschek, D. Orlando and 
F. Italiano. 

Chicago, Ill.—T. J. Sibley, proprietor of the Fountain 
Pen Shop, has returned from his honeymoon. He was 
an August benedict. 

Chicago, IllL—A window of the Waterman store on 
State street anticipated the production of the spectacle, 
“Aphrodite,” by displaying séveral colored prints showing 
scenes and actors in the play. The fountain pens shown 
in connection with the pictures were in keeping with the 
splendor and ornate character of the prints. 

Janesville, Wis.—The Parker Pen Company has filed an 
amendment to its incorporation papers with the secretary 
of state at Madison. The capital stock is to be increased 
from $100,000 to $1,500,000. 

Jersey City, N. J—Henry W. Armstrong has been ap- 
pointed credit manager of the Joseph Dixon Crucible Com- 
pany, succeeding the late Fred L. Hillmeyer. Mr. Arm- 
strong has been in the company’s employ nearly seventeen 
years. He saw active service in France with the 312th 
Infantry. 

New York, N. ¥Y.—The Gaydoul Gold Pen Company 
has moved from 68 John street to 64 Fulton street. 

. 2s 


New York, N. Y.—The U. S. Victor Fountain Pen Com- 
pany, Inc., has moved from 115-17 Worth street to 109 
Lafayette street. 

a * a 

New York, N. Y.—-Louis J. Reckford, president of the 
American Lead Pencil Company, is expected back from a 
business and pleasure trip to England the middle of 
September. 

x * * 

New York, N. Y.—William R. Rikkers, of Rikkers Bros., 
312 Broadway, is in England on a business mission, His 
concern represents MacNiven & Cameron, pen manufac- 
turers, at Birmingham, England. 

* *« x 


New York, N. Y.—The store of L. H. Bigelow & Com- 
pany, 24 Beaver street, was robbed of four dozen L. E 
Waterman fountain pens during business hours in August. 
While the sales force was busy with other matters, the 
robbers stepped behind the counter, opened the show case 
and took the pens. 

St. Paul, Minn.— Production will be under way shortly 
in the new plant of C. A. Stickney & Company, foot of 
the Robert street bridge, West side. The company will 
devote most of its attention to a Jead pencil invented by 
Mr. Stickney, and will also manufacture advertising novel- 
ties. The company has a capital stock of $50,000; Louis 
F. Dow and Robert C. Wright are associated with Mr. 
Stickney in the business. 

San Francisco, Calif—The Cardinell-Vincent Company 
finds that there is a brisk demand for fountain pens, the 
Conklin being much in favor. Holiday goods are coming 
in well. 

* * * 

San Francisco, Calif.—George Reindel, of the Eagle Pen- 
cil Company, was a passenger on the liner China, when 
she docked in August. He has been representing the Eagle 
interests in Japan for the past three years. 

San Francisco, Calif.— Walter Greaves, of the Swan Pen 
Company, enjoyed an August outing, in company with 
Chas. A. Newcomb, of Isaac Upham Company, and 
Thomas Kerr, of Neal, Stratford & Kerr. 

* ok * 

San Francisco, Calif—L. A. Wagner, coast pencil man 
for the J. Dixon Crucible Company, has returned from an 
extended tour of the Northwest and reports booking many 
orders, with business good. The local trade is somewhat 
quiet. 

Toledo, Ohio.—B. I. Marks & Company, manufacturers 
of fountain pens, have secured a central location and have 
installed new and modern equipment. 
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The above illustration will give you an idea of the progress we have made since 
last month on the new building, which is 80 feet wide by about 300 feet long. 
This is just to show you that we are still doing our best to put ourselves in posi- 
tion to give our “old time”’ SERVICE 


THE WABASH CABINET CO. 


Main Salesroom, Executive Offices 
and Factories 


WABASH, INDIANA 


We sell only thru the 
better class dealers 
and protect them. 


WRITE US FOR FULL PARTICULARS 


















THE NEW GUNN DESK 


WITH PERFECTION WRITING BED 


PATENT PENDING 


__THE LAST WORD IN DESKS 





























































HE EZ — |Z 
MOST : a9 Z Z 
7MPORTANT ti 
“HALF OF = 7] 
A DESK 
Yc WRITING BED & 


The New Gunn Desks and Tables are Superior in Style and Service because they 
are equipped with Perfection Tops, inlaid with Green Battleship Linoleum, 
Eliminating Glass, Glare and Wear. Write for Particulars. 


The Gunn Furniture Company, ““‘icmcan 
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Our New Home 
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THE CLEMETSEN CO. @1g/i¢0 : 


3401-61 W. Division St., Chicago, 111. 


“Trade Mark” | 














MR. STATIONER:— 


Your | own or City Has a Bank 


Which Uses 


GUIDES 
LEDGER CARDS FOLDERS 
SIGNATURE CARDS SAFE KEEPING RECORDS 


SPECIAL FORMS 


Why Don't You Go to Your Bank>—Tell Them You Will Take 
Their Orders for the Above Forms and Have Them Made by 


AMERICA’S Cp BEST 


Reg. Pat. 


WHO GUARANTEE THEIR PRODUCTS 


BOSTON INDEX CARD COMPANY 


BOSTON, MASS. 
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RIBBONS & CARBONS 


September, 1920. 





Chicago, Ill—W. A. Prickett, manager of the ribbon 
and carbon department of the Chicago office of The Ault 
& Wiborg Company, spent his vacation in Cincinnati. 

* « tk 

Chicago, Ill—Miss Mary Craig, stenographer in the 
office of the Crown Ribbon & Carbon Manufacturing Com- 
pany, spent part of August in Canada, on her vacation. 

ok aK ok 

Chicago, Ill—David Snyder, of the Chicago office of 
the Carrib Manufacturing Company, spent his vacation in 
Wisconsin. E. T. Rosenthal plans spending a week at 
French Lick, Ind. 

* * * 

Chicago, Ill—Joseph A. White, manager here for the 
F. S. Webster Company, with seven salesmen from the 
Chicago territory, left August 28 to attend the company’s 
sales convention at Boston. 

* * * 

Chicago, Ill—The Republic Ribbon & Carbon Com- 
pany, Marquette building, has added lead pencils to its 
lines. The company is carrying large stocks of American, 
Faber, Dixon and Eagle pencils. 

Pittsburgh, Penna.—The Pittsburgh office of the Royal 
Typewriter Company, Inc., led all other offices in the 
volume of ribbon sales, and in ribbon coupon book sales. 

New York, N. Y.—Recently C. W. Lockwood, manager 
of the New York office of the Crown Ribbon & Carbon 
Manufacturing Company was considered for the position 
of sales manager. His great success in the New York 
territory made it seem advisable that he retain that juris- 
diction, which he has administered for three years with 
very gratifying results. Charles Stanton, vice president 
has had his duties extended to cover the post of general 
sales manager. 

St. Louis, Mo.—W. H. Cox, of the ribbon and carbon 
sales department of The Carter’s Ink Company, was 
obliged to submit to an operation for appendicitis. Satis- 
factory progress is reported. 

San Francisco, Calif—The Stone Typewriter Ribbon & 
Carbon Company has just been awarded the contract for 
supplving the city with ribbons, till August, 1921. The 
company will also supply a portion of the city’s carbons. 
R. L. Stone is taking his vacation on the Feather River. 

x ok * 


San Francisco, Calif—P. A. Cooley, local manager for 
the Old Dutch Line, states that express shipments are 
coming through. Some of his shipments sent by freight 
have been on the road for over ninety days and are not 
here yet. Mr. Cooley is optimistic, however, because par- 
tial shipments are coming through by freight. 


Penny-Pinching. 

Personal Efficiency contained a suggestion on saving 
carbon paper that will amuse the trade. Everyone has 
noticed that a great portion of each sheet of carbon paper 
is wasted because of the margins that are left in the type- 
writing of a letter. The sheet may be renewed by heating 
the carbon surface over an electric light bulb until the car- 
bon melts. Then by gently dipping the paper in every 
direction, the melted carbon may be made to flow into the 
bare and worn parts of the sheets and allowed to dry. In 
this way the whole sheet may be re-carbonized and used 
for some time longer than would otherwise be possible. 


Exporting Interesting Inland Producers. 


A study of foreign trade activities of local commercial 
organizations in various parts of the country just com- 
pleted by the foreign commerce department of the Cham- 
ber of Commerce of the United States shows that inland 
cities are taking greater interest in foreign commerce. 

The secretary of the Des Moines Chamber of Commerce 
puts out a foreign trade letter to the membership. Cham- 
bers of commerce in Texas give considerable attention to 
Mexican trade; they have had the chance for short-range 
beginnings in foreign trade with traders speaking a foreign 


tongue. The Houston Chamber of Commerce has just 
announced the appointment of a special foreign trade 
secretary. 
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‘This label is Your 
Positive Protection 


hen your stationer sends you a case 

of adding machine rolls, bearing 
the above label, you know that he is 
furnishing the best possible quality. 
He will promptly and cheerfully replace 
any defective material. 
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Qualified Adding Machine paper is made in 
white and buff colors, to fit standard machines 
Manufactured by 


CENTRAL PAPER COMPANY 


MENASHA, .WISCONSIN 











Pins are so commonplace that the ; 
average user gives no thought to = 
them, so long as they’re good. And —_ 
there’s the point—on : 


Those Good = 
Crescent Pins 


Uniformly good—keen points, solid, 
with “comfortable” heads, that push 
the points through thick wads of 
paper, and “stay put.” Our pride 
in making good pins is your assur- 
ance of unvarying quality. 


Bank Pins—Pyramid Pins 


UAVNNNQQQUUUUUUOOOUAOOOQGQQQOUUUOOUOOOAOGSOONAOOUOUUTT 


? 


Crescent Brass & Pin Company 
Detroit, Michigan 
Southern Representatives: 


Box 573 Sen Anton texas 
(UU UUUUNENQQQ00000000000 0000000000000 EASAO GRE 


Western Representatives: 


BERT M. MORRIS COMPANY 
444 Market St., San Francisco 
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WRIGHT DESKS 


Built right for write work 





Qualities of service and 
endurance which meet the 


demands of established bus- 
iness make Wright Desks 
the best line for the average 
office equipment dealer. 


Wright Desk Company 
ROCKFORD ILLINOIS 











Every Day Satisfaction 
i is a necessity when you sell inks. 


Every dip in a satisfactory ink is as- 
surance of re-orders. An unsatis- 
factory ink leads users to vow to buy 
elsewhere the next time. 


“Penart” 


writes smoothly, eas- 
ily and flows uniform- 
ly. It has a gallo- 
ferric base. Writes 
blue and quickly turns 
to an intense black, 
which is permanent. 








Write for the catalog 
of “Penart” Inks and 
Adhesives. 


The Commercial Paste Company 
Columbus, Ohio, U. S. A. 

















CATALOGUES 
—— 


The Polar Manufacturing Company, 101-07 North Mar- 
shall street, Philadelphia, Penna., has issued a four-page 
revised price list. 

* 1K * 

Edward Darby Sons Company, Philadelphia, Penna., is- 
sue a thirty-six-page secticnal catalogue showing a line of 
unit system steel lockers. 

* * 

Luckett Loose Leaf, Ltd., Toronto, Ontario, Canada, 
has issued price list “C” which covers the entire line from 
address books to string binders. 

»-2s *# 

“A Book of Suggestions for Mimeograph Users” is a 
new issue by the A. B. Dick Company, Chicago, Ill. It is 
handsomely printed in black and blue on enamel stock, 
and fully illustrated. 

* * 

The Eveready Manufacturing Company of Boston, Bos- 
ton, Mass., has published an effective envelope stuffer 
devoted to the Eveready paper fastener. The slogan is 
“One on Every Desk.” 

* * ok 

The Argus Manufacturing Company, 402-06 North Paul- 
ina street, Chicago, IIl., is distributing a folder describing 
Argus paper fasteners, “Up-to-Date” and Argus pen and 
pencil clasps, and Argus moistener for stamps and en- 
velopes. 

« a * 

The annual Fal! catalogue of A. C. McClurg & Com- 
pany, 330 East Ohio street, Chicago, IIl., has been mailed 
to the trade. The book embodies many notable changes, 
which enabled the cataloguer to show the company’s 
varied lines to best advantage. 

o* * x 

The Defiance Manufacturing Company, 384-86 Broad- 
way, New York, N. Y., has mailed to the trade its 1ew 
catalogue. Among the many items shown are ink wells, 
stationers’ glassware, moisteners, pin cups, pen racks and 
trays, clips, punches, thumb tacks, brushes, pencil sharp- 
eners, stationers’ tinware, files, penholders, pens, etc 

AR: a 

An exceptionally complete catalogue of accounting sys- 
tems and devices and supplies comes from the A. E. Boyce 
Company, Muncie, Ind. There are seventy-two pages, 
8% by 11 inches, with cover, revealing a large variety 
of systems, with the necessary devices and forms. The 
book lists the products of several well-known manufac- 
tures, and, in addition, many devices manufactured by 
the A. E. Boyce Company. 

x * * 

The Pierce carbon copy attachment for typewriters is 
the subject of an eight-page folder issued by the Pierce 
Sales Company, 219 Park building, Pittsburgh, Penna. 
The device is a steel shield which clamps into position 
at the writing point of the typewriter, enabling the usér 
of a machine with a soft platen to do heavy manifolding 
ordinarily requiring the use of a typewriter with a hard 
platen. The device is readily placed in position, and 
removed, as required. 

k *« * 

Eberhard Faber, 37 Greenpoint avenue, Brooklyn, N. Y., 
has prepared several dealer helps devoted to Van Dyke 
drawing pencils. One is a metal sign, 20x28 inches, dis- 
playing each grade in an attractive manner, and obviating 
the use of sample pencils in a window display. A two- 
piece cut-out 12x19 % inches, with easel back, is litho- 
graphed in six colors. It shows a young artist at his 
easel. A chart 134%x21% demonstrates the uses of the 
sixteen grades of the Van Dyke drawing pencil; it will 
be of great assistance to salesmen in serving customers. 

* * & 


The Tuttle Corporation, South Bend, Ind., has printed 
a sixteen-page booklet on its “pyromap,” called “The Age 
of Pyralin.” It is devoted to maps covered with a pyralin 
surface, on which the user can make notations indicating 
selling territories, distribution data, etc. The booklet also 
describes the “pyroprint” process, which is used when it 
is desired to surface drawings and blue prints to keep 
them clean, and permit of making notations or sketches on 
the surface. This class of work has to be sent to South 
Bend for execution, and is in the nature of “job” work. 
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“EASIER ON “YES” | Pro sf it fe or 


YoU 
Mr. Stationer 


Are YOU aware of the profits being 
made by dealers who are selling 


INTERNATIONAL 
= | TYPEWRITER 
Cat Yt tings oie te CUSHION KEYS? 


and They Will Buy Them’’ 
“The Most Popular Typewriter Specialty’’ 
Interesting Proposition to Dealers—Write Today 


and Prompt service ssured. Atrialorder MUNSON SUPPLY COMPANY 


only necessary to convince you. 





Fk seem 





The oldest, largest and onl 
comedian manufacturers of 
rubber keys in the world. 


Munson’s Sure Cone eee 
a oe 23 City Hall Place 
=a ani New York C.ty, U.S.A. 











Also 





| 





Graywood—Fiant asa Grayhound 









-_-—*--* 





All Purpose Envelope Sealer 


The dependance of the mailing room in the rush to catch 
trains; the reliance in a heavy mailing. Always ready. 
The Graywood All Purpose Envelope Sealer is 
positive in action. There are no belts or springs 
to stretch, slip or break. Simple; 
nothing to get out of order. Noth- 
ing to gum up. Cleanly in opera- 
tion. The water supply is always in 
sight ; no excuse for letting the ma- 


chine “run dry.” 


You can promise speed and relia- 
bility—The Graywood All Purpose 
Envelope Sealer will back you up. 


Write for particulars regarding agency arrangements. 
Some very desirable territory is open. 


Price $35.00 Each 


No office complete with- 
out the Graywood All 


er. Fully Gusranteed Graywood Manufacturing Company 


for particulars. Lynn, Mass. U. S. A. 
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Bentley & Gerwig Desks 


enjoy the same relation to office work as 
the executives do to the rank and file of 
the personnel. They are found wherever 
business policy requires substantial, hand- 
some furniture. 


We build for the executive, clerk and stenographer. 


Let the Bentley & Gerwig catalogue guide you in the 
selection of representative office desks that have ‘‘Con- 
sumer Accepiance.”’ Write for our Catalogue. 


BENTLEY & GERWIG FURNITURE CoO., Parkersburg, W. Va. 




















Chairs of Quality 


A complete line of chairs suitable for Office, Bank 
and Courthouse, with a wide range in prices to 
suit every requirement. The distinctive feature 
of our “Chairs of Quality,” and one which has 
met with universal approval, is the iron. Simple 
and durable in construction, it represents the first 
real innovation in office chair irons in many years. 
It is the only iron in practical use that is adjust- 
able to any desired height by a simple pressure 
on the foot lever which raises or lowers the seat 
without the least inconvenience. If quality 
would not, this iron would commend Chairs of 
Quality to the most discriminating buyer. 


CROCKER CHAIR COMPANY 
SHEBOYGAN, WIS. 


BRANCHES 
Chicago New York Minneapolis Oakland 


No. 38-6 Code word—Absorb 
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booklet 
New 


Samples of Systens bond are shown in a new 
issued by the Eastern Manufacturing Company, 
York, N. Y. 

ek ae 

The Associated Stationers’ Supply Company, 
I!l., is circulating Catalogue No. 90 of the De 
f loose leaf devices and supplies. A well-selected 
binders, stock sheets and indices is featured. 


* 


Chicago, 
Luxe line 
array 
of 


The line of office chairs “es settees manufactured by 
the Grand Rapids Office Chair Company, 37-45 Prescott 
street, Grand Rapids, Mich., is shown in a handsome cir- 
cular now being distributed. The company’s special chair 
iron is illustrated and described. 
Envelope Sealer Company, 
Mass., has published a description of its new envelope 
sealer, made to retail for $5.00 each. The device is said 
to be thoroughly practical, lacking only the element ‘of 
speed found in the larger machines. 


The Standard Everett, 


* 
“The Liker,” No. 2 Improved, is the subject of a flyer 
by The Conklin Company, 24 East Woodbridge street, 


Detroit, Mich. It shows the latest model, with increased 

moistening capacity, and a corrugated pressure roller. 

The corrugations serve to prevent the pressure roller from 

picking up water from the moistening roll, and moistening 
the outside of the envelope flap. 
ca * * 

A very beautifully printed catalogue is that of Jordan 

& Company, Chicago, Ill. This catalogue lists the com- 


pany’s interesting line of gift books, including a large 
variety of books in special bindings, such as baby books, 
books for brides, party books, birthday books, memory 
books for school and college days, house and country 
guest books, journey books, vacation books, address books, 
ene. 
ok Hn 

Economy drawing tables and sectional filing cases are 
described in Catalogue N, issued by the Economy Draw- 
ing Table & Manufacturing Company, Adrian, Mich. A 


folder devoted to the Economy “planfile” describes a 
specialized cabinet for filing tracings, blue prints and draw- 
ings. The company’s line of drawing tables and sectional 
filing cases covers the requirements of engineering and 
drafting departments of all sizes. 
aS * k 





The Checkometer is described in a new folder by The 
Checkometer Company, 431 South Dearborn street, Chi- 
cago, Ill. This new device protects not only the figures 
of a bank check, but the name of the payee as well. An 
unique feature is the possibility of embodying the user’s 
trade mark or slogan in the figure printing device, which 
enables the man to use his bank checks for advertising his 
business. This phase of commercial forms was recently 
the subject of an article in Printers’ Ink, pointing out the 
possibilities of advertising through the circulation of the 
user’s checks. 

* * * 

The joy of contemplating tasks well done must have 
come to the advertising department of The General Fire- 
proofing Company on the completion of three new pieces 


of advertising literature, which have reached us. One is 
an 88-page booklet, 5%, by 7%, description of the whole 
line of Allsteel office furniture. It was designed for use 


in connection with a national advertising campaign now 
operating, and gives the reader a comprehensive idea of 
how competely he can make his the “office of steel.” In- 
cidentally, it will inspire a desire to look up the local 
dealer to see these different office necessities in real life. 
A 32-page booklet tells about Allsteel safes. Impressive 
letters from users testify as to the faithful performance of 
these safes in emergencies. Allsteel shelving is the sub- 
ject of another 32-page booklet devoted to shelving adapted 
to the use of over fifty different lines of business. It in- 
dicates a widened market for the office equipment dealer 
whose conception of his field limits it to offices. The 
printer of these pamphlets is entitled to a share of the 
satisfaction they must have brought to their compilers. 


“Eagle A” Outing. 

The outing of employes of the American Writing Paper 
Company in August is the subject of a 48-page booklet, 
illustrating and describing the picnic in detail. It partakes 
of the character of the internal house organ, “Eagle A” 
Unity, and makes a souvenir of the event that is cher- 
ished by all who attended. Those who couldn’t go now 
realize just how much they missed. 
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Boost Your Sales to Banks 


If what you need is a low cost way of reaching 
banks and getting their business, 
“Security” Safe Deposit Boxes will fill the need. 
They sell. Turnover is quick—investment small— 
overhead next to nothing because we guarantee to 
ship standard units within 45 days. And OF re- 
peat. Once a bank buys, the same bank will buy 
other units as fast as boxes rent. 
Exceptional quality at pee ¢ yr - oe 2 box 
guaranteed shipment stimula =— 
competition and builds stable aw aa 
Good active territory stillopen. Write for catalog 
and proposit.on. 
The Barshal Line includes Built-to-Order 
Metal Furniture, Steel Filing Equipment, 
Ornamental Iron and Brongse Work. 
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Built for Hard Usage 


Your customers want a basket that will 
stand the hard knocks of every day use —a 
basket that will hold its shape and be as good 
a year from now as it is today. 

The Nemco Waste 


Basket is an all 
steel basket (solid 


bottom)—the most at- 


tractive, most serv- 
iceable and _ lowest- 
priccd waste basket 
on the market. Enam- 


eled in a rich maroon 
or olive green to 
match modern office 
furniture or pure 
white for hospitals, 
homes, etc., the bask- 
ets are _ rust-proof. 
Nemco baskets come 
in three good sizes. 
Write for circular 
and sales distribution 
plan today. 


The North Western 
Expanded Metal Co. 
983 Old Colony Bldg. 

















Chicago 


Manufacturers’ Representatives 


H. E. Hooker Ernest Wallace 
186 No. La Salle Street 444 Market Street 
Chicago, Ill. San Francisco, Cal.’ 
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Hano-Weinkrantz Co., Inc. 


‘It Pays YOU to Know US’’ 
We Have the Goods—IN STOCK 


Index Cards and Guides “snd Ruiine:” 


Columnar Analysis Pads ™ Yai." 


Uniform R. R. Bills of Lading 
Ledger, Journal and Foolscap Paper reise 
Quadrille andFaint Ruled Perforated Pads 

Bankers’ Tabulating Column Pads 
Inventory and Order Blanks *“?css-a"* 
Bond Typewriter Paper soxa 
Manilla and Onion Skin 2na ‘Sheets 


And Lots of Other Items YOU Need 
It Pays YOU to Stock Our Line 
We Deliver the Goods—AT ONCE 


Hano-Weinkrantz Co., Inc. 
133 Mulberry Street, New York City 





is a quality linen tissue of great strength; for copies 
of important letters or documents, which must be 
preserved indefinitely, and to which reference is 
constantly being made. 


Copies on Star Manifold are clear, sharp and 
lasting. Its unusual strength and “backbone” will 
keep the sheets upright in the vertical files, even 
after long, hard handling. Made in 7 colors and 


white. Send for samples 


C. H. DEXTER & SONS, INC. 


Windsor Locks, Conn. 
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Akron, Ohio.—The local office of the Monroe Calculat- 
ing Machine Company is now in the Permanent Title 
Building, in charge of J. C. Chapin. 

Chicago, I1]—R. C. Mulder, formerly a salesman in the 
Chicago oftice of the Wales Adding Machine Company, 
has been appointed district sales manager for the Federal 
Adding Machine Company. 

* * * 

Chicago, Ill—H. F. MacLain, sales manager of the 
Wales Adding Machine Company was a Chicago visitor 
in August. He had been on the Pacific Coast, visiting 
the offices at Seattle and stopping at Denver on his way 
East. 

* *k x 

Chicago, Ill—The General Adding Machine Exchange, 
Inc., has been opened under the management of J. E. 
Warren, at 38 North Clark street. It sells and rents adding 
and calculating machines of all makes, furnishing rebuilt 
machines. 

Davenport, Iowa.—-The Corona Typewriter & Service 
Company has undertaken the representation of the Sund 
strand adder, in addition to handling Corona and Wood 
stock typewriters and the Dictaphone. 

Houston, Texas.—The offices of the Monroe Calculat- 
ing Machine Company have been moved to the second 
floor of the Beatty building. J. K. Conway, manager, is 
proud of his new equipment, and the excellent advertising 
which the lettering on the windows affords to people on 
the street. 

New Orleans, La—A. C. Boswell, manager for the 
Monroe Calculating Machine Company, was _ recently 
elected to membership in the New Orleans Rotary Club. 


Orange, N. J.—The sixth annual sales convention of 
the Monroe Calculating Machine Company will be held 
at Hotel Monmouth, Spring Lake, N. J. There will be 
three days of work and play. 

* a + 


Orange, N. J.—Frank Smith, factory superintendent of 
the Monroe Calculating Machine Company, has returned 
from a prolonged rest necessitated by a nervous break- 
down. He was much benefitted. 

San Francisco, Calif—D. E. Perkins, local manager of 
the Burroughs Adding Machine Company, returned from 
his vacation early in September. 

Seattle, Wash.—C. A. Ray has been appointed district 
manager of the Wales Adding Machine Company, suc- 
ceeding R. A. Fisher. Mr. Ray was formerly agency man- 
ager at Detroit for the Wales Adding Machine Company. 

Wilkes-Barre, Penna.—Stanley Bennett, in charge of the 
service department of the Wales Adding Machine Com- 
pany made an extended trip in August. He covered the 
offices in Chicago, Denver, Omaha, Milwaukee, Indian- 
apolis, Kansas City, St. Louis, and Cleveland. 


Americanization at Monroe Plant. 

A class in civics and citizenship is being conducted at the 
plant of the Monroe Calculating Machine Company, 
Orange, N. J., by John I. Hayes of the company. Many 
men who are not American citizens have joined the class 
so they may complete their citizenship, or take out pre- 
liminary papers. Membership is not confined to those who 
wish to become citizens. A number are native-born or al- 
ready naturalized. They take the course in order to be- 
come more thoroughly posted on the functions of govern- 
ment. 


Chicago Booster’s Publicity Club. 

A publicity campaign to advertise Chicago has been in 
stituted by the Chicago Boosters’ Publicity Club, 513 
Mallers building. Adolph Karpen, president of S. Karpen 
& Bros. is a member of the advisory council. An official 
bulletin, “Greater Chicago,” has been instituted, to give 
information about the city and its advertising campaign. 
An information booth will be installed on the ground floor 
of the city hall, where visitors can secure desired informa- 
tion on Chicago and its commercial and recreation fea- 
tures. 
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Coo INNA 3 


Follow the arrows for 
points of Nuway efficiency 


of cross partitions. 


1. Side strips control movement y 





tions, prevents folders from 
sagging or buckling. 


2. Bottom strip controls parti- ] 


4. Adjustable dividing 


partitions. 








. Clips for attaching 3 
side strips. e | 5. Method of locking 


clips te side strips. 


6. Depression in bot- 
Nuway Filing Interiors leteicd tom of drawers. 


are friends of system, 
organization efficiency 


d fice. : 
Sse pi der tried aoa as: Some desirable territory 


you'll discard other elit open to Live Dealers. 
methods. 


Nuway Devices, Inc. 302 Cliicott 34, Buffalo, NY 
WANNA 
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Orpin Desk Company 


121 MEDFORD STREET, CHARLESTOWN, MASS. 
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Office 
Tables 














Manufacturers 


Re ee ee ee Se, ee ee ee ee et Set Ses See ee ee ee See ee ee ee i 
a a ee ee ee ee ae ee ee 2 le ee eee 





190 





OFFICE APPLIANCES September, 1920. 





999444494 + >> 444444444444 44444464469449449% 





“we-7* . 4 
Stee x Pia <. 


i a 





Your Desk Trade Centers on 


Furniture of Moderate Price 


You can meet the average need from the 
Imperial line. Our desks are built to give good 
service without an exaggerated profit. You can sell 


IMPERIAL DESKS 


at a price that makes your stock turn over rapidly, 
with a legitimate profit earned. And Imperial Desks 
make friends in every office they go into. 


If you don’t know the Imperial Line of Desks, write 
for catalogue. 


Imperial Desk Company 


Main Office and Factory: Export Department: 
Florida and Devon Sts. 25 Whitehall Street 
Evansville, Ind. New York, U.S. A. 
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Rubber Type 





ABOVE AND 


OVERALL 


ECONOMY, EFFICIENCY 
AND UTILITY 
OFFICE: 


“FULTON FAULTLESS” 


Stamp Pads 

Rubber Stamp Inks 
Daters and Numberers 
Business Printing Outfits 


IN THE 


Sign and Price Markers 


School Chart Markers 
Linen Marking Outfits 


FULTON SPECIALTY CO. 
ELIZABETH, N. J. 
E. R. UNDERWOOD, President 
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Bloomington, Ill—Griffin & Marquis have been ap- 
pointed sub-agents of the Chicago office of the Interna- 
tional Money Machine Company. 

Boston, Mass.—Fred S. High, sales agent of The Na- 
tional Cash Register Company, entertained the workers 
of his office at a picnic held at Wardhurst, Mass., in July. 

Brooklyn, N. ¥Y.—The Addressograph Company, Chi- 
cago, Ill, has engaged a floor in a new factory erected 
at the Bush Terminal buildings. Manufacturing facili- 
ties will be installed which will afford quicker service to 
Addressograph users in the East. 

Chicago, Ill—The Addressograph Company has taken 
space in buildings adjoining its plant on Van Buren streel 
to relieve congestion in the factory. 

cad * * 

Chicago, Ill—‘“Johnny”. Shonts, representative of the 
Dictaphone Company in St. Louis, spent several days in 
Chicago during August, visiting with friends. 

_ 


Chicago, Ill—P. I. Robbins, local manager of the In- 
ternational Money Machine Company, has added two 
salesmen to his organization. R. J. Halloran, was former- 
ly employed by the city of Chicago, and A. J. Palmer, a 
former employee of the National Biscuit Company. 

Dayton, Ohio.—The plant of The National Cash Reg- 
ister Company, which shut down July 17 for the annual 
vacation, resumed August 2. The vacation period was 
utilized to make changes and improvements in various de- 
partments. 

New York, N. Y¥.—The New York organization of The 
National Cash Register Company held an inspiring outing 
at Pleasure Bay in July. C. A. Snyder, sales agent in 
New York, provided the essentials of a wholesome good 
time. 

Rochester, N. Y.—The Todd Girls’ Ball Team played in 
luck after the Premier Club convention of the Todd Pro- 
tectograph Company. Each delegate to the convention 
who was late at any of the sessions was fined a dollar. 
The total mulct was $52.00. It was decided to present 
the fund to the ball team, and they say the fines were 
worth paving when the girls smiled at the donation. 

San Francisco, Calif—Wm. L. Hovis, manager for Cali- 
fornia and Nevada for the Elliott addressing machine, 
has received his first shipment of machines this year and 
he is in a state of great satisfaction, setting up the in- 
stallment. 

x ok 

San Francisco, Calif—The National Cash Register Com- 
pany is preparing for a-big Fall business. It reports 
that San Francisco is one of the most prosperous cities 
in the country, wages are good and things look very hope- 
ful for the coming holiday trade. 

Wilkes-Barre, Penna.—W. A. Ireland, representative of 
the Protectograph, was on the sick list in August. 


Profit-Sharing Plan at Richmond. 

The Southern Stamp & Stationery Company, Richmond, 
Va.. has inaugurated a profit-sharing plan, open to em- 
ployees who have been in the service for six months or 
longer. The charter of the company has been changed 
to incorporate the new plan in the company’s operations. 
Under this plan employees are enabled to establish a fund 
which will provide an income after they have closed their 
business careers. The plan provides for a board of five, 
selected by the company to manage the new departure. 
Three of these will be officers or directors of the com- 
pany, and two will be employees. 


Civil Service Wants Multigraphers. 

Examinations will be held by the United States Civil 
Service Commission for multigraph operators September 
23 and November 3. There is a vacancy in the Division of 
Publications, Department of Agriculture at Washington, 
D. C., paving $1,100 a year; also one in the office of the 
Comptroller of the Currency, Department of the Treasury, 
Washington, D. C., paying $1,000 a year. Application 
blanks and information can be obtained from postmasters 
and from local secretaries of the United States Civil Ser- 
vice Commission, to be found in important cities in every 
state. 
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SLEECK’S THIN PAPERS 
are made of the best rag stock, 
mixed with a long, practical experi- 
ence. We put big value into the 
papers. 
If you use them you will get 
that value in the form of 
SERVICE AND SATISFACTION 








Our specialties are ONION SKINS, MANIFOLDS 
and Tun Bonps, in white and a wide range 
of colors. They are right for important 
uses in every organized business office. 
They are sold by leading paper jobbers. 








Ask Dept. O for samples. 
ESLEECK MFG. COMPANY 


TURNERS FAs, MAss. 
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You will be well repaid 
in extra sales if you will 
display 





It is a valuable book for 
every man with a reasonable 
income; not for 
the wealthy man. Many men 
are careless about keeping a 
record of their personal af- 
fairs. My Finances makes it 
easy to do so. A few fig- 
ures and a few words of ex- 
planation in spaces 
for the purpose—that’s all. 

A larger size of My 
Finances has been published 
to meet many uests— 
wider columns more 
writing spe-e, 

My Finances ‘s already an 
established, sveady 
stock item in most good sta- 
tionery stores; it is advertised; and profitable to sell. 





Quality Quality 

JF KF 

Size 6%x3%—No. 308........- + $3.50 $4.50 
Size 84%4x5%—No, 311......-++- 4.50 6.76 


Both JF and KF are made with Trussell one-piece Covers; 
all leather, no lining, levant grain outside and fine grain 
inside. These covers are handsome and long lasting. 


Send for samples on 


and dealers’ discount. 
ecards and mail enclosures 


TRUSSELL MFG. CO., Publisher 
3 No. Cherry Street Poughkeepsie, N. Y. 
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Affixing Stamps Mechanically 


is recognized in the modern office as the QUICKEST, 
CLEANEST and CHEAPEST method. 


With a RE 


This work can be done EASIER and BETTER as 
it is light, simple to operate, will NOT destroy 
stamps or become gummed or clogged. 





~~ **It rolls 


em on’”’ 


The machine that is Radically Different in Design, 
Operation and Results. 


A descriptive booklet sent on request. 


The Service Machines Company 


Dept. 0, 79 Sudbury Street, 
Boston, 14, Massachusetts 











OF METAL 
FURNITURE 


Consisting of 


Costumers 
Hall Trees 
Wall Racks 
Umbrella Stands 


Mirrors 


Made in the following 
finishes 
Oxidized Copper 
Statuary Bronze 

Gun Metal 


Brass and 
Nickel Plate 


Send for Catalog A 


DETROIT RACK CO. 
407 Elmwood Avenue 


au DETROIT, MICHIGAN 


Hall Tree 


way 
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September, 1920, 


Or the 





NOTE.—Manufacturers should read this department, for 
here are announcements from firms at home and abroad 


regarding their requirements for goods. Many of these an- 
nouncements outline business opportunities of importance 
and each item should receive careful consideration from 
manufacturers in this field. 


Adelaide, Australia—The Adelaide Typewriter Service, 
Alan G, Cruickshank, manager, wishes to secure agencies 
of American lines for manufacturers. 

Athens, Greece.—S. E. Pezanos, 7 Rue Miltiade, desires 
agencies for office equipment articles of all kinds. 

Brussels, North, Belgium.—H. E. Longini, 31 Rue 
des Croisades wishes agencies for Belgium or _ several 
European countries for envelope sealers and letter open- 
ers. He is Belgian agent for the Addressograph, Sund- 
strand adding machine and Woodstock typewriters. 

Buenos Aires, Argentina.—Buxadera & Cia, operating 
as “La Maquinista,” desires to hear from manufacturers 
of time-saving devices and articles of all kinds, particu- 
larly time stamps, adding machine rolls and office ma- 
chines. The company sells rebuilt typewriters and cash 
registers of all makes; also typewriter ribbons, carbon 
paper and stationery supplies. Catalogues and prices are 
requested. 

Calcutta, India—India Typewriter & Supplies, Ltd., 8-2 
Hastings street (a subsidiary of M. Rita & Company), 
wishes to represent manufacturers of typewriters, type- 
writer accessories and novelties. The organization covers 
Bengal, South Madras, Punjab and Bombay. 

Cleveland, Ohio.—The Hanson Typewriter Service Com 
pany, 201-11 Columbia building, will consider offers from 
manufacturers of any first-class line in the office machine 
field. The company already represents several manufac- 
turers, and has the largest store of its kind in Ohio. 

Chicago, Ill—George Pierce Sullivan wishes to repre- 
sent a manufacturer of something big in the line of office 
equipment in Chicago. He has had fifteen years’ experi- 
ence in selling office machines and systems, and has a 
good sales record. 

* * 


Chicago, Ill—A Chicago concern holding the agency 
for a filing cabinet manufacturer whose lines do not in- 
clude filing supplies, wishes to hear from manufacturers 
of such merchandise. Communications and samples may 
be sent to GV-11, care Office Appliances, 417 South Dear- 
born street, Chicago, III. 

Delhi, India.—J. N. Singh & Company, Ltd., S. B. Lall, 
manager, Bara Bareeba, 1s interested in card index 
tems, and wishes to receive all possible information. 

Domestic and Foreign.—A selling organization equipped 
to handle both domestic and export distribution, with ex- 
cellent facilities and service, wishes to make a connection 
with a manufacturer of office appliances or paper lines 
Address KT-17, care Office Appliances, 417 South Dear- 
born street, Chicago, Ill. 

Gothenburg, Sweden.—And. Skog wishes to hear from 
manufacturers of first class stamp affixers. He is gen- 
eral representative for Sweden of the Smith-Premier type- 
writer, and has branches at Malmo, Norrkoping and Ore- 
bro. 

Janesville, Wis.—Coburn & Downing, 113 East Milwau 
kee street, dealers in school and office supplies, wish cat- 
alogues and dealers’ prices on bank supplies. Mark com 
munications for J. W. Downing. 

Latin America.—A salesman who has an extended ex- 
perience selling to office equipment dealers in the United 
States and Latin America is about to make a trip which 
will bring him in contact with the dealers in the important 
cities of Cuba and Latin America. Manufacturers who 


sys- 


wish their lines represented in his itiniary can communi- 
cate with CZ-9, care Office Appliances, 417 South Dearborn 
street, Chicago, Il. 
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We are making strenuous efforts to sup- 
ply Dealers with parts even though some 
of the Manufacturers have discontinued 
supplying them. Our service has been 
unavoidably slow for the past few 
months due to embargoes, strikes, 
material shortage and our working 
short handed. Our Platen service is 
nearly back to normal except for the 


overcrowded condition of the Parcels 
Post System. To those Dealers that 
have “stuck tight” to us with their Plat- 
en business we say “We sure will supply 
you with parts if possible.” 


A Little Bit We can’t issue new catalog until some > 


Added to 
Our Tale change takes place. 


Ames Supply Company 


607 So. Dearborn St., Chicago 50 Lispenard St., New York 
507 Mission St., SanFrancisco 1627 Champa St., Denver 
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MAKCHANT 


MASTER OF MATHEMATICS” 




















MARCHANT 

CALCULATORS 

++ -_ 
SIZE 8X 12 . WEIGHT 
INCHES 13 LBs. 





“PERFORMANCE COUNTS” 


Let our representative show you 


in your own office—on your own work 














A Good Investment 


The Pittsburgh and Lake Erie Railroad say: “The 
machine is simplicity itself, and anyone knowing the 
fundamentals of arithmetic can master the operation 


in thirty minutes. 


“It is a good investment in any accounting office.” 





The Marchant figures multiplication of decimal 
fractions, division, pro-rations, square root, payrolls, 


reciprocals, discounts. No figure work too difficult. 





Illustrated booklet, “The Marchant Way,” mailed free 


MARCHANT 


CALCULATING MACHINE COMPANY 
OAKLAND, CALIFORNIA 
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1108 NORTH AMERICAN BUILDING 


MARCHANT 
CHICAGO, ILL. CALCULATORS 
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EXPORT 


Direct Supply 


Factory Re-manufactured Typewriters 
Quality par Excellence 


Wholesale Typewriter Company 


Largest Producers and Distributors 


Cable ‘‘Saletype’’ 


326 Broadway, New York, U. S. A. 
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Liverpool, England.—Hall’s Typewriter Company, 47-49 
South John street, S. V. Hall, proprietor, requests litera- 
ture and prices from typewriter rebuilders. High-grade 
rebuilts are required. The company represents the Roval 
typewriter, and also has a showroom and office at 40 
Fordsham street, Chester, England. 

London, England.—Partridge & Cooper, Ltd., wholesale 
department, 15 Clerkenwell Close, E. C. 1, wish to buy 
roll top desks, K. D., as well as office tables and chairs. 
The corporation has been buying American office furni- 
ture in the knock down for a long time, and desires to 
hear from manufacturers who are in a position to sell on 
this basis. 

New York, N. Y.—The Stonewall Company, 350 Broad- 
way, wishes sole agencies from manufacturers of station- 
ery and office furniture for the states of New York, Penn- 
sylvania, Ohio, Michigan, Indiana and Illinois. The ter- 
ritory will be covered by personal visits at least three 
times a year. The organization comprises three men who 
are well-known in the trade, who believe themselves to be 
in a position to command a large volume of business. 

Norfolk, Va.—Farant, Inc., N. L. Huffaker, vice-presi- 
dent, 118 West City Hall avenue is looking for a stand- 
ing table on the order of a bookkeeper’s desk for use in 
the vault of a client. The space available is four feet 
wide, and the depth is limited to two feet. Manufactur- 
ers who can supply such a desk in mahogany are request- 
ed to write. 

Pacific Coast—A young man with years of experience 
in commercial stationery lines wishes to represent a re- 
putable manufacturer as salesman or exclusive representa- 
tive in the Pacific Coast territory. Address Z-28, care 
Office Appliances, 417 South Dearborn street, Chicago, Ill. 

Rome, Italy.—Office equipment manufacturers who 
wish representation in Italy are requested to communi- 
cate with Marco di Castro & C., Via Carlo Emanuele I. 16, 

Selma, Ala.—The Lloyd Printing & Stationery Company 
will open a general stationery and office supply business 
October 1. Manufacturers and distributors of office equip- 
ment and supplies are requested to communicate, sending 
catalogues and price lists. 

United States—A manufacturers’ agent, who has estab- 
lished connections which take him to all principal cities 
in the United States, desires an additional account so 
that he may occupy his time fully. In his established bus- 
iness he has a single dealer cover each city. He repre- 
sents himself as a thoroughly experienced specialty sales- 
man and sales manager. He will establish agencies or 
sell directly to dealers on a commission basis. Address 
V-32, care Office Appliances, South Dearborn street, Chi- 
cago, IIl. 

Washington, D. C.—Manufacturers are invited to send 
copies of their latest catalogues to the General Supply 
Committee. This is the Federal agency which contracts 
for all common supplies for the executive departments and 
independent establishments of the Government in this city. 
The committee desires to bring its catalogue files up to 
date. 

Weston, Penna.—The West Virginia Gas Company, 
James Fitzgerald, field superintendent, is in the market for 
several duplicating machines. He wishes to hear from 
manufacturers of various types of duplicators. 


Opportunities for Foreign Trade. 


The business tips which follow are collected from the 
various points where the United States has consular 
officers and commercial attaches. If the reader wishes to 
follow any of the prospects, he can obtain the name and 
address by requesting the information from the Depart- 
ment of Commerce, Bureau of Foreign and Domestic 
Commerce, Washington, D. C., mentioning the number 
which identifies each item. This information can also be 
obtained from the district and co-operative offices of the 
department. 


District Offices: New York, 734 Customhouse; Boston, 
1801 Customhouse; Chicago, 1424 First National Bank 
building: St. Louis, 402 Third National Bank building; 
New Orleans, 120 Hibernia Bank building; San Francisco, 
307 Customhouse; Seattle, 848 Henry building. 

Co-operative Offices: Cleveland, Chamber of Commerce; 
Cincinnati, Chamber of Commerce; Cincinnati, General 
Freight Agent, Southern railway, 96 Ingalls building; Los 
Angeles, Chamber of Commerce; Philadelphia, Chamber 
of Commerce; Portland, Ore., Chamber of Commerce; 
Dayton, Dayton Chamber of Commerce; Pittsburgh, 








Protect Your Health 


WITH 


SANITARY MOUTHPIECE 


Any menace to health and cleanliness soon evident. 






Germproof 
Clear 
Glass 

Mouthpiece 
$ .50 


Dealers—Give your trade the protection of these 
sanitary mouthpieces. Secure a stock supply now 
to fill the demands. Be a help to your community 
by preventing the telephone being a source of in- 
fection. 

Liberal Trade Prices and Sale Helps om 


American Gleckc Gillie 


State and 64th Sts., CHICAGO, U. S. A. 

















Sales Opportunity 








Wherever there is need for 5 to 75 copies of 
a business form or record, one may profit- 
ably use a Duplicator. 


The new Ironclad with its self-feeding frame 
is the speediest device in its field. 


Write for circulars, prices and special in- 
formation for dealers. 


THE BECK DUPLICATOR CO. 


Department 2A 


476 Broadway New York 
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Save Money 














on Ink 











DECIDED reduction on your 
ink bills can be effected by the 


use of 
Trade Mark 


TBETS 


Reg. U. S. Pat. Off. 


The Perfect Ink Tablets 


No bottles to buy—no danger of break- 
age before using—simply a vest-pocket- 
size tin box full of INKLETS. One box 
of 32 makes a full quart of splendid, free- 
flowing ink. You merely drop the inklets 
into the water and shake them well. 


Ask us for some free samples and see 
how simple and economical they are. 


32 tablets to a can. 
Colors: Blue, Black, Red, Green, Violet. 


Eclipse Catalog sent free on request. 


General Eclipse Co., Dept. A, Danielson, Conn. 























CARBON PAPERS AND TYPEWRITER RIBBONS 








Quality and Complete Satisfaction in Service is the 
basis of our policy in making of each brand of 
“Bucki” Carbon Papers and Typewriter Ribbons, 
and our experience of 25 years has taught us what 
is best adapted to every known purpose. Our cus- 
tomers get the benefit of this knowledge. State 
your requirements and ask us for samples. 


THE BUCKEYE RIBBON & CARBON COMPANY 


Factory and Executive Offices : 
1466 East 55th St. CLEVELAND, OHIO 














Chamber of Commerce; Baltimore, Export and Import 
Board of Trade. 

Most of these items are quoted in full, as reported by 
the Bureau of Foreign and Domestic Commerce, in the 
thought that where a miscellaneous list of requirements is 
stated, the character of the inquirer’s business will be 
revealed. 

[hese items are given identifying numbers, to avoid 
promiscuous publication of the names connected with 
Foreign Trade Opportunities developed by the Depart- 
ment of Commerce. The names and addresses must not 
be published by their recipients. 

Adding Machines. 

33,465.—The proprietor of a commercial school in Bel- 
gium desires to secure the general agency for the sale of 
adding machines, and typewriters, having the universal 
keyboard. Correspondence should be in French. 

Furniture. 

33,168.—A commercial agent in Poland desires to secure 
the representation of firms for the sale of office furnish- 
ings and equipment, and household articles. Quotations 
should be given c. i. f. Danzig. Correspondence may be 
in English. References. 

33,555. —A commercial agent in Madagascar desires to 
represent American exporters for the sale of novelties of 
all kinds, cotton goods, artificial silk, haberdashery, hos- 
iery, perfumery, hardware, laundry soap, household crock- 
ery, aluminum ware, tobacco and cigarettes, smokers’ sup- 
plies, office furniture, etc. Price lists, catalogues, and 
samples are requested. References not given. 

See also No. 33,669, under Stationery. 

General. 

33,443.—A commercial agency firm in Honduras desires 
to secure an agency on a commission basis for the sale 
of leather goods and novelties. Quotations should be 
given f. o. b. American ports. Correspondence may be in 
English. References. 

33,531—A commercial agent in Austria desires to se- 
cure the representation of firms for the sale of American 
goods in that country. Reference. 

33619.—A commercial traveler in Italy desires to secure 
an agency for the sale of American goods throughout 
Italv. No reference offered. 

Other Machines. 

33,503.—A firm of general merchants in Mexico desires 
to purchase 150 medium-sized cash registers. They must 
be in nickel finish, because of the humidity of the climate. 
Quotations should be given f. o. b. shipping point. Cash 
to be paid against documents. Correspondence may be 
in English. 

33,507.—A mercantile company in Spain desires to pur- 
chase on own account machines for making wire paper 
clips, for making steel or brass plate paper clips, for mak- 
ing common steel-wire phonograph needles, and also ma- 
chinery to manufacture toothpicks. Quotations should be 
given ¢. i. f. Spanish port or f. o. b. New York. Payment, 
by open credit against documents in New York. Corre- 
spondence may be in English. References. 

33,535.—A commercial representative in Greece desires 
to purchase 10,000 hand-operated stamp-canceling ma 
chines (perforating) of an inexpensive make. Quotations 
should be given c. i. f. Piraeus. Cash to be paid against 
documents. Correspondence may be in English.  Ref- 
erences. 

33,553.—A firm of importers in India desires to be placed 
in communication with manufacturers and dealers in al! 
qualities of paper, stationers’ sundries, rubber-stamp-mak- 
ig machinery and appliances, duplicators, printing ma- 
chinery, rebuilt typewriters, advertising novelties, and man 
ufactured tobacco. References not given. 

33,565.—A mercantile firm in India desires to purchase 
and secure an agency for the sale of advertising novelties, 
amusement devices, games, toys, brushes, cutlery, station- 
ery, office appliances, hosiery, household specialties, labor- 
saving devices, novelties, shoes, and every article that may 
be sold by mail. Quotations should be given c. i. f 
Indian port. Terms pay payment, letter of credit in New 
York, or 25 per cent with order and the balance against 
documents. Reference. 

33610.—A commercial agency firm in Egypt desires to 
secure the representation of firms for the sale of cash 
registers, and requests that catalogues and prices be for- 
warded. No reference offered. 

Paper. 

33,521.—A commercial agency firm in Belgium desires to 
purchase thin cardboard, double cardboard, cardboard for 
photographs, good quality writing paper, packing paper, 
fancy papers, etc. Correspondence should be in French 
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THE 


FURNAS 
LINE 








Fits Your Business 


It completes your assort- 
ment of office desks and 
chairs. In one delivery you 
can furnish both the essen- 
tials and accessories of office 
equipment. The different 
pieces in The Furnas Line 
harmonize in character and 
finish with the chairs and 
desks you sell. 











FURNA Telephone Tables Costumers Waste Baskets 
LINE Umbrella Stands 


Make good on your claims for supplying ‘Complete Equipment for the Office.” 
You will increase your profits when you carry The Furnas Line. 


THE s] Accounting Machine Desks Wardrobes Stationery Cabinets 





Write for the Furnas Catalogue. 


Furnas Office Furniture Company, Indianapolis, Ind. 
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Style 361 





THE SILVER CAP 


ANOTHER FAMOUS MEMBER OF 


MADE IN FOUR STYLES 


No. 1 Red cowhide back and corners, corduroy sides, 

No. | Red cowhide back and corners, drab canvas 
sides. 

Heavy drab canvas, No. 1 red cowhide corners. 

Full heavy drab canvas. 


Our catalog gives full particulars. 


The Plew & Motter Department of 
The Workman Manufacturing Company 
Capital and Surplus, $300,000.00 
Racine Ave. and Monroe Street, Chicago 





— FF 


,MADE ON HONOR 
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PHOTOGRAPHS 7i2’srorr 


Photographs for advertising purposes and F 
for salesmen’s albums. Office installations 


and equipment photographed. 


Specialists 


in office appliance photography. 


PEYSER & PATZIG exorocrarnéns 


37 E. 28th Street, New York Mad. Sq. 8354 
Official Photographers Nationa Business Show 
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YOUR STATIONER HAS THESE 


Leon Isaacs & Co. 
GLUCINUM PENS 


Also the Famous 


RUSSIA MOHETA PENS 


Your dealer CAN supply 
these popular goods. 








2 
< 
< 
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We have a mail-order 
department maintained 
solely to supply victims 
of dealers’ excuses. 


If-your dealer WILL NOT supply 
these goods, send your order direct 
to the factory. 


MAKE USE OF US 

Samples on request 
THE TURNER AND HARRISON 
PEN MANUFACTURING CO, INC. 
Falcon Pen Works. Philadelphia. 
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Stop That Waste! 
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Carbon paper is more than a 
duction sheet 


Flint Street, erguson Building, 
Portland, Oregon. Pittsburgh, Pa. 





of CARRIB USERS 


mere repro- 


IT IS A FIXED EXPENSE 


You quickly reduce this expense when using 


Carrib Brand 
Carbon Papers 


Clean, clear, color-ful copies—maximum of wear. 


A PAPER FOR EVERY PURPOSE 


Shipped F nen from our factory—at a substantial 

saving. —— and prices ory =. MulTti- 

oo’ ene atch Ribbons that sfy the most 
yt all delivery—any quantity. 


Carrib Mfg. Corporation 


46 Stone St., ROCHESTER, N. Y. 
“‘Carrib means quality”’ 
Restwosss Branch: cuaberss Branch: Philadelphia Branch: 


oe Filbert St., 
hiladelphia, Penna. 
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‘ N08 FEBRUARY. 1919. 








A Great Campaign to Push American Office Appliances in India 
“INDIAN BUSINESS” is a magazine that is read throughout every office 
inIndia. A great ca —— is about to be started to popularize American 
Labor Saving Devices by publishing nepeciel Otiee Appliance number about 
September or October next. This will be in conjunction with the opening 
ofsa Exhibition of Labor Saving Machines. American manufacturers can 
full iculars of the scheme from The British and Colonial Press, 140 
orth Dearborn Street, Chicago, or from the Editor of ‘Office Appliances.” 
We want photograpbs from every manufacturer for illustrating a special 
article e dealing with this sooubiers. Photographs should be forwarded to The 


British and lontel The future for + business in India, Burma 
and Ceylon Bf owes and “BUSINESS” is out to eure the businese 
for you. ““B Nuss” COSTS FIVE DOLLARS A YEAR. This com- 


pao have om Pappointed. Sole Representatives in Indie. Burma and Cey- 
jen for “Thomas’ Ltegister.” 


T. H. CAMPBELL-HOWES PUB. CO., 167-8 Grand Hotel Bidg., CALCUTTA 
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33,567.—A commercial agent in Australia desires to se- 
cure an agency for the sale of kraft brown wrapping paper 
in sheets and reels, imitation grease-proof, and vegetable 
parchment; brown, white, colored, and tissue sheets; news- 
print paper in sheets and reels; wax, tissue, blotting, and 
printing papers; toilet rolls, paper bags of all descriptions, 
and cordage and twine in balls or reels. Quotations should 
be given c. i. f. Australian ports. Cash will be paid against 
documents. References. 

33,577.—A company of importers in Cuba desires to pur- 
chase paper, food products, grain, ready-to-wear clothing 
for men and women, iron and steel products, packing- 
house products, and jute bags for sugar mills. No refer- 
ence offered. 

33613.—A firm of merchants and commission agents in 
India desire to secure the sole agency for the sale of 
hardware, paints, alizarine and aniline colors and dyes, 
metals, piece goods, cotton yarns, hosiery, papers, sta- 
tionery, glassware, etc. References. 

See also No. 33,452, under Typewriters. 

Pens and Pencils. 

33,463.—A hardware merchant firm in Mexico desires to 
purchase hardware, glassware, earthenware, paints, sta- 
tionery, toys, woodenware, drugs, electric flash lights and 
batteries, paint brushes, wall paper, chinaware, enamel 
ware, fruit jars, pencils, toilet articles, cheap watches, 
notions, surgical instruments, plumbing supplies, machin- 
ery, etc. Quotations should be given c. i. f. El Paso, Tex. 
Payment to be in cash. Correspondence may be in Eng- 
lish. Reference. 

Ribbons and Carbons. 

33,668.—A merchant in Spain desires carbon papers, 
typewriter ribbons, rebuilt typewriters and accessories, and 
other stationery goods. Quotations should be given f. 
o. b. New York or c. i. f. Spanish port. Payment to be 
cash against documents. Correspondence should be in 
Spanish. References. 

Stationery. 

33,569—A mercantile company in India desires’ the 
agency for the sale of hosiery; stationery, such as paper 
and other office equipments; general merchandise, buttons, 
sundry goods; all classes of leather goods; chemicals, 
drugs, medicines, paints, dyes, varnishes, and electrical 
goods. Quotations shouid be given c. i. f. Bombay or 
Karachi Harbor. Payment to be made of drafts for the 
invoice value in sterling, drawn at thirty days’ sight, docu- 
ments against payment through any exchange bank. 
References. 

33,638.—A commercial agency firm in the Netherlands 
desires to secure the representation of manufacturers for 
the sale of office supplies and equipment of every descrip- 
tion. Correspondence may be in English. Refereiace. 

33,669.—A trading company in Japan desires to represent 
firms for the sale of printing and bookbinding supplies. 
stationery supplies, safes, office furniture and fixtures, and 
office and school supplies. Reference. 

See also No. 33,168, under Furniture. 

See also No. 33,463, under Pens and Pencils. 

See also No. 33,565, under Other Machines 

See also No. 33,668, under Ribbons and Carbons. 

Typewriters. 

33,391 \ commission agent in Poland desires to secure 
an agency for the sale of machinery, automobiles, agricul- 
tural implements, heating plants, plumbing supplies, cast- 
iron articles, railroad equipment, cement, commercial 
glassware, typewriters, sewing machines, and rubber goods 
References. 

33,452.—An American exporter representing large Euro- 
pean concerns, and who has connections in South Amer- 
ica and other parts of the world, desires to secure repre- 
sentation for the sale of raw cotton, lumber (pitch pine, 
sap gum, mahogany, etc.), gasoline and kerosene lamps, 
canned fruits, caustic soda and other chemicals, type- 
writers, paints, iron, steel, paper, automobiles, tires, shoes, 
motion-picture films, leather, and other manufactured arti- 
cles. References. 

33,482.—A merchant in Italy desires to secure an agency 
for the sale of steel, metal, and electrical supplies; hides 
and skifis, hardware, food preserves, cloths, linen, corsets. 
needles, footwear, shoe polish, stockings, patent medicines, 
chemicals, typewriters, sewing machines, kitchen utensils, 
and automobiles. Payment to be cash or confirmed credit. 
Correspondence may be in English. References, 

See also No, 33,465, under Adding Machines. 

See also No. 33.553, under Other Machines. 

See also No. 33,668, under Ribbons and Carbons. 








CraneLadies’ Stationery 


Sold by all Stationers and Booksellers 
These goods are suited to the tastes 
of the most select trade. Their mer- 
its are known the world over, and 
they yield a profit to the dealer. 
Once tried, the purchaser becomes 
a regular customer. 


Presented in the following 
Styles and qualities: 


SUPERFINE QUALITY: In Light Blue 
Boxes, containing 4 ream of Note paper 
each, and in separate boxes 4% thousand 
Envelopes corresponding. 

EXTRA SUPERFINE QUALITY: In 
Lavender Colored Boxes, containing % 
ream of Extra Fine Paper each; in like 
boxes are Envelopes to match. 

Our papers are supplied in 
Bordered Goods and other 
specialties by EATON, 
CRANE & PIKE CO., Pitts- 
field, Mass., and 225 Fifth 
Ave., New York. whose 


boxes bear the word 
“CRANES” containing our 





oods. 
All this stationery can be re- This trade mark 
lied on as represented every box 


MANUFACTURED BY 


Z. & W. M. CRANE Wiss: 














PS 


THE ONLY ADJUSTABLE 
POST BINDER . 
ON THE MARKET 


Here’s a simple device that enables the office 
boy to bind into book form “in a jiffy” any kind 
of loose leaf records. 


The “F-B” Loose Leaf Holder 








Pat. May 13, 1913 


is adjustable to any distances between punch 
holes and to any size of paper. 
Advantages acknowledged in numerous testimonials. 


The retail price is $3.50 a dozen with liberal 
discounts to dealers. 


F. B. MANUFACTURING CO. 
1228 Intervale Avenue NEW YORK, N. Y. 
(Chicago Office, Frank Z. Woods, Mgr., 180 No. Market St.) > 
UT iii 
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The illustration shows 
how Work-Organizers 
look. The lower one 
shows how they are 
used. Fifteen styles, 
90c to $15. Illustration 
shows the No. 332, letter 
size, 10 pocket, Black 
Seal Grain Fabrikoid, 
$3.50—one of the most 
popular styles. Same 
size, genuine leather 
cover, $10. Paper 
cover, $1.25. 


aialalalalell(~ OREO 
Desk Practice Systematized 


Large modern offices are systematized so that the arrangement 
of work in every desk drawer is standard throughout. The 
absence of an executive or clerk does not cripple the organiza- 
tion, for needed papers are quickly located. 


Work-Organizers 


facilitate standardized desk organization, as correspondence and other paper8 
are classified under subject labels. A Work-Organizer doubles the effective 
area of a desk by condensing the active work under one cover, well-classified. 
Label-holders allow easy changing of labels to suit office systems—just slip 
anew subject label under the celluloid. 


50,000 offices use Work-Organizers— 
every desk man and woman needs 
three to six. They have been on the 
market six years and have made 
good in a re-order way. 


1200 dealers sell Work-Organizers, in 


Work-Organizer Co. 
87 Jefferson Ave. DETROIT 






*s) 


nearly 450 cities and have re-ordered 
an average of ten times each. 

Sold Only Through Dealers 
A copy of the Work-Organizer Bulle- 
tin, **‘How to Organize Desk Work,” 
free with each Work-Organizer. 











BUXTON 


KEY KASE 


advertised in 


LITERARY DIGEST, AMERICAN 
INDEPENDENT, SYSTEM, LESLIE’S 
and thru other effective channels. 


Flat, smooth, neat—fits vest or 
hip pocket or ladies’ handbag 
without bulging. Saves clothes. 
Keys easy on, easy off, easy to 
locate even in the dark. Each 
hook holds two. 


A LIVELY SELLER ! 


Whoever carries keys 
needs a Key Kase 


and our advertising, reach- 
ing hundreds of thousands 
of men and women pros- 
pects, sends them to your 
store. 
























RETAIL PRICES 
Real Pig Skin 





Genuine Seal 
$ th cts eostecedts $1.75 


L. A. W. NOVELTY O0., 
Dept. P, Springfield, Mase. 
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American Consuls at Home. 


American consuls and consular officers on leave of 
absence in the United States are prepared to confer with 
business men and commercial organizations regarding 
conditions in their respective jurisdictions. Consuls and 
consular officers who are available for conference in the 
immediate future are listed below. A number of consular 
officers are visiting in the United States from time to 
time, but their period of leave cannot always be an- 
nounced sufficiently in advance to make their publication 
here timely. An inquiry addressed to the Consular Bu- 
reau, Department of State, Washington, D. C., indicating 
the country regarding which information is desired will 
bring a reply regarding the possibility of conference with 
a representative from that vicinity. 

Calcutta, India.—James A. Smith, consular office. Care 
of Consular Bureau, Department of State, Washington, 
D. C., for an indefinite stay. 

Strassburg.— William J. Pike, consular officer (formerly 
at St. Gall, Switzerland). Care Consular Bureau, Depart- 
ments of State, Washington, D. C., until September 25 


Membership in International Chamber. 


Numerous requests for information respecting the pro- 
cedure necessary for obtaining membership in the newly 
created International Chamber of Commerce are reaching 
the offices of the Chamber of Commerce of the United 
States at Washington. 

The constitution of the new organization, the National 
Chamber explains, provides for two classes of member- 
ship—organization and individual. The annual dues of 
both classes of members is fixed at 300 francs, except that 
in the case of organizations this fee is used as a basis and 
is a minimum charge for organizations and entitled to only 
one delegate. An additional fee of 500 francs is charged 
fot each additional delegate. In general the number of 
delegates to which an organization is entitled is fixed on 
the basis of one delegate for each 200 members of the or- 
ganization, the minimum in all cases to be one and the 
maximum number of delegates, ten. 

Organization members will comprise national and local 
commercial, financial and industrial organizations repre- 
sentative of the interests they embrace. They must not be 


conducted for individual profit or for partisan purposes. 
Associate members will consist of individuals, firms and 
corporations, 


American organizations, firms and corporations seeking 
membership should submit their applications through the 
Chamber of Commerce of the United States. 


Detroit Direct Mail and House Organ Meet. 


Joseph Meadon, general manager of the Franklin Press, 
Detroit, and general chairman of the Detroit committee 
in connection with the big National Direct Mail and House 
Organ Convention, to be held in Detroit October 27, 28 
and 29, announces that his organization is now completed 
and will be composed of the following gentlemen: 

Gordon L. MacEdward, Walker & Company, will be 
vice chairman, and together with Elmer P. Grierson, adver- 
tising manager of the Sprague Publishing Company, will 
have charge of all the finances, including the preparation 
of a budget and the appropriation of the expenditures of 
each committee. 

Joseph B. Mills, J. L. Hudson Company, is chairman 
of the entertainment committee. He has definitely out- 
lined this, and it will include three luncheons, one din- 
ner, one evening’s entertainment and other features to be 
decided upon later. 

Joseph Nemethy, Chope-Stevens Paper Company, is 
chairman of the committee on exhibits, and will handle 
the installation, care and sale of exhibits. 

A. W. Winter, Evans-Winter-Hebb Company, is chair- 
man of the committee on arrangements. He will handle 
the hotel reservations and other such matters for the com- 
fort and transportation of the guests. 

W. A. Ratigan, Braum Lumber Company, is chairman 
of publicity, working in co-operation with the Association’s 
publicity committee. 

Ward Gavett, R. L. Polk & Company, is chairman of 
the registration and reception committee. Charles Koethen, 
J. L. Hudson Company, is chairman of the invitation 
committee, and will co-operate with the Association in 
obtaining a large attendance. 

L. J. Brubaker, Board of Commerce of Detroit, will act 
as secretary of the general committee. 
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SLUUAHINNUIOOUNUNNQ0000000004000000UUUUONOEOOUUOOS SUCH SSO0EEUUEAA AGA SAONE Ae 


Mr. Dealer— 
Here Is an Eyeshade That Your 


Customers Want—Because 


1. It is scientifically constructed so that the perforations permit a free 
passage of air to absorb any perspiration. 


to 
So 
— 


2. There are six small cushions that rest comfortably on the forehead. 
Nothing to bind or leave an impression on the skin. 


3. A large visor that completely shades the eyes. 











4. A 14” back strap that can be adjusted to any degree. 





The Everclean 5. It is not necessary to pull the strap thru the hair to remove the shade. 
“CUSHION” Eyeshade A free action snap fastener at one end removes the shade in a jiffy. 
Lists a 
obo 6. Packed in attractive cartons, 12 to the box, with a handsome three 


color placard for display—a silent salesman that brings instant results. 


Costs no more than 
the ordinary 


Made by the Makers "THE EVERCLEAN CUFF COMPANY 


CUFFS MANUFACTURERS OF CELLULOID SPECIALTIES 
Se Pennsylvania Ave. & Fulton St. Brooklyn, N. Y. 


circular) 


= 





—for all Loose Leaf Binding 






LooseLeaf 


evices 


au is difficult to identify Proudfit binders by 
casual inspection, because they have the 
appearance of bound books. It is easy to 





- moo SI Bm identify Proudfits by greater serviceability, 

sartht } ; ; “ ‘ 

(te because they provide quickest and easiest 
Transparent Leaf Body, show- leaf insertion and removal, and because they 
— ere ye * ocked Gan accommodate from 1 to 1,000 sheets without adjustment. 

. Proudfits have no a or posts to distort their covers or scratch office furniture. They present 
a flat writing surfac at all times and require less than one-halt of the sheet edge for binding. 
a hold the she ots “alene the entire bine ling edge and ore VE ee: tearing; are adaptable for ali loose 
eaf bin« ling p ure “s; and are used to preserve the “ appe 1ranc as well as usefulness of printed or 
writte on loose le af mé atte or me at must Be: kept constantly up po -date suc ol as salesmen’s port- 


folios, orice e lis ts atalogues, photos, biue-prints, ledge ounting be ome. city, county or 
state records. 
Proudfit Loose Leaf Binders are sold direct or through factory 
branches in all large cities—they are supplied in a wide variety 
of sizes in four standard lines as well as made to specifications. 


Proudfit Loose Leaf Co. — 


Grand Rapids cae 
Michigan ee ‘ 









Je 





Proudfit Catalogue Binder 
and Salesman’s Portfolio 
combined 





Pre udfit Loos seat 
Blue-Print and Catalog Binc ler Transparent Leaf Body, showing Proudfit mechanism unlocked, 
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An Absolutely Permanent 


Economy Record Ink 








E ink you have wished for time 

and time again. An ink of re- 
markable clearness—firmness—and 
of EVERLASTING DURABILITY! 
No more blurred pages, no more 
ruined documents, no more untidy 
books. Writing is absolutely 


—Acid Proof 
—Water Proof 
—Erasure Proof 


RY Economy Inks for your own 
satisfaction. Users are loud in 
praise of them—would not use any 
other after giving Economy Inks a 
trial. Put up in convenient size 
containers, in any variety or color; 
in powdered, fluid or tablet form; 
will not corrode on the pen or deposit 
sediment in the ink well. 


Liberal Sample on Request. 


The Economy Ink Co. 


Manufacturers of 
“An Ink for Every Purpose” 


Cincinnati . . 

















Ohio 














Ghe RUSH} ‘RASER ae 
De Luxe , 

ia the best ink and typewriter eraser. It is a delight 
to any good bookkeeper or stenographer. The Rush 
Eraser promotes neatness, and cuts the time needed 
for correcting errors. 

Used just like a pencil—a stroke and the error is 
instantly and completely removed—a single stroke, 
and 10,000 tiny paper shavings cur! off for this flex- 
ible diamond brush has over 10,000 diamond points 
Sells at Sight—Made in 14k gold plated. Sample pre- 
paid, insured for 50c, money order or stamps. 


Rush Eraser Company 
820% Rush Building Syracuse, N. Y. 


Representatives for Holland and Dutch East Indies: 
Blikman & Sartorius, Amsterdam, and Sourabaia, Java 
Australian and New Zealand Representatives: F. R. Barlow & Sons, 
328 Flinders Street, Melbourne 








Typewriter Supplies Men 
Who Stock and Feature 


XTRAGOOD 
SUMMIT 
APEX 


Brands Typewriter Ribbons and 
Carbon Paper know that users 
appreciaie their quality. Dealers 
who do not know these brands are 
now face to face with Oppor-unity. 


Write for samples today— 
a test will prove 
their excellence. 


Union Ribbon and Carbon Co. 


MAIN OFFICE and FACTORY 
Front and Laure! Streets PHILADELPHIA, PA. 











McM RING BOARDS 


Heavy Tar Board, covered with Artificial 
Leather, Black Cloth Back, Rings set 23 inches 
Centre to Centre, to fit Arch File Punching. 





Each 
Note, $1.15 
Letter, 1.25 
Cap, 1.35 


Special sizes 
to order 


Discount to 
the trade 





McMillan Book Co. 


509-511-513-515 E. Water St., Syracuse, N. Y., U.S.A 
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Australian Duty on Advertising Matter. 


Trade Commissioner A. W. Ferrin, Melbourne, calls 
attention to an omission by American advertisers which 
causes needless expense and creates an unfavorable atti- 
tude on the part of the Australian recipient. All printed 
matter brought into Australia, including catalogs and ad- 
vertising matter, is assessed at the rate of two pence 
(twenty cents) per pound, or forty-five per cent ad va- 
lorem—whichever returns the highest rate. Mr. Ferrin 
makes the following recommendations to American ex- 
porters who desire to cultivate the Australian market 
through the use of catalogues or other publicity matter. 

1. To remit to the deputy postmaster general of the 
state to which the catalogs or circulars, etc., are addressed, 
by money order or otherwise, funds to cover the duty 
at ten pence per pound or forty-five per cent ad valorem, 
upon receipt of which the post office will release the 
printed matter to the addresses. 

2. To affix to each separate package or piece of printed 
matter “fiscal stamps” to the amount of the duty. These 
“fiscal stamps” may be obtained from the Australian 
customs commissioner in America, 61 Broadway, New 
York, and may be used in prepaying duties on samples 
as well as on catalogues and circulars. 

Many Australian merchants refuse to accept catalogs 
and circulars because of the duty imposed on matter 
which they have not requested. 


School Supplies in Mukden District. 


Reporting on the public school situation in the Mukden 
district, China, Consul General Albert W. Pontius stated 
that there is a large demand for school supplies. The 
Chinese government schools do not supply stationery, 
writing materials or text books. The Chinese are fully 
aware of the superiority of American stationery supplies 
over any others in the Mukden market. American manu- 
facturers seem to have made no effort to introduce their 
goods into the Mukden district. The student class and 
others have been obliged to content themselves with 
inferior goods. 

The Japanese sell exceedingly low-priced grades of 
writing paper, envelopes, pens, inks, pencils, exercise 
books, etc., and practically dominate the trade. Owing to 
their superiority, American pen nibs, erasers, pencils (espe- 
cially indelible), medium-priced fountain pens and writing 
pads should find a ready sale among a large class of 
Chinese who desire to obtain a better grade of article 
than that provided by Japanese dealers. 


Dutch Schools Want American Pictures. 


Photographs relating to American commerce and indus- 
try are designed hy A. P. de Ruiter, head of a commercial 
schoo! at Amsterdam, Holland, for educational purposes. 
Lantern slides are to be made from the photographs, 
which will be returned if desired. Manufacturers in this field 
might find it to their advantage to co-operate with Mr. 
de Ruiter. 

The photographs should he accompanied by explanatory 
descriptions. If lantern slides are available, they may be 
sent. The projector takes plates 3.23 by 3.23 inches. The 
slides should be covered with a separate glass plate, bound 
at the edges with tape, to prevent scratching. 


Better Handling of Freight. 

Constructive recommendations looking to an improve- 
ment in the handling of freight in the terminals will be 
made soon by the railroad committee of the Chamber of 
Commerce of the United States. The suggestions are un- 
der preparation following a meeting of the committee at 
which a report on the terminal situation was made by 
Richard Waterman, secretary of the committee, who made 
investigations in several of the largest cities. Heavier 
loading and quicker handling, the committee will point out, 
would add considerably to the number of freight cars in 
use 


Catalogue Call from Bolivia. 

The American Chamber of Commerce in Bolivia, Edi- 
ficio —Tabogara, La Paz, has completed its office equip- 
ment. Catalogs and other trade literature are desired. 
They may be sent to Harry A. Harper, secretary. 


Stationery Salesman Marries. 

Harry Burberry, an outside salesman of the Commercial 
Stationery & Loose Leaf Company, Chicago, was married 
early in August to Miss Ann Keigher. The wedding trip 
took place in Eastern points. 








Quality Chairs 


The World’s Standard for 
Over a Quarter of a Century 


Write for Catalog 


@. A. Cook Company 


16-28 Osborne St. Cambridge 39, Mass. 
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Index Card Guides 


Packed one set to a box. 
Saves wrapping. 

Saves spoilage loss. 
Protects tabs. 


Send for samples and price list 
of complete line. 


Record. " 


Philadelphia Office 541-547 Pearl St. 
939 Drexel Bldg. New York, N.Y. 
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Sentinel Check Writer 


So absolute is the protection of the New 
Rotary Motion, Springless Action Sentinel 
Check Writer, that the FIDELITY AND 
CASUALTY COMPANY gives free to 
every purchaser a $10,000.00 Insurance 
Policy guaranteeing against AMOUNT 
LINE ALTERATION, PAYEE NAME, 
DATE or NUMBER CHANGE. Here 
is combined, absolute protection with 
mechanical perfection. 


Hall-Welter Company 
Rochester, N. Y., U. S. A. 


Our Sales Manager has a valuable contract for specialty 
men of proven ability. Write him. 
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Cutters 


For cutting Paper, Card 
Board, Veneer, Cloth, 
Rubber and Thin Leather 
etc., to a thickness up to 
3 inches. Witha 


Golding Cutter 


—2Zip it is done in an in- 
stant and the edge is 
clean and straight. 





The Pearl Cutter 
Made of iron with steel knives. Very durable— 


easy to operate. Sizes 
are varied, 13 in. up to 
42 inches. 

These cutters in large 
use by printers, multi- 
graph users, bankers 
and offices of all kinds. 


We make also a line of 

Power Cutters, Small Table 

‘ Card Cutters, Printing 

Presses, Tableting Presses 
and Printers’ Tools. 


Dealers Wanted 


Golding Mfg. Co. 


Franklin, Mass. The Golding Cutter 











HOUSE ORGANS 





The Taylor Chair Company, Bedford, Ohio, is publish- 
ing an internal house organ, under the editorial direction 
of Miss Elsie Kruse. 


* a 
The August issue of the Skinner & Kennedy Stationery 
Company’s Grasshopper led with an article admitting that 
the printing business is an important institution. 
* 2 * 
Users’ News for August illustrates a number of installa- 
tions of the Addressograph, notable for their size, or some 
unique application of the Addressograph principle 


* : 
The August issue of Results was largely devoted to the 
use of Monroe calculators in lumber accounting. The 
cover showed a giant tree being felled by woodsmen. 
% * oY 


A fine job of newspaper character appeared in The Art 
Metal Welder for July. Over two pages of “vacation gos- 
sip” showed how the staff kept in touch with employees 
on their annual outings. 

a * * 

The Guide Post for July described and illustrated the 
guide index department of the J. C. Hub Manufacturing 
Company, Cleveland, Ohio. One of a battery of special 
machines for celluloiding guides is shown. 

* * ~ 

The Hugh Stephens Company, Jefferson City, Mo., pub- 
lishes The Imprint. A recent issue gives detailed informa- 
tion regarding the company’s plant, and shows where the 
Kirtley patented self-indexing ledger is produced. 

x * 4 

The cover of Business for September is a colored repre- 
sentation of a department in a tannery. It suggests to the 
readers that'a series of covers is in prospect, illustrating 
intimate details of important industries which are not 
generally known. 

_ Ve 

Another of those effective high light reproductions of 
pencil drawings appears on the cover of Graphite for 
August. The Roosevelt dam is thé subject, depicted with 
the extremes of light and shadow that effectually typify 
the sunny climate of Arizona. 

* * * 

“How to Get Past ‘the Outer Guard’” is the August 
issue of The Mimeograph Stencil suggests to the young 
salesman how to get an audience with the man who is 
buttressed by a duenna or other barrier, with the object 
of preventing salesmen and casual callers from wasting 
the time of busy executives. 

* * 1K 

The July issue of The Security Salesman gave a graphic 
demonstration to dealers how to use sales helps in talking 
with prospects. It showed how to sell Security file shelv- 
ing, indicating the way the salesman can develop his pros- 
pect’s needs into a graphic idea of how the filing equip- 
ment will look and fit the: business. 

* + * 


The Webster Way tells of a tire salesman on a business 
trip around the world. His secretarial equipment in- 
cluded a supply of Star ribbons, Multi Kopy and a 
Corona. He ran out of carbon paper at Mombazas, British 
East Africa, and went into general store that handles 
everything from flivers to roach powder. Lo and behold 
—whatever that equation totals—the clerk had Multi Kopy 
on the shelf. Said it was used in their own business, and 
the only brand they had located which would work in 
that climate. 

x * * 

Cesco Chat has made its bow. The first number was 
dated September, “issued periodically by and for the em- 
ployes of the C. E. Sheppard Company, New York, N. Y.” 
In his greeting to the “Cesco” family, A. A. Goldstein, the 
editor, invited his readers to contribute frequently and 
liberally to its pages. In fact, he promises that the fre- 
quency of issue depends on the contributors within the 
organization. Features of the first issue were descriptions, 
plans and an illustration of the new factory at Long Island 
City. A brief history was contributed by C. E. Sheppard. 
Three cash prizes were offered for the best suggestions 
for matter for the next issue of the Cesco Chat. 
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The Eureka Telephone 
Bracket 
Cannot Sag 














Three Vital Features Are Shown 
in the Illustration: 


(1) Swivel joint allows ‘phone to be 
swung to any position on the desk. 


(2) Hinge joint allows "phone to be 
raised or lowered at will of operator. 


(3) Hinge joint allows ‘phone to be 
turned in any direction. 
T is constructed on an entirely new prin- 
ciple. Sag is eliminated through the rigid 
support afforded by two mecal sirips sliding 
in a steel jacket. The failure of most brackets 
is the tendency to sag. All parts of the New 
Eureka Telephone Bracket are riveted and 
welded together, and finished in heavy nickel 
and japan, and the bracket will fit any desk 
telephone without adjustment. 


Write for particulars about the 
New Eureka Telephone Bracket. 


The Eureka Blotter Bath Company 
6217-21 Wentworth Avenue - CHICAGO, U.S.A. 
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MULTIPRIN 


a 








MULTICOLOR PRESS 


Form letters—letterhead, letter and he a at one 
impression, each in different calor if desired 


Business printing — folders, envelopes, letterheads, 
bags, labels, etc. 

Uses standard printers’ type, flat cuts, half-tones and 
all regular equipment. 

Automatic or hand feed—speeds 1,500 to 5,000 per hour 


SAVES 40% TO 60% ON YOUR PRINTING BILLS 
LISENBY MANUFACTURING CO. 


General Sales Offices, Plymouth Building 
CHICAGO, ILL. 
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ool-O-Ribbon 


Typewriter Men! 
Ribbon Dealers! 





A post card will bring you 
the greatest proposition ever 


made in typewriter ribbons. 


Write us now before turn- 


ing this page. 


Phillips 
Ribbon & Carbon Co. 
Rochester, N. Y. 

































tHe Standard Stamp Affixer 


The STANDARD STAMP 


MODEL E 
Without Register $20 AFFIXER is the li htest, s —_ 
With Register $25 jest and most efficient device 


of its kind. Like all “STAND- 
ARD” products it is “simplicity 
itself,” having only two moving 
parts. The use o 
ARD makes a pleasure of work 
which is otherwise laborious, 
disagreeable and unsanitary. 
It is constructed to hold a 
coil of 5300 U. S. postage 
stamps, coiled sidewise, which 
can be obtained at any Post 
Office in le to 5¢ denominations. 
It was built for servic gives 
thousands of others good serv 
ice, and will give 
service. The STA vA is 
used and endorsed by thousands of prominent con- 
cerns in the U. S., Canada and Europe. Used ex- 
tensively by State and Municipal Departments. In 
use by corporations of international repute, such as9 





Standard Oil Co. Western Electric Co. 
General Electric Co. Bell Telephone System 
Stone & Webster United Machinery Co. 


N. K. Fairbank Co. American Snuff Co. 
Singer Sewing Machine Co. 
Waltham a + 
Simmons Hardware 
Worthington Pump Co. Anglo-South American Bank 
Bte, Htc, Bte 

We have a very interesting proposition to make to 6te- 
tioners and cuperenane — a in o few 
territories where not rea represented. 

Write for details, stating territory covered and other lines 
you are handling. 


STANDARD STAMP AFFIXER Co. 
EVERETT, MASS. 
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EVERAL HUNDRED thoroughly re- 

built first-class DALTON ADDING 
AND LISTING MACHINES available at 
half American list price. Cable or write 
for particulars. 





C. H. KORB 


REBUILT TYPEWRITERS and ADDING MACHINES 
31 Walker St., New York City, U.S.A. 





Accurate Results Secured 
Users of the National Non-Slip Ruler 


The ruler is made from flexible steel accurately 
graduated, having a Red corrugated rubber base, 
prevents slipping, which is so essential to the user. 


The combination of steel and rubber used in our 
Non-Slip ruler makes our product unusually attract- 


ive and, abov 

all, it sienna : =< 
Efficient —< #7" eT 
Work > (NON\SLIP) 


FLEXIBLE STEEL RULE 


ann 










National Rulers are modern 
in every respect. They rep- 
resent the greatest advance- 
ment in ruler manufacture. 
We make them to English 
and Metric standards. The edges are true and 
smooth. The rubber is undercut, which avoids 
danger of inky fingers and blurred lines in ruling 


Catalog and Price-list mailed on request 


National Rule Company 


Manufacturers 


Rochester New York, U.S. A. 





The name of “CROWN”, as applied to Typewriter 


Ribbons and Carbon Papers, stands for the best and 
- y grade of goods made. 
material used in their manufacture is the finest 
ocr pane the colors strong a poe both ee 
and carbon paper are non-drying an a 
capable of pate east work from begi a 
‘CROWN” 


Crown ad a by = dealer 
Dealers wish iow & a line of igeutn on + ya and Carbon P 
that : ae ged E and of Srapeoqebebte vate ea 
aie ah eg se ices an ‘ms. Correspo 
fish, Suanish, French and Portuguese. ams ae 


“GROWN RIBBON & CARBON MFG. CO. 
782-790 ST. PAUL STREET ROCHESTER, N. Y., U.S. A. 



























The 0. K. 
Vertical 
Rules 


for the 
Multigraph 


In these days of frequent price changes—when the tendency 
is toward the issuance of stock lists, price lists and similar 
tabular matter at frequent intervals—you could double the 
effectiveness of your Multigraph by using it for this purpose. 




















Now you do not have to pay five dollars or more for a 
curved electroplate, which can probably be used only once. 
Any average firm would spend in a year sixty dollars for 
such electros—yet half that sum would buy enough O. K 
Vertical Rules to eliminate that expense for years to come. 

Consider these advantages of the O. K. Vertical Rules: 

First—They are easily adaptable to al! forms. 

Second—They overcome the broken effect of rules made up 
of seven or eight hundred small units only a line deep 

Third—tThey give you all these advantages over the electro- 
types of tabular matter, yet cut your composition cost to 
one-fifth. 


O. K. MULTIGRAPHING CO. 


11th Floor Lincoln Bldg. PHILADELPHIA, PA. 
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The frontispiece of the July issue of the Corona Bulletin 
showed Earl Carroll, the author, in the garden of “Starlit 
Bungalo,” which is perched at the top of a New York sky- 
scraper. One might allude to this indicating some alti- 
tude for the typewriter shown in the picture, but the use 
of typewriters by aviators overtops the skyscraper record. 

* + * 

In the Roneo Salesman for July was an announcement 
that contributors to that house organ of Roneo, Ltd., 
would be paid ten shillings a page for their articles in the 
future. The editor points out that the payment is at the 
rate of about one-half-penny per word, and parenthetically 
explains “some of our greatest writers get no more than 
that.” 

x * 

“Development of the Blank Book” is the lead article in 
the August-September issue of The Boorum & Pease 
Standard. It traces the development of the blank and 
loose leaf book in the growth of the nation’s business. 
The span of the company’s life is indicated in a statement 
that when it started manufacturing, nearly all writing was 
done with a quill pen. The steel pen was a novelty, and 
the fountain pen and the typewriter were not thought of. 

x * Ox 

The N. C. R. devoted two pages showing how salesmen 
kept close to Old Man Quota, Automobiles with special 
bodies enable salesmen to carry several samples, and bring 
them to the merchant’s door for demonstration. The use 
of automobiles enables the cash register salesman to ex- 
tend his territory independently of the railroads. He can 
reach all prospects, and see more in a day than though he 
depended on the railroads. 

x ok O* 

Editor L. E. Fisher, of The Toledo Metal Furniture 
Company’s Booster led his August issue with “What Will 
Happen to Prices?” It was an analysis of the business sit- 
uation based on a questionnaire sent a number of repre- 
sentative office furniture dealers. The cover, and page 
following, were devcted to a fishing trip by Mr. and Mrs. 
Phil Uhl. The president of the company is evidently no 
more ardent fisher than his good wife. 

* * * 


The United States Envelope Company is establishing a 
new kouse organ. From the general offices at Worcester, 
Mass., comes the first ‘issue. The infant is unnamed, 
and properly enough the company asks the advice of the 
entire family. Three prizes, of $15.00, $10.00 and $5.00 
are offered to the employes who suggest the three best 
names for the new publication. Correspondents have 
been appointed for the fourteen different divisions of the 
company, and a newsy publication should result. 

x * x 


“Summer Wreckreation” is the ingenious heading of an 
article in the August issue of The National. It deals with 
the conventional vacation, and its tendency to make a rest 
necessary on the return to work. The same issue of The 
National showed “Al” Baxter, the western sales repre- 
sentative at the Volcano House, Hilo, H. I., with two 
guest registers, produced by the N&ational Blank Book 
Company. One was in continuous use from May, 1913, 
and its elder went into service in January, 1909. “Al” took 
pride in the excellent condition of the books, despite their 
coutinued and trying service. 

x *k x 

Employees of the Woodstock Typewriter Company, 
Woodstock, Ill, have established a monthly publication 
devoted to factory news and personal items about the 
workers. An unusual feature is the support given the en- 
terprise by the advertising of local merchants. The cover, 
which is 9x12 inches, depicts a man and a woman enter- 
ing the portals of success, using the typewriter keyboard 
as a stepping stone. The publication has a distinctly 
newsv character, and the original contributions from 
members of the Woodstock organization indicate that the 
typewriter is a stimulus to literary production. 

* x 


“Eagle A” Unity celebrated its third anniversary in 
August. A new typographic dress had been planned, but 
the foundry fell down on body letter. However, new run- 
ning heads, and a different head letter, have added ma- 
terially to the appearance of the book. A table of con- 
tents is a welcome addition. Office Appliances, on the 
anniversary of “Eagle A” Unity, is impelled to recall the 
expression of the Scot, who made a “killing” at the horse 
races—“How long has this been going on?’ We got on 
the mailing list late in the paper’s second year, and feel 
that we have missed much good matter since this internal 
house organ of the American Writing Paper Company 
came into being. 
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RAISES, SWINGS 
LOWERS, RADIALLY, 
STAYS CLEARS 
WHERE TRAYS, 

PUT, PHONE 
PHONE OSCILLATED 
ALWAYS AT 
VERTICAL WILL 


GRAVITY TYPE 


PHON-ARM 


(PATENTED) 


USED DOUBLE OR TRIPLE, AND EACH PHONE 
WILL PASS THE OTHER 


NOT AN EXPERIMENT USED OVER 6 YEARS 


TWO OTHER TYPES—FLEX & SKELLEY 
GOOD TERRITORY OPEN 
Dealers Write 
“WE MANUFACTURE—YOU SELL” 





MANUFACTURED BY 
THE CLEVELAND PHON-ARM CO. 
1265 WEST SECOND ST,, CLEVELAND, OHIO 











The Portable Plus 


Height, 


Weight, 
4 Inches 


54 Lbs. 





“Just Lift the Cover— 
It’s Ready When YOU Are” 


Lightest, smoothest running type bar machine 
ever built. ‘Compact as a watch.” 


The Garbell will soon be ready for quantity 
production. 


Garbell Typewriter Corporation 
1812-14 Ellen Street Chicago, U. S. A. 
All inquiries for European and British Colonial A 


address to our Sales Agency, GARBELL TYPEWRITER 
CO., 26 Pall Mall, Manchester, England. 
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Experts 
Prefer 


That’s why you will find 

it easy and profitable to sell 

The Miller Line of Typewriter 
Ribbons and Carbon Papers. 


Experts like The Miller Line 
Typewriter Ribbons because they 
are made of os tested fabrics 

Ih 


Them 
thoroughly filled with fluid ink. 


They have marvelous wearing and renewing 
qualities, and make a sharp, clean-cut impression. 


The Miller Line 
Typewriter Ribbons — Carbons 


Likewise The Miller Line Carbon Papers are evenly 
coated, have ag wear-resisting properties, and make 
remarkably clear, sharp copies. 

It’s the wonderful quality at the moderate price 
which makes The Miller Line so easy for you to sell. 


Write for samples, prices, and terms. 


The Miller-Bryant- 
Pierce Company 


General Offices and Factory 
251 River Street 
Aurora, Illinois, U. S. A. 


Cable Address: ‘‘Milpie’’ 


Branches: Chicago, New York 
Boston, St. Louis, Detroit, 
Milwaukee, Cleveland, San 
Francisco, Indianapolis. 






















European Headquar- 
ters: Via Revere 9, 
Milan, Italy. 
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NEW MARTINSVILLE 


Ink Wells 
Ash Receivers 


Pen Trays 
Novelties 


Sponge Cups 





























All saleable designs that look well in stock, 
and enhance the appearance of an office or 
home desk. 


If your prospect cannot be induced to con- 
sider cut glass, you can offer the same thing 
in New Martinsville pressed ware. We 
make identical designs in cut and pressed 
glass. This assures a sale for practically 
every inquiry. 


Write for the New Martinsville Book of Designs 


The New Martinsville Glass Mfg. Co. 
New Martinsville, W. Va. 
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LOOSE LEAF 
——— 


Chicago, I1l.—John Rendler, of the Wilson-Jones Loose- 
Leaf Company, made a fishing trip in August to Lauder- 
dale Lake, Wis. 

* * * 

Chicago, Ill—William Pitt, of the Irving-Pitt Manufac- 
turing Company, Kansas City, Mo., visited a day in Chi- 
cago during August, on his way to Kansas City from a 
Wisconsin fishing trip. 

Holyoke, Mass.—F. B. Towne, president of the National 
Blank Book Company, has returned from a trip to Europe. 
He was accompanied by his son, Richard. 

Kalamazoo, Mich.—An addition is contemplated to the 
plant of the Kalamazoo Loose Leaf Binder Company. 

Philadelphia, Penna.—John M. Lane, editor of the Lefax 
News, is spending his vacation in Montreal. 

 * -9 

Philadelphia, Penn.—M. Purves called on the local trade 
during August, in the interests of the Wilson-Jones Loose- 
Leaf Company. 

Philadelphia, Penna.—Frank Sneller spent his vaca- 
tion at Eagle’s Mere, P. I. He is manager of the loose 
leaf department of the William H. Hoskins Company. 
Mr. Sneller plans attending the convention of the United 
Typothetae of America at St. Louis, Mo. 

San Francisco, Calif—James H. Davidson, Western rep- 
resentative of the Wilson-Jones Loose-Leaf Company, is 
now located at 801 Francisco street. 

e + *@ 

San Francisco, Calif—Sanborn Vail & Company have 
delivered to the Chanslor & Lyons Company, 130 Adco 
flexion, full leather, post binders, to be used in San Fran- 
cisco and all their branches for catalogue work by their 
salesmen. 


(Furniture—Continued from Page 179.) 
in connection with the Woodstock agency and every fa- 
cility is being offered to typists and employers to make 
use of the headquarters. 
* * x 

San Francisco, Calif—S. H. Rucker, president of the 
Rucker-Fuller Desk Company, addressed the 600 odd buy- 
ers, from all the Western territory, who are attending the 
semi-annual market week of the Furniture Exchange. Mr. 
Rucker was a noonday speaker August 18, noted men 
having been scheduled all week to make addresses during 
the luncheon period. Mr. Rucker said, in part: “For 
years I have watched the swing of the furniture trade to 
the base of raw material production. I first saw Phila- 
delphia leading the’ furniture market, then Chicago, then 
Grand Rapids and now it looks like San Francisco, where 
everything is near at hand.” The speaker predicted that, 
within ten years, San Francisco will be leading the world 
in the production and sale of furniture, for “it is the very 
center of Western home-building and raw material pro- 
duction. That-is why San Francisco is bound to win.” 
Hon. Wm. D. Stephens, governor of California, one of 
the noonday speakers, declared that he himself, for years, 
had been a furniture salesman and merchant. He em- 
phasized the great future of San Francisco as a furniture- 
making center. In the opening address, on the 16th 
Douglas White, general manager of the Retail Furniture 
Dealers’ Association of California, also dwelt on the grow- 
ing importance of this city as a furniture-producing center. 


Art Metal Athletics. 


The team of the Art Metal Construction, Jamestown, 
N. Y., won the Chautauqua series of baseball games Au- 
gust 19. The Art Metal team defeated the nine from Chau- 
tauqua, which included a number of stars from various 
colleges. 

In the industrial league the Art Metal team has played 
twenty-seven games, winning fifteen; percentage .574. Two 
games in this series were played with the Kardex nine 
from North Tonawanda, the Jamestown aggregation win- 
ning in cach game. 

Plans for bowling are under way. The Heavy Press 
Bowling team is already organized. The Factory Office 
team has issued a defi to Plant Two. 
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GOOD CARBON COPIES 


Any Underwood Typewriter with a soft platen can do 
unsurpassed manifolding when equipped with the 


Pierce Carbon Copy Attachment 


It snaps in place when heavy manifolding is required; removed 
in an instant for regular work. 


The Pierce Carbon Copy Attachment allows the user all the 
advantages of a soft platen, yet permits a change to heavy mani- 
folding instantly. Write for folder and prices. 

A few exclusive territories open for ‘‘Live Wires.”’ 


Pierce Sales Company 
219 Park Building - - Pittsburgh, Pa. 


| “FACTORY 
REBUILT” 


Adding 
and 
Calculating 


MACHINES 


that are actually Rebuilt 


Several hundred machines 
always in stock 





Write for catalog and 
dealcrs discounts 


Adding Machine 


Corporation 
323 S. La Salle St., Chicago, Ill. 


— pr ee 
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“A Single Pass Licks It” 


Is not a selling slogan 
It Is a Fact 





THE NUMBER TWO LICKER 


Perfectly moistens the Mucilage without wiping it 
off. The envelopes go into the mail with Dry, 
Clean Backs. 


The New Licker is of All-metal Construction with 
the Water-Well treated to Prevent Corrosion. 


For Efficiency and Durability 
It Leads the Field. 


Write for descriptive circulars and discounts on 
The New No. 2 Improved. 


The Conlin Company 
24 E. Woodbridge Detroit 
















Distinctive Memo Pads 


—Really Useful 














A private secretary and office tickler—made from 
e e oO cold rolled steel, enameled black. Note these im- 


portant features. 


1. A phone directory, alpha- 4. Spindle in back, to file phone 
betically arranged, with cel- calls. 
luloid tips, closed by 4M § pen or pencil holder, for 


invisible spring. 
8 lend in tw lors, quick service. 
2 Card calendar, in two cc > . mebherieee 


for two years. 
3. Daily memo, calendar pad. 7. Message and memo pad. 


Weighs 1 Ib.; 10 in. long and 4 in. wide. Packed in individual 
mailing cartons. Sample sent postpaid on receipt of price, any- 
where in U. S. A. Prices—enamel, $2.50; nickel plate, $6.00; brass 
plate, $5.00. 3 


Our Fool Proof 

e Ferfect Feerless memo |, 383: 

’ simple, indestruc- 

tible—one piece of rolled steel; pads renewed quicker than with 

others; small, neat, compact, and economically mailed; cannot t 

out of order; leaves finger easily—turned at a touch; less expe e 

than cheap cast iron stand or frame, which is breakable; our 

calendar pads fit and work perfectly in other frames; an A-1 ad- 

vertising novelty; used year after year without breakage; complete 
in every detail—The Perfect Peerless defies improvement. 


Prices—enamel, $1.00; nickel finish, 
$1.25; brass finish, $1.25. Send today for 
sample and quantity prices for dealers 
and agents. 





Telefo- Desk Company 
219 So. Dearborn St., Chicago 


The Perfect Peerless 
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IDEAL TUBULAR 


Made in a wide variety of styles, for sup- 
porting practically any kind of office ma- 
chine. A crank raises the castors off the 


floor, and permits the rigid legs to take 
the load. Mount a typewriter, a duplicating machine, @ 
roller copier, an envelope sealer, an adding machine or & 
card index cabinet on an Ideal Tubular Stand, and it can be 
rolled to any position, lowered to operating position and used. 


FOWLER -MANSON- SHERMAN CYCLE MFG. CO. 


1445-1455 W. AUSTIN AVE., CHICAGO 
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Your Stockroom Is Here 


Adding Machine Rolls 
Carbon Copy Binders 
Carbon Papers 
Clipboards 
Counter Books 
Figuring Tabs 
Impression Books 
Journals 
Metal File Boxes 
Paper Clips and Fasteners 
Paper Fasteners 
Brass or Steel 
Papers— 
Bonds 
Blotting 
Manifold 
Mimeograph 
Penmanship—Ruled 
and Unruled 
Railroad Manilas 
Railroad Tissues 
Ruled Journal Papers 
Ruled Record Papers 
Typewriter 
—Boxed 
—Wrapped 
Writings 
Perforated Memo Pads 
Railroad Special Books 
and Papers 
Records 
Ruled Papers and Books 
Scratch Pads 
Stamp Pads 
Stenographers’ Note 
Books 


Stenotype Rolls 
Tally Books 


Typewriter Ribben 
Vertical File Holders 
Waybill Books 




















The Tenacity Line 


Represents Known Values 


You can sell our loose leaf devices with full 
assurance that they will please the bookkeeper, 
and make the manager happy. The bookkeeper 
finds Tenacity Accounting Devices easy to 
handle through his day’s work. The manager 
takes satisfaction in knowing that his books are 
in good physical shape. 
One item in the Tenacity Line is 


THE C. L. 
STEEL BACK LEDGER 





Service durability is assured by eiectrically welding the metal 
parts. Makes solid construction that stands up under severe 
usage. The C. L. is made in five capacities. Each is capable of 
100 per cent expansion. 

Use our large capacity binder in connection with aledger rack and 
obtain an idea] combination for machine-posting. 

Turn prospects into sales, and assure yourself of the supply busi- 
ness in the future. Our catalogue demonstrates Tenacity Quality. 
Write for the book. 


The TENACITY MFG. CO., Inc. 
Reading CINCINNATI, OHIO 
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Our line of specialties 
for Stationers represents 
many of the staples that 
enter into regular daily 
consumption in office 
and store. Note the 
list of Rockwell-Barnes 
Products and check it 
against your wants. 


Write us for quotations 
and samples. We will 
give you 


Reasonable Prices 
Excellent Workmanship 
Prompt Service 


Rockwell-Barnes Co. 


Manufacturers of Stationers’ 
Specialties 
700 Munn Buildine 
Chicago, Il. 


PPEFCFODOILICILIOFCD OIC D 


RIBBONS 


Do you use them? If 
not, write us and we 
will give you proof 
that you should. 


DU-RA-BUL CARBON & RIBBON CO. 


Douglas Street and Third Avenue 


BROOKLYN 


NEW YORK 
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Albany, N. Y.—The Niagara Ink Company has been 
incorporated by J. B. Congdon, T. A. Brown and E. W. 
Ladd, capital, $50,000, 

Amherst, Mass.—The Knickerbocker Leather & Nov- 
elty Company has moved into its new building, and has 
organized for full production. 

Ashtabula, Ohio.—P. H. Fassett, who conducts a sta- 
tionery and printing business, has abandoned his store 
He will continue printing and handling office supplies 
from his new second-floor location. 

Austin, Texas—Jordan & Company have added gifts and 
novelties to their lines of stationery and cameras. 

Baltimore, Md.—Ford & Medairy, 105 East Saratoga 
street, announce that Samuel D. Gelvar is no longer con- 
nected with their stationery store. 

Berkeley, Calif—C. U. Adams, who came here from 
Los Angeles, has bought the stationery and book store 
conducted for twenty years by F. A. Sadler. 

Boston, Mass.—The Massachusetts Probation Commis- 
sion has a staff of indexers at work installing the Russell 
system. 

Bronx, New York, N. Y.—L. B. Orbach, B. Orbach and 
E. Siegel, 4006 Pratt avenue, have incorporated B. Orbach, 
with capital of $5,000. 

Brooklyn, N. Y.—A stationery store has been opened at 
153 South Seventh avenue by Theo. Chopourain. 

Chester, Penna.—The Duncan & Thynge Stationery 
Company, 625 Edgemont street, is making additions. 

Chicago, Ill—Riddle & Wunderle celebrated the six- 
teenth anniversary of the business in August. 

x *k x 

















MARKING TIME 


Are you prepared to fill your 
customers’ needs on Pin Tick- 
ets? September is Marking 
Time for Fall Merchandise. 
Supply the demand with Noe- 
sting Harmless Pin Tickets. 









Immediate Deliveries 


Noesting Pin Ticket Co., Inc. 


World’s Largest Manufacturers of Paper 
Clips, Pin Tickets and Thumb Tacks. 


Mt. Vernon, N. Y. 












Chicago, Ill.—I*. P. Seymour, of the Horder’s Stationery 
stores, has returned to his desk after a slight indisposition. 
Chicago, Ill—E. A. Garvey & Company, 437 South 
Dearborn street, have completed alterations at the store 
which greatly increased the area devoted to selling. 
* * * 
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Chicago, Ili—Stevens, Maloney & Company entertained 
La Saile street in August with an awning fire. A cigarette 
dropped from an upper window set fire to the awning, 
and in a short time the street was as crowded as though 
the company was seliing two-cent stamps for one cent. 

x * * 
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TYPEWRITER 


Chicago, Ill.—Carrithers & Company, now located at 
116 South Michigan avenue, has leased the second floor 
at 223 West Madison street. The building is now being 
remodeled, the street floor being planned for an automat 
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lunch room. Carrithers & Company has increased the . 

capital stock to $50,000. In the new location the com- line same as always, 
pany wiil be in a position to handle a stock of about no matter what the 
$100,000. The company plans to branch out into whole- market is 


sale lines as well as continuing the retail business. The 
old location on Michigan avenue has been inadequtae for 
the growing business of Carrithers & Company. 

Cincinnati, Ohio—Mrs. Reletta Roeder has succeeded 
Miss A. Keevil as stationery buyer for the Alms & Doepke 
Company. 

Columbus, Ohio.—An addition to the plant of the Co- 
lumbus Blank Book Compary, 317-21 South High street, 
will double its capacity. The concern was formerly 
known as the Ruggles-Gale Company. 

Falconer, N. Y.—Howard S. Kelsey, who has been on a 
vacation at White Lake, Mich., has returned to his work 
in the sales organization of the American Manufacturing 
Concern. 

Galveston, Texas.—Frank F. Hunter, stationer and of- 
fice furniture dealer, has purchased the corner of 22nd 
street and Avenue C. The building will be remodeled. 
and when completed will give him increased space which 
his enlarged business has been demanding. 

Kansas City, Mo.—The Watters Corporation, of St. 
Louis, has established a branch at 909-12 Gloyd building. 
The office will serve the territory west of the Mississippi 
river, and will include a training school for district man- 
agers and salesmen. PRR OS 

Little Rock, Ark.—The Parkin-Longley Company, sta- OUUSEUEOESESEDEREREEODIARSEOEOSSODIV AAVAGRANSRUANUSUUUIEDAN NNT HUt ITS 
tioners, reports that while cotton is declining, and the 





ALWAYS 
RELIABLE 


COUPEE DECC OLEOODELCCEOLUC EEUU OEE 


oY : 


ARE you fully acquainted with our - 
lines ? 


WHY not let us supply yeu with our 
different grades, colors and rulings 
of index cards ? 


DO you use filing folders? THAT'S 
US— 3 weights. 









SEEROOL 


| 
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WE an fill your wants of index guides, 
all sizes and material. 


Paper COMPANY, Inc, 


MARVFACTV@ERS 
152-4-6 Wooster Street, New York, N. Y. 
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Cuspidor Character 


Why not? Autil- 
ity can harmon- 
ize or contrast 
with its sur- 
roundings. It 
need not be ob- 
trusive. We 
make 











in brass and steel (olive green finish). 


Ireland & Matthews Cuspidors 


There is a wide variety 





of designs for discriminat- 








ing purchasers. 











Let us send you our Look of 
Ire‘and & Matthexs Designs 


Ireland & Matthews 


DETROIT 





























WASTE 
PAPER 
BASKETS 


Wire or Tin Bottoms 
1, 2, 3, 4, Sand6 
SPACE BASKETS 
BUILD-UP TRAYS 


MAIL and TAPE 
BASKETS, etc. 


Special Baskets 
ade to Order 


UNIFORM MESHES, FULL GAUGE WIRE 
ON ALL BASKETS 








PEERLESS WIRE GOODS CO. 


20 East Jackson Blvd., Chicago, Ill. 


Write for Catalogue O 
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crop hurt by the boll weevil and cold weather, “it will al 
come out in the wash.” 

Minneapolis, Minn.—The Acme Printing & Stationery 
Company has been organized. The president, Val E. 
Nearpass, was formerly with the University Printing 
Company. The other officers are Al Ringer, vice-presi 
dent; A. C. Stevens, secretary. 

Nashville, Tenn.— Robert Foster has enrolled with the 
Crocker-McElwain Company, Holyoke, Mass., to learn 
the paper manufacturing business. He is the son of | 
W. Foster, of the Foster & Parkes Company, stationers. 

New York, N. Y.—The Elsinore Paper Company, for: 
erly at 152-56 Wooster street, is now located at 131 West 
24th street. 


New York, N. Y.—The S. N. A. Stationery Company, 
formerly at 1844 Lexington avenue, is now at 170 East 
110th street. 

* < % 

New York, N. Y.—Tower Brothers Stationery Com 
pany, 23 West 23d street, has purchased two three-story 
buildiags at 109-11 West 16th street, near Sixth avenue. 

* AB 

New York, N. Y.—Nelson Macy, wife and family hav: 
been on a trip to Europe, taking in England, France and 
Switzerland. Mr. Macy is of the firm of Corlies, Macey 
& Company, 20 John street. 

New York, N. Y.—The Dandy Manufacturing Com 
pany has been incorporated with capital of $10,000; ob- 
jects, stationery, toys and wearing apparel. The incor 
porators are D. Elsner, 500 East 167th street, and M. and 
B. Shkolnik, 

x eZ 

New York, N. Y.—John A. Bell has joined the road 
forces of the White & Wykoff Manufacturing Company, 
covering the Northwest. He formerly represented th: 
John Lane Company in Chicago and the general West 
ern territory. 

* *« #€ 

New York, N. Y.—The Self-Clasp Envelope Company 
will manufacture envelopes, and machinery for their pro 
duction. It is incorporated at $500,000; the incorporators 
are F. James Parks, Edgar M. Reilly, W. H. Schrader, 
New York; Charles B. Arthur and Leon B. Bacor, Cleve 
land, Ohio. 

k ok sk 

New York, N. Y.—The Felix F. Daus Duplicator Com- 
pany, a pioneer in the manufacture of the gelatine roll 
type of duplicator, is now located in larger quarters at 
174 Wooster street. The old location was 111 John 
street. The business has remained under the same man 
agement since its organization in 1880. 

New Orleans, La.—J. Ogden Pierson, vice-president of 
the Dameron-Pierson Company, is spending some time 
at Vineyard Haven, Mass., accompanied by his family 

Perth-Amboy, N. J.—The stationery business of Segal 
Brothers is now operated by C. Segal. 

Philadelphia, Penna.—Sidney J. Burgoyne spent his 
vacation on a Canadian fishing trip. 

x *k * 

Philadelphia, Penna.—A large installation of the Rus 
sell indexing system is being made at the Registratio1 
Bureau here. 

k * ve 

Philadelphia, Penna.—The Majestic Press, conducted 
by Green Brothers at 1214 Girard avenue, has added gen- 
eral stationery 


k * 


Philadelphia, Penna.—Additions are being made to the 
printing plant of the Keystone Index Card Company, 2lst 


and Market streets. 


Philadelphia, Penna.—Thomas Fleming, who was injured 
in a fall, is recovering. He is connected with Stuart 
Brothers Company. 

* 4 


Philadelphia, Penna.—Charles R. Harrison has opened a 
stationery store at 1309 Sansom street. He was formerly 
general manager of A. Pomerantz & Company. 

x 4: * 


Philadelphia, Penna.—The Manco Club plans an outing 
September 25 at the Philadelphia Rifle Club, Tabor Sta- 
tion. A _ baseball game of professional intensity is 
scheduled. 

Philadelphia, Penna.—S. E. Prenzel was the victim of 
twe fires in August which badly damaged his filing equip- 
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“Met-Con 
Portable 
Stands 


Just what you 
have been 
waiting for 





One of the most handy of all office and shop appli- 
ances. Can be used for Typewriter stand, Comp- 
tometer, Cash register, Autographic register, Filing 
stand and in fact for innumerable office and factory 
uses. 


Construction: All metal base mounted on roller bear- 
ing casters with |” quartered oak top 16” square. 
TO DEALERS: 


Add this fast selling article to your line. Quantity prices 
and discounts on application. Good deliveries. 


Retail price $16.50 ea. f. 0. b. Dayton, Ohio 


The Metallic Construction Co. 


DAYTON, OHIO 








No. 70 Kumfy Kuff Short Model ‘No. 50 Shady Shade 











. 40 Sigh 2 af 
pe, En Save No. 61 Shadow Shield 


Tell ’em they’re lucky! 


People almost never appreciate good eyesight until they 
have lost it. Office and factory workers, d 

etc., must protect their eyes or they will soon find that 
strains and sidelights weaken their sight and make 


glasses necessary. Eyeshades are a necessity to them. 


With eyeshades of such comfortable and convenient 
design available, this is the commercial stationer’s 
opportunity. Use just a little space in your store” or 
in your window to tell them. Write today for prices 
and discounts. 

EXCLUSIVE SELLING AGENTS 


Associated Stationers Supply Company 


E. E. BLANKEMEYER, General Manager 
201-215 N. Franklin Street, CHICAGO 


Manufactured by the Hammond Specialty v 
Company - Hammond, Indiana (f, 
yVs 
Z ( } 
<', lo 
Ly 4 











Where 
Else Can 
You Find 
Such 
Utility? 
















Note that the adjust- 
able shelves are lead- 
ed with miscellaneess 
articles. 

Here is a steel cabinet of unmatched storage facilities. 
And its price is no more than a four drawer filing case. 


Most cabinets and vertical filing cases accommodate let- 
ters, and little else. The adjustable shelving of the 
steel cabinet shown here, enables it to care for stationery, 
books, catalogs, transfer files and articles of miscellane- 
ous sizes. You can “build” its interior to suit yourself. 
Shelf adjustment based on i1-in. centers. Shelves carn 
be divided into pigeon holes by vertical partitions spaced 
on 3-in. centers. 


TERRELL’S EQUIPMENT CO. 


Hilton Street 
GRAND RAPIDS, MICH. 



















The Ecconomo 
Time Stamp 


Made for continuous duty— 
stands hard usage—nothing 
delicate to get out of order, 
or wear out. 

Used in offices to stamp 
mail, telegrams, invoices, 
showing the hour of receipt. 
Useful in shops to show the 
starting and finishing 
time on jobs. 





A perfect impression 
is assured at all times, 
as the die is mounted 
on a thick rubber 
cushion, and a flexi- 
ble connection  be- . - 
tween handle and die assures a square impression. 
Low in cost, so that every department and every 

foreman can use 
Sample Impression of ECONOMO them. Can't get out 
of order. Price with 
No. 42 dates, die like 
sample, $4.00. 


Louis Melind Co. 


Designers and 
Manufacturers 
362-364 West Chicago Ave 
CHICAGO, ILL. 

IN Sine” of Sesnbsring 

t ne o um 
Pachines and Hand 
Stamps. 
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Removes 


Packing Marks 


from Fine Furniture 


No matter how deep excelsior or paper 
marks may be, Campbell’s Amber Glaze 
will remove them in a jiffy. It will 
smoothen a place patched with shellac or 
varnish and will polish one that has been 
filled with a wood cement, so that when 
completed no one can find the place you 
have fixed. 

We guarantee that you can use it suc- 
cessfully, that the finish which it produces 
is durable and will be permanently. satis- 
factory in every way. 

r Glaze is a concentrated liquid 
to be diluted with denatured or wood 
alcohol. A 32 ounce bottle makes one 


gallon when prepared for 
OU PU vos Cdn cocseelenan 4.75 


The M-L: C AMPBELL: COMPANY: 
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BRASS CUSPIDORS 


in 86 different numbers are pictured 
and described in ‘‘Great Expectora- 
tions’’—a vest pocket Cuspidor 
Catalogue that every one serv ng the 
Office Supply trade should have. 
Write. 


ALDRICH MFG. CO., Inc. 
57 Illinois St. Buffalo, N. Y. 


' 
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Sell Without Competition 


Keen minds in the selling profes- 
sion maneuver to eliminate competi- 
tion. It assures a legitimate profit 
and certain sales. 


Stow-Davis Matched Suites 


are in an exclusive class. Eliminate 
ordinary office furniture from the pros- 
pect’s mind. Then offer Stow-Davis pro- 
ducts. Price considerations fall away 
before superior quality. 


Keep a Stow-Davis catalogue on file, and 
be ready for good business. Write for 
the Stow-Davis catalogue. 


Stow & Davis Furniture Co. 
Grand Rapids, Michigan 





















No. 1860F 




















ape up 
Desk 


Work 


by cutting out wasted time 
due to hunting for papers, 


memos, letters, bills, 99 
etc. Once classified in the 


6¢ 


They are instantly found 
when wanted. A system- 
atic worker can always work 
out his desk routine when he 
relies on the “Expedite.” 

The “Expedite” has sight indexing device 
with a compensating device which expands 


: ° ” 1 


to a maximum without “fanning out” al 
over the desk. This feature gives you a 
rea Jadvantage in selling. 
Two styles: Imitation Leather for desk top 
PAT. NOV. 5-1912 paper for desk drawer. 
OTHER PAT PEND We are also manufacturers of Phonograph 
Record Albums. “‘The record you want in record time.” an 
Write for Prices and Dealers’ Discounts. 


Expedite Organization, Inc., Chicago, Ill. 


Office & Factory: 6126 Wentworth Av. 
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ment store at 16th and Chestnut streets, and caused great 
loss to stock stored at 1115 North Fourth street. 
* * x 

Philadelphia, Penna.—F. Joseph Brooks, Jr., president 
of the Brooks Company, has resumed his work after a 
long stay in the hospital following an automobile acci- 
dent. 

* * * 

Philadelphia, Penna.—A pencil sharpener for the use of 
the “man on the street” has been placed outside the door 
of Gubier & Company, Fourth and Walnut streets. The 
convenience is appreciated by passers-by. 

x x * 

Philadelphia, Penna.—An outing from noon, September 
4 until work-time September 7 was staged by the Hoskins- 
man Club at Betterton, Md. The trip was made by boat. 
Acquatic sports of various kinds afforded diversion. 

* a * 

Philadelphia, Penna.—Louis Fink & Sons, Inc., have 
moved to their own building at Laurel Springs, N. J. The 
concern specializes on standard office forms for varied 
lines of businesses. and has been doing business at several 
Philadelphia addresses in-the past twenty-four years. 

xk «xk x 


_ Philadelphia, Penna.—Floyd Y. Wilson, the new super- 
intendent of the manufacturing stationery department of 
the Caldwell Company, was formerly Philadelphia repre- 
sentative of the Eaton, Crane & Pike Company, and also 
road salesman for the White & Wykoff Manufacturing 
Company. ’ 

Pittsburgh, Penna.—The Highland Stationery Company 
has been organized by E. H. Schauwecher and L. A. Cook. 
The store is located at Penn and Highland avenues. Each 
of the principals has had iong experience in the stationery 
business; both were formerly connected with A. W. Mc- 
Cloy Company and the Norman W. Kirkland Company, 
prominent Pittsburgh concerns. 

Pittsfield, Mass.—An additional press is to be installed 
in the printing plant of the Eaton, Crane & Pike Com- 
pany. 

Sacramento, Calif.—The Commissioner of Corporations 
has granted permission to the California-Oregon Paper 
Mills, to raise money by the sale of considerable stock, in 
order to manufacture paper and by-products. The cor- 
poration, which owns timber holdings in this state and 
in Oregon, has its headquarters at Vernon, Los Angeles. 

San Diego, Calif—The Book Nook, heretofore at 1142 
Sixth street, has moved to more spacious premises at 1239 
Fifth street. The lines carried include general stationery. 

Santa Fe, New Mexico.—J. F. Collins has purchased the 
stock of the Wellmer & Burrows Drug & Stationery 
Company. 

Savannah, Ga.—Nathan Coleman, of the Nathan Cole- 
man Company, was a New York visitor in August. 

San Francisco, Calif.—W. L. Reid, of Reid & Gilmartin, 
has been passing his vacation in Canada, on the St. Law- 
rence, with his family. 

x * * 

San Francisco, Calif—A prominent Portland, Ore., sta- 
tioner spending his vacation here is Mike Gotthardt who 
represents Blake McFall of the northern city. 

. we 


San Francisco, Calif—Several stationers were on a hunt- 
ing trip in July, but report game scarce. The Nimrods in- 
cluded A. C. Moench, general manager of the H. S. 
Crocker Company, Inc., and Al. Jones, of the Bert M. 
Morris Company. 

x * 

San Francisco, Calif—There is, at present, no relief re- 
ported in the prevailing paper stringency. Local agents 
of the Everett paper mills state that the mills are working 
full capacity, as far as certain stringencies permit, but 
orders flow in faster than paper can flow out. 

* * * 


San Francisco, Calif—W. W. Bainbridge, of New York, 
a recent visitor to this city, found some congenial golf 
enthusiasts among San Francisco stationers. Three of 
these were Stanley Vail, Isaac O. Upham and S. S. Kauf- 
man, who entertained Mr. Bainbridge at a luncheon at the 
California Golf Club. 

* ~ * 

San Francisco, Calif—An election .of the Cardinell-Vin- 
cent Company has been necessitated by the decease of the 
secretary of that organization, I. L. Phillips, who passed 
away early in August, to the grief of the entire force of 
the store. Mr. Phillips has been with the Cardinell-Vin- 
cent firm for fifteen years and had many boyhood friends 
in San Francisco, for he was a native-born resident. The 
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The Unyversal Unyt Subdivider 


For filing drawers. Machine ledger posting trays. 
It protects the expensive index tabs and guide cards. 
It soars Sie top edges of the sheets and contents straight and un- 
urred. 
It is as portable—instantly—as a small ledger—in but one hand. 
It speeds filing and finding. It protects the complete contents. 
It facilitates ledger posting machine work in every way. 
Throw away the obsolete “follower” blocks. Awkward and in- 
efficient. 
It keeps the contents of letter filing drawers and ledger posting 
trays in a smooth, plane, 30 degree, visible reading position. 
$3.00 each for the !2 in. letter filing drawer size, 15 in. $3.00. 
$2.50 each for the 15-in. ledger posting tray size, 12 in. $2.50. 
Just open the package and set within the receptacle, Ready in- 
stantly. 
A plan steel or wood filing drawer 12” or 15”, costing about $9.00 each 
with these Universal Sub-Dividers therein makes a much more efficient 
and economical! ledger posting tray for machine postings than does any 


$35.00 or $50.00 specially built machine ledger posting tray without 
them. A much better device for less money. 


UNYVERSAL UTYLYTY UNYTS CO., 6111 Winthrop Avenue, CHICAGO 














The “SATELLITE” 


Typewriter Stand 
In Demand Wherever Typewriters Are Used 


Every business man 
who has a typewriter 
in his office is a pros- 
pective buyer of the 
“Satellite”. Every 
large corporation of- 
fers an opportunity 
for the sale of these 
stands by thedozen. 


One secret of the growing pop- 
° “ 4 ” 4 5 4 

ularity of the “Satellite” is its 
preference by typewriter oper- 
ators. It saves them fatigue and 
increases their efficiency. The 
“Satellite” can be quickly ele- 
vated or lowered, it eliminates 
vibration, has a jointless wood 
top, and can easily be moved from 
place to place on noiseless casters. 
It is all metal except the 
top and is, therefore, a 
fireproof stand. 

EASY TO SELL 
Here is a piece of office 
equipment that moves 
fast. Its outstanding fea- 
tures sell it. The price is 
reasonable and the deal- 
er’s margin of profit war- 
rants his best sales efforts. 


Write for Dealer’s Proposition. 


ADJUSTABLE TABLE COMPANY 
GRAND RAPIDS, MICHIGAN 


Condon & Co., Inc., Fifth Ave. at 23rd St., New York, N.Y. 
Eastern Representatives 
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This is Model 2X 
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Esterbrook 
No. O48 


This is the best known writ- 






ing instrument, the most 
popular pen in the world. 
It is especially designed 
to suit the needs of the 
greatest number of pen 
users. Be sure that you 
have an ample stock. 
You should sell them 
by the box. 
THE ESTERBROOK 


PEN MFG. CO. 


80-100 DELAWARE AVE. 
CAMDEN, N. J. 
CANADIAN AGENTS. BROWN BROS., LTD.. TORONTO, CANADA 


WHO od 1 OL OX 





Pens ' Easiest to sell!” 





results of the election are as follows: President, A. Rot! 
vice-president and general manager, Stanley A. Piltz; s 
retary, J. H. Hoffman; treasurer, F. A. Douglas. 

* * x 

San Francisco, Calif—A camping trip of the good old 
kind where no luxuries are taken along has been success 
fully completed by G. Kerr, of Neal, Stratford & Ker: 
Charles A. Newcomb, of the Isaac Upham Company, Wa 
ter Greaves, of the Swan Pen Company, George Gray of 
the H. S. Crocker Company, James R. Davis, of the Stu 
dents’ Co-operative Society. Berkeley, and George Merkel 
of Alameda. The campers slept in the open, experiencd 
118 dgrees of heat, near Redding. were feasted upon by 
mosquitos, and came home full of enthusiasm. “‘Wé« 
quired fat, fish and mosquito bites” was how Mr. Kerr 
summed up his experiences. 

* * * 

San Francisco, Calif—Promising business connections 
in the Orient have been made by Arthur F. Frey, of the 
Schwabacher-Frey Stationery Company. He recently ri 
turned from a ten-month’s trip, which included a number 
of points in Japan and China, the Straits Settlements and 
the Dutch East Indies. Mr. Frey’s only difficulty was in 
securing steamer accommodations from point to point 
He reports that business opportunities far exceeded his ex 
pectations, and he has made some valuable connections for 
his firm. Steamer travel is so congested, however, that 
he found many would-be passengers left behind, at various 
ports, for lack of accommodations. Especially « the 
homeward trip was it difficult for the steamers to a 
commodate those who wished to reach the United States. 

* -@ ; 

San Francisco, Calif.—General satisfaction is being ex 
pressed by the many friends here of H. D. Dye that h 
has formed a compatiy to engage in the rubber stamp and 
stationery business. The head of the new firm, which is 
known as H. D. Dye & Company, was formerly with Pat 
rick & Company, of this city. His new business associate, 
E. A. Canfield, was also with the Patrick firm for nin 
years. The new establishment is on the second floor of 
the Young building, 133 Kearney street. Four outside sales 
men and women are employed to work the city territory 
for H. D. Dye & Company. The rubber stamp ¥ 
ment is entirely separate from the stationery and office suj 
plies department which the firm also carries. A consid 
erable stock has already arrived and new consignments of 
goods are on the road. 

Seattle, Wash.—The Gillam-Bird Company has added to 
its store, practically doubling the floor space. 


* K * 
Seattle, Wash.—The Wolter Stationery Compai 
in the McDermott building, is planning to change its 
location, 
* < sk 
Seattle, Wash—The Standard Manifolding Compa: is 


manufacturing sales hooks and other duplicating form 
711 Third avenue. 
* 

Seattle, Wash—The stock of the F. W. Wentworth 
Company, 108 Cherry street, is being increased. This 
branch of the same company at San Francisco. 

Seattle, Wash.—The Himelhoch Stationery Company, 704 
Third avenue, has clesed out its business. It is stated that 
Mr. Himelhoch is considering a location in New Yor! 


Seattle, Wash.—The Office Equipment Company has 
moved to 619 Clague avenue. It is affiliating wit! 
Western Typewriter Company, under the joint 
ment of Ira W. Terry and F. L. Kershaw. 

x * * 

Seattle, Wash.—The Charles P. Gibson Company and 
the Gibson-Channing Company has been succeeded b 
The Stationery House, Inc., 307 Third avenue, So 
\ general wholesale stationery business will be conducté 
as in the past. The company will operate on an enlarged 
scale, covering the state of Washington. The members 
of the new company were formerly connected with tl 
Lowman & Hanford Company. They are James W 
Cranney, president; James W. Forrest, vice president 
O. G. Bayless, secretary-treasurer. 

Springfield, Mass.——The Springfield Office Supply ‘ 
pany has installed a plant for the manufacture of rubber 
stamps. 


Waterbury, Conn.—Patrick Cleary has purchased 


stationery and newspaper business which James ] 


man has conducted in the Barnum building for ten years 
Mr. Cleary has been in the life insurance business 
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WELDONROBERTS 


Rubber Erasers 


We have been content only with the production of Erasers thatcom- 


mand recognition everywhere as the “World’s Quality Standard.” 
We produce 88 styles. 


Weldon Roberts Rubber Co. Newark, N.Jj. U.S.A. 








a 


A NEW STYLO OF REAL MERIT 


Pat. April 8, 1919. No. 1,299,576 
The Lever Self Fillimg PARAMOUNT GRAVITY STYLO. The first and only Lever Stylo made and a valuable 
development in this type of pen. 
PARAMOUNT GRAVITY STYLO PENS are made in three styles:—Slip Cap, Safety and the Lever type. 
Every pen guaranteed. 
We also manufacture the PARAMOUNT SELF-FILLING FOUNTAIN PEN, an excellent pen, splendidly made and 
allowing a liberal margin of profit. 





If your dealer does not handle the above style, send $1.50 for sample. PROMPT DELIVERIES ASSURED 
uu.rarreeL FARRELL & HOSINGER CO. c.n.nosincer 
Western Union Code “‘Paramount”’ 63-65 Irving St., Jersey City, N. J., U.S.A, 








BRISTOW RADIAL DISTRIBUTOR 


An indispensable feature of every well-equipped office 
DEALERS 


A personal note to the many dealers 
with whom I have had mutually profit- 
able dealings:— 

During the war period my personal 
services were being used by Uncle Sam 
and the bulk of the production of our 
factory was shipped at the call of the 
Government. The result wag 
a curtailment of the services which could 
be given our dealers. 

We have moved to larger quarters, 
greatly increased production, and are 


Write for Our Circular describing va- oe Se to give you s z 


rious Models of Desk and Portable Dis- 
MODEL 8 PR .00 STANLEY R. BRISTOW 
ee oe 171 Washington St., Newark, N. J. 


Dispatching papers quickly is great 
economy. Clear your desk of the bas- 
kets and trays which litter it up, and in- 
stall a distributor which eliminates waste 
thought and motion. You can make the 
Distributor just as adaptable as you 
like; leave out partitions you do not 
need. It is all metal; will not wear out, 
is finely finished and looks well on the 
desk. 
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There are 30 reasons 
why Byron Typewriter 
Cabinets sell. You will 
find them in the new 
Byron folder—sent free on 
request. Your name and 
address, please. 


Cheaper to Buy Byrons 
Than to Move 


When an office needs more 
room, advocate Byron Type- 
writer Cabinets. They condense 
stenographic and clerical de- 
partments—make every foot of 
valuable floor space contribute 

Comfortable and Convenient 


to effective production. 
Byron Typewriter Cabinet Company 


CESOCEICEICEIEEICECE CEES: Woodland Ave., Louisville, Ky.. U.S. A. 









218 





“The Trade Mark of Satisfaction” 


ANALYSIS 


NALYSIS — inter- 
A preted by the seller 

and expressed in 
terms of bigger business 
—is a carefully prepared 
study of a buyer’s and 
user’s needs for the prod- 
uct which he, the manu- 
facturer orseller, markets. 


We manufacture and sell 
carbon papers and type- 
writer ribbons — Our 
products are manufac- 
tured solely from the 
user’s standpoint, namely 
to give maximum satis- 
faction coupled with max- 
imum service. 


To do this we have 
adopted a slogan which 
must be acceptable from a 
user’s standpoint, that is: 





More’ impressions 
to the sheet of 
carbon paper; bet- 
ter results from 
the inked ribbons. 





“Making a Good Impression” 
—that’s the title of our little 
booklet that will give do- 
mestic and foreign dealers 
an opportunity to analyze 
our products—it will take you 
right through our factory. 
Send for a copy. 


Let us also send you our cur- 
rent price lists, catalogues 
and samples. Your request 
will incur no obligation 
whatsoever. 


Columbia Ribbon and 


Carbon Manufacturing 


Company 


Executive Office and Factory 


69-71 Wooster Street 
New York, N. Y. 


Branches: Philadelphia, Chicago, 


Minneapolis, Detroit, London, 
Kansas City, Mo. 
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One of the 
leading Office 


Appliance 
dealers in Scan- 
dinavia seeks the 
services of a re- 
sourceful, ener- 
getic American 


who has _exper- 


lence in the in- 
stallation of 
modern business 
systems and 
equipment, ability 
to analyze prob- 
lems of office de- 
tail, and recom- 
mend efficient 


methods. 


A knowledge of the 
Norwegian language 
is essential. 


While he should be 
capable of instructing 
salesmen, he is not to 
sell goods, but to act 
in an executive or’ad- 
visOry capacity. 


Address AX-9 care 


Office Appliances, 


417 S. Dearborn St., 
Chicago. 
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DVERTISE yourself 
with every sale. lf 
you will supply your cus- 
tomers typewriter ribbon 
and carbon paper demand 
by furnishing high class 
goods under your own 
name and brand, you will 
find that every sale of 
these goods is a distinct 


. boost for your business. 


This, of course, will have 
an excellent effect on 
your profit. Your cus- 
tomers will come back be- 
cause your name on the 
container will show them 
where more goods of the 
same style and quality can 
be secured. 

Send for samples of our 
typewriter ribbons and 
carbon paper. Try them 
out thoroughly. Put them 
to the most difficult tests. 
You will decide that they 
are the kind you would be 
glad to have associated 
with your name. 


Write today for samples 


US ae 


Mfg. Co.., 
Sansom & 8th Sits. 














ARIAT AONE 
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TYPEWRITERS 
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Anderson, S. C.—C. S. Manner has taken over the Ham- 
mond typewriter account. 

Chicago, Ill—Vorley Wright, sales manager of the 
Woodstock Typewriter Company, took his vacation in 
August. 

. 2 

Chicago, Ill—H. P. Sutton, a salesman for the Royal 
Typewriter Company, Inc., spent his two-week vacation 
fishing. 

7 *« * 

Chicago, IllL—F. H. Morse, manager of the Chicago of- 
fice of the Royal Typewriter Company, Inc., has returned 
from a very pleasant vacation spent in Michigan. 

x oo Ox 

Chicago, Ill—Frank Brick, assistant sales manager of 
the Woodstock Typewriter Company, returned August 15 
from a vacation in the Michigan fishing paradise. 

ot * 

Chicago, Ill.—The elevator man in the building of the 
Oliver Typewriter Company, 159-67 North Dearborn street, 
says he is due to get a raise. Work has been started on a 
two-story addition to the structure. 

x x 

Chicago, Ill.—Mrs. Sarah Palmer, manager of the em- 
ployment department of the L. C. Smith & Bros. Type- 
writer Company, has returned from her vacation. During 
her absence the work was carried on under the super- 
vision of Mrs. M. O. Morse. 

k * * 

Chicago, Ill—John J. McCormick, manager of the 
Corona Typewriter Company, Inc., spent several weeks 
at the factory at Groton, N. Y., remaining long enough to 
attend the sales convention. Messrs. Lyle and Winan 
joined him during the convention. 

x * x 

Chicago, Ill.—The offices of the Underwood Typewriter 
Company in the Powers building have been rearranged. 
The bookkeeping department’s cage has been extended to- 


ward Wabash avenue. The stenographers now have the 
best space on the floor, at the Monroe and Wabash corn- 
ers. The bookkeeping machine department is now par- 


titioned off, and a large space on the Wabash avenue side 
is devoted to display space for the various machines mar- 
keted by the company. 

* * * 

Chicago, Ill—Chicago had six representatives at the 
New York convention of the Underwood Typewriter Com- 
pany’s machine bookkeeping department August 16-21. 
George J. Petschke, manager of the Chicago department, 
was accompanied by A. L. Opper, H. E. Cripe, B. F. 
Dennison, Paul Secor and C. H. Brown. A feature not 
on the program was the report by Mr. Petschke that he 
had sold forty-two machines to Mandel Brothers, a Chi- 
cago départment store. 

x kx x 

Chicago, I1l—George B. McClellan, manager of the Chi- 
cago office of the Underwood Typewriter Company, has 
returned from his vacation, accompanied by his wife. The 
trip to Buffalo was made by way of the Great Lakes. From 
Buffalo they motored to Lewistown, stopping at Niagara 
Falls. They traveled on by boat through Lake Ontario, 
stopping off at Montreal and Toronto. New York was the 
next objective, Mr. McClellan spending some time in 
attendance at the company’s bookkeeping machine de- 
partment convention Mrs. McClellan visited with her 
daughter in New Jersey, who was married last June. 

x * 

Chicago, Tll—J. S. Mineau, manager of the Chicago 
office of The Noiseless Typewriter Company, made an 
extended automobile trip during August. Mrs. Mineau 
accompanied him. They carried camping equipment, and 
roughed it several nights. Mr. Mineau penetrated into 
the. muscallunge country in Northern Wisconsin, but 
didn’t get the kind of fishing he had expected. On his 
way back to Chicago he fished Lake Marie. near Antioch, 
Ill., and got a five-pound bass that gave him greater joy 
than the game of vaunted Wisconsin waters. Lake Marie 
is visited frequently on week ends during the season by 
Mr. Mineau, but he never met a five-pounder there. 

Cleveland, Ohio.— Manager F. F. Hancock. of the Roval 


Typewriter Company, Inc., held a sales conference in late 












Acquaint Yourself 


With Our Line of 


“ADVANCE” 
FILING CASES 
and SPECIALTIES 


In order to know 
what our line is 
order our sample 
assortment of good sellers specially se- 
lected so that you may have one each of 
many numbers and also a small stock to 
sellfrom. Write us about this assortment. 





Catalogue sent on request 








2719 Franklin Ave., St. Louis, U.S.A. 


In replying kindly mention this ed. 

















“BUMP” 


lf one machine does 
the work, why two? 


The New Stand 
Model Bump 
Paper Fastener 
and Punch isa 
paper fastener 
at one end—a 
punch at the 
other, taking a 
in. binder. 
rvice — Efh- 


ciency —Econ- 


Write N. 
~— _— ee Then there's 


the Hand 
Model “BUMP”’ 


that dealers call “Old 
Reliable.” a 


A paper fastener 

that'll never cause 

you a moment's worry. A steady producer for 

-~ trade. Display these models. They will do 
e rest. 


BUMP PAPER FASTENER COMPANY 
La Crosse, Wis. 


SEYMOUR CONOVER, Eastern tative 
350 Broadway, New Y 
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SEALOGRAPH 


THE MACHINE THAT SECURES 
AND ASSURES RESULTS 


Sealograph 


Model A 





Hand Power—Electric 
‘ —and Automatic Feed Electric. 





3 Models: 


Simple, durable, and speedy. Always 
ready for business; noiseless in operation. 


Brass cut gears; 2 sets of sealing rolls; 
no chains, pads or wicks to get out of order, 
Guarantees secure sealing. 


WRITE FOR “FREE TRIAL,” AND 
AGENCY PROPOSITION. 


Sealograph Company 


1700 Brooklyn Ave. Kansas City, Mo. 





























No, !—Buoy Ink 3” Round DEFIANCE MOISTENER 
No, 2—Buoy Ink 3” Square Pr. One in a box. Made of 
No, 3—Buoy Ink 3” Square Cut White and Opal Glass 





DESK MEMORANDUM TABLET 


Defiance Manufacturing Company 


384 Broadway, New York 
Manufacturers of STATIONERY SPECIALTIES 
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July. In attendance were R. E. Ward, W. B. LaMar, R 
B. Fuller, and J. Schillinger. 

Davenport, Iowa.—The Corona & Typewriter Service 
Company has extended its field by taking on an adding 
machine. The company now represents the Corona and 
Woodstock typewriters, the Dictaphone and the Sund 
strand adding machine. 

Fort Smith, Ark.—D. C. Baldwin, the typewriter special 
ist, is taking his vacation in the Ozark mountains. 


Fort Smith, Ark.—The Typewriter Exchange opened for 
business in temporary quarters at 511 North J street. 
Opportunity is sought to find more suitable quarters. 

Galveston, Texas.—The Galveston Typewriter Exchange 
has rounded out its service to typewriter users through 
the addition of the Hammond. 

Indianapolis, Ind.——The Harry A. Smith Typewriter 
Company, Elkhart, Ind., has changed from a common law 
trust to a state corporation. The papers filed show a paid- 
up capitalization of $800,000. 

Moymock, N. C.—J. Bascom Herold has arranged for 
the local representation of the Hammond Typewriter. 

Newark, N. J.—The American Writing Machine Com 
pany has moved from 449-55 Central avenue to 135 Peach 
tree Arcade. 

New York, N. Y.—The Cohen Typewriter Exchange 
has moved from 1164 Broadway to 10 West 28th street 


New York, N. Y.—The Janda-Weeber Typewriter Com 
pany, which was established in the Bronx three years ago, 
has located its factory at 123 Chambers street, near West 
Broadway. A modern plant has been installed for re 
building typewriters. Henry Janda, the sales manager, 
established the Janda Typewriter Exchange in the Bronx. 
The office of the Janda-Weeber Typewriter Company is 
located at 406 East 149th street, Bronx. 

Norfolk, Va.—The Norfolk Typewriter Exchange ri 
ports a gratifying demand for the Hammond. 

Portland, Ore.—E. W. Pease reports good progress in 
his representation of the Hammond. 

San Antonio, Texas.—W. H. Parker has joined the Wm. 
A. Parker Company as assistant sales manager. He 
is a son of Wm. A. Parker, president of the company. 
“Little Bill” has recently completed his college education, 
and steps into a familiar field of business, as he was 
brought up to the work. The Wm. A. Parker Company 
is distributor of the Oliver typewriter in Texas, New 
Mexico, Arizona and all of Latin America—Miss Grace 
E. Darrow, secretary to the sales manager, has returned 
from her vacation, which was spent in her home at St 
Louis, Mo. 

San Francisco, Calif.—William Robinson, of the Robin- 
son Typewriter Company, is at Lake Tahoe. 


San Francisco, Calif—M. Hyland has been appointed 
cashier of this branch of the Royal Typewriter Company, 
Inc. 

* £ * 

San Francisco, Calif—N. J. Pickering, Western: district 
sales manager of the Remington Typewriter Company, 
has just returned from visiting all the Western agencies 
and reports conditions good. 

Kk *K ok 

San Francisco, Calif—Manager J. R. Bierma. of the 
Corona Typewriter Company, Inc., has returned from his 
vacation at Silver Lake.—The cashier, M. P. Martenstein, 
is now enjoying his annual outing at Gold Lake. 

x * * 


San Francisco, Calif—Western headquarters of the 
Noiseless Typewriter Company here reports the opening 
of the following branches: a San Jose branch, at 96 First 
street, G. M. Hoppus, manager; and a Tacoma branch at 
1013 A street, under the management of W. H. Harris. 
Manager Hooper reports that business this year is over 
200 per cent greater than last year. 

x * 

San Francisco, Calif—C. B. Waters, San Francisco, 
manager of the Remington Typewriter Company, has just 
returned from his vacation, spent in the Sierras. He 
killed a buck and got the limit of trout each day.—C. H 
Sterb has been transferred from city territory of the Rem- 
ington to be manager of the San Jose branch.—O. D. 
Short, of the local Remington sales force, was married 
August 1, the bride being Miss Alice Young of this city. 

* K 


* 


San Francisco, Calif—W. Mills, Detroit district branch 
manager for the Hammond typewriter, and S. E. Cox from 
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GENUINE UP-TO- 


Notice the small size of the lever and the neat, businesslike 
appearance it gives the pen. Its easy operation and positive 
filling action has made the self filler the standard fountain 
pen. We make a complete, modern line including non- 
leakable and standard models. 

Thirty-six years’ experience in the manufacture of foun- 


DATE 





THE RIVAL LEVER SELF FILLING FOUNTAIN PEN 


degree and we are especially equipped for large imprint 


orders. We also give 


SPECIAL ATTENTION TO THE EXPORT TRADE 


in which we have been successfully engaged for many years. 
Our export experience is a guarantee of satisfaction to dealers 


HIGH QUALITY 


A SAIN 8 





tain pens for the trade has developed our facilities toa high abroad. 


OFFICE AND FACTORY 
D. W. BEAUMEL & CO., Inc., Established 1888 917-27 Vandewater St., New York, N. ¥ 
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ULTIMATE ‘The Ink Everlasting 
Rikdine sulkitiehenie Keller’s Superior Writing Fluid 


As the name implies Ultimate Rib- 
bons and Carbons represent the very 
highest possible product in their 
field. If you want to practically 
eliminate complaints in this line 
Ultimate brands will do it. 





Developed to meet the exac- 
tions of discriminating users. 


Quality—the Highest Stand- 


ard. 


The one blue-black writing 
fluid that continues to merit 
the approval of the most 
critical. 


Supplied by leading stationers 
everywhere. 


a Maar Keller's Superior Writing Fluid 
: > is the product of the labora- 
_— tories of 


os 


RIBBONE CARBON 
PRODUCTS? CO. 





> S5S3B5SR335) > 
Ribbon & Carbon Products Co. The Robert Keller Ink Gansiel 


Manufacturers of 





Chemists 


ULTIMATE and AEROPLANE Brands Detroit Michigan 
35 Warren Street NEW YORK @ SSSSDpD Sep ese Sp: s 










LS >=) =) 2) => =) => =) = >= =)>= 
Pal mlm me lal ml al ae) el oe 











Build Your Own Business Under Your Own Name 


Take your choice of three 
money makingpropositions 





Ke Nov! RNDUPLICgp 





) 
¢ ie FIRST: An agency for our wonder- where to buy all ingredients, supplies, 
RA HP MARK ful clay composition “MODERN’ parts, ete In fact, tell you all we 
fi ns DUPLICATORS and supplies. know about the business and you can 
a: b SECOND: A dealership whereby we become Duplicator Manufacturers, 
Durkin, REEVESs yet ty Rei oye op ype 3 R=: We are now in our 18th successful 
trays or containers ete. made in year in the duplicator business. The 
your sheer jac a eae “Modern” Duplicator reproduces any 
your own country and assemble the number up to thirty, forty, fifty or 
te licati achines or ; ’ 
ee ae machines under more, of duplicate copies from each 
. t ‘ one you write with pen, pencil or 
THIRD: We will sell you (for cash typewriter, drawings, maps, etc., in 
and smal! royalty) country rights one or more colors at same time. 
(one only in each country) to manu- 
facture the “Modern” Duplicators; Write at onee for deuveriptive liter- 
furnish formulas for making the com- ature and our plans for foreign 
position, inks, ete, and tell you countries—-tomorrow may be too late. 











a eo er 0. A. DURKIN, REEVES & CO., Pittsburgh, Pa. 
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INK 
Impliee a permanent record; it should 
be. Likely as not an ink eradicator 
would wipe out all your records. 
ACID PROOF 

Conpo ink will not succumb te acids. 
The color is beautiful. The QUAL- 
ITY supreme, 


FETY 
The safety of an acid-proof ink is 
incalculable. Money spent in check 
protectors and safety paper is now 


a waste. 
ECONOMY 

The economy of having ink in concen- 
trated powder form is beyond telling. 
See specifications opposite. 
CONPO Is of Highest Grade Only 
We do not compete with “colored 
water’. Patronage is solicited ONLY 
from users of highest class. 

SPECIAL OFFER 
We will send, absolutely free, to es- 
tablished concerns, a liberal sample 
(for average inkweli) for an analysis 


**Men are pretty much alike only some ™E£®!T POINTS OF CONPO: 
have more vision than others’’ Acid Proof 


Indelible 
The future distribution of ink will be in concentrated Non-corrosive 
powder form. Is there a single argument that can be ad- Low Cost—for Quality 
vanced for carrying 95% of water for ink distribution? 


~~ 


de Co bo 


Instantly Made 
No Bottles 


ae 


7 No Storage 

& Concentrated 

9 No Packing 

10 Fountain Pen 
No Sediment 
Non-gum 


Mailable 

Easy Distribution 
Always Fresh 
Moisture Proof 
Water Proof 
Non-freezing 


6 Lowdee) 


INK 


Ulm COD 


s 


Pe ek tt et et et 


vs 


Ori 
(Original) . EXCEPTIONAL 
CONPO Manufacturing Co. for SHIPPING and EXPORT 
500a E. 87th St. } -* Y. ¥., U 
th St. NEW YORK, N. Y., U. S. A. Prices ahd terms gladly furnished 


Exclusive territorial allotments made NOW is the time. 





and trial. 





We invite correspondence 

















Good Profits Plus Satisfaction 
in this Salz “666” Pen 


For quick turnover and good profits this famous 


Salz ‘*666’’ 
is unequalled. 


makes for writing comfort 
and satisfaction 


and retails 
at 


$125 


Coin Self-Filler Fountain Pen 
It has every feature that 


Displayed one 


dozen on attractive easel- 
back card, the Salz ‘‘666’’ will 
meke a top-notch sales record for you because it 


combines quality and pen dependability all at an exceptionally low price. 
Many styles—each priced right—shown in our catalogue. Yours for the asking. 


SALZ BRO Mfrs. High Grade Fountain Pens and Pencils 
°) 71 West 35th St., NEW YORK CITY 
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MORDEN SWIVEL RINGS 


MADE ON SCIENTIFIC PRINCIPLES 


The vital point to determine in selecting a loose leaf ring is its dependability to remain 
closed. Loose leaf sheets exert a certain amount of strain, tending to force rings open unex- 
pectedly, especially when leaves are crowded, or are turned in punches. Morden Swivel Rings 
are scientifically constructed to counteract this strain. Instead of opening by a pull in the same 
direction as the strain exerted by the contents, they open by a sidewice push at right angles to 
this strain. In addition, Morden Rings have no enlarged, clumsy joints to mar furniture, ner 
sharp projections to mutilate sheets. 


THE PERFECT SCHOOL NOTE BOOK RING 

Used for student note books, stenographers’ note books, eyeletted covers, metre reader books, 
band books, catalogs, swatch books, every conceivable variety of loose leaf boeks; and al! loose 
sheets, charts, drawings, blue prints, maps, fashion plates, clippings, pictures, postcards, fabrics, 
in fact for any matter in loose leaf form. 

Loose leaf sheets need not be held in expensive binders). Heavy manila, or other material, 
cut to proper size to form outside protection covers, with Morden Swivel Rings inserted through 
such covers and sheets make a flat-opening book, costing but a few cents, yet as durable and 
convenient as the most expensively bound book. 

Supplied in ten sizes: % in. to 2 in. Liberal discount to the trade. Samples free. Cuts for 


catalogs furnished. 


ORDEN MANUFACTURING CORPORATION 
WATERBURY, CONNECTICUT 














PELOUZE “STANDARD” POSTAL SCALE 


WITH ADJUSTABLE BEAM and INTERCHANGEABLE DIAL 
A FINE wire on the sliding poise indicates the cost 


in cents on the different classes of mail matter. 
The beam can be instantly turned by the hand 
to any angle, so that the dial can be easily read 
from any position. 
In case the postal laws should change at any 
time, a new enameled dial can be inserted. This 
insures a perpetual scale. Beautifully enameled 
in Gold Bronze. 


PELOUZE MANUFACTURING COMPANY 


"Capacity 2 pounds 232-242 East Ohio Street CHICAGO 
" Capa.ity 4 pounds SEND FOR POSTAL SCALE CATALOG 
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the Phiiadelphia branch, have both been recent visitors. 
This was Mr. Mills’ first visit. Jas. H. Sait, local manager, 
reports that the Hammond’s adaptability to foreign 
tongues continues to make it in demand for Oriental 
points. A substantial order of Hammonds has just been 
shipped to the French possession in the South Seas, Ta- 
hiti 
K * a 

San Francisco, Calif.—The crowds anxious to inspect the 
new Hooven automatic typewriter daily surge .over the 
sidewalk, awaiting their turn to enter the new annex ol 
the Schwabacher-Frey Stationery Company, where the 
Hooven is being demonstrated. An expert operator from 
the factory has accompanied the sample machines and 
both he and several local demonstrators are kept on the 
qui vive displaying the merits of the electrically operated 
machine. So far, only sample shipments have arrived, but 
orders are being taken for future delivery. 

Seattle, Wash.—E. A. McArthur, manager of the Seattle 
office of the Royal Typewriter Company, Inc., has re- 
signed. For family reasons he is returning to Chicago, 
where he will locate in business. 

Toronto, Ontario, Canada.—Arthur F. Rung Company 
has extended its lines of merchandise to include the Ham- 
mond typewriter. 

Washington, D. C—The Washington office of the Royal 
Typewriter Company, Inc., won first place in the June con- 
test of Royal service departments. 

Winnipeg, Manitoba, Canada.—The Modern Office Ap- 
pliance Company is gratified at the interest shown in the 
Hammond typewriters on display. 

Winterhaven, Fla.—Taylor F. Crabb was insistant on 
having the Hammond typewriter. 

Woodstock, Ill.—About two dozen of the girl employees 
of the Woodstock Typewriter Company motored to Crys- 
tal Lake for a picnic.—Several employees won raffle tickets 
entitling them to rides in aeroplanes frem a flying field 
near Woodstock. They declare automobiling common- 
place compared with flying—The Woodstock base ball 
team has had a full schedule-—Miss Elizabeth Gibbon has 
rejoined the office force after an absence of almost a 
year in England. 


Government Repairs Thousands of Typewriters. 

In a statement issued by the United States Civil Service 
Commission it is said that thousands upon thousands of 
typewriting machines were purchased by the War Depart- 
ment and other war branches of the government, where 
they were used a little or a great deal, and then were left 
on the hands of the government when the war ended. 

An Act of Congress requires that all of these excess 
partially-used machines shall be turned over. to the Gen- 
eral Supply Committee at Washington and thoroughly 
overhauled for rcissue to the various government depart- 
ments and offices. 

The General Supply Committee is in need of a number 
of tvpewriter repairmen. The entrance salary offered is 
$1,400 a year, in addition to the increase granted by 
Congress of $20.00 a month. 

Full information and application blanks may be ob- 
tained from the United States Civil Service Commission, 
Washington, D. C., or its representative at the post office 
or customhouse in any city. 


Royal Demonstration Contest. 

The Royal Typewriter Company, Inc., has finished a con- 
test among its salesmen, based on noteworthy demonstra- 
tions in the field. Contestants were limited to 750 words. 
The prize letters were printed in the August issue of The 
Royal Standard. The prize winners, and their rewards, 
were: 1. F. M. Israel, Providence Branch, first prize, $50.00. 
2. D. G. Becknell, Dallas Branch, second prize of $35.00. 
3. E. G. Dodge, Baltimore Branch, third prize of $15.00. 

Honorable mention was given the following: G. C. 
Kinnamon, Columbus, Ohio; M. F. Brewer, Boston, Mass.; 
E. A. Raphael, Boston, Mass.; J. C. Hullett, Evansville; 
O. P. Gilmore, Dayton, Ohio; W. P. Mason, Norfolk, Va.; 
G. G. Ralls, St. Louis, Mo.; J. M. McMullan, Pittsburgh, 
Penn.; A. R. Sparks, Philadelphia, Penn. 


House Organ Editors To Meet. 
The Association of Editors of Employees’ Magazines of 
the State of New York will hold a meeting at Syracuse, 
N. Y., September 29. 
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YOU KNOW 
The “APSCO” Line 


of Pencil Sharpeners 


Is It 
Worth While 
to Consider 
Any Other? 


Automatic Pencil Sharpener Co. 
Dept. A, 58 East Washington Street, Chicago, Il. 


> 














of resources and opportunl- 


Intensive rere 


dinary success. In many 


Development «- 


whose achievements are mediocre. A careful reading of trade litera- 
ture, of advertisements, sales plans, and other subjects which are 
met every day by menin positions very similar to your own, 


will increase your power to earn. OFFICE APPLIANCES prints 
each month such material as we have just referred to. And if 
you will read it monthly, you will find thatin some way it will in- 
crease your capacity for work and your earning power. 


Subecription price te §2.006@ year 


THE OFFICE APPLIANCE COMPANY 


417 S. Dearborn Street, Chicago 











TWO NEW PAPER FASTENERS 
ASK YOUR JOBBER OR WRITE US “sure wo¢'rricrion SRAP 
THE NEATEST OF ALL 


Paper Fasteners -~/~ 
“Flatseal” No. 3 “Friction Snap” Ne, 4 
The Climax in Paper Clips Pat PEND. 


SNAP LIKE A GLOVE FASTENER 


Hold your papers absolutely—lay flat—open easy with fingers. Con be used 
many times over and not tear papers. 

Most economical clips patented. Unequalled for filing purposes. 

When ordering state whether boxes of 100 or 1000. Boxes of 1000, 5c less per M- 
Our excellent automatic equipment makes low prices and large discounts. 
Deliveries on large orders can be made in installments and shipped direct to 
your customers for your account 

Orders booked now tor future delivery are guaranteed aga nst advance. 

It is our aim to do full justice to al! orders, all are filled im rotetion as booked 
The demand is large. 


“‘Sureloc’’ Paper Clip Co., Providence, R. 1. 














224 


OFFICE APPLIANCES 





Successful Salesmen 


realize that a good presen- 
tation helps to close sales. 
Equipped with 


The HandyPortfolio 


they impress the prospect 
with the high character of 
their offerings. The con- 
venience of The Handy 
Portfolio makes it easy to 
locate any samples or pa- 
pers desired. 


The Cleveland Leather Goods Co., 24-28 Noble Court N-W" 
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Nothing wil! 
hold your cus- 
tomers like good 


merchandise. 
‘Carry ‘‘Staco”’ 
Desk Pads 
ean ie ane each one is 
‘tS ele OO 
guaranteed. 


Sixty-one numbers in three sizes. Write today for pzice list. 


STATIONERS SPECIALTY CORPORATION 
25 BEEKMAN STREET 
NEW YORK 

















Desk Trays 


neatly finished to match oak or mahogany furniture. 
A small stock costs little and pays well, whether 
you handle desks and tables or not. We want your 
order. Write for prices. 


Knickerbocker Inkstand Co., Inc. 
230 Fifth Street, Lyndhurst, N. J. 











Classifies the incoming 
mail so that papers 
can be located at 
once. Separates 
urgent from 
routine work, and 
insures the orderly 
dispatch of the day’s 
mail. Keeps confidential 
letters under cover, and 
disappoints ‘‘snoopers.”’ 
The Elsane Work Distributor 
is made in two grades, with six 
and twelve pockets. Will not bulge 
—has plenty of expansion — pockets are reinforced at 
the hinges. Label holders are of metal, covered with 
transparent celluloid. 


L. SAINBERG, 65-67 W. Houston Street, NEW YORK 













Work 
Distributor 








The Spartan 
SEALER 


Designed for Store 
and Office Use. 


Price $3;50 
Attractive Dealers’ Proposition. 
The Gummed Products Co. 
4204-6 W. Lake Street 
Chicago, Ill. 


Troy, Ohio 
New York Minneapolis 











7 PROTECTS YOUR 





A\\<~) 
You Can’t Lose Pen or Pencil 





“ARGUS” Paper Fasteners 


prevents point pricking. Made of steel 
and always stays in place. Cost no’ 
more than others and sell readily. 
Write for FREE sample. 

















2 combination clasp and yearly 
~s=ei hl: y calendar will more than pay for 
23 i * 3 = wy a, pencils and 
= J me. stationers or 

State for Pen or Pencil from us 20c, stamps or coins. 


ARGUS MFG. CO. 


402-406 N. Paulina St., CHICAGO, ILL. 


FINGER. 





New patent—finger guard absolutely OQ 


This wonderful UP-TO-DATE 


Dept. 12 








ANALYSIS PAPER 


Buff and White—Four Grades— 
4 to 28 columns wide, in variety 
of styles, always carried in stock, 
padded or loose. 


Send for price list and samples 


L. H. BIGLOW & COMPANY, Inc. 
24 BEAVER STREET WEW YORK 














OU AT LAST have an opportunity to have 

a good platen for that fussy customer of 

yours without delay if you let us cover it 
for you. There is nothing better in the market 
than our recovered platen. A new process of 
grinding insures accurate measurement the en- 
tire length. Goods returned the same day 
received. Send for price list. 


THE PLATEN SHOP 
34 Glenwood Road Somerville 45, Mass. 
We do nothing but grind platens 
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SELL THE UNIVERSAL CASH BOOK 


RETAILS AT $8.50 


Liberal Discount 
to Dealers 













It is not only the most 

criginal, simple and 

medern Cash Book 
yet devised—but 
the finest money 
can buy. 


It is an easy seller 
and a good re- 
peater. Every 
business man— 
manufacturer, 
jobber, whole- 


. - 
Send sealer, retailer— 


for 

ipti will realize the value of, 
eee a the UNIVERSAL CASH BOOK 
Today the minute he sees it. 


UNIVERSAL SYSTEM, Inc, £5, 5% Se. Dearborn s 


(On = © E Or. e €2 @) 
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Our Increased Advertising this ‘ 
fall, means Greater Demand. 
We have already sold these goods for 


No} 1 you. Send your order in now to avoid 
disappointment later. 


With our more than doubled production, we are scarcely able to fill our orders 
promptly. We therefore suggest that you look up now 


Push-Pins 
) Push-less Hangers 
oore ) Push Maptacks 
Push Thumbtacks 
“Standardized and Advertised the world over” 
Send fcr Samples and Prices Advise your Jobber or 
Moore Push-Pin Co. 
121 Berkley  - Philadelphia, Pa. 


























“Faultless” 
“American” 
3 “Holyoke’B 
“Jewel” 2 = “Liberty” 
; Pioneer in colors “Holyoke” 
L. D. VAN VALKENBURG 
MANUFACTURER 


Holyoke, Massachusetts, U. S. A. 


| “Advertiser” A. me “Advertiser” D. “ay 

















Send for your part, in the same time by using 

ete THE AUTOMATIC 

complete Received TIME STAMP 
a Rermggy 





YOU CAN GET MORE DONE] 


with less expense and effort on 







—-—_——_— 


tion by cutting waste of time. 
ames Cuts waste of time by showing 
Shies yj «you exactly how long it takes 
appe your workers to do any job— 
times them accurately and gives you | 
some very definite and valuable informa- | 
tion on operating costs. Get one for your 
business—it will save you money, 


¥ The Automatic Time Stamp Co. 
es 159 Congress St. Boston, Mass. 
“Originators of the Art of Printing Time Automatically.” 























NEVER LOSE 


Typewriter Eraser 


An Improved Rubber Disc — 
Eraser. Fits the Frame of 
any machine. 





prices on application eo”? = 
SS . 


Sample and dealers’ _& 7 pie 
' 


o.", “a va 
Smith & Stearns Co. a | 2B 
202 S. State St., Chicago, IIl (O-A 

. °9 ’ 7 a a 





TILL Sell More Waste Baskets, 


to more customers. That creates more 
satisfaction than to sell frequently toa 
few, who must replace frail baskets that 
do not last. 


Daisy Baskets 


are sturdy, of sufficient capacity and 

lastlong. Madeof coppered wire witha’ 
solid bottom. This construction assures 

strength and prevents fine trash from 

falling to the floor. 




















Write for particulars. 


The Massillon Wire Basket Company 
Massillon, Ohio 








Every Typewriter Dealer 


fs earnestly urged to learn just what our service means to 
his business. Our representatives are constantly combing 
the country for used machines to supply dealers. 


We furnish “select rough” typewriters which can be put in 
salable condition with very little adjusting, or which may 
be used for rentals without adjustments. 


We also supply guaranteed “rebuilt” machines—the kind 
that look like new and ACT like new. 

“4 You can depend upon UTECO typewriters for 
satisfaction and UTECO prices for big profits. 
Every time! Send for price list. 


UNITED TYPEWRITER EXCHANGE CO. 


(Wholesalers) 


Srgn of Qualtty 137 High St., Boston, Mass. 














TYPEWRITERS BOUGHT 


We buy all makes of used typewriters 
Highest Prices 
Any Quantity 
Send for our weekly allowance sheet. 


Smith Typewriter Sales Co. 


(Formerly Harry A. Smith) 


218 N. Wells St. CHICAGO, ILL. 








i 
y 
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E LUXE EYE SHADES 


Restful to the eyes, comfortable—pronounced the ‘‘grandest eye shade in 
the world.”” Amply ventilated. The head band adjusts through a buckle 
Nothing to scratch or pull the hair. The De Luxe Eye Shade is bound with 
rubber and cannot cut the user. 


Dealers—The De Luxe Eye Shade will bring you better profits Send today 


for sample and price list. 


American Goggle Company, 9912 Ewing Ave., Chicago 

















The “SCATTERGOOD” 
Mucilage Pot 


Can be used with any liquid adhesive. 
It is made with a purpose; to insure 
non-evaporation, cleanliness, conven- 
ience and economy. We also manu- 
facture moisteners and ink wells made 
on the same principles. 


Write for particulars, prices and dealers discounts 


H. W. SCATTERGOOD CO. 


1722-28 W. Venango St. Philadelphia, Pa. 





Se — 

















SIGN PRINTING OUTFITS 


4 AND SHOW CARD PRINTER 


-_——— 


SUE TAI DOPE BIR BAA AO 


Jh7eS O18 6. 
mom « ta 





For printing signs, show cards, price tickets, etc. 


HANS H. HELLESOE 244tAi3*''s. Street 


CHICAGO ‘ILLINOIS 


me LES ROL GL ot oe Ors tu 6 Om Ors Ft = 


The Only Card Case That Holds Cards Perfectly 


A sure seller when once it is shown a customer—be- 
cause it is the only case that will hold any kind or 
number of cards—folded or detached—scoring or per- 
forating unnecessary. Keeps cards clean. 


The prices are right and the profits are 
right. Send for full particulars. 


Stauder 
Engraving 
Company 


233 
N. Wells St. 


CHICAGO 
ILL, 


NOTE BUTTON FLAP 








“ONE ON EVERY DESK” 





PAPER FASTENER 


EVEREADY MFG. CO. OF BOSTON, BOSTON, MASS. 


NO DESK COMPLETE WITHOUT AN EVEREADY. 


Eveready Paper Fasteners 
are rapidly replacing pins, 
clips and old style stapling 
machines. Representative 
Business Houses and In- 
dustrial Establishments in 
all parts of the world, after 
careful tests, have added 
an “Eveready” to the equip- 
ment of every desk where 
a stapling machine is re- 
quired. 











PERFECTION 


REG. U. 8. PATENT OFFICE 


The largest and most complete assortment 
of DESK MEMO. RECORD CALENDARS made 


P aN 


Zs 






This form illustrates No. 30 


3 Forms of bases 
3 Sizes 
Many finishes 


TRADE MARK 


This line is superior in quality 
and covers everything that is 
practical in such devices. 
PERFECTION stands are made of 
Cast Iron, Wood and Steel. Cat 
alogue and descriptive matter fur- 
nished upon application. 

The date leaves are printed in 
both ENGLISH and SPANISH. 


HALE SPECIALTY CO., Inc. 


Sole Manufacturers 
128 N. JEFFERSON S8T., 
CHICAGO, ILL, 






















| HUNT'S No. 24 Ledger Pen 


Famous for its Round Point, its Large Ink-holding 


f' Capacity, its Durability, its Grace and Beauty, its 
_ Fime Point and Easy Action. 
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Standard Carbon & Ribbon Co. 


&y 114 Liberty Street 2 
NEW YORK, N.Y. 


& 
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RIBBONS > 
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Card Index Cabinets 


With latest improved inde- 
struct ble steel, follow 
block, on flat rod. Will not 
tear cards. Sizes 1 to 
6 drawers for 3x5, 4x6 
and 5x8 cards. Wood- 
en frames covered 
with black cloth. 


L. Hoffman 


45 Lafayette Street 
New York City 














“BUCKEYE 
STATE” 
FILE 


Made in Letter and Cap Sizes. 


Distinctive in appearance with paneled 
drawer fronts and long side panels, Roller- 
bearing hardwood slides assure quiet, easy 
operation and great durability. The fol- 
lower blocks are positive. Characterized 
by a dull varnish finish. 


Write for Descriptive Matter and Prices, 


THE MANUAL ARTS 
FURNITURE COMPANY 
2211-17 Eastern Avenue, Cincinnati, Ohio 





Drawing Inks, ay sag and Colors 
Eternal Writing in 


Strictly Original Goods of the Highest Grade Only. 
Show Cards, Color Cards and Imprinted Matter Sup- 
plied to the Trade. Discounts and Trade Pricesgive 
good profits. 

Consumers, emancipate yourselves from the use of 
corrosive and ill-smelling inks and 
=) adopt the Higgins’ Inks and Adhesives. They will 
fe ~6be a revelation to you. 

We protect the trade by —- 

all orders and inquiries 


M. HIGGINS & CO., Grgtaton, an amatgrorr 


Main Office and Factory, Brooklyn, N. Y., U. S. A, New York-Chicage-Lenden 




















KIPCO BRAND 





DUPLICATOR INK 
FOR ROTARY STENCIL MACHINES 


The quality of this inkis 
guaranteed by nearly half 
a century of practical ink 
manufacturing experience. 





Samples and Prices Sent on Request. 


KRUSE PRINTING INK COMPANY 
437 Pearl Street, - - - NEW YORK 

















: J Trademarks S 


and Copyrights 


Difficult and rejected cases specially solicited. No 
misleading inducements made to secure business. 
Over 30 years’ active practice. Experienced, personal, 
conscientious service. Write for terms. Book free. 


Specialty—Typewriting and Adding Machines. Address 
E. G. SIGGERS Suite 36 N. U. Building 


Washington, D.C. 














— 








EXTRA DOLLAR 


tine duplienters —, all rig yg 


The Heyer Degtentee uplicatore 
Hektographs, Ge 
eators, and Supplies. 
trade with Hektograph ouben an —— ey 
tograph typewriter rib- 
bons at lowest prices. 








Write for literature. Domestic and 
foreign inquiries given prompt at- 
tention. 


The Heyer Duplicator Co. 
160 N. Wells St., Chicago, Ill. 






















SOLD BY 
STATIONERS 
EVERY WHERE 
MAnuFACTURED BY 
CROWN STATIONERY CQ 


12 West 17™ Street 
New York 


row ln 


Fle phone 
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TYPEWRITER DEALERS’ 
PROFITS INCREASE 


when they sell our automatic attaching devices 
for typewriters. Noiseless Automatics have been 
profitably sold for over ten years by typewriter 
manufacturers, branches, dealers, proving con- 
clustvely 
THEY ARE GOOD SELLERS 
BUSINESS HOUSES WANT AND USE THEM 
THE PROFITS ARE SATISFACTORY 


Speed Key Mfs. Co., Inc. 


22 Columbus Place BROOKLYN, N. Y. 

















INDEX TABS 


FOR ALL REQUIREMENTS 


in Celluloid, Leather, ae Cloth and Paper 
Sold in 

“AIGNER’S PATENT CUT STRIPS’’—and 

also any kind of Index attached to Sheets, in 

any size or Quantity. 

They are not manufactured from Cheap Ma- 
terial, and have stood the Test-——That is why 
they are the Best. 50% in time saved on ac- 
count of all our Tabs are put up in “AIGNER’S 


Re-issu.d Nov. 19, 1918; 
0, 1920 


> 











ee 
PATENT CUT STRIPS”, uniform in size—no ZS 
resorting—and all chances of errors are elim- “ 
inated. oan 
A trial order will convince you—Order 1 un 
dozen sets or 50 dozen sets—-We are equipped Es 
to make immediate shipments at lowest "i 
WHOLESALE PRICES. o= 
Over 3 Million sold last year—Let’s make it =< 

5 Million this year. - 

“LET GEORGE DO IT” a) 

° wo 

G. J. Aigner & Co. 2 

Sele Manufacturers of the “Patent Cut Index Tabs” 3 


Dept. B, 521-23 W. Monroe St. CHICAGO, ILL. 








All sizes All styles 
Flexible and stiff with leather and 
metal corners. 

Also Stationery Specialties. 

A trial order is more satisfactory 
than description. 


L. HOFFMAN 
45 Lafayette Street 
New York City 





Es tablished 1888 








LONG SERVICE WITHOUT COST 


No supplies needed, and practically no repairs 


REYNOLDS ENVELOPE SEALER 


Thousands of users have testified to the reliability of the 
EYNOLDS 
during the 
past nine 
years. Some 
of the first 
machines are 
still in use. 
What it has 
done for 
others it | 
will do 
for YOU. 











Simple 
Sure to 
Seal 





Reynolds Envelope Sealer Co. 
111 N. Market Street, Chicago 




















Adding Machine 
Paper 


and other small roll specialties. All goods guaranteed. 
Write for prices giving specifications. 


ANCHOR PAPER SPECIALTY CO. 


921-927 E. Ave. Kalamazoo, Mich. 














TYPEWRITERS 


rough or rebuilt, of all makes, are ready for ship- 
ment to our customers, 
both in the United States 
and abroad. We have a 
large stock on hand for 
immediate needs. 


Our quality is first, our prices 
are right. 


Dealers abroad should send for 
our Export price list 932. 


National Typewriter Exchange Co. 


Cable Address, NATYPEXC 110 Broad St., Boston, Mass, U.S. A. 




















PEWRITERS 


EXPORT DOMESTIC 


REBUILT—Our supply and uip- 
ment enables us to handle a large 
volume of business. The grade we 
put out at the price is the best 
money can buy. 


FAVOR US WITH YOUR INQUIRIES 


GUARANTEE TYPEWRITER CoO.., Inc. 
39 South 10th Street 
PHILADELPHIA, PENNA., U. S.A. 

Cable Code: BOYERTYPE, A. B. C., 5th Edition 





= Why Is the 
»PEERLESS the 
BEST moistener? 


user—Marshall Field & Co., 
Smyth & Co. and thousands 






Ask an 
John M. 


of others—and they will tell you that 
we have the BEST article of $425 
its kind on the market to-day. 


ws ate seed ” booge oueagonce suit- 
Pa ed Nov. 22, able for large offices an pping 
Patented June ts iste rooms. Pride, $2.75 each. 


Simple, Useful and Economical 


Used for moistening stamps, envelopes, labels and fingers in handling 
currency. Foreign business given careful attention. Advertising matter 
sent in Spanish if desired. 


Write for particulars. Samples sent on approval. 


PEERLESS MOISTENER COMPANY 
826 S. Claremont Avenue Chicago, Ill. 
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SIMONSON| 
ADJUSTABLE METAL TIP 


for Cards, Folders, Card Indexes, 
Filing Systems, Follow-up, Check 
Files, Note Ticklers and all other 
purposes requiring an Adjustable Tip. 
Slips easily oa and off 
but holds with firm grip. 
Has removable name 
slip, lasts indefinitely 
and does not mar card 
or folder. 
Liberal Quantity Terms to Dealers. 
Sam Free. 


Roger A. Simonson & Co. 
122 South Michigan Ave., CHICAGO 




















SHOWING MECHANISM 


THE FREE HAND BINDER 


IS THE MOST EFFICIENT 


BINDER, SHEET-HOLDER OR CLIP 


BECAUSE 

IT HOLDS PAPER SECURELY WITHOUT PUNCHING 

IT IS OPERATED WITH ONE HAND 

IT IS MADE IN A VARIETY OF SIZES 
ITS DURABILITY IS PERMANENTLY GUARANTEED 
FREE HAND BINDER CoO., Inc. 

227 PEARL STREET NEW YORK 
SEND FOR DESCRIPTIVE CIRCULAR 

















INKO Bannett Eases 


Larger — STRONGER — Cheaper 
ACTUAL INK SOLIDS Singie Wins 


Manufacture ink under your own label and make more 
money. 

We can supply you solids which are contained in the 
standard high priced writing fluids. 


It is only after years of careful analysis and experimen- 
tation that we are now able to furnish you with this 
product. 





Manufactured and Seld Direct by 


SEND FOR SAMPLE AND PRICE LIST THE BARRETT 
HOWARD CHEMICAL & MFG. COMPANY BINDERY CO. 


54S. Third St., Minneapolis, Minn. 725 FEDERAL STREET, CHICAGO 


Srariowenvmanuracrurers WW ite for Prices 











SANE Special Glass Desk Pad 


{= @\ Semi-fiexible base, with glass fitting flush—no 
edges to catch dust. th sides of base are 
are covered with on reen felt. The corners are 
metal, highly nickeled. A finger notch in the base makes it easy to lift ' 
the glass when inserting or changing memos. * 


THE STANDARD 
POST OFFICE SCALE 


SYMBOLIZES SPEED 


Dial and platform conveniently 
in front of operator. Indicator 
does not oscillate. 


96,000 Triner All-Steel Parcel 
Post Scales used by 
Government. 


came or 







Write for Booklet No. 8 


Triner Sales Co. 


190 N. State St. 
CHICAGO, ILL. 


Three sizes: 18x24, 20x34, 24x36; glass is % inch thick, with polished 
edges. Write for circular. 


L. Sainberg, 65-67 W. Houston St., New York 

















PETS 


PAPER CLIPS 


“Superior” “Cyclone” 


STYLES OF 


“STEEL STRONG” 
COIN WRAPPERS 


TUBULAR AUTOMATIC OLD STYLE 


For Machines For All Coins For Hand Wrapping 


Sanitary Bill Straps in 9 Denominations 
SOLD BY LEADING STATIONERS 


Write us for Samples 


THE C. L. DOWNEY CO. 


118 E. Eighth St. CINCINNATI, OHIO 


Nos. 1, 2 and 3 


Write us for samples and quotations 


Midland Steel Products Company 
3132-36 South Canal Street, Chicago, IM. 


Western Representatives: Reid & Gilmartin, 444 Market St., San Francisce 
PHT 
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MARKING YOUR SHIPMENTS 


One stencit cut in 39 seconds— 


230 


tem cases marked in less than a 
minute. Every address neat,easy to 
read. Every shipment goes straight 
home to the customer. That is 
ideal Stencil Machine Service. 

Write for sample stencils and 
booklet on how to mark goods for 
shipment. 


IDEAL STENCIL MACHINE COMPANY 
151 Ideal Biock, © BELLEVMLE, ILL.,u.$ A. 





SPEED Writer 
Positive CHECK Protection 


Models adapted to Regular Commercial, 
Dividend, Pay Roll & Special Requirements 


Dealers: Write for our agency proposition 
Derrance CHeck WRITER Corp. Rochester, N.Y. 








This | Syoevetier Brush Sells ) Rapidly Because 


ft is made right and the price is t. The bristles are non-breakable, The § 
ae Seats phe bows to be n the smallest openings without 
hetstl Fetes par en. 9200 


» 
p a?) 
MORTON'S Washable Bristle 
TYPEWRITER CLEANING BRUSH. 


Send 20c for sample postpaid and ask for dealer's terms. 
MORTON MANUFACTURING } CO, Louisville, Kentucky 5 
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“Stayon’’ Rubber Platen Twirler 
For All Typewriters 


A new invention with a double flange. Guaran- 
teed not to come off knob. A big seller and big 
‘3 profits. Buy the Nielson cushion foot shock ab- 

sorber; typewriter felts; and Rubber Key C aps. 


Nielson Supply Company 
810 FIRST NATIONAL BANK BLDG.. CHICAGO 











Spot Cash Paid 


We buy job lots, close-outs, discontinued stock, 
etc., of all kinds. No quantity toolarge. Quick cash 
for bargains. Send samples or full particulars. 


A. H. KRAUS 
407-409 Chestnut St., Milwaukee, Wis. 


~ereemete 

















Gold Pens for Fountain Pens 


Repairs on Gold Pens and Fountain 
Pens Attended to Promptly. 
EXPORT TRADE SOLICITED 
Acme Gold Pen Co., 17-27 VandewaterSt., New Y ork 
Manufacturers of Fine Gold Pens Established 1884 

















OLSEN DESKS 


Roll Tops Flat Tops Standing Desks 
Office Tables Typewriter Cabinets 


Either Agency or Price Protection Proposition 


KEYSTONE CARBONS 


AMITY RIBBONS 
For All Purposes. 


R.A. BECK, GENERAL SALES AGENT } 


727 South Dearborn Street, CHICAGO 














Oo. Cc. S. OLSEN COMPANY 
2527 Moffat Street, CHICAGO New York, New Orleans, Los Angeles 
ADDING MACHINE ROLLS 


MULTIGRAPHS 
RE-BUILT — BOUGHT — SOLD — EXCHANGED 
Multigraph Platens Recovered 


MODERN OFFICE APPLIANCE CO. 





3 PARK ROW, NEW YORK, N. Y. 


For all makes of machines 

Le ag: PERFECT ROLL—guaranteed to con- 
250 linear feet. Edges free from lint or dust. 

Stocic white wove, wo hasdtieed Writing 12 pound 
folio basis. 

We make all size rolls. 

Write for prices, giving detailed specifications. 
GEORGE IRISH PAPER CO., Manufacturers 

BUFFALO, N. Y. 














The manufacturer with an article to be exploited 
among the office equipment trade finds 


“OFFICE APPLIANCES” 


a publication which brings satisfactory results. 
Advertising rates furnished upon request. 


THE OFFICE APPLIANCE COMPANY 
417 So. Dearborn Street, Chicago 


HEADQUARTERS FOR ALL STANDARD MAKES OF 


CHECK WRITERS 


NEW AND REBUILT 
Send for Catalogue and Discounts to the Trade 


CHECK WRITER MFRS., Inc. 


Suite 46 111 Nassau Street, New York, N. Y. 








RIVET-O 


OFFICE PUNCHES 


Eyelet Punch 
Cutter or Knife Panch No, 12 
Price $2.50 


Unusual Dealer’s Profit 
RIVET-O MFG. CO. 











Dept. P ORANGE, MASS. 


WRITE US FOR PRICES 


On adding, listing and calculating machines, typewriters, multigraphs, 
dictaphones, checkwriters, duplicating machines, mail-om-eters, time 
clocks, safes and steel lockers, new and second-hand office furniture, and 
all office devices. 

We are the largest dealers of the kind east of the Rocky Mountains 
and will save you half on your office needs. Everything first-class; noth- 
ing cheap but the price. Write Today and Save Money. 


Chicago Safe & Merchandise Co. 2.42425" (iwc 


CHICAGO, ILLINOIS 














a ee 
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The ‘‘Anco” Pen and Pencil Clip 


Is Your File Clerk Swamped? 





Bright little Graffco Signals will simplify hig 
work. They classify data, and speed-up getting 
information They limber up your record sys- 
tems in a way all out of proportion to thei* 

High quality—low price. Made in one piece of spring steel, ball point, heavily mas. Ge Oe ee 
nickeled and highly polished Write for prices 


The Ansonia Novelty Co., Ansonia, Conn. 











Graffco Signals 


TWICE DELAYED! are made of fine spring steel, their faces enameled—twelve 


: bright colors to choose from, Instantly fastened to cards and 
On account of conditions cbtaining at present our an- papers; hang on hard with a safe grip until someone takes 
nouncement to office equipment dealers has had again to —— cr Pg a s records should be Graffco-equipped. 
be postponed. It will be published in October Offic 
Appliances. Watch for it—it's worth ter hing for. GEORGE B. GRAFF COM PANY 

MacDONALD-J soni ec po meng: nite t Inc. Manufacturers of TIME-SAVING OFFICE DEVICES 
Manufacturers of the Ideal Bookholder : a ; 

300 Douglass Street Brooklyn, N. Y. 18 Beacon St., Somerville, BOSTON 42, MASS. 








FEATHERWEIGHT EYESHADE 


The shade that takes your eye 
and keeps it in good health. 


GOLD PEN S-~«Al Shapes and Styles 





Light Weight. Adjustable, Durable, Hy72ienic, in 

Healthful No metal or elastic band to press or Impri t 

bind the head. Opaque for artificial light. Trans- Work a 

parent for natural light Lies flat when not in ; 

use, thus preventing being crushed out 01 shape by Specialty 

accident; can be carried in hat or rolled up in a ases 

small package to carry in the pocket. Visor wider All makes Gold, Fountain, Stylographic ae et See 
than other shades. We recommend the opaque for repaired and returned day received. 





those wearing glasses 


The Featherweight Eyeshade Co., Merchantville, N. J. 


E® raved 

edding 

Gi ions 

ard An- 
nouncements, 

Social and Business 
Cards, Steel Die Business 


and Social Stationery. High grade 
stock and work. Buy direct from makers. 


‘ Samples and prices gladly furnished. State kind 


GAYDOUL GOLD PEN CO., Inc, 64-68 Fulton St., New York 




















Understanding and Harmony 


“THERAPHONE” 


Powerful Osteopathic Receiver — is taped 
to the Ear. It can’t confuse uor 

proves the hearing. Tiga, = excitement ard 4 
ewildering aggravation. or naieen, aecreate 

deaf and busy. Guaranteed to Only $2. 

Worth more. Export $2.20. Cheek « or rC.0.D. 


The Evolution Phone C Inc. 
48A Gocemials y whdenwe New York, U. S.A. 





ofsamplesdesired. The American Embossing Co., Buffalo, WN. Y. 





| 
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Retails 


Typewriter Ribbons and Carbon Paper 25¢ hoe ae 





For the Typewriter, Addi - g Machines, Each 
Time Clocks. Put up for the trade. The only brush that will clean all parts of machines. Small malt end cleans nd cleans type. 
Official and Empire Brands, or in plain bexes with imprmt if desired ee ase etal length i Viiches” Al risties. = ; 
Damufocterenes Bush Teminal Adopted by Busines» and Public Schools, Public Institutions, pot S > 
SNELLING & SON ROOKLYN, N. Y. Government and City Departments and the Largest Concerns in the 
Exclusive Territory Rights Not Entertained OLEANALL TYPEWRITER BRUSH CO., Mfr. of Wire Twisted Brushes, 7 DOMINICK ST., REW YORK | 








YPEWRITER RIBBONS , Corry-Jamestown Mfg. Corporation 
CARBON PAPER—— Corry, Pennsylvania 


made in our own well-equipped plant. | We 


Steel Furniture, Sheet Metal Specialities 
produce a line of ribbons and carbons on Apter Bros. Mfg. Co. pe at é z - 
which dealers can make handsome profits. 552 W. Harrison St STEEL AGE” Medicine and Bathroom 


Let us lay our proposition before you. CHICAGO, ILL Cabinets 











FOR RUBBER STAMPS PEET’S 


SAVE MONEY by requesting our prices PATENT 


Quality Stamp Co., Manufacturers IMPROVED TRIANGLE cup 











East Liverpool, Ohio TSI WAG 
ATTRACTIVE PROPOSITION TO DEALERS i 5 ‘ns, THe cR ane C )) 
HOLDS PAPERS SECURELY 
PAT, MAY 22. i917. 
Zz. E L L. E RS-sT E Vv E Ni S , Only after trying this new paper alte can , concnsese 
4 t ority. i 
126 Liberty Street New York, U. S. A, saeete sn, thelial Gee The a Peone Dy FH does ‘the 
Cable Address: Zellsteven, New York Depository: Atlantic National Bank work. It will be worth your while to send for samples and 
Foreign Trade Representatives for Manu- prices. 
factures of Office Equipment and Supplies If your stationer does not carry them, write us direct, 
Importers, Exporters and Specialists in Office Equipment PEET BROS 
Also act as Purchasing Agents for Dealers Abroad. 618-20 Cherry St. . Philadelphia, Pa. 


Quotations cheerfully furnished on any goods obtainabie. Correspondence Invited 
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No. 5. jasner 


ie 


eitteis, 
nter re- 


$98.00 


Envelope Sealers 
for Every Purpose 


Suitable for the small office or the 
large mailing room. Each medel 
serves its field fully, as does every 


Acorn-Thexton Sealer 


Every modern office needs an Acorn- 
Thexton Sealer. You can sell them. 
Investigate now, and be prepared 
when opportunity comes. 


Acorn Brass Mfg. Company 
476 S. Clinton St. CHICAGO, ILL, 










Through many 
years of leadership in 
the Typewriter Parts 


and Supply field, 
Thorp & Martin, the House 
of “Quality, Courtesy, and 
Service,” has enjoyed the 
confidence of both Domestic 
and Foreign Typewriter Deal- 
ers and Repair Houses. 


Our SERVICE to any part 
of the world in supplying 


PARTS 
PLATENS 
TYPE 
TOOLS 
and 
SUPPLIES 


is unexcelled, even in these un- 
usual and difficult times. 


WE KNOW THE BUSINESS THOROUGHLY 
PLACE YOUR ORDERS with the PIONEERS 





79 n St., BOSTON 
LO) N, E.C, Mass., U.S. A. 





LIBERTY 


POSTAL SCALES 


CONVERTED 





Now computing FOREIGN 
POSTAGE instead of 3c rates. 

Made in three sizes—1-lb., 
2-lb., 4-lb. capacity. 

Also equipped with up-to- 
date charts, showing the 
amount of postage on all 
classes of U.S. A. mail 
matter. 


Order through your Jobber 
TRINER SCALE & MFG. CO. 


2714 W. 21st St. Chicago, Ill. 














do, of course, to con- 

vey your name to the 

man you wish to see—but 

a poor card, or one that may be 

slightly soiled, will carry with 

it a poor impression of your 
sense of fitness. 


WIGGINS 


Peerless Patent 
Book Form Cards 


give a dignity to your introduction 
that will gain an audience every time. 
First impressions are lasting. 

Send for tab of specimens and note 
the general excellence of engraving, 
and the clean-cut ap- 
pearance of these 
cards encased in 
convenient 
book form. 






The John B. Wiggins Co. 
Established 1857 
Engravers, Plate Makers, Die Embossers 


108 Peeples Car Baz. © CHICAGO 














“CLIMAX” 


Square-Top 
PAPER CLIPS 


Are you using “CLI- 
MAX” Square-Top 
Paper Clips? If not 
—let us send you sam- 
Pat. Dec.12,16 ples. They will con- 
vince you that the “CLIMAX” 
Square-Top is by far the best 
all-purpose paper clip. 
Prices below will satisfy you 
that besides being the Best, 


they are also the Most Eco- 
nomical. 


Send us your next order. It 
will receive our prompt and 
careful attention. 


Prices F. O. B. Buffalo 
Packed 10,000 to the Box 


0 ee 1l5c per 1,000 
ee 10c per 1,000 
8c per 1,000 
eee 7c per 1,000 
1,000,000......... 6%c per 1,000 
Packed 1,000 to the Box 
SO eee 17c per 1,000 
Pree 12c per 1,000 
CO 10c per 1,000 
PLING «6 ¢0¢se 9c per 1,000 
RO ere eee 8%c per 1,000 


Buffalo Automatic Mfg." Co. 


457 Washington St. BUFFALO, N. Y. 








« SEALS a WOTARY 





he owe ora 
SEALS, 
STENCILS, 
BADGES, “g* 
‘aoe Rubber » Steel 
>” STAMPS, 
METAL CHECKS =... 
POCKET COINS (ere 
BRASS SIGNS 


i (rom san 























RADE CHECKS 


K Euex @ 
MEYER & WENTHE 


helene was soerasee se, OAIGAGO 
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“Falcon” rulers will lead your sales 


Repeat orders on “faleon” rulers are always the rule—never 
the exception. “falcon” quality is engrained in every 
article we sell; that is why it pays to carry our goods. 


TTT TTT TT, 
i 1) | mo | } 























Four sizes; scaled in 16th on bevel. 
Brass edge, transparent celluloid back, 
gives unsurpassed ruling qualities. 


White enamel bevel ruler (illustrated) 
made of selected maple with box- 
wood color face and back. 








Write for new catalog. Order from your jobber. If he cannot supply you, send direct 


Established American Manufacturing Concern Ruler makers 


seer Falconer (near Jamestown) N. Y., U.S. A.  *#nee 1888 
TUUEAEECGEU REED EREDER EERE EEE EEES CCRC EEE EEEE EERE DEERE RACER EEE EEE 


The STANDARD ENVELOPE SEALER 


i> MODEL H 


SOUPUUERUUUUESGUE EEE EOU EGER TEER EER UUE EGET OEE TEA TERE OE EEE EEE 


SSUPEUUEUAUOEOGEUUEU ROGUE REDE EEE TE EEET EEE 





nemeiguninainaa 





Because of their simetieky and efficiency STAN D- 
ARD ENVELOPE SEALERS have been 

as standard equipment by the U. S., British and 
other Governments, Bank England, Standard: 
Oil Company, Bell Telephone System, Grand Trunk .. 
Railroad, National Biscuit Co., General Electric 
Co., and many other ey a users, © 
whose only consideration is y. 


STANDARD ENVELOPE SEALERS are made in 
several hand and electric models ranging in price 
from $35 to $120. 


IMPORTANT TO STATIONERS AND 
OFFICE SPECIALTY SALESMEN 


If you are desirous of bending the most efficient 
and widely distributed line of mailing machines, . 
we have a very interesting proposition to make you, 
if we are not already represented in your District. 
Write for details stating territory covered and $ 
other lines you are handling. 


STANDARD ENVELOPE SEALER MANUFACTURING CO. 
EVERETT, MASS., U. S. A. 


s 








Why Operate on Your Mail With a Knife? 


The letter knife or slitter is a relic of the quill pen, the sand box Get your mail opened and distributed quickly and both clerks and 
blotter and the signet seal days. Business is years away from executives will soon have correspondence and orders out of the 
such things—and yet, while others are long since gone, some way. The 


concerns still operate on their mail with the knife. Lightning Letter Opener 


It’s because opening the mail seems such a trivial operation that 4 eK 
many business men never give it a thought. If they really inves- has replaced old, slow hand methods of opening mail in hundreds of 


tigated the matter they'd find that to this operation alone much Progressive concerns. With it 500 letters a minute can be opened, 
of the delay in getting the business day started could be traced without in any way mutilating the contents. 

The illustration shows the hand: driven model. Speed about 200 
letters per minute. There is also a motor.driven model for heavy 
mails. Both are sold on the sales condition that “The Li i 
Letter Opener must pay for itself in six months.” 


The Bircher Company, Inc., Rochester, N.Y. 


We receive on the average in the morning... letters which 
mae ee o'clock. Weemploy_... stenographers and 
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SOLID AND SECTIONAL CARD CABINETS 





Finishes Size Capacity 
Plain Oak 3x5 One Drawer 
Quartered Oak 4x6 Two Drawer 
Birch Mahogany 5x8 Four Drawer 
6x9 Six Drawer 
8x10 
Substantially constructed. Nicely finished. 


Your trade will like their quality and reasonable price. 


Let us send you a trial assortment. 


IMPERIAL METHODS CO. 


CHICAGO 




















wood Ruler to the customer 
who wants the best, you may be 
sure that you are selling him the 
finest article of its kind made 
either in this country or any 
other which, added to the fact 
that you are making the profit 
which every stationer should, 


Westcott Rule Company, Inc. makes it a pretty satisfactory 
Seneca Falls New York, U.S, A. tansaction all around. 


HG P offering our Arrow Brand Box- 















































Your Fountain Pen Case Needs 


ral am end 
) "Witch Chain 


MAS*® users prefer a fountain pen 
to carry in the vest or shirt 
pocket on a watch chain. Can you 
meet this demand from your 
prsent stock? If not, add 
Victor Vest Pocket Fountain 
Pens. They sell readily as 
gifts, in addition to appealing 
to manywhobuyfor themselves. 

Made in Sterling Silver, Sol d 

or RolledGold We also 



























make high classfountain FF ————<———s '—_— ; a &) Messares 3h in, clay 
pens in all styles. o. —— == == | Ring im ca for atta 







Ask for our general catalog (CLOSED) 


* U.S. Victor _—em aes 
Fountain Pen Company a 
109 Lafayette St., New York City = = = 
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COUNTERSUNK ROTARY COVER FLUSH WITH 





CUSHMAN & DENISON MFG. CO.: 120-126 Eleventh Ave., NEW YORK {| 


TOP SURFACE OF THE INKSTAND 


AN 


Entirely New Idea 


Swings Easily to One Side to 
Open Dip Cup. 


ncaa Has All Other Features of the 
Pat. Oct. 34, 1986 Popular GEM Line. 


3x3x1% in—No. 5 











RUIN 'S 


TRANSFER CASES, INDEXES, ARCHES AND FILES 


MANUFACTURED BY ° 


J. F. HUNT, Successor to VETTER DESK & MFG. CO. 
ROCHESTER, N. Y. 






WE OPERATE 
NO RETAIL 
STORES 


WHOLESALE ONLY 











Las 
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Quality Tells 


We know how to 
make Quality stand 
out in furniture— 
that is why you 
can always tell a 
“Tell” Desk. 


Selected kiln dried 
Mr. Dealer, you ought lumber and skilled 
to have our catalog— workmanship set a 


May we send it to you? quality standard in 
Tell City Desks. 


Tell City Desk Co. 
Tell City, Indiana 
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Real Service in Filing Supplies 


Not only the durability that assures future orders from the pleased 
customer, but quick shipment of your orders. We ship. 


Goodline “Metal Tip” Guides 


in from one to ten days from the receipt of your order. 








Goodline service to users is based on our reinforced metal tip. 
There is strength where needed. The extra metal below the printed 
tab does the work. Goodline “Metal Tip’? Guides outlast any 
other pressboard guide on the market. No other guide is like it. 
Goodline ‘‘Metal Tip’’ Guides withstand hard usage, and do not 


become dog-eared. 





The tips cannot tear off. We japan the metal after forming, 
thus providing a continuous, firm coating, which will not flake off, or rub off, as 
may happen if the sheets are coated before forming. Goodline ‘Metal Tip” 
Guides do not rust. 


For prices and full information address 


Goodline Manufacturing Company, Kent, Ohio 


New York Office: 368 Broadway 




















MON BUREAU 


THE FRENCH MAGAZINE OF BUSINESS OF 
SPECIAL INTEREST TO ALL BUSINESS MEN 
AND MANUFACTURERS. 








T the present time, these are the hours that count. At a 

period when reconstruction, national and commercial, is so 
much talked of, the true business man must extend his trade to 
foreign countries, or, if he already deals commercially with 
foreign countries, he must enlarge that trade. France is a 
good buyer and goods which prior to the war were not needed 
are now eagerly sought after. The moment is now ripe for 
you to extend your trade. You should subscribe to MON 
BUREAU, the leading French business magazine, read 
throughout commercial France, Belgium, Italy, Spain, etc., and 
advertise in this magazine for any goods you may have to sell. 


It has been proved that advertisements inserted in MON 
BUREAU bring trade to the advertiser. The Advertising De- 
partment of MON BUREAU specializes in writing advertise- 
ments that “pull”, as well as translating English copy into 
French. If you are looking out for an agent, MON BUREAU can find you one. All information 
gratis. Specimen number gratis. Write today to the Advertising Manager, 


MON BUREAU, 52, rue des Saints-Péres, PARIS, FRANCE 
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TheTwo Most Popular Ledgers on the Market 


Smaller business houses throughout the 
country demand a practical, economical ledger 


that is both serviceable and durable. 


You can fill a tremendous demand by dis- 
playing and suggesting the Badger-It or 


Badger Beauty. They are among the most 
popular sellers on the market today. 
covers will stand up remarkably under con- 
stant use. The metals are carefully constructed 
for quick action and endurance. The indexes 











i= 


Their 


THE HEINN CO. (2 


are vowel-ruled, are printed on heavy buff 
ledger stock and distributed throughout the 
book, making the outfit ready for immediate 
use. The counter-sunk screws will not scratch 
the tops of desks. 


The range of prospects for these economical, 
practical. ledgers: is without end. You can 
make hundreds of easy sales at a liberal profit. 
If you are one of the few dealers who do not 
handle these ready sellers, write for our at- 
tractive proposition today. 
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THE CLIMAX LINE DATER 


and Paten’ 


CLIMAX NAME PLATE DATER 
ted, other Patents Pending 








NAME PLATE DATER can also be fur- 
nished with Wheels for all languages. 
THE TRAUT & HINE M’F’G CO. also 
make thumb tacks, pencil clips and the 





well-known “Kon Kave Kut” Pencil 
Sharpener. 
CLIMAX NUMBERING MACHINE 

Patented. other Patents Pending 
Six Wheels are 
1 to 999,999 
Three 
Movements: 
Consecutive, 
Repeat, 





Duplicate. 








123456 


Facsimile of Imprint 





ANSWERED one. 
JUL 1520 


ee Facsimile of Imprint = — —— 


THE TRAUT & HINE M’F’G. CO. 


1 UNION SQUARE, NEW YORK CITY, U.S.A. 
FACTORY, NEW BRITAN, CONN., U.S. A. 


Expert Department for Earepe and the British Empire, § and 10 Cheapside, Londen, E. C. 


A SERIES of CLIMAXES 
The Greatest TIME SAVERS on the MARKET 


These Machines are ALL METAL (with the ex- 
ception of the Rosewood handle) with metal 
type and figures, giving neat, clear-cut impres- 
sions. They are self-inking, dust and 
proof, absolutely accurate, com neat 
of exceptional appearance, The 

chines do identically the same work and in 
just as satisfactory a manner as the highest 


ge 


priced. Our guarantee is given with every 
machine. Prompt deliveries. 
CLIMAX LINE DATER 
Patented, other Patents Pending 





Our proposition for 
dealers and agents in 
all countries of the 
world is an attractive 
Write for our 
illustrated catalog. 











JUL 15°20 
Facsimile of Imprint 
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ELDORADO 


the master drawing pencil” 


Though the better half of it 
is the pencil itself in its un- 
rivalled quality, there is still 
another and important side to 
it,—and that is the extent and 
effectiveness of the advertising 
campaign supporting, main- 
taining, extending its sale. 





Made in 17 Leads—one for 
every need or preference 





JOSEPH DIXON CRUCIBLE CO., Pencit Dept. 98-J, Jersey City, N. J. 
Canadian Distributors:—A. R. MacDougall & Co., Ltd., Toronto 
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suearerS PROFIT TIPS sueanszrs. 


a A Page of Ideas for Enterprising Fountain Pen Dealers wea” ping 


Prepared by the W. A. SHEAFFER PEN COMPANY 














FORT MADISON, IOWA, SEPTEMBER, 1920 














Why It Pays Me to Push Sheaffer Pens and Pencils yA. Progressive Dealer 


HOTOPLA 
Ainsle “x DE 
(= \ Sh Ao 
‘OR a Praise 
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Qu Ls —ntea 
1 Bec ause Coles Phillips who is so well | 2 Because Sheaffer Advertising appears 
known te the American public, makes in a stron foes of leading publications 
the Sheaffer paintings for magazine | with combined circulation of many 


advertising and window trims. millions . 








3 Because the-I920dollar has as 


4 Because Sheaffer dealers have no 
rye Many te whe» i manufacturers retail stores to 
the dollar of 1915. This makes the com pete wi them. My trade 
Sheaffer guarantee against price is Not pull scan by the 
decline possible. bigger assortment” magnet. 





PROFIT ON 
AVERAGE ITEM 


PROFIT ON SHEAFFER PENS ¢ PENCILS 





6 Because Sheaffer dealers receive 














5 Because there is a larger profit profit sharing checks on mail ordets; 
proportionately on Sheaffer get high class dealer helps Free ,and 
pens and pencils than on the enjoy a “Satisfaction or money back 
average item I sell. guarantee on every piece of goods 

they sell. 
*Ask us about our “price guarantee’’ plan. 




















ibis communications to W. A. SHEAFFER PEN CO., 257 Sheaffer Bldg., Fort Madison, lowa 


—— 
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WE SELL 


ENVELOPES 







































































ou Fiberstok-ed 7 > | ( 


RE YOU getting your full share of the results 
A of Fiberstok popularity ? Do you carry a 
full line of these super-durable envelopes and 

filing devices. 

No other material of its kind lasts as long or 
possesses the quality, toughness and uniform thick- 
ness and color of Fiberstok. We have a complete 
assortment of styles ready for immediate delivery. 

Samples and Catalog 5 sent on request, with an 
interesting plan for marketing Fiberstok in your 
territory. 


ipersto 











EXPANDING FILE 





Flat and Expanding Envelopes 
Folders, File Pockets, Files 


and other Specialties 





BINDING STRAP 


NATIONAL FIBERSTOK ENVELOPE CO. 


429-447 
Moyer St. 


PHILADELPHIA, PA. 


21 Park Row 
New York, N. Y. 





Merchants Laclede 
Bldg. 
St. Louis, Mo. 
IMPROVED VERTICAL FILE POCKET EXPANDING ENVELOPES a 


EAST ENE T AAONTRE — 
DTI AAT VEE MT 




















Septen 1920, OFFICE APPLIANCES 241 









See that. it’s Ste 


‘ gam a 








S58 They Really Ask for 
“al Stafford’s Products 


EALERS everywhere report that the only convincing Ink 
D selling argument ever placed before the public—**The 
Ink that Absorbs Moisture from the Air’’—is persuad- 

ing more and more people to insist upon Stafford’s Commercial. 


And when a man asks you for Stafford’s Inks, he’s sold on Stafford 
quality in general. He’s a ready-made prospect for the other Stafford 
products. 


Staffords — 


Inks— Adhesives—Ribbons—Carbons 


sell because they are as represented—the best to be had. People know 
that the STAFFORD name has the tradition of 62 years of Ink Making to 
uphold. They depend on Stafford Products. 


You should be getting the advantage of our advertising campaign which 
is educating over 10 million Ink buying Americans to the use of Stafford’s 
Commercial and the rest of the Stafford kind. 


Let us tell you about our BALANCED ASSORTMENTS which we suggest 
as a result of experience with many dealers. A postcard ~—— the in- 
formation. And by the way, if you haven’t seen the “Book of Stafford,”’ 
don’t let the Stafford salesman get away without showing it to you. 


S. S. STAFFORD, Inc., 603-609 Washington St., New York 


Established 1858 
Chicago: 62 W. Kinzie St. Canadian Factory: 9 Davenport Road, Toronto 
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Gilt Edge Securities 


HERE is no room today on your shelves 

or in your warehouses for merchandise 
which does not represent one hundred cents on 
the dollar in turn over value. 


Carter Ink Products are gilt edge securities. 
They pay good dividends. They never fall 
below par and they are marketable at any time 
without sacrifice. 


We could not offer you a better, suggestion 
than that, so far as it is humanly possible, see 
that every individual item you put into your 
stock meets these specifications. 


THE CARTER’S INK COMPANY 


Manujsacturing Chemists 
BOSTON CHICAGO 
NEW YORK MONTREAL 
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There are just four operations in the figure work of accounting: 








Adding Subtracting 
Multiplying Dividing 


PEED and ACCURACY cn all 
these operations are indispensable 
to economy. 


The High Speed of the Comptometer on all 
Adding and Calculating, with the automatic 
Safeguards against operating errors—provid- 
ed in the “Controlled-key”” and “Clear-Reg- 
ister Signals”—assure this economy. 









Not only does the Comptometer “soon save 
its price” but it goes right on saving. Leta 
Comptometer man show you why and how. 


Made in three 
sizes, 8, 10 and 
12 column 


Ask for a free test demonstration on your own work. 


Felt & Tarrant Mfg. Co., 1713-1735 N. Paulina St., Chicago, III. 
CONTROLLED KEY 


If not made by Felt & Tarrant, 
it's not a Compiometer. 
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* SINGLE-SHIFT 





EXCELLENT 


With all of its other supe- 
ror qualities, the Wood- 
stock also ranks first in 
width of carriage—I1 4% 
inches. Writing line 914 
inches. Takes ietterheads 
sidewise, with a half inch 














WRITE SOON 
ona WOODSTOCK 
DEWRITER 
ra 
<—> L__/f Y é» y= d d 



































WOODSTOCK TYPEWRITER COMPANY, 35 N. Dearborn Street, CHICAGO, U. S. A. 


























ow do you 
judge valuesin 
a typewriter? Price? 
Workmanship? Dur- 
ability? Speed? Popu- 
larity? The Oliver 
meets the most exact- 


ing requirements—a 
finer typewriter at a 
fair price. 


The Oliver Typewriter Company, Chicago 


























